“Let  us  work  behind  the  scenes,”  said  one  public  official  involved.  “Wait  until  we 
settle  the  issue  privately,”  said  another.  ■  But  the  Daily  News  felt  the  pussyfooting 
had  gone  far  enough.  Convinced  that  the  issue  of  whether  or  not  to  offer  birth 
control  information  to  public  aid  recipients  was  one  of  deep  public  concern,  the 
Daily  News  developed  a  calm,  careful  and  thorough  presentation  of  all  sides  of  the 
controversy.  ■  It  touched  off  a  useful  public  discussion,  did  such  a  good  job  of 
informing  the  people  that  the  Daily  News  won  the  1963  Pulitzer  Prize  for  “dis¬ 
interested  and  meritorious  public  service.”  But  then  winning  Pulitzers  is  a  habit 
with  the  Daily  News.  This  was  our  1 2th.  ■  One  Pulitzer  is  an  Achievement,  Twelve 
a  Tradition. 

CHICAGO  DAILY  NEWS 


NEVER  BUY 
THE  HUB 
WITHOUT  THE 
BIG  WHEEL 

Reach  5  times  as  many  exclusive  readers  in  skilled  workers’  families 


In  the  Hub  of  Boston’s  30  mile 

City-RTZ  and  the  Big  Wheel  of  EXCLUSIVE  READERS  IN  SKILLED  WORKERS’  FAMILIES* 

Boston’s  total  newspaper  market,  (CitJrVRTZ)  (Totaii'^Nfp.‘‘Mkt.) 

the  Record  American  delivers  far 

more  exclusive  readers  in  the  big-  American  229,000  409,000 

spending  families  of  electronics,  _ 

radar,  atonuc,  and  construction  globe  128  000  135  000 

workers:  409,000!  That’s  three  times  _ [ _ ’ 

as  many  as  the  Globe,  five  times  as  - 

many  as  the  Herald-'Traveler!  Reach  68.000  72.000  duct«ib,()'BrHm-sh.r*oodA««ci.t..mcon«iiui»nw.tt.iht 

:  ,  TRAVELER  wH,wu  ft.wuu  ADVERTISING  RESEARCH  FOUNDATION 

nearly  half  a  milhon  buyers  the  - 

otili0r  pBp6rs  miss.  Buy  •  •  •  .  ..  .  » ... -v, . 

The  Recorc^^^therican  ...the  Big  Wheel  in  the  new  Boston! 

THE  HEARST  NEWSPAPERS 

Albany  TimBs-Union  Us  Aaftlet  Heraid-Ezaaiaw  San  Francisco  News  Call  Bnllatin 

Albany  Knickarbacker  News  New  York  Janrnal-AnMilcaB  Seattle  Post-lnteii^ncer 

Baltimore  News  Americm  San  Antonio  Light  Pictoriid  Snnd^  Ufafazino  Groap 

Boston  Rocord  American  Md  Snnday  Advertiser  San  Francisco  Ezmniner  Pock— The  Comic  Weekly 


EXCLUSIVE  READERS  IN  SKILLED  WORKERS’  FAMILIES* 


HUB 

(City-RTZ) 


WHEEL 

(Total  Nsp.  Mkt.) 


RECORD 

AMERICAN 


229,000 


409,000 


128,000 


135,000 


HERALD- 

TRAVELER 


68,000 


72,000 


*  Profile  of  the  New  Boston  Study,  copynthl  1962*63.  Con* 
ducted  by  O'Brien -Sherwood  Associates  in  consultation  with  tha 

ADVERTISING  RESEARCH  FOUNDATIDN 
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Middle  and  upper  income  families 
account  for  84.4%  of  all  of  Baltimore’s 

consumer  expenditures 


The  Sunpapers  reach  these  families 


Result:  The  Sunpapers  publish  more  than 

7  of  every  10  lines  of  advertising  placed 

in  Baltimore  metropolitan  newspapers 


National  Representatives: 

Cresmer,  Woodward,  O’ Mara  &  Ormsbee— New  York,  San  Francisco, 
Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis. 


and  so 


EDITOR  &  PUBUSHER  CALENDAR 


MAY 

14-16— Illinois  Press  Association,  Hotel  Pere  Marquette,  Peoria.  i 

14-16— Newspaper  Personnel  Relations  Association,  Hotel  Skirvin,  ulahoma 
City. 

14-16— Southern  Short  Course  in  News  Photography.  Charlott-,  N.  C. 

14- 17 — Canadian  Managing  Editors  Conference  Hotel  Charlottetown, 
Charlottetown,  P.E.I. 

15- 16 — Arkansas  Associated  Press  Association,  Majestic  Hotel,  Hot  i  orings. 

15- 16— Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  University  Parle,  Pa. 

16- 17 — New  York  State  Mechanical  Conference,  Schine-Ten  Eyck  Hotel, 
Albany. 

17- 20— Notional  Newspaper  Promotion  Association,  Leamington  Hotel, 
Minneapolis,  Minn. 

17- 20 — Twin  Cities  promotion  convention  and  presentation  of  E&P  Pro¬ 
motion  Awards,  Leamington  Hotel,  Minneapolis. 

18 —  New  England  AP  News  Executives  Association,  Sheraton  Mol^.r  Inn, 

Boston.  I 

18 — Sigma  Delta  Chi  New  England  Journalists  Awards  Dinner,  Tiffany 
Club,  Boston. 

18-19 — Color  Marketing  Group  Hotel  Sheraton-Altantic,  New  York. 

18-20 — Pacific  Northwest  International  Circulation  Managers  Association, 
Davenport  Hotel,  Spokane,  Wash. 

18- 29— American  Press  Institute  Telegraph  Editors  and  Copy  Desk  Chiefs 
seminar,  Columbia  University,  New  York. 

19 —  New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotel, 
Boston. 

21- 22 — Allied  Daily  Newspapers  of  Washington,  Cascadlan  Hotel,  We¬ 
natchee. 

22- 23 — Rorida  Newspaper  Advertising  Executives  Spring  Sales  Confer¬ 
ence;  Town  House,  West  Palm  Beach. 

24-26— Institute  of  Newspaper  Controllers  and  Finance  Officers.  Sheraton- 
Dallas  Hotel,  Dallas,  Texas. 

30-June  7 — Western  Hemispheric  editorial  conference,  sponsored  by  the 
Alliance  for  Progress.  Mexico  City. 

JUNE 

3-5 — International  Press  Institute  General  Assembly,  Municipal  Palace, 
Istanbul. 

5 —  Canadian  Press  Central  Circuit  meeting,  Hamilton,  Ont. 

6 —  Canadian  Press  French-language  meeting,  Quebec.  ' 

7— 11 — Newspaper  Division,  Special  Libraries  Association,  Sheraton-Jefferson 

Hotel,  St.  Louis. 

7- 13 — ANPA/Research  Institute  Production  Management  Conference. 

Biltmore  Hotel,  Los  Angeles.  (Also  WESTPRINT  64-ANPA/RI  Show  at 
Great  Western  Exhibit  Center.) 

8- 19 — American  Press  Institute,  Publishers,  Editors  and  Chief  News  Ex- j 

ecutives  seminar  (for  newspapers  under  50,000  circulation),  Columbia  j 
University,  New  York. 

10- 12 — Mississippi  Press  Association.  Buena  Vista  Hotel,  Biloxi. 

1 1- 13— Georgia  Press  Association,  Cosair  Hotel,  Jekyll  Island. 

1 1-13— Mississippi  Press  Association,  Buena  Vista  Hotel,  Biloxi. 

11-13 — ^Tennessee  Press  Association,  Reelfoot  Lake,  Tiptonville. 

1 1- 13— West  Virginia  Press  Association.  Up  Towner  Inn,  Huntington. 

12- 14 — Colorado  Press  Association,  Vail  Lodge,  Vail. 

13 -  Canadian  Press  East  regional  meeting,  Moncton,  N.B. 

14- 16 — New  York  State  Society  of  Newspaper  Editors.  Parkway  Inn.  Niagara 
Falls.  N.Y. 

14-18 — International  Circulation  Managers  Association.  Americana  Hotal, 
Miami  Beach,  Fla. 

18-19— Oregon  Newspaper  Publishers  Association.  Hotel  Gearhart,  Gear¬ 
hart. 

18- 20 — ^Texas  Press  Association,  Houston. 

19 —  Canadian  Press  Ontario  regional  meeting.  Kitchener,  Ont. 

19-20 — Michigan  AP  Editorial  Association,  Hidden  Valley,  Gaylord,  Mich. 

19-20 — New  Mexico  Press  Association,  Chaparral  Hotel,  Ruidoso. 

19-20 — Oregon  Newspaper  Publishers  Association  convention,  Gearhart 
Hotel.  Gearhart,  Ore. 

19-21 — California  Newspaper  Publishers  Association  Editors  Conference, 
Stanford  University,  Palo  Alto. 

19-21 — New  Jersey  Press  Association.  Essex  and  Sussex  Hotel,  Spring  Lake. 

21-22 — Allied  Daily  Newspapers  of  Washington,  Cascadian  Hotel,  Wen¬ 
atchee. 

21-23 — New  York  State  Dailies  Advertising  Managers'  Bureau  Convention, 
Schine  Inn,  Massena. 


about 
face . 


did  Norfolk! 


Someone  once  tried  to  prove  that  more  navy  people, 
upon  retiring,  make  their  homes  in  the  NorfoUc- 
Portsmouth  area  than  in  any  other  section  of  the  coun¬ 
try.  While  we  don’t  have  the  statistics,  we  do  know 
that  thousands— both  “brass”  and  enlisted  men— make 
their  homes  here  when  they  get  out  of  the  service.  And 
they  love  it;  they  go  native  in  a  vigorous  way. 

Norfolk’s  late  commandant,  Rear  Adm.  Massey 
Hughes,  USN,  said  “no  other  city  can  lay  claim  to  the 
splendid  relationship  which  now  exists  between  the 
people  of  Norfolk  and  the  men  of  the  Navy”. 

Surprised?  You  might  be  because  just  two  decades 
ago  the  Navy  didn’t  like  Norfolk  nor  Norfolk  the 
Navy.  But  that  was  when  we  were  a  tiny  town  burst¬ 
ing  at  the  seams  and  not  the  biggest  metro  area  in  Vir¬ 
ginia.  That  was  when  the  nation  was  fighting  and 
winning  a  war.  It  was  a  bad  time!  Now,  we  like  being 
the  world’s  largest  naval  complex. 

Changing  things  hasn’t  been  too  easy.  Many  on 
both  sides  of  the  fence  have  helped  do  the  job.  We’re 
proud  that  our  newspapers  have  had  a  hand  in  helping 
change  both  civilian  and  naval  attitudes. 
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UPFs  Pulitzer  Prize-winner 


United  Press  International  salutes  Merriman  Smith 
for  winning  this  year’s  Pulitzer  Prize 
for  national  reporting. 

He  won  it  for  his  outstanding  coverage 
under  great  competitive  pressure 
of  the  assassination  of  President  Kennedy 
on  Nov.  22,  1963. 

UPI  is  proud  of  this  signal  tribute  Y  y 

to  the  professional  skill  and  craftsmanship 

of  its  White  House  reporter.  X 


A  UPI  MAN 
IS  AT  THE  SCENE 


I 


Editions  Published;  Eastern,  Midwest,  Southwest,  Pacific  Coast 
Distributed  everywhere  every  business  day. 


rwin  6 


umn 


DWAKD  SHAW,  -W),  a  teletypesetter  operator  in  ti  com- 
posing  room  of  the  New  York  Times  for  the  la  year, 

is  the  nominee  of  the  Socialist  Workers  Party  for  Vice  I’li  >ident 
of  the  United  States.  Tlie  candidate  plans  a  trans-confi.iental 
campaign  trip  before  November,  but  he  doesn’t  expe<  l  o  get 
elected.  He  was  raised  on  an  Illinois  farm,  was  educaicd  at 
Armour  College  of  Engineering  in  Chicago,  served  in  the 
Merchant  Marine  and  the  Army  and  joined  the  International 
Typographical  Union  four  years  ago. 


THE  ft^LL  STREET  JOl’RNAE 


— Cop7  Editor  Ra^  DanRel,  Idaho  Daily  Statesman,  ItiuM, 
thouKht  up  a  headline  as  his  answer  to  the  Tom  .Swifiies. 

You  simply  make  up  obit  heads  based  on  the  occupation  of  the 
deceased.  The  possibilities  appear  to  be  endless.  He  betriiis  each 
head  with  “Grim  Reaper”  and  here  are  some  of  his  samples  to 
follow  those  words:  “Har\'ests  .4rea  Farmer.  Collects  (Garbage 
Man.  Blows  Taps  On  Bugler.  Pockets  Billiards  Ace.  Suiumons 
Judge.  Spears  Fisherman.  Pages  Writer.  Strikes  Bowling  Fan, 
Clobbers  Boxing  Champ.  Gathers  Up  .Street  Sweeper.  Tunes  In 
On  Radio  Star.  Grounds  Pilot.  Sinks  Golf  Pro.  Floors  Carpenter. 
Scuttles  Boater.  Lays  Out  Rugmaker.  Mows  Down  Gariiener. 
I.,ussoes  Rodra  Queen.  Tracks  Down  Rail  Magnate.  Writes  ‘30' 
On  Reporter.”.  .  .  Incidentally,  Gene  Miller,  who  heads  a  new 
syndicate.  Paper  (^ips,  Amarillo,  Texas,  supplies  some  obit 
bloopers  he  has  noted:  “Happy  Man  Dies”  (Happy  is  name  of 
community),  “Blank's  Rites  On  Tap  Today”  and  “Mrs.  Blank 
sees  her  rites  set  for  today.”  He  i*eports  a  local  mortuary  has 
an  Ivy  Oiapel  and  it  was  called  in  an  obit  the  Ivy  l/cague 
Cliapel.  He  reports,  too,  that  Jesse  James  is  up  for  re-election  as 
State  Treasurer  of  Texas. 

— Heady  heads;  “Stuffed  Newsmen  Decide  School  That  Kaked 
Best”  and  “Cole  King  Of  Sing,  Sights,  Sounds” — Seattle  Post- 
Intelligencer;  “Schools  Spike  Spiked  Heek” — Seattle  Times. 
Confederate  Memorial  Day  fell  on  Sunday  and  Alabama  state 
employes  were  given  off  the  next  day,  which  happened  to  be 
Grant’s  birthday.  Jerry  Sprague,  San  Antonio  (Tex.)  News, 
headed  it:  “Granted,  They  Lean  Leeward.”  After  the  Dodgers 
lost  seven  games  in  a  row,  the  Los  Angeles  Herald-Examiner 
headlined;  “Dodgers  Make  7 — Hard  Way!” 


...help  them  decide.  Tell  your  sales  story  in 
The  Wall  Street  Journal,  their  every*  business - 
day* source  for  important  business  information. 


— Bill  Nelson,  Niagara  Foils  (N.  Y.)  Gazette,  an  amateur 
actor,  flunked  a  tv  screen  test  for  a  role  as  reporter  but  won  a 
policeman's  part.  .  .  .  The  Reading  (Pa.)  Times  has  a  column 
called  “Ken  Tuckey's  Derby,”  a  weekly  collection  of  peachy 
items  from  unimpeachable  sources  by  one  of  the  strongmen  of 
the  sports  staiT-— Ken  Turkey.  To  Berks  (Zounty  sports  fans, 
every  Thursday  is  Ken  Tuckey  Derby  Day.  .  .  .  Frank  Engle, 
marine  and  aviation  editor,  Fairchild  News  Service,  writes:  “My 
god-daughter,  the  foimier  Barbara  Stober,  is  married  to  Robeii  W. 
EZdkin.  He  was  graduated  from  the  School  of  Journalism  at  .San 
Francisco  College,  where  she  is  now  majoring  in  journalism.  He 
is  managing  editor  of  a  small  weekly  in  Pacifica  and  works  part- 
time  for  the  San  Francisco  Examiner  as  a  copy  boy.  Recalls 
the  old  gag  of  being  kind  to  the  copy  boy  because  he  may 
some  day  be  the  managing  editor.” 


On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E  &  P  covers 
the  industry  you  should  understand  —  thoroughly! 

Name  . 

Address . 

City . Zone . . .  State . 

Company  . 

Mail  check  to 


— Five  hundred  newsmen  and  members  of  their  families  from 
New  York.  New  Jersey  and  other  states  were  royally  and 
colorfully  entertained  at  the  opening  of  the  fifth  season  of 
beautiful  Sterling  Forest  Gardens  near  Tuxedo  Park,  N.  Y., 
a  little  more  than  an  hour’s  drive  from  Manhattan,  on  May  2 
and  3.  The  host.  Matt  Bassity  (Matthew  Bassity  Company, 
Overseas  Press  Cluh),  after  a  box  chicken  lunch  on  the  sun- 
spangled  terrace  of  Peacock  Patio  overlooking  Swan  Lake,  took 
the  carefree  newsmen  for  riding  or  walking  tours  of  125  acres, 
a  floral  showcase  exhibiting  1,000,000  tulips,  daffodils,  hyacinths 
and  other  Spring  flowers  in  bloom.  There  are  six  lakes,  40 
fountains,  3()0  flamingoes,  African  crown  crested  cranes,  pea¬ 
cocks  plus  performing  domestic  animals.  For  the  second  year 
in  succession  the  Eastman  Kodak  Company  has  chosen  a  view 
of  the  Gardens  for  display  at  Grand  Central  Station. 
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Know  how  you  can  advertise 

in  a  city  and  capture  a  O  \  . — 

whole  state?  And  then  some? 

Just  buy  The  Oregonian  and 
cZ,  / The  Oregon  Journal,  out  here  in 
Portland.  These  are  A  .  a 

the  two  growing  newspapers  V 

of  The  N orth west.  And  they  /  •  ’  • ;.  • 

cover  more  than  Q  out  of  JQ  homes  in  Portlan 
more  than  \  L  the  homes  in  all  of  Oregon. 

'  ^  (Plus  a  nice  big  chunk  of 
Washington). 

I That’s  inth 

I  r-^Vc^  '  Portland  metro-market,® 

\  _ 1  altogether.  WHEW  * 

What  about  duplication,  you  inquire? 


Our  rejoinder  is:  even  where 
duplication  between  / C 

The  Oregonian  and 

The  Journal  is  heaviest,  in  Portland,  only 
PJ  ft  0/  families  take 

Wa  W  / 0  papers.  w^L»We're  glad  you 


The  OREGONIAN 

—Daily  and  Sunday 

THE  OREGON  JOURNAL 

—Monday  through  Saturday 


Represented  by  Moloney,  Regan  &  Schmitt,  Inc. 


editorial 


Syndicate  Probe 

This  publication  has  never  hesitated  to  puhlisli  letters  from  reailers 
who  express  opinions  contrary  to  our  own  editorial  expressions. 
Last  week  we  printed  one  wiiich  attacked  our  j>osition  on  the  anti¬ 
trust  probe  of  the  syndicate  business  (EJtP,  .\pril  11).  The  author  is 
with  an  organization  planning  a  new  daily  in  Oklahoma  about 
which  E&P  has  carried  several  stories.  We  think  his  reasoning  calls 
for  a  rebuttal. 

The  essence  of  the  letter’s  complaint  is  that  the  author  is  unable 
to  buy  the  features  he  wants  even  though  he  is  willing  to  pay  more 
for  them  than  he  believes  is  being  paid  by  others  and  he  charges 
that  the  “syndicates  are  a  closed  sliop  stilling  any  semblance  of 
competition.” 

That  last  quotation  is  so  much  baloney.  .\t  E^L-P’s  last  count  (lOliH 
Syndicate  Issue)  there  were  233  dilferent  syndicates  competing  with 
each  other  in  selling  2,547  dilferent  leatures.  .\pproximately  1,1)00 
authors  and  artists  are  inyobed  in  their  production.  .\ny  syndicate 
salesman  or  executiye  will  tell  you  it  is  about  the  most  competitiye 
asjiect  of  the  newspaper  business,  and  we  belieye  it.  If  an  editor 
can’t  find  a  selection  of  good  features  available  to  him,  without 
trying  to  buy  them  away  from  another  newspaper  that  has  pub¬ 
lished  and  promoted  them  and  made  them  popular,  then  he  hasn’t 
looked  very  hard. 


Circulation  vs  Population 

^T^he  headline  in  last  week’s  issue  said  “World  Press  Lags  Behind 
-*•  Population.”  The  story  w'as  based  on  figures  preparetl  by  Unesco 
and  that’s  exactly  what  the  figures  showeil.  The  jiress  has  failed 
to  keep  pace  with  the  26%  growth  in  the  ivorld’s  population  in  the 
last  decade,  it  was  said,  but  it  failed  to  explain  the  real  reason  why. 

E&P  has  stated  many  times  that  comparing  ncwspa|>er  circulation 
growth  with  total  population  growth  is  misleading  because  all  those 
born  during  the  |K)pulation  explosion  of  the  jxist-war  era  are  still 
under  20  and  only  adults  buy  newspapers.  .\t  the  eiul  of  1062  we 
jxiinted  out  that  the  increase  in  the  “uiuler  16’’  age  group  had  been 
so  lai^e  in  15  years  that  the  “over  16”  age  group  declined  from  70%, 
to  64%  of  total  pxrpulation. 

.\t  the  same  time  total  newspaper  circulation  as  a  jiercent  of  adult 
population  increased  from  49.15%,  in  1945  to  51.14%,  in  lOtiO. 

Newspa}x.*rs  in  the  U.S.  have  l>een  more  than  holding  their  own 
with  the  growth  in  adult  jxjpulation  and  we  ex|x;ct  will  continue 
to  grow  as  the  baby  lxx)m  develops  into  adult  newspaper  purchasers. 


Classified  Exclusive 

A  RE  you  just  taking  classified,  or  selling  classified?  The  question  was 
asked  by  Eldred  R.  Garter,  classified  manager  of  the  Atlanta 
Journal  and  Constitution,  before  an  .\NP.\  session.  Publishers  would 
do  well  to  ask  themselves  the  (piestion  in  view  ol  the  increasing 
importance  of  that  classification. 

Newspaper  w'aiit-ad  columns  produce  from  15  percent  to  40  percent 
of  total  ad  revenue  and  it  is  a  field  exclusive  to  newspajxirs.  It  needs 
cultivation,  not  neglect. 


By  this  /  knou'  that  Thou  favourryi  me, 
hecausp  mine  pnemy  doth  not  triumph 
ovpr  mp. — Psalm,  \IJ ;  It. 
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■  IMAGINE  MILDRED.  US  BECOMING 
AD  MODELS!" 

Sandeson,  Fort  Wayne  (Ind.)  News-Sentinel 


letters 


LIBEL  LAW 

It  is  disturbing  to  find  a  professor  of 
journalism  taking  the  attitude  reported  in 
Editor  &  Publisher  (April  18)  toward  the 
Supreme  Court  libel  decision  in  Sullivan 
V.  New  York  Times. 

Prof.  Elmer  F.  Beth  of  the  University 
of  Kansas  expressed  doubts  as  to  the  wis¬ 
dom  of  the  decision,  implying  that  pub¬ 
lishers  will  be  more  apt  to  print  false  in¬ 
formation  as  a  result  of  the  court’s  finding. 

In  my  30  years’  experience  as  an  editor 
— including  two  teaching  the  law  of  libel 
— I  have  found  that  it  is  their  sense  of 
integrity  and  public  responsibility  which 
leads  publishers  and  editors  to  stick  to 
the  truth,  far  more  than  fear  of  libel  suits. 

Prof.  Beth  also  seemed  critical  of  the 
fact  that  the  burden  of  proving  malice  has 
been  shifted  to  the  plaintiff.  But  when 
punitive  damages  are  sought  in  a  libel 
suit,  it  partakes  more  of  the  nature  of  a 
quasi-criminal  action  than  of  a  mere  tort. 
The  object  is  not  to  compensate  the  plain¬ 
tiff.  hut  to  punish  the  defendant.  And  it 
is  traditional  in  Anglo-American  law  for 
the  burden  of  proof  in  criminal  actions 
to  lie  with  the  accuser,  not  the  accused. 

The  fact  is  that  in  recent  years  news¬ 
papers,  including  responsible  ones,  more 
and  more  have  been  subjected  to  at¬ 
tempted  intimidation  by  libel  suits  or 
threats  of  such  suits,  especially  by  ofiBce- 
holders  or  oflSceseekers.  The  mere  filing  of 
a  libel  action  against  a  newspaper  may 
actually  be  a  libel  in  itself,  yet  what  re¬ 
course  does  a  publisher  have? 

By  its  decision  in  Sullivan  v.  New  York 
Times,  the  Supreme  Court  has  freed  the 
press  to  perform  the  function  which  led 
Thomas  Jefferson  and  others  to  insist  upon 
the  Bill  of  Rights — to  provide  an  inde¬ 
pendent  check  upon  venal,  inefficient  or 
unrestrained  government. 

Warren  H.  Pierce 
St.  Petersburg  (Fla.)  Times. 

editor  PUBLISHER  for  May  9 


PAY  FOR  SCHOLARS 

A.  L.  Higginbotham  (E  &  P,  April  18) 
is  upset  because  National  Merit  Scholars 
do  not  flock  to  journalism  schools. 

I  would  be  upset  if  they  did.  These 
gifted  students  will  presumably  enter  pro¬ 
fessions,  and  journalism  is  a  skilled  trade. 
The  proof  is  in  its  wage  scales. 

Of  course  it  is  possible  and  desirable 
for  some  types  of  professional  people — 
economists,  historians,  and  sociologists, 
for  example — to  practice  in  the  news  room. 
But  before  this  happens  on  any  large 
scale,  there  will  have  to  be  some  drastic 
changes  in  newspaper  attitudes  and  pro¬ 
cedures. 

Meanwhile,  it  is  foolish  to  expect  Na¬ 
tional  Merit  Scholars  to  spend  their  time 
preparing  to  answer  ads  saying.  “Start 
$95  . .  .’’  or,  “No  radicals — no  alcoholics!” 

Donald  Mintz 

Washington,  D.  C. 

*  *  * 

POOLING  PLAN 

I  would  like  to  support  your  comment 
that  the  idea  of  pool  coverage  in  emergen¬ 
cies  deserves  attention  of  media  leaders. 
In  an  article  in  the  December  Bulletin  of 
the  New  York  State  Society  of  Newspaper 
Editors,  I  proposed  that  representatives  of 
the  press  agencies,  tv-radio  networks,  news 
and  picture  magazines,  and  perhaps  UN 
correspondents  and  the  federal  govern¬ 
ment  PR  men,  get  together  to  “plan  for 
cooperative  coverage”;  a  permanent  com¬ 
mittee  would  have  authority  in  an  emer¬ 
gency  to  approve  or  disapprove  pooling. 
If  we  in  the  industry  don’t  do  something 
like  this,  I  fear  that  “mass  saturation  cov¬ 
erage”  will  inspire  government  to  take 
care  of  this  matter  for  us. 

Rorert  Root 

Associate  Professor  of  Journalism. 
Newhouse  Communications  Center. 
Syracuse  University. 

«  *  * 

NOT  IN  ACCORD 

I  have  read,  from  time  to  time,  sicken¬ 
ing  statements  from  newsmen  in  responsi¬ 
ble  positions,  but  none  ever  turned  my 
stomach  as  rapidly  as  Mrs.  Jensis’  (E&P, 
April  18). 

“  ‘As  far  as  lessons  learned.’  she  said,  ‘I 
have  learned  not  to  antagonize  a  school 
board  or  it  will  take  away  your  legal  ad¬ 
vertising  .  .  .’  ” 

This  woman  is  a  managing  editor? 

This  is  a  statement  reflecting  the  free¬ 
dom  of  the  press  we  so  zealously  try  to 
protect? 

This  is  what  Jefferson  et  al.  were  talk¬ 
ing  about  in  the  First  Amendment? 

Do  I  hear  a  few  bellylaughs  from  the 
PR  and  ad  boys? 

I.  William  Berry 

Jersey  Journal, 

Jersey  City,  N.  J. 

*  *  * 

TRENDS 

I  am  an  ardent  reader  of  your  promo¬ 
tion  feature,  and  you  are  certainly  to  be 
commended  on  the  fine  job  you  are  doing 
in  keeping  us  promotion  men  aware  of  the 
latest  trends  in  newspaper  promotion. 

Leslie  C.  Schneider 

Knoxville,  Tenn. 

,  1964 


WEEK-END  BARGAIN 

Your  April  4  issue  mentioned  the  oppor¬ 
tunity  which  a  number  of  newspapers  pro¬ 
vide  national  advertisers  to  enjoy  week- 
«'nd  bargains,  but  overlooked  the  fact  that 
the  Detroit  Free  Press  actually  was  a 
pioneer  in  this  area. 

Our  Saturday  general  combination  rate 
has  existed  since  1960.  Under  this  plan, 
national  advertising  may  be  run  any  week¬ 
day  and  .Saturday  at  $2.30  per  line  total 
— which  represents  a  discount  of  $50  per 
line.  We  also  permit  a  change  of  copy. 

Many  national  advertisers  already  have 
taken  advantage  of  this  very  favorable 
rate  that  combines  high  visibility  with  a 
low  milline! 

Elvinc  N.  .Anderson 
Detroit  (Mich.)  Free  Press 
*  *  * 

BELLS  ARE  RINGING 

So  the  police  chief  in  Somerville 
(Mass.)  wants  to  be  his  department’s  in¬ 
formation  officer  and  sole  source  of  news. 
K&P  should  duly  appoint  him.  and  publish 
his  home  and  office  telephone  numbers. 
Then  every  publisher  in  the  country 
should  authorize  a  toll  call  every  hour  for 
a  week  to  check  on  what’s  doing  in  Somer¬ 
ville.  I’m  sure  by  the  second  day  the  news 
would  be,  “The  information  officer  just 
tpiit.” 

Pete  Farrell 

Jersey  City,  N.  J. 

*  *  * 

UN  SIGNED 

A’our  “Don’t  Sign  it”  editorial  (Febru¬ 
ary  8)  aroused  one  of  my  pet  peeves.  I 
strongly  concur  that  the  person  who  writes 
an  unsigned  scathing  letter  to  an  editor 
is  a  gutless  wonder.  Now  the  question: 
How  do  you  describe  the  reporter  (or  edi¬ 
tor  who  condones  it)  who  attributes 
authoritative  statements  or  rebuttals  to  the 
great  unnamed  “reliable  source”, . . .  “high 
official”  ....  “spokesman”  ....  etc. 

F  M.  Lloyd 

Captain  U.S.  Navy, 

Fleet  Public  Information  Officer. 

. ITTHBrii 

Short  Takes 

Police  Beat: 

There  had  been  minor  street  fighting 
and  bawling  throughout  the  day. — Fort 
Worth  (Tex.)  Stwr-Telegram. 

• 

Police  said  acrid  smoke  engulfed 
Grand  Central  Terminal  and  a  few  com¬ 
puters  suffered  from  smoke  inhalation. 
— Syracuse  (N.  Y.)  HeraXd- Journal. 

• 

A  former  metal  patient  was  arrested. 
— Columbia  (Mo.)  Missourian. 

• 

He  was  convicted  of  offering  $30,000 
in  brides  to  prospective  jurors. — Atlanta 
(Ga.)  Journal. 

• 

The  holdup  man  was  described  as 
young,  blond  and  crew-cut,  wearing  dark 
glasses  and  a  four-inch  revolver. — Los 
Angeles  (Calif.)  Herald-Examiner. 
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Malcolm  Browne 

makes  it  19  Pulitzer  prizes  for  AP 

And  wins  5  other  important  awards,  as  well: 
Overseas  Press  Club  Award 


The  World  Press  Photo  Award 


National  Press  Photographers  Association  Award 
National  Headliners  Award 
Sigma  Delta  Chi  Award 

One  more  important  thing  about  Malcolm  Browne : 
He  didn’t  set  out  to  win  awards. 


He,  like  every  one  of  our  3,000  AP  staff  members, 
just  set  out  to  do  the  job  you  need  done. 

AP 

The  Associated  Press 


If  you’re  a  one-wire  service  newspaper,  you  may  be 
beginning  to  feel  that  your  front  page  needs  to  be 
deeper  and  broader.  To  fill  a  growing  demand  by 
your  readers  for  more  newsand  more  news-in-depth. 

That’s  where  The  New  York  Times  News  Service 
comes  in. 

Here’s  a  wire  service  that  delivers  unduplicated 
coverage.  The  kind  that  your  serious  readers  need 
and  expect.  New  York  Times  quality  reporting  that 
ranges  over  the  entire  field  of  human  affairs. 

You  get  a  complete  package  to  strengthen  the  in¬ 
side  of  your  paper,  too.  Features,  comment,  edito¬ 


rials,  women's  news,  sports,  book,  theater  and 
movie  reviews.  Lots  more. 

A  second  wire  service  belongs  in  your  newsroom 
right  now.  The  New  York  Times  News  Service.  Find 
out  how  little  it  costs.  And  how  much  it  can  give. 
Just  write  or  call  (collect)  for  details.  Today. 


The  New  York  Times  News  Service 


R.  R.  Buckingham,  Editor-Manager 
229  West  43  Street,  New  York,  N.Y.  10036 
212-LAckawanna  4-1000,  ext.  7089 


Children  of  the  press  attend  President's  news  conference  on  White  House  lawn  May  6.  (UPI  Telephoto  to  E&P.) 


Daddy,  What’s  a  Press  Conference? 

yy _ A _  ___L  ^  At- _ _ _  mi _ 


liy  Ann  Logan  Munroe 


Carpenter,  who  is  the  press  sec-  There  was  also  a  lovely  foun- 
retary  of  the  First  Lady.  She  tain  playing  in  the  background. 

gjje  was  no  relation  to  the  The  President  stood  on  a  high 
astronaut  named  Carpenter.  platform  and  he  began  by  say- 

Washington  were  lucky  that  we  were  early  I  also  met  Mr.  (James)  Res-  ing  how  glad  he  was  to  see  so 


My  whole  family  and  I  went  and  got  in  and  got  .seats.  Many  ton  of  the  New  York  Times. 

)  a  i)ress  conference  Wednes-  people  had  to  stand.  More  than  half  of  the  peoi 


to  a  i)ress  conference  Wednes-  people  had  to  stand. 

(lay  at  the  White  House.  It  was  They  had  a  lot  of  good  things 
a  very  nice  day.  to  eat — an  assortment  of  cookies 

The  grounds  were  well-  and  pink  lemonade  that  had  a 


many  of  us  children  there, 
people  had  to  stand.  More  than  half  of  the  people  Later,  my  father  obtained  a 

They  had  a  lot  of  good  things  there  were  children  and  I  was  copy  of  the  President’s  remarks 
to  eat  an  assortment  of  cookies  told  that  Andrew  Van  Dusen  and  this  is  what  he  actually 
and  pink  lemonade  that  had  a  (whose  father,  Bruce,  works  for  said: 

little  ginger  ale  added  to  it.  the  Providence  Journal)  was  “TTHAnfl.!  nnH  _ T 


clipped  and  green.  There  were  little  ginger  ale  added  to  it.  the  Providence  Jouma 
a  lot  of  people  waiting  at  the  The  cookies  were  free  so  I  ate  the  youngest  one  there. 


gate  to  get  inside  when  we  got  about  a  dozen. 


Before  the  conference  started 


to  the  grounds  but  it  only  took  A  Marine  Corps  band,  dressed  I  wandered  around  the  grounds 


“Friends  and  reporters — I 
hope  you’re  the  same — and  chil¬ 
dren  of  reporters.  I’m  so  glad 
so  many  of  you  youngsters  are 


us  five  minutes  of  waiting.  We  in  red,  blue  and  white  uniforms,  looking  at  all  the  well-kept  t  nmvA  tn 

- -  played  music  until  the  Presi-  gardens.  One  of  the  gardens  J^^^thatv^ur  fathers  are  r^^^^ 

(The  writer  of  this  report  is  dent  arrived.  ^  - . -  - fB.thers  are  really 


the  1 0-year-old  daughter  of  Pat 
Munroe,  E&P’s  Washington 
correspondent.) 


'hter  of  Pat  Before  the  President  came  I  which  used  to  be  called  the  rose 

Washington  met  a  lot  of  important  people,  garden.  It  is  next  to  the  Presi- 
For  example,  Mrs.  (Elizabeth)  dent’s  office. 


I  saw  was  the  tulip  prden,  ^^e  job  sometimes.  I’m  glad 
which  used  to  be  called  the  rose  mothers  came,  too.  I  sus- 

garden.  It  is  next  to  the  Presi¬ 
dent’s  office.  (Continued  on  page  65) 
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St.  Petersburg  Times  Wins 
Public  Service  ‘Pulitzer’ 


Pulitzer  Prizi 


Public'  Ser\'ire  —  St. 
hurg  (Flu.)  Times. 


Oil.  GambUng  Rackete,  Racism, 
Assassination  Stories  Honored 


Bv  Rav  ErHin 


The  St.  Petershurff  (Fla.) 
Timen  won  the  gold  medal  of 
the  Pulitzer  Prize  for  Meritori¬ 
ous  Public  Service  for  its  year¬ 
long  news  and  editorial  cam¬ 
paign  to  uncover  fraudulent 
spending  of  public  funds  by  the 
Florida  State  Turnpike  Author¬ 
ity. 

The  newspaper’s  reporting 
forced  the  resignation  of  the 
chairman,  led  to  the  reorganiza¬ 
tion  of  state  road  constiniction 
practices  and  initiated  legisla¬ 
tive  reforms  designed  to  save 
Florida  taxpayers  millions  of 
dollars  in  bond  issues. 


Big  Team  Effort 

More  than  six  writers  and 
photographers  gathered  infor¬ 
mation  in  five  cities  for  the 
Times  in  its  campaign  through¬ 
out  1963.  The  Times  devoted 
4800  inches  of  space  to  stories, 
pictures  and  editorials.  (See 
story  on  page  13). 


Lcm'uI  Reporting — General 

Norman  C.  Miller,  Wall  Street 
Journal,  was  awardecl  the  Pu¬ 
litzer  Prize  for  a  distinguished 
example  of  hK'al  general  or  spot 
news  reporting  for  his  story  of 
the  multi-million-dollar  fraud 
in  vegetable  oils  under  title  of 
“Outdoing  Billie  Sol.’’ 

Some  vegetable  oil  was  dis¬ 
covered  missing  from  company 
storage  facilities  in  New  Jersey 
when  Allied  Ci'ude  Vegetable 
Oil  and  Refining  Corporation 
went  bankrupt  in  19<53. 

Mr.  Miller,  after  multiple 
hours  of  research  into  govern¬ 
ment  records  and  other  sources 
expo.sed  in  his  .story  the  exist¬ 
ence  of  a  huge  swindle.  The 
story’s  title  came  from  its  lead 
in  which  Mr.  Miller  wrote  that 
official  investigators  in  the  miss¬ 
ing  salad  oil  case  “.susiiect  they 
have  stumbled  on  a  swindle  that 
will  make  Billie  Sol  Estes’  es¬ 
capades  look  like  a  kindergarten 


exercise. 


In  Fight  with  ‘All  We  Have^ 


By  Hazel  Brannon  Smith 
Editor,  Lexington  (Miss.)  .4dvertiser 


The  thought  of  winning  an 
award  has  never  entered  my 
mind  on  anything  I  ever 
wrote  in  my  life  —  but  it 
would  be  less  than  honest  if 
I  did  not  say  that  the  Pu¬ 
litzer  has  made  me  very 
happy. 

All  we  have  done  here  is 
try  to  meet  honestly  the  is¬ 
sues  as  they  arose.  We  did 
not  ask  for  nor  run  from  this 
fight  with  the  White  Citi¬ 
zens’  Councils.  But  we  have 
given  it  all  we  have,  nearly 
10  years  of  our  lives,  loss  of 
financial  security  and  a  big 
mortgage.  We  would  do  the 
same  thing  over,  if  neces¬ 
sary. 

As  an  individual  and  edi¬ 
tor,  I  cannot  fit  into  the  pat¬ 
tern  of  absolute  conformity 
demanded  by  the  Citizens’ 


Councils.  I  consider  them  un¬ 
christian,  un-democratic  and 
un-American.  Their  Nazi-like 
theories  on  white  supremacy 
and  their  espousal  of  massive 
resistance  to  the  1954  Su¬ 
preme  Court  decision  have 
led  the  South  and  the  nation 
to  the  brink  of  disaster  in 
race  relations  and  inspired 
the  revival  of  the  Ku  Klux 
Klan.  They  have  silenced 
many  citizens  and  attempted 
to  destroy  those  who  do  not 
agree  with  them. 

I  could  not  call  myself  an 
editor  if  I  had  gone  along 
with  the  Citizens’  Councils — 
feeling  about  them  the  way 
I  do.  My  interest  has  l)een  to 
print  the  troth  and  protect 
and  defend  the  freedom  of 
all  Mississippians.  It  will 
continue. 


Mr.  Miller  was  born  in  Pitts¬ 
burgh,  Pa.,  30  years  ago  and 
was  graduate<l  in  1956  by  Penn¬ 
sylvania  State  Univer.sity  with 
a  B.A.  degree  in  journalism. 
He  joine<l  the  Wall  Street  Jour¬ 
nal  but  left  two  months  later 
to  enter  the  Navy  at  the  Offi¬ 
cers’  Training  School,  Newjjort, 
R.  I.  He  was  cominissionwl  an 
ensign  and  ser\'ed  in  Morocco 
and  was  release<l  as  a  lieutenant 
(junior  grade)  in  January, 
1960.  He  rejoined  the  Jouroal 
as  a  reporter  ba.sed  in  San 
Francisco  and  was  transferred 
to  New  York  la.st  June. 

Mr.  and  Mrs.  Miller  and  their 
four  childron  live  at  Fair  Lawn, 
N.  J. 

*  «  * 


Lucul  Keporliiig  —  (ien  ral  — 
Norman  C.  Miller,  Wall  ■street 
Journal. 


L<m-uI  Reporting  —  .Spci  ,d  — 
James  V.  Magee,  Albert  V  tiau- 
diosi  and  Frederick  A.  'lever, 
Philadelphia  (Pu.)  Itulletm. 


National  Reporting  —  Vli-rri- 
man  Smith.  United  Press  Inter- 
national. 


International  Reporting — Mul- 
etdm  W.  Browne,  Ass«m  lated 
Press,  and  David  Hulbersiuin, 
New  York  Times. 


Editorial  Writing  —  Hazel 
Brannon  Sniitb,  Lexington 
(Miss.)  Advertiser. 


L(M*al  Repitrting^Speeial 


Two  reporters  and  a  photog¬ 
rapher  of  the  Philadelphia  (Pa.) 
Bulletin  won  the  Pulitzer  Prize 
for  local  investigative  or  other 
specializetl  reporting  for  their 
expose  of  a  numbers  racket  and 
])olice  collusion  in  South  Phila¬ 
delphia. 

A  series  of  clandestine  photos 
in  the  Bulletin  showed  in  de¬ 
tail  a  typical  business  day  for 
numbers  writers  of  a  racket 
mob.  (E&P,  Oct.  12,  1963,  jtage 
70). 


CartiMMiv— Paul  Conrad,  for¬ 
merly  of  the  Denver  (Colo.) 
Post,  now  of  the  Los  Angeles 
(Calif.)  Times. 


News  Photography  —  Roliert 
H.  Jackson,  Dallas  (Tex.)  Times 
Herald. 


Special  Citation — (>aiiiiett 
Newspapers. 


The  pictures  were  taken  by 
Frederick  A.  Meyer,  a  staff 
photographer.  A  story  by  James 
V.  Magee  and  All>ert  V.  Gau- 
diosi  revealed  that  after  the 
pictures  were  taken  an  inten¬ 
sive  undercover  investigation  of 
the  numbers  drop  was  under¬ 
taken  by  agents  of  the  Internal 
Revenue  Ser\'ice.  A  raid  by  30 
agents  on  the  scene  of  the  num¬ 
bers  drop  resulted.  Among  four 
persons  arrested  was  one  pic¬ 
tured  in  the  Bulletin  series. 


The  full-page  series  of  14 
photos  showed  the  “open  air 
office”  near  the  waterfront.  Men 
and  women  were  shown  placing 
bets  and  a  window  well  was 
shown  being  used  as  a  deposi¬ 
tory  for  number  slips  to  keep 
the  writer  “clean”  in  the  event 
of  police  search.  An  accounting 
between  a  writer  and  a  racket 
figure  who  was  arrested  in  the 
raid  was  also  shown.  The  rack¬ 
eteer  was  identified  in  the  story 
and  captions. 


Police  With  Mob 


On  the  following  day  a  front 
jiage  streamer  proclaimed  an¬ 
other  l)eat  for  the  three-man 
team:  “Police  Photographed 

With  Numbers  Mob.”  The  story 


was  flanked  by  three  of  Mr. 
Meyer’s  pictures  showing  a 
numbers  man  as  he  appi  oached 
and  talked  to  occupants  of  a 
police  car.  Other  pictures 
.showed  a  patrol  wagon  at  the 
scene  of  the  drop  and  the  police 
leaving  their  vehicle  unattended 
while  numbers  writing  went  on 
as  usual. 

Eighteen  dismis.sals  and  sus¬ 
pensions  from  the  police  dei)art- 
ment  and  a  renewed  city  cam¬ 
paign  against  vice  resulted.  The 
two  reporters  won  the  Phila¬ 
delphia  Press  Association  re¬ 
porting  award. 

Mr.  Gaudiosi  was  born  in  ^ 
West  Philadelphia  in  1923.  He 
was  graduated  with  honors  from 
St.  'Thomas  More  High  School, 
where  he  won  a  four-year  .schol¬ 
arship  to  St.  Joseph’s  College. 
After  serving  three  years  with 
the  Seabees  in  World  War  II,  he 
finished  his  studies  at  the  Uni¬ 
versity  of  Pennsylvania  when 
St.  Joseph’s  discontinued  its 
journalism  courses.  He  joined 
the  Philadelphia  Inquirer  as  a 
copy  boy  in  1947  and  later  be¬ 
came  a  reporter  and  he  moved 
to  the  Bulletin  last  year.  Mr. 
and  Mrs.  Gaudiosi  have  an  18- 
month-old  daughter. 

(Continued  on  page  64) 
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[  G  ad  Medal  Stories  Save 
F  orida  Taxpayers  Millions 

F  pose  of  Turnpike  Financing 
I  id  Spending  Brings  Reforms 

(y  (lortiund  Aiiilerson 
'laiiuKiHK  Editor,  St.  IVtrrvbure  Times 


p  St.  Petersburg,  Fla. 

II  Ix-^an  with  a  long  distance 
telepiiiiiie  call  from  a  mysiterious 
tipsici  to  an  unusual  newspa¬ 
per  rcjKU’ter. 

It  reached  a  climax  six 
monlli'  later  and  came  to  in¬ 
volve  most  of  the  state  govern¬ 
ment  Ilf  Florida  and  dozens  of 
reporters,  photographers  and 
editors. 

It  won  for  the  St.  Petersburg 
Tittus  the  Pulitzer  Gold  Medal 
for  Distinguished  and  Meritori¬ 
ous  Public  Service. 

We  call  it  “The  Turnpike 
Storj'.” 

The  award  came  to  the  Times, 
judges  said,  for  its  aggressive 
investigation  of  Florida  Turn¬ 
pike  Authority  spending,  lead- 
I  ing  to  the  resignation  of  its 
^  chainnan  and  to  major  legisla¬ 
tive  refomi  of  state  auditing 
and  iKuuling  practices.  The  legis¬ 
lation — four  laws  and  an  amend¬ 
ment  to  the  State  Constitution 
— will  save  Florida  taxpayers 
millions  of  dollars. 


A  tele))hone  tip  from  an  em¬ 
ploye  of  the  Turnpike  Authority 
in  Februai’y  1963  to  Martin 
Waldron,  the  Times’  Tallahassee 
Bureau  chief,  started  the  Times 
on  its  long  and  comi)lex  search 
for  facts  hidden  in  files  scat- 
ter€Ki  about  Florida. 

Before  the  story  came  to  even 
a  temfiorary  close  months  later, 
it  had  lieen  expanded  to  vast 
areas  of  fiscal  controls  and  the 
cost  of  l)orrowing  money  and 
had  sparked  major  legislative 
reforms. 

In  this  period  there  were  days 
and  weeks  of  exhausting  and 
exhaustive  work  done  by  report¬ 
ers  and  photographers  number¬ 
ing  into  the  dozens. 

tiliangcM  Are  Made 

But  here,  first,  are  some  of 
the  changes  resulting  from  the 
Times’  series; 

1.  The  Florida  Legislature 
created  the  Bond  Review  Board 
to  study  and  regulate  state  bond 
issues. 


2.  An  annual  state  audit  was 
ordered  for  the  Turnpike  Au¬ 
thority,  previously  checked  only 
by  its  own  auditors. 

3.  The  Authority  was  directed 
to  start  clearing  its  budgets 
through  the  State  Budget  Com¬ 
mission. 

4.  The  Legislature  created  a 
special  investigating  committee, 
armed  with  a  $25,000  appropri¬ 
ation  and  .subpoena  powers,  to 
investigate  the  Turnpike  Au¬ 
thority  and  other  agencies  which 
borrow  money. 

5.  The  lawmakers  also  set  re¬ 
strictions  on  interest  rates,  dis¬ 
counts  and  other  costs  permitted 
on  bond  issues  and  gave  the 
voters  of  Florida  a  final  voice 
in  plans  to  finance  a  multi-mil¬ 
lion  dollar  higher  education  con¬ 
struction  jirogram  by  bond  is¬ 
sues. 

6.  The  Turnpike  Authority 
chairman  John  Hammer,  of 
Tampa,  resigned. 

7.  The  Governor  gave  respon¬ 
sibility  for  operation  of  the 
Turnpike  to  the  chairman  of  the 
State  Road  Board,  integrating 
to  some  extent,  Florida’s  high¬ 
way  system. 

8.  Members  of  the  Authority 
were  stripped  of  their  unlimited 
expense  account  privileges  and 
given  the  per  diem  authorized 
for  other  state  employes. 


9.  A  twin-engine  plane  rented 
by  the  Authority  from  a  circuit 
court  judge  was  sold  to  the 
state  with  rental  payments 
credited  against  the  purchase 
price.  The  net  effect  was  to  pick 
up  more  than  $11,000  paid  by 
the  Authority  for  231  hours  of 
fictitious  flights. 

10.  An  Authority  office  in 
Tampa,  operated  for  the  con¬ 
venience  of  the  ex-chairman, 
was  closed,  saving  the  .state 
about  $42,000  a  year. 

Kcporling  Team 

While  dozens  of  Times  staff¬ 
ers  participated  in  the  investi¬ 
gation,  the  brunt  of  the  work 
was  done  by  Martin  Waldron, 
Jack  Nease,  Don  Meiklejohn  and 
John  Gardner,  reporters;  War¬ 
ren  Pierce,  editorial  writer,  and 
Johnnie  Evans,  photographer. 

But  the  Times  accounting  de¬ 
partment  had  some  tense  mo¬ 
ments,  too,  as  when  Waldron 
and  Meiklejohn  tried  to  match 
the  fancy  eating  habits  of  Turn¬ 
pike  Authority  members. 

This  was  the  best  assignment 
of  the  series. 

The  two  reporters  decided  to 
conduct  a  “scientific  investiga¬ 
tion’’  to  determine  whether  it 
was  possible  to  run  up  a  $30 
dinner  check  for  two  —  as  Au¬ 
thority  expense  accounts  indi¬ 
cated. 

Could  it  be  done? 

KcMtaurunt  Experiment 

The  site  of  the  experiment 
was  Pierre’s  Restaurant  and 
Lounge  in  Miami. 

(Continued  on  page  60) 


Tipsters  Whisper  Secrets^  And  He  ROARS 


By  Robert  Sherrill 


Tallahassee 

Martin  Waldron,  who  looks 
and  sometimes  acts  like  a  latter- 
day  Falstaff,  keeps  the  messiest 
offire  in  the  Capitol. 

Books,  notes,  old  papers,  and 
sundry  political  antiques  are 
piled  three  feet  deep  every- 
>  where. 

Usually  he  needs  a  haircut. 

He  roars  when  he  talks. 

His  Southern  accent  is  thick 
as  clabber  and  his  spoken  gram¬ 
mar  is  no  classroom  model. 

On  those  rare  occasions  when 
he  deigns  to  attend  the  gover¬ 
nor’s  press  conference,  he  takes 
no  notes.  He  only  doodles.  He 
doesn’t,  with  his  photographic 
memory,  need  to  take  notes  like 
ordinary  reporters. 

.Students  Idol 

Martin  Waldron  is,  without 
•  trying  to  be,  something  out  of 
Ben  Hecht’s  “Front  Page.”  He 
is  the  kind  of  newspaperman 
most  journalism  students  want 


to  be — energetic,  absurdly  fear¬ 
less,  realistically  objective. 

Tipsters  drift  in  and  out  of 
his  office.  People  with  political 
hates  tell  him  secrets  about 
their  enemies.  People  with  lost 


Martin  Waldron 


causes  to  push  try  to  push  them 
through  him. 

Martin  Waldron,  39  years  old, 
father  of  four,  was  born  in  a 
turpentine  camp  in  Calcasieux 
Parish,  La. 


Jack  Nease 


He  came  to  Florida  in  1955. 
He  wasted  a  year  covering  cit¬ 
rus  for  the  Tampa  Tribune  be¬ 
fore  moving  into  his  proper 
field,  politics,  in  1956. 

He  brought  to  his  duties  here 
all  the  rough  shod  techniques 
and  talents  he  had  used  to  win 
several  awards  while  covering 
local  politics  in  Birmingham. 

LeRoy  Collins,  ex-govemor  of 
Florida,  who  left  office  regard¬ 
ing  Waldron  as  one  of  his  best, 
if  most  critical  friends,  once 
stamped  up  and  down  the  Cab¬ 
inet  room  in  the  Capitol  for  four 
hours  demanding  that  Waldron 
tell  him  where  hie  had  got  some 
supposedly  secret  information. 

Waldron,  relishing  the  fight, 
stamped  up  and  down  in  the 
same  room  —  refusing  to  tell. 

Television  cameramen  came 
and  took  pictures.  Deadlines 
came  and  went.  Collins  and 
Waldron  continued  their  battle 
of  wills.  Waldron,  of  course, 
won. 
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Gag  Order 
Holds  Press; 
Storv  Runs 

Port  Huron,  Mich. 

The  Port  Huron.  Twies-Her- 
ald  moved  fast  when  a  city  offi¬ 
cial  tried  to  suppress  news  of 
an  in.surance  suit  he  filed  and 
printe<l  the  full  story,  althouRh 
its  press  run  was  delayed  three 
hours. 

City  Attorney  I).  Dean  Luce 
had  Circuit  Jud^e  Edward  Kane 
sign  an  order  which  would  have 
prohibited  the  Times  -  Herald 
from  using  a  stoi*y  about  an  in¬ 
surance  suit  Mr.  Luce  had  filed 
in  l>ehalf  of  the  city. 

City  Editor  Mai’k  H.  Weisch- 
ler  said  Judge  Kane’s  order  was 
ser\'e<l  on  the  jjaper  15  minutes 
before  1:15  p.m.  press  time  May 
1.  The  order,  Mr.  Weischler  .said, 
not  only  attempted  to  dictate 
that  the  stor>'  not  l)e  published, 
but  also  ordered  that  no  dis¬ 
closure  l>e  made  of  the  sujipres- 
sion  order. 

Officials  of  the  newspaper  im¬ 
mediately  notifie<l  legal  counsel, 
consultetl  with  State  Attorney 
General  Frank  Kelly  and  the 
American  Newspaper  Publish¬ 
ers  Association,  and  prepared 
to  api)eal  at  once  to  the  Michi¬ 
gan  Supreme  Court. 

Order  K«-M-inded 

Judge  Kane  rescinde<l  his  or¬ 
der  when  confronted  with  this 
information  and  the  Times-Her- 
ald  came  out  at  4:15  p.m.  with 
the  details  Mr.  Luce  had  trietl 
to  hide. 

The  suit  had  l)een  filwl  April 
29.  A  Times-Herald  reporter 
di.scovered  the  details  and  wrote 
a  story.  The  action,  against  the 
Michigan  Miller  Mutual  Com¬ 
pany  of  Lansing,  asked  that  the 
company  be  declared  the  insurer 
of  a  Port  Huron  Transportation 
Company  bus  that  was  involved 
in  a  fatal  accident  last  January. 
The  city,  which  subsidizes  the 
bus  company,  contends  the  bus 
in  the  accident  was  insured  in 
a  blanket  policy  on  all  city  ve¬ 
hicles. 

Mr.  Luce  reportedly  was  op¬ 
posed  to  a  published  story  be¬ 
cause  he  feared  it  would  upset 
negotiations  between  the  city 
and  victims  of  the  accident  for 
settlement  of  claims. 

• 

Linage  Correction 

The  footnote  on  Poughkeepsie 
(N.  Y.)  Journal  linage  figrures 
(May  2)  should  have  indicated 
that  Family  Weekly  was  in  addi¬ 
tion  to  totals  shown.  This  would 
make  Sunday  totals  491,628  for 
1964  and  458,925  for  1963. 


LeRoy  Keller  Joseph  Jones 

•|()E‘  JONES  RETlRiNt; 


Keller  to  Head  UPI 
Divisions  Overseas 


LeRoy  Keller  has  been  named 
to  succeed  Joseph  L.  Jones  as 
head  of  the  international  divi¬ 
sions  of  United  Press  Interna¬ 
tional. 

Mims  Thomason,  president 
and  general  manager,  said  the 
change-over  would  be  effective 
at  the  end  of  June  when  Mr. 
Jones  retires. 

Both  Mr.  Keller  and  Mr.  Jones 
are  vicepresidents.  Mr.  Keller 
has  served  in  numeraus  execu¬ 
tive  capacities  and  has  been  di¬ 
rector  of  client  relations  since 
1951.  He  has  had  assignments 
in  Europe,  Asia  and  South 
America. 

27  Years 

Mr.  Jones’  administration  of 
the  international  divisions  has 
spanned  27  years  during  which 
subscribers  to  UPI  abroad  have 
incieased  from  386  in  48  coun¬ 
tries  to  1,336  in  113  countries 
and  territories. 

He  joinetl  United  Press  in 
New  York  in  1921  while  still  a 
journalism  .student  at  Colum¬ 
bia  University.  Upon  his  gradu¬ 
ation  the  following  year,  he  was 
assigned  to  the  foreign  news 
desk,  and  in  two  years  became 
foreign  editor.  To  broaden  his 
experience,  he  exchanged  places 
in  1925  with  the  London  bureau 
manager  and  spent  a  year 
working  there. 

During  1928  and  1929  he 
served  as  relief  bureau  man¬ 
ager  in  Lima,  Peru,  and  Santi¬ 
ago,  Chile,  and  later  on  the 
staffs  in  Buenos  Aires  and  Rio 
de  Janeiro.  On  his  way  back  to 
the  U.  S.  in  1929,  he  orgfanized 
the  Caracas  bureau  and  started 
the  first  reg^ular  cable  news  serv¬ 
ice  to  Venezuelan  newspapers. 
He  became  general  foreigpi  man¬ 
ager  in  1937  and  was  elected  a 


vicepresident  in  1942. 

Mr.  Jones,  a  native  of  Moody, 
Mo.,  l>egan  his  news  career  in 
1914  as  a  printer’s  devil  on  the 
U'est  Plains  (Mo.)  Journal.  He 
attended  Dniry  College  in 
Springfield,  Mo. 

Mr.  Keller,  a  native  of  Long¬ 
mont,  Colo.,  joined  UP  in  Den¬ 
ver  in  1929  as  a  reporter  after 
graduating  from  the  Univ'ersity 
of  Colorado.  He  l)ecame  a  re¬ 
gional  executive  in  New  York 
in  1936,  later  Eastern  sales 
manager,  and  in  1945  assistant 
business  manager  and  director 
of  the  foreign  features  division. 
He  became  general  sales  man¬ 
ager  in  1948,  and  vicepresident 
and  director  of  client  relations 
in  1951. 

In  1950  he  l)egan  negotiations 
with  newspapers  in  'Tennessee 
and  North  Carolina  which  re¬ 
sulted  in  the  inauguration  by 
UP  of  the  first  Teletypesetter 
wire  ser\’ice  for  newspapers.  In 
1951  he  organized  United  Press 
Movietone  News,  now  UPI 
Newsfilm,  which  is  the  largest 
.sujjplier  of  television  newsfilm 
in  the  world. 

He  played  a  key  role  in  the 
negotiations  which  resulted  in 
the  merger  in  1958  of  the  Unit¬ 
ed  Press  and  International  News 
Ser\’ice. 

• 

New  Editorial  Chief 

Clrveland 

Ray  Dorsey,  associate  editor 
since  last  August,  has  been  ap¬ 
pointed  chief  editorial  writer  of 
the  Plain  Dealer.  He  succeeds 
Ralph  J.  Donaldson  who  retired 
May  1.  Mr.  Dorsey  has  worked 
for  the  Plain  Dealer  since  1937, 
after  attending  the  Graduate 
School  of  Journalism  at  Colum¬ 
bia  University. 


Tab  ‘Extrt’ 
Foreruime  • 

To  New  Daily 

Minnj  cous 

'Twin  Citians  got  theii  first 
look  at  the  .Minn’capolis  Daily 
American  Ai)ril  30.  Its  i)ul  isher 
and  editor,  Francis  McGovern, 
said  he  hojies  it  “will  -et  a 
trend  throughout  the  country” 
toward  the  revdval  of  competi¬ 
tive  journalism.  ' 

Minneapolis  has  l)een  a  sin- 
gle-owTieiship  newspa])ei-  city 
since  1941,  when  the  (\<wles 
family,  owners  of  the  Minne¬ 
apolis  Star,  purchased  the  Trib¬ 
une.  The  Ridder  family’^  St. 
Paul  Pioneer  Pre.ss  and  Dis¬ 
patch  are  published  less  than 
10  miles  away. 

Mr.  McGovern,  who  described 
the  first  number  of  the  .Ameri¬ 
can  as  “a  preview’  extra,”  .said 
a  second  issue  would  be  pub¬ 
lished  May  8.  “Then  we  will  go 
tw’ice  weekly,  then  three  times 
weekly,  up  to  a  six-day  i)ublica- 
tion  .schedule, ”  he  said. 

The  American  came  out  as  a 
32-page  tabloid,  at  10c  a  copy, 
carrying  10  pages  of  advertis¬ 
ing.  Mr.  McGovern  said  70-to-  1 
80,000  copies  were  sold,  mostly 
in  street  sales  within  Minne¬ 
apolis. 

“Next  time  we’ll  be  in  all 
stores,  as  well  as  on  street 
stands,”  Mr.  McGovern  added, 
“and  we  are  developing  .sub¬ 
scriber  routes.” 

1,000  Subscrib**rs 

Mr.  McGovern  .said  the  .Amer¬ 
ican  has  no  major  financial 
backers.  Almost  a  year  ago  he 
began  soliciting  “charter  sub¬ 
scriptions.”  His  goal  was  6,000 
by  last  Christmas.  As  of  pub¬ 
lication  date,  Mr.  McGovern 
said  there  were  1,000  charter 
subscribers.  The  Minneapolis 
Star  has  280,000  ciiculation  in 
the  afternoon. 

“We  are  operating  on  an  en-  i 
tirely  different  economic  level 
fiom  the  Star  and  Tribune,” 
Mr.  McGovern  .said.  “Our  opera¬ 
tion  harks  hack  to  the  19203 
and  30s.  People  will  judge  us 
by  our  attitude  and  our  news¬ 
paper,  not  by  how  many  we  have 
on  the  staff.” 

Mr.  McGovern  said  the  Amer¬ 
ican  would  follow  an  editorial 
policy  of  “conservatism  with  a 
heart,”  which  would  appeal  to 
the  working  man  as  well  as  the 
small  businessman. 

“Financially,  we  ara  predi¬ 
cated  on  circulation  revenue,” 
he  added.  “Due  to  our  small¬ 
ness,  we  will  make  money  on 
circulation.” 
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Ii  1  years  of  competition, 

Vali  Xcws  of  Lebanon  and 
Han  r,  N.  H.,  caught  the  eyes 
of  t  judges  in  the  Ayer  Cup 
typ( .  aphical  competition  and 
won  o  firsts,  two  seconds  and 
a  tl  d  in  honorable  mentions 
in  1  lass. 

N.  w  the  handsome  little 
pap  -the  smallest,  in  circula¬ 
tion,  •  ver  to  come  out  on  top — 
has  'o.ssession  of  the  coveted 
tropiiV  for  excellence  of  typog- 
raph\ ,  makeup  and  printing.  Its 
issue  >f  Friday,  March  20,  was 
chosen  as  the  outstanding  one 
from  nmong  815  daily  English- 
langinage  newspapers  entered 
for  the  competition  this  year. 

Under  7,000  Daily 

Marvin  Midgette,  editor  of  the 
daily  which  circulates  in  New 
Hampshire  and  part  of  Vermont, 

.said  the  paper  dropped  below 
7,00i»  a  few  months  ago  follow¬ 
ing  a  price  increase  from  7c  to 
10c  a  copy.  It  was  established 
in  .June,  1952. 

Tile  fios/tcn  (Ind.)  mjs,  with 
7,715  circulation,  won  the  Ayer 
Cuj)  in  1957  and  again  in  1959. 

Frank  Lieberman,  of  Wood- 
stock,  Vt.,  designed  the  Valley 
News  logotype  and  laid  out  the 
basic  makeup  when  the  paper 
was  founded,  but  the  typograph¬ 
ical  appearance  has  lieen  varied 
from  time  to  time,  Mr.  Midgette 
.said.  Bodoni  typefaces  are  used.  Salem,  N.  C. 

Originally  run  on  an  old  flat- 
lied  ])ress.  Valley  A^ews  entered 
the  Ayer  Cup  competition  in 
1953  and  won  a  mention.  Since 
then  it  has  been  printed  on  a 
Hoe  iiress  and  now-  on  a  Goss 
Duplex  which  was  part  of  a 
twin-20  from  the  Lynn  (Mass.) 

Item.  James  D.  Ewing  is  presi¬ 
dent  of  Valley  Publishing  Co. 
and  Walter  (j.  Paine  is  pub¬ 
lisher. 

Judges  of  the  1964  contest, 
which  has  been  sponsored  since 
1931  by  N.  W.  Ayer  &  Son  Inc., 
the  advertising  agency,  were: 

Richard  L.  Tobin  of  New  York, 
managing  editor  of  Saturday 
Review;  R,  Hunter  Middleton 
of  Chicago,  director  of  type  de¬ 
sign  for  Ludlow  Typograph 
Company,  and  Charles  T.  Coiner, 
artist,  of  Mechanicsville,  Bucks 
County,  Pa. 

Honorable  Mention 

The  Chicago  Daily  News  won 
First  Honorable  Mention  among 
newspapers  of  more  than  50,000 
circulation,  with  the  Binghamton 
(N.  Y.)  Evening  Press  second, 
and  the  Louisville  (Ky.)  Cour¬ 
ier-Journal  third  in  that  cate¬ 
gory,  which  attracted  186  en¬ 
tries.  It  was  the  first  appearance 
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— Washington  Post,  San  Jose 
(Calif.)  News,  Dallas  Morning 
News,  Christian  Science  Moni¬ 
tor,  New  York  Herald-Tribune, 
Wall  Street  Journal,  Shreveport 
(La.)  Times,  Camden  (N.  J.) 
Courier-Post,  Philadelphia  Eve¬ 
ning  Bulletin. 

10,000  TO  50,000  CIRCULA¬ 
TION 


Y'iilevJ^ws 


SaiiiiKcr  l4-atin|{  IIIk 
1’<m4  In  %  hilt*  llouHT 
'To  Sierk  .S-iialt'  Vat 


Bloonisburg  (Pa.) 
Morning  Press,  Paducah  (Ky.) 
Sun-Democrat,  Doylestown 
(Pa.)  Daily  Intelligencer,  La 
Salle  (Ill.)  Daily  News  Tribune, 
I.v-  Oil  City  (Pa.)  Derrick,  North 

(Mass.)  Transcript, 
York  (Pa.)  Dispatch,  Danbury 
(Conn.)  News-Times,  Marion 
(Ohio)  Star,  Rutland  (Vt.) 

1 1 1  Herald. 

UNDER  10,000  CIRCULA- 
TION  —  Washington  Court 
House  (Ohio)  Record-Herald, 
Titusville  (Pa.)  Herald,  West- 
erly  (R.  I.)  Sun,  Starkville 
(^liss.)  Daily  News,  Columbia 
(Mo.)  Missourian,  Malone 
(N-  Telegram, 

(Pa.)  Daily  Repub- 
(Md.)  News. 

lird  once  ...  end  now  the  Cup! 

}  ork  Post,  \  ork  (Pa.)  Gazette 
-Mention  Award.  Daily. 

In  the  category  for  news- 

jiapers  of  less  than  10,000  cir-  '*««“  Pictures  on  Page  1 

culation,  lir.st  Honorable  Men-  Judges  noted  that  newspapers 

tion  went  to  the  Bennington  jrenerally  are  using  more  photo- 
(Vt.)  /law «cr  while  the  Em-  front  page.  Sev- 

pana  (Kans.)  OaccUc,  winner  of  ,.j.al  papers  in  this  year’s  judg- 
the  Ayer  Cup  in  1960,  took  Sec-  ^2  many  as  ei^ht  photo- 

ond  Honorable  ^Mention  and  the  ^.^aphs  on  Paj?e  1,  and  a  few 
Troy  (N.  Y.)  Record  earned  ^^pers  as  many  as  nine  front 
Third  Honorable  Mention  in  this  pictures.  A  number  of 

classification,  in  which  225  news-  newspapers  filled  the  three  left- 
papers  were  enter^.  columns  of  Page  1  with 

Newsday,  of  Garden  City,  ggries  of  photographs  extend- 
Long  Island,  N.  Y.,  was  the  the  full  length  of  the  page. 

First  Honorable  Mention  winner  -Recent  advances  in  en- 

among  tabloid  newspapers,  re-  graving  equipment  have  led  to 
gardless  of  circulation.  It  was  expanded  use  of  more  local  pic- 
the  seventh  time  Newsday  has  ^ures  in  newspapers  of  all  the 
lieen  among  the  winners  in  Ayer  circulation  categories,”  the 
Cup  competition  and  the  fifth  declared.  “While  this 

time  It  has  taken  the  top  award  heightens  make-up  interest,  it 
for  tabloids.  There  were  18  en-  increases  layout  problems,” 

tries  in  that  category.  ^hey  observed. 

Special  Citation  “There  appears  to  be  more 

experimentation  with  danng 
The  judges  awarded  a  Special  layout  effects,  particularly 
Citation  to  the  Philadelphia  In-  among  newspapers  of  smaller 
quirer  “for  its  effective  use  of  circulation.” 

SpectaColor  on  the  Front  Page”  The  judges  commented  that 
of  its  issue  of  March  20.  The  layout  of  the  inside  pages  of  a 
Special  Citation  was  for  a  full-  large  number  of  the  papers  in 
color  photograph  of  five-column  the  1964  competition  was  par- 
width  showing  a  girl  against  a  ticularly  attractive  for  readers 
background  of  azalea  blossoms,  in  special  interest  areas, 
printed  as  a  feature  of  the  first  Printing  quality  generally  was 
day  of  Spring.  good  among  this  year’s  award 

Daily  newspapers  which  winners,  the  judges  reported, 
reached  the  final  round  in  com-  Headlines  attracted  an  excep- 
petition  were:  tional  number  of  comments  from 
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FOR  ECONOMIC  DEVELOPMENT 


Detroit  News  Offers 
$92,000  Brain  Grants 


TIME  FOR  STAYING — Eugene  C.  Pulliam,  left,  publisher  of  the  Aniona 
Republic  and  Phoenix  Gazette,  presents  a  gold  wristwatch  to  Clas'.ified 
advertising  manager  Lee  Hover,  in  recognition  of  30  years  as  CAM. 
Mrs.  Hover  is  on  the  right.  Mr.  Pulliam  said  the  watch  was  not  a  "going 
away"  but  a  "staying"  gift  since  Lee  "has  a  lot  of  work  to  do." 

Readership  Charted 
For  Series  of  Ads 


Detroit 

Tlie  Eveninp  News  Associa¬ 
tion,  owners  and  operators  of 
the  Detroit  Xewn  and  WWJ 
radio  and  television  stations, 
have  announced  ffrants  totaling 
$92,000  for  graduate  fellowships 
at  the  University  of  Michigan, 
Wayne  State  University  and  the 
University  of  Detroit. 

The  grants  were  revealed  by 
Peter  B.  Clark,  president  and 
publisher  of  the  News,  during 
an  address  to  the  Adcraft  Club 
of  Detroit  May  1. 

Each  year  for  three  years, 
three  $5,000-a-year  pre-doctoral 
fellowships  in  physics  will  l)e 
awarded  to  the  Univ'ersity  of 
Michigan;  two  $5,000-a-year 
pre-doctoral  fellowships  in  chem¬ 
istry  or  chemistry  related  to 
biology  wdll  be  awarded  to 
Wayne  State  University;  and 
tw'o  $3,000-a-year  masters  de¬ 
gree  fellowships  will  be  awarded 
to  the  University  of  Detroit  in 
chemistry,  reverting  to  one 
$5,000  grant  at  such  a  time  a 
pre-doctoral  program  in  chem¬ 
istry  is  established  there. 

Appeal  to  Industry 

In  announcing  the  program, 
Mr.  Clark  pointed  out  that  the 
southeastern  Michigan  economy 
has  sometimes  been  described  as 
one  of  either  feast  or  famine. 

“Not  everyone  agrees  about 
the  causes  of  our  economic 
swings,”  he  said,  “but  everyone 
will  agree,  I  think,  that  if  we 
could  make  them  come  less  often 
and  with  less  severity,  business 
and  everyone’s  life  in  southeast¬ 
ern  Michigan  would  be  much 
improved.” 

Referring  to  a  report  of  the 
Michigan  Citizens’  Committee 
for  Higher  Education  which 
stated  that  future  employment 
and  economic  opportunity  in 
Michigan  “depends  in  large 
measure  upon  Michigan’s  ability 
to  attract  to  the  state  more  of 
the  new  industries  which  have 
emerged  in  the  past  decade,”  Mr. 
Clark  said  there  is  no  certainty 
that  even  with  enlarged  re¬ 
sources  of  brainpower,  south¬ 
eastern  Michigan  will  eventually 
produce  totally  new  industries. 

“But  it  is  a  virtual  certainty,” 
he  said,  “that  without  such  re¬ 
sources  we  will  get  few,  if  any. 

“New  industries  gravitate  to 
the  concentrations  of  human 
talent,  to  the  great  centers  of 
education.  Michigan  must  be  in 
the  vanguard  of  educational 
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leadership  among  the  50  states, 
if  w’e  are  to  maintain  an  econ¬ 
omy  adequate  to  challenge  the 
productivity  and  creativity  of 
all  its  citizens. 

Pursuit  «>f  (Curiosity 

“Scientific  innovation  calls  for 
intellectual  talent  of  the  most 
exceptional  and  most  specialized 
sort  working  in  an  environment 
which  supports  the  pursuit  of 
pure  curiosity.  The  community 
must,  in  v’arious  ways,  reward 
the  pursuit  of  pure  curiosity. 

“To  get  and  hold  the  best 
brains  in  the  new  sciences,”  he 
continued,  “and  to  stimulate 
their  work  reciuires  much 
greater  supi)ort  for  our  leading 
universities;  but  support  of  a 
very  special  kind.” 

Mr.  Clark  said  the  Detroit 
News  and  the  WWJ  stations 
have  for  several  years  talked 
about  the  problem  of  what  can 
l)e  done  to  increase  this  support. 

“But  talk  is  not  enough,”  he 
.said.  “We  want  to  see  results. 

“We  hope  this  program  will 
have  at  least  three  concrete  ef¬ 
fects.  First,  it  will  train  better 
men  hei*e  in  southeastern  Michi¬ 
gan,  and  hopefully  it  will  in¬ 
crease  the  available  pool  of 
brainpower  in  Michigan.  Sec¬ 
ondly,  it  will  help  the  w’ork  of 
key  professors.  Without  the 
assistance  of  excellent  gradu¬ 
ate  students,  professors  cannot 
achieve  maximum  productivity. 
Third,  the  program  will  stimu¬ 
late  selected  lines  of  important 
research  already  here  in  south¬ 
eastern  Michigan,  instead  of 
allowing  them  to  drift  to  Bos¬ 
ton,  Los  Angeles  or  elsewhere. 

“The  program  may  also  have 
some  intangible  effects.  It  may 
encourage  a  generally  apprecia¬ 
tive  state  of  mind  in  this  com¬ 
munity.  It  may  increase  aware¬ 
ness  of  the  present  and  future 
value  to  the  community  of  our 
brainpower  resources.  And  fin¬ 
ally,  it  may  encourage  other 
companies  and  individuals  to 
give  similar  support.” 

• 

Airlines  PR  Director 

David  C.  Frailey  has  been 
appointed  director  of  public  re¬ 
lations  for  American  Airlines,  it 
w’as  announced  by  Karl  Dahlem, 
assistant  vicepresident  of  the 
airline.  Mr.  Frailey,  who  is  a 
veteran  of  nearly  18  years  with 
the  airline,  w’as  formerly  a  news 
editor  with  the  Associated  Press. 


Richmond,  Va. 

“Research  for  the  computer 
age”  is  the  description  applied 
to  a  new  study  of  the  Richmond 
Times-Dispatch  and  News 
Leader  by  Alan  S.  Donnahoe, 
executive  vicepresident  and  as¬ 
sistant  publisher  of  Richmond 
Newspapers  Inc. 

“What  this  study  shows,”  ex¬ 
plained  Mr.  Donnahoe,  “is  how 
many  men  and  howr  many  women 
can  be  expected  to  note  at  least 
one  or  more  of  a  series  of  ads 
by  any  given  advertiser.” 

The  24-page  brochure  includes 
tables  showing  readership  of  a 
series  of  newspaper  ads,  from 
one  to  thirteen,  for  each  of  20 
products,  separately  for  men 
and  women,  for  10  ad  sizes 
ranging  from  100  to  2400  lines. 

Actual  Exposure 

“This  is  vastly  different,”  Mr. 
Donnahoe  pointed  out,  “from  the 
type  of  research  that  shows  ac¬ 
cumulative  exposure  to  a  medi¬ 
um  as  a  whole,  such  as  consecu¬ 
tive  issues  of  a  magazine,  or 
weeks  of  a  television  program. 
Data  of  this  kind  do  no  more 
than  establish  ceilings  of  poten¬ 
tial  exposure.  Actual  exposure 
to  advertising  can  vary  any 
where  from  these  ceilings  down 
to  a  theoretical  zero. 

“In  our  study,  by  contrast, 
the  advertiser  can  measure  the 
thing  in  which  he  is  really  inter¬ 
ested — actual  exposure  to  his 
own  advertising.  At  a  glance,  he 
can  tell  how  many  men  and 
women  may  be  expected  to  read 
his  advertising,  in  any  number 
of  ads  from  one  to  thirteen. 

“A  cereal  manufacturer,  for 
example,  can  see  that  with  one- 


(juarter  page,  he  can  expect  26 
percent  of  the  women  to  read 
his  ad;  with  five  such  ads,  the 
readership  grows  to  61  percent; 
with  10  ads  to  74  percent;  and 
with  13  ads  to  80  percent. 

.\u  C'.umparable  Data 

“We  are  hopeful  that  this 
study  will  encourage  advertisers 
and  agencies  to  seek  comparable 
data  for  other  media,  for  use 
in  computer  and  other  media 
applications.  To  our  knowledge, 
no  such  data  now  exist  for  any 
other  major  medium. 

“It  seems  obvious  that  infor¬ 
mation  of  this  kind,  if  available, 
w’ould  make  present  Cost  per  M 
figures  wholly  obsolete.  Clearly, 
what  an  advertiser  wants  to 
know  is  how  much  it  costs  to 
obtain  an  actual  exposure  to  his 
own  advertising.  The  cost  of 
reaching  an  entiro  media  audi¬ 
ence  is  irrelevant,  by  compari¬ 
son. 

“The  computer  holds  forth 
great  promise  of  improved  effi¬ 
ciency  in  the  use  of  all  media, 
but  the  great  need  at  the  mo¬ 
ment  is  for  precise  and  mean¬ 
ingful  data.  We  hope  that  our 
study  will  prove  to  be  a  useful 
step  in  that  direction,  and  a 
stimulus  to  other  major  media 
to  provide  research  of  a  com¬ 
parable  nature.” 

• 

Brokerage  in  New  York 

Jack  L.  Stoll  &  Associates, 
media  business  brokers,  have 
opened  a  New  York  office  at  527 
Madison  Avenue.  Edward  De- 
Cray,  formerly  with  CBS  and 
ABC,  has  joined  the  firm  as  a 
consultant.  Headquarters  is  in 
Los  Angeles. 
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REUBEN  PROM  RUBE — Rube  Goldberg,  left,  presents  the  Reuben  to 
Fred  Lasswell,  who  draws  "Snuffy  Smith." 


BACK  TO  THE  HUTCH — Playboy  bunnies  follow  Harry  Hershfield 
off  the  stage. 
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C  ive-away  Night 
At  NCS  Dinner 

By  Kick  Fricdinun 

Lvorylicnly  fjot  .somethinK  at  the  National  Car- 
tcMNiists  Society  Reuben  Award  Dinner  April  21 
at  tlie  Plaza. 

riie  audience  jjot  a  trreat  show:  The  Down¬ 
stair. ^  at  the  Upstairs  musical  revme.  E.  G.  Mar- 
.sh.iil,  stai'  of  television’s  “The  Defenders.”  Abe 
Bill  rows,  Broadway  jnoducer,  author,  wit  and 
piano  player.  Ed  Bepley. 

The  cartoonists  pot  awards,  with  the  hip  one 
pomp  to  Fred  Lasswell. 

The  jierformers  pot  caricatures  of  themselves, 
drawn  by  N('S  members. 

On  this  jiape  are  some  of  the  “awards.”  Fred 
La.'-swell  collects  his  Reulien,  symbolic  of  beinp 
nanuHl  liest  cartoonist  of  the  yeai-,  from  Rube 
Goldberp.  E.  G.  Marshall  collects  his  likenesses 
from  Dick  Hodpins.  Harry'  Hershfield  collects 
his  Playboy  bunnies,  compliments  of  Huph  Hefner. 


All  photos  by  Sam  Wilks,  King  Features  Syndicate. 


Rowan  Seeks 
Help  to  Tell 
Rights  Story 

Washington 

Carl  T.  Rowan,  director  of 
the  United  States  Information 
Agency,  is  considering  the  es¬ 
tablishment  of  a  “blue  ribbon” 
panel  in  the  agency  to  project 
an  accurate  picture  abroad  of 
the  civil  rights  stiniggle  in  this 
country. 

“I  think  perhaps  there  is  a 
need  to  set  up  a  small,  blue- 
ribbon  panel  in  the  agency  to 
work  on  imaginative  projects  to 
tell  this  countiy’s  side  of  the 
story,”  Mr.  Rowan  said  in  a 
recent  inter\’iew  in  his  office  at 
1776  Pennsylvania  Ave. 

“There  is  no  doubt  about  the 
fact  that  the  question  of  race 
is  a  major  factor  in  foreign  af¬ 
fairs  today.  This  isn’t  limited 
to  the  civil  rights  struggle 
here.” 

The  new  USIA  chief  said 
the  panel  would  work  “with 
complete  knowdedge  that  the  un¬ 
savory  side  of  the  rights  battle 
gets  abroad  through  pictures 
and  stories  from  U.  S.  wire 
ser\'ices  and  new'spapers.”  He 
said  the  agency  would  empha¬ 
size  that  the  civil  rights  issue 
here  is  part  of  a  “continuing 
peaceful  revolution  in  U.  S.  so¬ 
ciety”  and  that  this  country 
does  not  regard  itself  as  the 
“gendarme  of  the  status  quo.” 

Mr.  Rowan  voiced  concern 
about  the  impact  abroad  of  pho¬ 
tographs  of  police  dogs  and  fire 
hoses  being  turned  on  Negro 
demonstrators. 

Impact  with  Film 

Mr.  Rowan,  a  former  Min¬ 
neapolis  Tribune  reporter  who 
replaced  Edward  R.  Murrow  in 
January,  said  he  wants  to  ex¬ 
pand  the  television  and  film  pro¬ 
grams  of  the  agency.  “It  may 
be  heresy  for  a  wielder  of  the 
typewriter  to  say  this,  but  I 
think  a  well-done  film  will  al¬ 
ways  have  more  impact  than  a 
pamphlet,”  he  remarked. 

In  the  field  of  foreign  affairs, 
he  complained,  the  U.  S.  press 
is  not  doing  an  adequate  job  of 
coverage.  “It  disturbs  me,”  he 
said,  “that  despite  the  fact  that 
Latin  America  is  such  a  critical 
area,  the  press  treats  it  on  a 
crisis  basis.  Every  w'ord  that 
came  out  of  Panama  for  the 
first  few  hours  was  written  by 
a  Panamanian  stringer.”  In 
Africa,  south  of  the  Sahara, 
there  is  only  a  handful  of  cor¬ 
respondents.  If  a  paper  has  a 
man  in,  say  Mexico,  instead  of 
demanding  that  he  write  a  story 
a  day,  they  should  turn  him 
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loose  for  six  weeks  to  do  some 
in-depth  reporting  that  will 
really  mean  something. 

“The  press  is  still  too  scoop- 
happy.  I  know  too  many  fellows 
writing  about  foreign  affairs 
who  will  spend  hours  trying  to 
find  out  who  the  next  ambassa¬ 
dor  to  Finland  is  going  to  be, 
but  they  won’t  spend  the  time 
digging  into  the  meaning  of  the 
Sino-Soviet  dispute. 

Mr.  Rowan  saw  no  real  hope 
for  change  in  this  situation.  “A 
few  papers  have  spent  some 
money,  but  even  the  wire  serv¬ 
ices  are  lacking  in  many  areas,” 
he  said.  “I  don’t  see  any  reason 
to  predict  any  substantial 
change.” 

• 

Women  Form 
S.F.  Press  Club 

San  Francisco 

Formation  of  the  Women’s 
Press  Club  of  San  Francisco 
has  been  effected  here  with 
Frances  Moffatt,  women’s  editor 
of  the  San  Francisco  Chronicle, 
chairman. 

Membership  is  limited  to  50 
editors  and  reporters  of  the  San 
Francisco  dailies  and  the  Oak¬ 
land  Tribune.  The  first  public 
event  staged  by  the  Club  drew 
more  than  600  persons.  This 
opening  smash  featured  Mary 
McCarthy,  author  of  “The 
Group.”  The  novelist  addressed 
a  packed  house  and  $6  tickets 
reportedly  were  scalped  for  as 
much  as  $10. 

The  club  plans  to  conduct 
similar  top  bracket  luncheon 
meetings  during  the  Republican 
Convention  here,  Mrs.  Moffatt 
said. 

The  officers  of  the  group 
w’hich  rebelled  against  asserted 
step-sister  roles  in  the  75-year- 
old  San  Francisco  Press  Club 
include  Mildred  Schroeder,  San 
Francisco  Examiner,  vice-chair¬ 
man,  and  Eloise  Dungan,  San 
Francisco  News  Call  Bulletin, 
secretai-y-treasurer. 

• 

Herald  Statesman’s 
Centennial  Marked 

Yonkers,  N.  Y. 

The  centennial  of  the  Yonkers 
Herald-Statesman,  a  member  of 
the  Gannett  Group,  was  marked 
by  the  presentation  of  the 
Yonkers  Historical  Society’s 
award  on  April  30.  A  scroll 
honoring  the  newspaper  for  “its 
distinguished  contribution  to  the 
history  of  the  City  of  Yonkers” 
was  given  to  Oxie  Reichler,  edi¬ 
tor  and  vicepresident.  Edward 
J.  Hughes,  editorial  director  of 
the  Westchester  Publishers  Inc., 
delivered  the  acceptance  address. 
The  Yonkers  Statesman  w’as 
founded  Dec.  3,  1863. 


Bill  Burrus, 
Dallas,  Wins 
Lasker  Prize 

Bill  Burrus  of  the  Dallas 
(Tex.)  Times  Herald  will  re¬ 
ceive  the  Alliert  Lasker  Medical 
Journalism  Aw'ard  in  the  news¬ 
paper  category  at  a  luncheon 
May  13  in  New  York  City. 

Other  winners  of  the  $2,500 
prize  and  a  gold  statuette  of  the 
Winged  Victory  of  Samothrace 
are  Gilbert  Cant  of  Tiim’  maga¬ 
zine  for  a  report  on  surgery, 
Paul  Cunningham  of  NBC  for  a 
series  on  mental  retardation,  and 
Lois  Mattox  Miller  and  James 
Monahan  of  the  Render's  Digest 
for  an  article  on  the  cigarette 
controversy. 

The  fiv’e-part  series,  “Tomor¬ 
row’s  Damned,”  by  Bill  Burrus 
in  February,  1963,  discussed 
childhood  mental  illness.  This 
was  less  than  a  year  before 
President  Kennedy’s  assassina¬ 
tion  in  Dallas  by  an  allegedly 
mentally  disturluKl  man,  who.se 
alien  ation  is  believed  by  medical 
authorities  to  have  possibly  lieen 
the  result  of  lack  of  treatment 
of  his  childhood  emotional  dis¬ 
turbances,  the  Times  Herald 
noted  in  reporting  to  award  to 
its  staff  members. 

Frein  Police  Beat  Days 

The  articles,  in  discussing 
such  childhood  conditions,  em¬ 
phasize  the  absence,  in  Dallas, 
of  psychiatric  centers,  and  of 
public  understanding — especially 
in  the  schools — of  the  need  for 
recognition  and  care  of  emotion¬ 
al  disturbances  in  children,  be¬ 
fore  this  condition  develops  into 
adult  mental  illness.  This  situa¬ 
tion  in  Dallas,  the  Awards  Jury 
pointed  out,  prevails  throughout 
most  of  the  United  States. 

Bert  Holmes,  executive  editor 
of  the  Times  Herald,  who  sub¬ 
mitted  the  series,  said: 

“The  year  of  the  publication 
of  ‘Tomorrow’s  Damned’  was  a 
year  of  great  activity  in  the 
mental  health  field  here,  par¬ 
ticularly  as  it  pertains  to  emo¬ 
tional  problems  of  children  .  .  . 
Mr.  Burrus  insists  that  the 
series  is  not  solely  responsible 
for  the  advances  made.  "The  firm 
stand  of  the  late  President  Ken¬ 
nedy  on  problems  of  retardation 
and  mental  disturbance  set  the 
stage  for  many  advances.  How’- 
ever,  many  in  Dallas  credit  the 
series  with  alerting  the  city’s 
responsible  citizens  to  a  tragic 
need,  and  they  began  to  take 
action.” 

Mr.  Burrus  interest  in  mental 
illness  began  in  his  police  re¬ 
porting  days  12  years  ago. 
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“In  hundreds  of  int  i  views 
with  persons  charged  with 
criminal  acts,  I  realize'  that 
emotional  problems  were  more 
often  than  not  a  key  fa- ‘or  in 
their  behavior,”  he  said.  .;i  the 
past  12  years,  he  has  tah.rd  to 
hundreds  of  professionals  n  the 
mental  illness  field  and  'cured 
every  state  hospital  and  most 
priv'ate  institutions  for  the 
mentally  ill. 

• 

Arizona  Journal 
Suspends  Again 

Phoenix,  Ahz. 

The  .4  rizonn  Journal,  launched 
Feb.  14, 1962  as  a  morning  daily, 
ceased  imblication  April  22. 

Robert  Morrison,  publisher 
.said  he  intended  to  start  a  suc¬ 
cessor  soon. 

Founded  as  a  model  off.set 
daily,  the  Jouimal  was  in  finan¬ 
cial  trouble  almost  from  the  be¬ 
ginning.  It  suspended  jiublica- 
tion  Jan.  24,  1963,  but  resumed 
the  following  Aug.  21  under  a 
new  coiqiorate  organization 
which  pledged  to  redeem  shares 
held  by  all  stockholders. 

Mr.  Morrison  announced  that 
he  planned  to  move  to  a  smaller 
location  and  publish  a  six-day- 
a-week  morning  newspaper. 

The  JouiTial  had  conducted  a 
drive  to  raise  $240,000  in  oper¬ 
ating  capital.  Pledges  were  re¬ 
ceived  for  most  of  that  amount 
but  cash  payments  amounted  to 
only  about  20  percent  of  the 
pledges. 

• 

Sydney  Heralil  Group 
Buys  Canberra  Times 

Sydney 

John  Fairfax  Limited,  pub¬ 
lishers  of  the  Sydney  Morning 
Herald,  have  purchased  the 
whole  share  capital  of  the  Fed¬ 
eral  Capital  Press  of  Australia 
Proprietary,  Limited,  publishers 
of  the  Canberra  Times,  founded 
in  1926. 

John  M.  D.  Pringle,  former 
deputy  editor  of  the  London 
Observer  and  presently  director 
of  the  public  affairs  division  of 
the  Sydney  television  station 
ATN,  will  liecome  editor  of  the 
Canberra  Times. 

The  announcement  said  the 
Canberra  Times  will  be  devel¬ 
oped  as  “a  national  daily  news¬ 
paper  based  on  Canberra  as 
Australia’s  Capital.” 

The  Federal  Capital  Press 
was  ow’ned  by  Arthur  Shake¬ 
speare,  son  of  the  founder. 

New's  Ltd.,  the  Murdoch 
organization,  has  purchased  the 
tri-weekly  Territorial,  also  pub¬ 
lished  at  Canberra,  as  a  basis 
for  development  of  a  daily  which 
would  serve  all  of  the  state 
capital  cities. 
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an  i.KNCY  MAIV^S  ADVICE; 

]Vi  agazine  Selling  Sharpened; 
^  hat  Newspapers  Could  Do 

Herbert  Zeltner 

'■  r.  Vicepresident^Dircclor  of  Media,  I^ennen  &  Newell 


(Tart  of  a  talk  made  before 
the  Newspaper  Representatives* 
Sales  Seminar,  April  29.) 

Wliut  moves  seem  to  be  most 
in  order  for  the  newspaper  in¬ 
dustry  to  assure  a  more  effec¬ 
tive  selling  of  advertising 
against  a  strengthened  magazine 
comjietitor  ? 

Let’s  start  with  audience 
selectivity  itself.  After  all,  this 
is  probably  the  crux  of  maga¬ 
zine  vitality  as  we  see  it  today. 

(Probably  the  major  “exclu¬ 
sive”  offered  by  consumer  maga¬ 
zines  as  a  whole  is  this  very 
ability  to  select  out  certain 
types  of  people — throughout  the 
country' — based  on  a  particular 
common  attribute.  This  selec¬ 
tivity  can  help  the  advertiser 
to  minimize  his  waste  against 
less  likely  prospects.) 

Upgraded  Editorial  Appeal 

Selectivity  is  the  result  of 
basic,  long-term  editorial  im¬ 
provements  which  must  adhere 
— without  exception — to  a  care¬ 
fully  developed  publishing  ob¬ 
jective. 

One  of  the  most  apparent 
areas  in  which  selectivity  may 
well  be  improved  is  in  meeting 
the  tremendous  strides  in  edu¬ 
cation  and  economic  well-being 
so  much  in  evidence  around  us. 
Can  we  truthfully  say  newspa¬ 
pers,  as  a  whole,  have  kept  pace 
through  the  up-grading  of  their 
editorial  appeal? 

Just  to  take  one  example,  we 
believe  the  circulation  growth 
and  economic  success  of  the 
New  York  Times  is  a  phenome¬ 
non  with  a  lesson  for  newspaper 
publishers  throughout  the  coun¬ 
try.  We  are  not  by  any  means 
suggesting  that  all  markets 
could  afford  or  support  a  news¬ 
paper  of  this  type,  but  each 
market  certainly  has  important 
numbers  of  people  for  whom 
higher  calibre  editorial  per¬ 
formance,  at  least  in  part, 
would  tempt  a  return  to  regular 
newspaper  reading. 

Positioning  of  Ads 

And  even  with  the  existing 
product,  important  selectivity 
can  be  offered,  'provided  news¬ 
paper  advertising  management 
cooperates  with  national  adver¬ 
tisers.  Through  their  sections 


and  departments — fashion,  food, 
sports,  entertainment,  etc.  — 
newspapers  already  offer  an  im¬ 
pressive  ability  to  select  out 
those  members  of  the  audience 
a  given  advertiser  would  want 
to  call  his  own.  In  fact,  the  very 
editorial  material  appearing  in 
these  sections  enhance  the  sell¬ 
ing  messages  of  many  adver¬ 
tisers. 

We  have  experienced  —  on 
more  than  one  occasion  —  the 
difficulties  that  develop  when 
position  requests  are  ignored  or 
mishandled.  True,  some  adver¬ 
tisers  and  agencies  specify  posi¬ 
tioning  in  an  off-hand,  routine 
way.  But  most  conscientious  ad¬ 
vertisers  and  agency  media  de¬ 
partments  work  hard  at  de¬ 
termining  the  best  day  of  the 
week  to  schedule  their  message 
and  the  best  positioning  in  the 
newspaper  to  request  in  hopes 
of  improving  effectiveness. 

We  firmly  believe  that  —  in 
spite  of  timing  problems  and 
the  exigencies  of  make-up  — 
newspapers  could  be  a  great 
deal  more  cooperative  in  their 
adherence  to  reasonable  requests 
for  positioning.  Until  a  news¬ 
paper  buyer  can  be  reasonably 
assured  that  he  will  receive  the 
positioning  he  requests  without 
the  large  number  of  exceptions 
that  now  characterize  any  broad- 
scale  newspaper  campaign,  we 
are  forced  to  minimize  the  ad¬ 
vantage  of  newspapers  in  offer¬ 
ing  editorial  and  audience  selec¬ 
tivity. 

Split  Runs 

We  are  not  suggesting  edi¬ 
torial  prostitution  to  the  inter¬ 
ests  of  any  individual  advertiser. 
We  are  just  suggesting  more 
conscious  and  effective  cooper¬ 
ation  with  advertisers  in  helping 
them  to  get  appropriate  posi¬ 
tioning. 

(A  strength  of  magazines  is 
editorial  compatibility  and  au¬ 
thority  —  the  appropriateness 
with  which  the  editorial  matter 
supports  the  selling  proposition 
of  advertisers.) 


Wherever  feasible,  newspaper 
management  should  consider  the 
desirability  of  split  runs.  While 
magazines  have  moved  into  this 
area,  which  might  be  somewhat 
out  of  character  for  an  essen¬ 
tially  national  media  form,  we 
are  aware  of  only  a  very  few 
situations  where  newspapers 
offer  the  flexibility  of  geographic 
splits.  There  are  important  num¬ 
bers  of  advertisers  who  are  not 
now  using  newspapers  regpalarly, 
who  would  improve  their  usage 
if  they  could  select  suburban 
areas  only,  or  core  city  areas 
only,  or  certain  selected  major 
sub-divisions  of  a  given  mar¬ 
ket. 

(Five  years  ago,  only  23  na¬ 
tional  magazines  offered  some 
regional  sales  break  and  total 
regional  advertising  amounted 
to  just  $42,500,000  or  5%  of 
total  magazine  revenue.  Last 
year,  45  magazines  provided 
some  regional  flexibility  and  the 
amount  of  less-than-national 
space  sold  stood  at  $135,000,000. 
This  represents  15%  of  total 
magazine  revenue  There  can  be 
no  doubt  that  advertisers  have 
seen  in  regional  buying  an  op¬ 
portunity  to  reach  desirable 
prospects  without  the  out-of- 
pocket  burden  of  a  national 
page  rate. 

I)rinf>graphic  Splits 

A  further  revolution  in  mag¬ 
azine  flexibility  for  advertisers 
just  now  appears  to  be  getting 
underway.  This  is  the  offering 
of  circulation  splits  based  on 
demographic  rather  than  geo¬ 
graphic  standards.  One  maga¬ 
zine  can  offer  advertisers  its 
college  student  audience  or  its 
doctors  circulation  exclusively. 
We  may  well  see  magazines 
offering  only  their  upper-income 
readers,  or  only  home  owners, 
or  just  college  graduates  among 
their  circulation. 

While  geographic  flexibility 
can  be  considered,  in  a  sense,  an 
encroachment  by  magazines  into 
areas  already  well  sensed  by 
local  media,  demographic  splits 
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within  a  magazine’s  circulation 
intensify  the  very  selectivity 
which  is  their  basic  advertising 
reason  for  being. 

There  are  exciting  develop¬ 
ments  in  newspaper  color  avail¬ 
ability,  but  further  improvement 
should  be  consider^.  High- 
(juality  newspaper  color  is  still 
an  extremely  expensive,  inflex¬ 
ible  technique  for  many  adver¬ 
tisers.  Ways  should  be  explored 
to  offer  these  improved  printing 
techniques  at  minimum  premi¬ 
ums  over  ROP  and  with  a  great 
deal  more  latitude  as  to  mini¬ 
mum  copy  size,  closing  date  re¬ 
quirements  and  leeway  date 
stipulations. 

Multi-Market  Data 

Still  another  area  in  which 
newspapers  could  more  effec¬ 
tively  meet  the  competition  of 
magazine  .selling  is  in  the  devel- 
onment  of  pood  audience  re¬ 
search. 

With  the  possible  exception  of 
a  market  such  as  New  York  or 
Chicago  or  Ijos  Angeles,  a 
media  planner  cannot  keep  in 
mind  all  the  various  one-time, 
individual  market  .studies  which 
are  so  characteristic  of  news¬ 
paper  research  today.  What  is 
needed  is  the  development  of 
broad-scale  patterns  applicable 
to  iminy  markets  so  that  we  have 
a  useful  picture  of  newspaper 
reading  throughout  the  country. 

Real  Rate  Equality 

One  last  area  in  which  we  feel 
the  effectiveness  of  newspaper 
advertising  selling  could  be  im¬ 
proved  concerns  the  oldest  and 
newest  argument  between  us. 
While  the  sizable  differential  in 
local  and  national  advertising 
rates  continue  largely  unabated, 
some  recent  developments  give 
evidence  that  this  unhappy  cir¬ 
cumstance  need  not  continue 
forever. 

The  recent  announcement  by 
the  Chicago  Sun-Times  and 
Daily  News  that  they  are  elimi¬ 
nating  this  rate  differential  is 
the  first  major  market  break 
after  the  Wilmington  News- 
Journal  announcement  three 
years  ago.  If  this  move  to  mini¬ 
mize  or  eliminate  the  national 
advertiser  penalty  accelerates, 
we  may  well  have  to  reappraise 
the  entire  medium.  But  we’ll  all 
have  to  be  careful  that  this 
patently  desirable  move  is  not 
used  merely  as  a  device  to  cloud 
rate  increases.  In  other  words, 
national  advertisers  will  not  be 
motivated  to  increase  their 
newspaper  activity  if  the  end 
result  of  this  change  is  to 
simply  increase  the  local  rate 
faster  than  the  national. 

While  we  are  not  looking  a 
gift  horse  in  the  mouth,  we  are 
concerned  about  must-buy  com¬ 
bination  restrictions  and  the  real 
(Continued  on  page  28) 
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IN  SESSION — Mark  Arnold,  BoA,  demonstrates  at  a  clinic 
sponsored  recently  by  the  Hackensack  (N.J.)  Record  in  the 
Garden  State  Civic  Auditorium,  located  in  a  huge  shopping 
center.  Although  raining  hard  that  evening,  there  were  more 
than  150  retailers  in  attendance. 


QUESTIONS  ANSWERED— William  E.  Solch,  BoA,  left,  takes  time  at 
the  end  of  the  regular  program  to  answer  questions.  The  Bureau  clinic 
for  retailers  are  put  on  only  after  the  newspaper's  salesmen  have  been 
exposed  to  a  similar  demonstration  by  the  Bureau's  retail  department. 

-SPECS*  PAY 

Merchants  Buy  Ideas 
For  Special  Events 


Atlantic  City,  N.  J. 

Adv^ertisinp  .salesmen  of 
dailies  and  weeklies  in  New  Jer¬ 
sey  exchanged  ideas  for  im¬ 
proving  linage  figures  at  ses¬ 
sions  which  ran  for  three  days 
here  last  weekend.  Classified  ad¬ 
vertising  managers,  salesmen 
and  telephone  solicitors  had  con¬ 
current  clinics. 

At  one  meeting  of  the  annual 
New  Jersey  Press  Association 
advertising  conference,  repre¬ 
sentatives  of  a  dozen  jiapers  re¬ 
ported  on  successful  promotions 
in  the  past  year.  The  key  theme 
was  that  a  salesman’s  best 
friend  is  his  “speculative”  copy 
— whether  it’s  for  only  part  of 
a  i»age  or  a  whole  section: 

Camden  Courier  —  a  sales 
presentation  resulted  in  an 
eight-i)age  tabloid  section  for 
the  opening  of  a  Woolworth 
store  in  a  new  shopping  center, 
plus  two  full  pages  in  the  regu¬ 
lar  section  of  the  paper.  The 
original  plan  by  the  store  man¬ 
ager  had  called  for  only  two 
and  one-half  pages.  Women’s 
fashion  items  were  featured  in 


the  mockup  tab  worked  out  by 
the  paper’s  staff.  To  help  insure 
the  promotion’s  success,  the 
Courier  arranged  for  delivery  of 
.50,0((0  extra  copies  of  the  tab¬ 
loid  to  homes  in  a  section  of 
Philadelphia  (across  the  river 
from  Camden)  where  it  did  not 
have  much  circulation. 

New  Brunswick  Home  News 
— A  Sales  Day  event  for  a  small 
town  in  the  circulation  area 
brought  participation  by  16  mer¬ 
chants,  half  of  whom  had  never 
before  imn  an  ad  in  the  paper. 
As  a  sample  of  its  success,  one 
retailer  reported  he  sold  100 
garbage  pails  at  $1.89  each. 

Holding  the  Kate  Line 

Atlantic  City  Press  —  At 
meetings  of  merchants,  the 
newspaper’s  growth  story  is  be¬ 
ing  dramatized  with  figures 
showing  circulation  up  9%  in 
the  ))ast  few  years  while  the  ad 
rate  has  been  boosted  only  Ic  a 
line  from  24c  to  25c.  Now,  the 
storekeepers  are  being  told,  the 
paper  will  hold  the  line  on  the 
rate  if  they  come  through  with 


“How  to  Alake  Your  Advertising  Work  Harder,  Sell  More”  is 
the  title  of  an  advertising  clinic  staged  by  the  Hureau  of  Adver¬ 
tising,  ANPA,  in  the  member  newspaper’s  own  backyard  for  the 
benefit  of  retail  merchants. 

Starring  Mark  .Arnold,  BoA  vicepresident,  and  William  E.  Solch, 
of  the  Bureau’s  retail  department,  the  smooth-running,  two-hour 
long  live  performances  have  been  the  source  of  satisfaction  to 
large  audiences  of  merchants  from  Hackensack,  N.J.  to  Spokane, 
Wash.,  and  from  Halifax,  N.S.,  to  Charleston,  S.C.,  to  name  a  few 
cities,  in  recent  months. 

Arranged  at  the  request  of  the  newspaper,  the  clinic  dramatizes 
the  essentiality  of  advertising  and  provides  the  retailer  with 
infoi-mation  and  the  tools  useful  in  determining  the  size  of  his 
ad  budget;  how  to  plan  his  schedule;  and  how  to  merchandise 
newspaper  ads. 

Mr.  Arnold  said  20  presentations  have  been  given  to  date  to 
more  than  3,000  jiersons  and  there  have  been  several  instances 
reported  to  him  in  which  merchants  have  .substantially  increased 
their  newspaper  linage  as  a  lesult  of  the  clinic. 


increased  advertising. 

Trenton  Times  —  A  New 
Jersey  Tercentenary  Edition  ran 
to  144  pages  (200,000  lines). 
First  there  was  a  six-month 
lieriod  of  planning,  then  486 
“specs”  were  prepared  and  ad¬ 
vertising  salesmen  presented 
each  one  to  a  prospective  adver¬ 
tiser  in  a  hard-cover  brochure. 
Sales  enthusiasm  ran  high.  One 
man  sold  more  than  33,000  lines. 

Asbury  Park  Press  —  The 
coffee  break  for  salesmen  has 
been  banned,  unless  it’s  with  a 
customer. 

Somerset  Messenger  -  Gazette 
— Two  writers  on  the  weekly’s 
staff  prepare  copy  for  layouts  in 
an  industrial  supplement.  There 
is  also  a  special  section  for 
Christmas  advertising  which 
runs  in  October. 

Perth  Amboy  News  —  Down¬ 
town  merchants — 100  of  them — 
have  signed  up  for  a  page-a- 
month  for  12  months,  in  a  joint 
sales  promotion,  which  resulted 
in  100,000-plus  lines. 

Short  Hills  Item  —  For  $3 
a  week  a  storekeeper  can  have 
his  picture  taken  by  a  newspaper 
photographer  and  run  in  a 


“Know  Your  Merchant”  page 
which  runs  13  times  during  the 
summer. 

Woodbridge  Independent- 
Leader  —  Keying  it  to  the  mid¬ 
year  bank  statements,  the  paper 
runs  a  Progress  edition  in  July 
(called  the  Progress  with  Free¬ 
dom  e<lition  last  July  4),  which 
accounts  for  upwards  of  45,000 
lines  of  ads.  The  weekly  also 
uses  Labor  Day  as  a  pitch  to 
local  industries  to  salute  labor, 
paying  $20  per  signature  for  the 
ad. 

Hackensack  Record  —  In¬ 
stead  of  using  want-ad  promo¬ 
tion  copy  featuring  faces  of 
girls  from  a  mat  service,  the 
paper  has  its  own  artist  apply 
an  air-brush  treatment  to  pho¬ 
tographs  of  the  real  telephone 
girls  in  the  classified  depart¬ 
ment.  They  are  run  with  breezy 
copy  about  the  gals. 


,  which  resulted  New  SUNDAY  Member 
lines. 

'tern  —  For  $3  The  Akron  (Ohio)  Beacon 
keeper  can  have  Jourtuil’s  magazine  section  joins 
i  by  a  newspaper  SUNDAY,  as  an  optional  mem- 
ind  run  in  a  ber,  effective  July  5. 
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TIME  TABLE — Left  to  right,  William  E.  Solch  of  BoA  and  Leonard 
Goldblatt,  retail  ad  manager  for  the  Record,  listen  as  partners  of  a 
dry  cleaning  firm  ask  Mark  Arnold,  center,  to  clarify  a  point  in  the 
Annual  Time  Table  of  Retail  Opportunities.  The  book,  which  is  made 
available  to  merchants  via  the  newspaper,  is  explained  in  the  clinic. 


Shopping  Center  Contract  Contest  Reaps  $1629000 


Starts  Series  of 
36-Page  Sections 

Honolulu 

Honolulu’s  two  daily  newspa¬ 
pers,  the  Star-Bulletin  and  the 
Advertiser,  are  launching  the 
largest  planned  promotion  pro¬ 
gram  ever  run  by  one  shopping 
center  in  Hawaii. 

Designed  as  the  first  of  a 
series  a  tabloid  section  April 
29  liad  36  pages  of  solid  adver¬ 
tising,  representing  full  partici¬ 
pation  of  the  large  shopping 
center’s  merchants. 

Ala  Moana  Shopping  Center, 
sponsor  of  the  section,  is  lo¬ 
cated  in  central  Honolulu,  and 
is  one  of  the  nation’s  major 
metropolitan  shopping  develop¬ 
ments. 

Organized  in  June,  1959,  the 
double  -  level  shopping  center 
now'  contains  91  stores.  A  16- 
acre  double-deck  parking  area 
provides  space  for  4,5()(t  cars. 

Ala  Moana  Center  is  a  co¬ 
operative  merchandising  ven¬ 
ture,  composed  of  the  merchants 
of  the  Center  and  the  developer, 
Haw'aiian  Land  Co.,  Ltd.  Each 
merchant  leases  his  store  from 
the  develoi)er. 


A  single  keystroke 
fills  a  line  with  justi¬ 
fied  leaders,  auto 
matically  You  save 
time!  Operator  cal¬ 
culations  eliminated. 
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GOOD  BUSINESS — Warren  Mifchell,  retail  advertising  manager  of  the 
Long  Beach  (Calif.)  Independent,  Press-Telegram  presents  a  $500 
check  to  Carol  Greenlee  as  first  prize  in  the  newspapers'  new  contract 
contest.  Left  to  right:  Greenlee;  Frank  Morales,  winning  team  captain; 
Mitchell. 


Long  Beach,  Calif. 

A  new'  contract  contest  among 
Long  Beach  Independent,  Press- 
T elegram  retail  advertising 
salesmen  resulted  in  218  new' 
space  contracts  being  signed  by 
local  advertisers.  The  contracts 
amounted  to  a  minimum  of 
$162,000  in  new'  revenue  for  the 
new'spapers. 

The  stimulating  inducement 
for  new'  records  in  contract 
signing  w'as  a  $500  cash  prize 
plus  a  3-day  w’eekend  for  two 
at  Las  Vegas  as  first  prize  for 


the  individual  w'riting  the  most 
contracts.  The  salesmen  w'ere 
divided  into  four  teams  of  five 
men  each  and  the  w'inning  team 
received  an  all-expense  3-day 
w'eekend  for  each  member  and 
his  wife,  plus  $50  for  inci¬ 
dentals.  The  second  place  team 
w'on  an  evening  w'ith  the 
Dodgers  including  dinner  at  the 
Stadium  Club  for  each  member 
and  his  w'ife.  Individuals  w'on 
from  $20  cash  for  tenth  prize  to 
$250  cash  for  second  prize. 


Au^u8ta  Papers 
Name  A<1  Direetor 

Augusta,  Ga. 

William  H.  Parker  has  been 
named  advertising  director  of 
the  Augusta  Chronicle  and 
Augusta  Herald,  according  to 
W.  S.  Morris,  publisher  of  the 
two  newspapers. 

Mr.  Parker,  who  has  been 


national  adv'ertising  manager  of 
the  tw'o  newspapers  for  the  past 
tw'o  years,  succeeds  J.  Allan 
Meath,  who  resignetl  to  become 
business  manager  of  the  Trenton 
(N.  J.)  Trentonian. 

Mr.  Parker  is  succeeded  in 
the  national  advertising  post  by 
Larry  Walker,  w'ho  has  been  a 
member  of  the  Chronicle-Herald 
retail  advertising  staff  for 
seveial  years. 

• 

^Jolli'Lolli^  Launched 
With  ROP  Color  Ads 


Written  with  character  . . . 
competence  . . .  color. 

TNI  PROVIDENCE 
JOURNAL- 
BULLETIN 


Fairmont  Foods,  of  Omaha, 
launched  Jolli-Lolli,  a  lollipop  on 
I  a  stick  frozen  in  the  center  of 
I  an  iced  milk  bar.  May  7.  The  13- 
week  ad  schedule,  placed  by 
Tatham-Laird  Inc.,  Chicago,  in¬ 
cludes  tw'o-color  1,000-line  news¬ 
paper  ads  in  17  states. 

The  first  week’s  ad  features  a 
lOc-off  coupon  for  a  four-pack 
I  selling  at  29c,  on  which  retailers 
I  get  24%  profit. 

Bozell  &  Jacobs  Inc.,  handles 
,  PR  for  the  novelty. 


Readership 
Of  ROP  A  1 
Hits  95% 

Milwaukee  .Vis. 

A  full-page,  ROP  fou;  « olor 
ad  in  the  Milwaukee  Jo  .mal 
last  Jan.  21  scored  a  95  p...i  ent 
“noting”  by  women,  acc(  .  ling 
to  a  i-eadership  study. 

The  ad,  on  Del  Monte  F  'ods, 
also  drew  ratings  of  86  pc n  ent 
seen-associated  and  44  percent 
read  most  by  women,  as  veil 
as  62  percent  noting  and  34 
percent  seen-associated  by  men. 

“The  95  percent  figure.^  vies 
with  the  top  two  Hi-Fi  ads  re¬ 
ported  across  the  nation  by  the 
Daniel  Starch  organization  in 
its  various  studies,”  a  Journal 
spokesman  said,  “and  betters 
the  national  average  of  92  j)er- 
cent  noted  by  women  of  all  Hi- 
Fi  food  ads. 

Exceeds  Ail  Figures 

“The  remarkably  high  figure 
e.xceeds,  hands  down,  any  ROP 
color  figures  on  newspapers  and 
magazines  so  far  as  can  be  de¬ 
termined  in  a  check  of  major 
sur\'ey  organizations.” 

The  figures  w'ere  released  by 
Daniel  Starch  and  Staff,  who 
conducted  the  readership  study 
of  the  Journal. 

Starch  president  Howard  A. 
Stone  wrote  Robert  K.  Drew, 
business  manager  of  the  Jour¬ 
nal: 

“To  me,  the  important  signifi¬ 
cance  of  the  Del  Monte  95  per¬ 
cent  figure  in  the  Milw'aukee 
Journal  is  that  it  indicates  near¬ 
ly  total  reach  for  a  single  prod¬ 
uct  selling  message  at  a  single 
point  in  time  for  all  adult  wom¬ 
en  in  a  major  metropolitan  mar¬ 
ket.  I  know’  of  no  other  medium 
that  is  capable  of  delivering  so 
close  to  total  coverage  for  a 
single  ad  message  other  than 
a  newspaper  like  the  Milwaukee 
Journal  that  is  read  by  so  close 
to  100  percent  of  all  women  in 
its  market.” 

Nearest  Rating  83% 

As  a  gauge  for  the  Del  Monte 
ad,  the  Journal’s  owm  study 
figures  showed  a  rating  of  83 
percent  noting  for  a  Knorr  soup 
ad  published  in  both  Hi-Fi  and 
ROP  color  in  a  matched  market 
test  during  September,  1961. 

Million  Market  Newspapers 
representatives  said  of  the  Del 
Monte  showing:  “This  is  the 
highest  noting  score  ever  re¬ 
corded  in  our  MMN-Starch  pro¬ 
gram  since  its  beginning  in 
March,  1961,  not  excepting  the 
new  Hi-Fi  ads  which  have  been 
measured.” 
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Newspage  Ads  Solve 
Industrial  Problems 


By  Philip  IV.  Srhuyler 

Local  ne\vspai)er  advertise¬ 
ments,  set  up  in  the  foini  of  a 
newspaffe,  are  helpin}?  an  in¬ 
dustrial  advertiser  solve  some 
local  problems. 

Fred  Wittner,  pi-esident  of 
Fret!  Wittner  Co.,  New  York 
advertising?  apency,  suggested 
this  week  that  the  te<'hnique, 
while  old,  should  be  u.se<l  more 
widely  than  it  is  by  firms  that 
think  they  have  “nothing  to  tell 
to  consumers.” 

York  EnRim^rinj?  Inc.,  the 
client,  enK'a>re<i  in  precision  ma¬ 
chining,  tool-making,  and  the 
design  and  building  of  special 
machinery,  has  been  advertis¬ 
ing  about  once  a  month  in  the 
York  (Pa.)  Dispatch. 

“For  certain  plant-community 
situations  it  is  more  elTective 
and  less  expensive  than  print¬ 
ing  and  distributing  a  hou.se 
organ,”  Mr.  Wittner  said. 

Ex-Sp«>rls  ^  riler 

Mr.  Wittner  began  his  career 
writing  sports  for  the  old  Brook¬ 
lyn  Eagle.  It  is  his  contention 
that  a  prime  function  of  adver¬ 
tising  is  “getting  factual  infor¬ 
mation  from  client  to  prospect 
in  the  most  precise  and  efficient 
manner  possible.”  That’s  like 
getting  the  ball  in  the  basket  or 
the  ball  over  the  goal  line.  Print 
performs  this  function  best,  he 
said.  His  agency  this  year  is 
obser\ing  its  25th  anniversary. 
By  design,  the  president  said, 
he  has  kept  it  modest  in  size, 
although  it  is  large  by  the  yard- 


of  all  families  in 


Wilmington,  DELAWARE 


are  your  potential  customers 
when  you  advertise  in  the 
News-Journal  Papers 
. . .  whose  Single-Rate  Plan 
makes  penetration  of  this  high 
buy-ability  market  surprisingly 
economical 

For  details  contact: 

Story,  Brooks  &  Finley,  or 
News- Journal  Papers 
Wilmington,  Delaware 


.stick  u.sed  for  measuring  indus¬ 
trial  agencies.  Billings  run  to 
$  t ,0(10,0(1(1  a  year. 

‘Y  ,”k  changed  ownership,  re¬ 
located  to  a  new  plant,  broad¬ 
ened  its  capabilities  and  changed 
its  name,  all  in  the  course  of  a 
few  months,”  Mr.  Wittner  said. 
“It  was  dwided  to  report  these 
changes  in  a  series  of  newspa- 
j)er  ads,  rather  than  risk  word- 
of-mouth  inaccuracies.  The  re- 
.sults  might  well  inspire  other 
conijianies  to  take  a  closer  look 
than  they  often  do  at  their  plant 
city  newspaijers.” 

The  company,  now  York,  was 
founderl  in  the  city  of  that  name 
44  years  ago  as  the  Pennsyl¬ 
vania  Tool  &  Mfg.  Co.  “Penn 
Tool”  became  a  familiar  area 
name.  Late  last  year  the  firm 
was  purchased  by  V  o  1  k  e  r  t 
Stampings,  whose  account  Witt¬ 
ner  handles. 


Fred  Wittner 


lished  coinjiany,  but  rather  was 
gaining  a  company  revitalized 
and  re-equipped  for  growth,” 
Mr.  Wittner  said.  “They  jiro- 
vided  a  distinct  morale  Ijoost  to 
employees,  sparking  pride  in 
identification  with  a  firm  on 
the  move.  It  pleased  them  when 
friends,  neighbors  and  mer¬ 
chants  mentioned  that  their 
company  was  in  the  spotlight. 
Furthermore,  they  biought  the 
name,  new  irlant  and  broader 
capabilities  of  the  company  to 
the  attention  of  the  area’s  in¬ 
dustrial  community  —  to  pros¬ 
pects  who  can  be  important 
initiators  of  business.” 

Similur  (iuiiipaigns 


firms  they  get  to  know  th'  gh 
advertisements  like  thes  in 
their  local  newspai)ers.” 

23  C.lienls 

Mr.  Wittner’s  agency  ha  !3 
major  companies  as  clients.  ,e- 
cau.se  they  are  generally  ii  is- 
trial  advertisers,  the  agi  cy 
staff  handles  their  adver’^i  ig 
primarily  on  a  fee  basis.  W  ile 
he  has  never  solicited  any  •  n- 
sumer  accounts,  the  agency  ,;;is 
handled  several  .successfully,  ne 
said. 

On  May  7  at  Madison,  \\  Is., 
Mr.  Wittner  received  a  diftin- 
guished  seiwice  citation  at  .lie 
l!fr>4  Joumali.sm  Institute.s  if 
the  University  of  Wisconsin,  lie 
was  graduated  from  there  in 
1931.  Ho  had  been  inspired  to 
go  to  Wisconsin  by  the  late 
Harris  McC.  Crist,  managing 
editor  of  the  Brooklyn  Eagle, 
who  discovered  Wittner,  then  a 
high  school  “stringer”  at  mid¬ 
night  in  the  plant  working  on 
a  storj'. 

After  graduation,  Mr.  Witt¬ 
ner  starte<l  work  in  the  sports 
department  of  the  Nctv  York 
Herald  Tribune.  Subsequently, 
he  went  into  publicity  with  the 
late  F.  Darius  Benham  and  Ben¬ 
jamin  Sonnenberg.  For  a  while 
he  handled  publicity  for  Amelia 
Earhart.  It  was  a  story  he  wrote 
about  the  Simmons  Machine 
Tool  Corporation  that  was  pub¬ 
lished  in  This  ITccA’  that  stai-ted 
Mr.  Wittner  in  business  for 
himself.  Simmons  liecame  his 
fir.st  client,  and  is  still  a  client 
of  the  firm. 

• 

MacMannis  Takes 
Ad  Director  Job 

Bangor,  Me. 

Kenneth  L.  MacMannis,  man¬ 
aging  director  of  the  New  Eng¬ 
land  Newspapers  Advertising 
Bureau  since  1960,  has  resigned 
from  that  position  to  be  adver¬ 
tising  director  of  the  Bangor 
Daily  News. 

He  is  succeeding  Andrew  J. 
Pease  who  is  retiring  after 
.serving  the  News  as  advertising 
director  since  1940.  Prior  to  that 
he  had  serv’ed  with  newspapers 
in  Pittsburgh,  Albany,  Ro¬ 
chester  and  Glens  Falls. 

No  Successor  Yel 

Frank  A.  Lawlor,  general 
manager  of  the  Lowell  Sun  and 
chairman  of  the  bureau,  said  no 
successor  to  Mr.  MacMannis  has 
been  named  yet. 

Before  working  for  the  bu¬ 
reau,  Mr.  MacMannis  was  with 
the  Worcester  newspapers.  He  is 
a  native  of  Mamaroneck,  N.  Y. 
and  he  majored  in  advertising  at 
Syracuse  University. 


(x<mm1  Neighbor 

Mr.  Wittner  and  Volkert’s 
management  agreed  the  newspa¬ 
per  ads  offered  “an  effective 
means  of  communicating  the 
many  things  happening  at  Penn 
Tool  and  make  clear  that  the 
new  Penn  Tool  would  not  only 
continue  to  l)e  a  good  neighbor, 
but  would  reach  for  higher 
goals.” 

The  first  ad  in  news  format 
was  headed  “Penn  Tool  Prog¬ 
ress  Report.”  The  left  ear  car¬ 
ried  the  legend,  “News  of  In¬ 
terest  to  Penn  Tool  employees 
and  the  York  Community.” 
When  the  new  name  went  into 
effect,  it  became  “York  Engi¬ 
neering  Progress  Report.” 

So  far  three  newspages  have 
appeared,  a  month  apart.  Jack 
Kleinoder,  president,  has  an¬ 
nounced  they  will  continue. 
Each  newspaper  issue  was 
handed  out  personally  by  the 
plant  manager  before  employees 
left  work.  The  third  advertise¬ 
ment  was  reprinted  as  a  mailer, 
and  was  sent  also  to  customers 
and  prospects.  A  fourth  is 
scheduled  for  publication  in 
May,  following  an  open  house 
at  the  new  plant. 

“We  consider  that  these  ads 
have  assured  the  community 
that  Volkert’s  purchase  of  Penn 
Tool  did  not  mean  that  York 
was  losing  an  old-line  estab¬ 


Mr.  Wittner  .said  he  thought 
indu.strial  plants  with  the  same 
or  other  problems  in  cities  of 
200,000  and  under  could  employ 
similar  newspaper  ad  programs 
with  success.  Some  years  ago 
he  recommended  a  similar  cam- 
jiaign  to  the  Electric  Regulator 
Corji.,  Norwalk,  Conn.  The  firm 
moved  to  Norwalk  with  32  peo¬ 
ple  and  faced  the  problem  of 
expanding  personnel  to  more 
than  200.  The  competition  for 
labor  was  heavy  with  300  other 
plants,  many  with  deep  roots  in 
the  community  and  well  known 
to  the  residents. 

Progressive  employment  liene- 
fit  plans,  the  importance  of  the 
company’s  product  and  the  in¬ 
teresting  work,  all  described^  in 
objectiv'e  news  form  and  with 
pictures  in  the  ads  attracted  job 
seekers.  Even  after  the  job 
))roblem  eased,  the  ads  were 
continued.  A  new  sales  manager 
stopped  them  for  a  while,  but 
Arthur  Cohen,  president,  later 
renewed  the  series  which  are 
currently  continuing  in  the  Nor- 
ivalk  Hour. 

“Continuing  the  ads  is  most 
important,”  Mr.  Wittner  said. 
“The  local  newspaper  reader- 
ship  is  not  a  static  audience,  it 
is  a  continuing  parade.  Every 
community  has  its  influentials — 
bank  officers,  municipal  officials, 
group  leaders — who  can  be  and 
are  of  great  help  to  industrial 
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Auto  Makers  Lead  Newspaper  Ad  List 


Automotive  manufacturers 
took  four  of  the  first  five  places 
amonR*  national  newspaper  ad¬ 
vertisers  in  1963,  according  to 
the  annual  publication,  “Ex¬ 
penditures  of  National  Adver¬ 
tisers  in  Newspapers,”  of  the 
Bureau  of  Advertising,  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation. 

General  Motors  Corp.  again 
was  No.  1  with  a  total  invest¬ 
ment  of  $30,912,795.  P'ord  Motor 
Co.  and  Chrysler  Corp.  retained 
their  second  and  third  places, 
with  expenditures  of  $22,909,- 
286  and  $17,492,417,  respec¬ 
tively. 

Distillers  Corp.  —  Seagram’s, 
Ltd.,  moved  up  from  fifth  to 
fourth  place,  increasing  its 
newspaper  expenditure  13.7  per 
cent  to  a  1963  total  of  $11,693,- 
167, 

Also  moving  up — from  sixth 
to  fifth  place — ^was  another  auto 
company,  American  Motors, 
with  an  expenditure  of  $8,691,- 
087. 


Spare  (xtHiK 

Total  expenditure  in  the 
medium  by  all  national  adver¬ 
tisers  in  1963  was  estimated  at 


.One  Typo  Can  Cost  You 
Thousands  of  Dollars: 


One  simple  error  and  you  could 
be  sued  for  libel.  The  loss  can  be 
tremendous  unless  you  have  the 
protection  offered  by  Employert 
Special  Exeeee  Ineurance. 

With  our  Excess  Insurance,  you 
agree  to  cover  a  certain  amount. 
We  handle  the  excess.  It’s  good 
business,  it’s  economical  and  it 
protects  you  against  loss  due  to 
invasion  of  privacy,  libel,  piracy, 
copyright  violation  and  plagiarism. 

For  complete  details,  contact: 
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1963 

Ranking 

1962 

0 

1.  General  Motors  Corp.  . 

$30,912,795 

1 

$33,014,060 

- 

6.4 

2.  Ford  Motor  Co . 

. . . .  22,909,286 

2 

22,325,496 

- 

2.6 

3.  Chrysler  Corp . 

....  17,492,417 

3 

19,104,709 

— 

8.4 

4.  Distillers  Corp.— Seagrams  Ltd . 

....  11,693,167 

5 

10,286,912 

13.7 

5.  American  Motors  Corp . 

8,691,087 

6 

10,014,286 

13.2 

6.  Schenley  Industries,  Inc . 

6,073,379 

7 

6,998,214 

13.2 

7.  National  Distillers  &  Chemical  Corp . 

5,908,573 

8 

6,469,848 

- 

8.7 

8.  American  Tobacco  Co.,  The  . 

5,632,833 

14 

4,758,041 

T* 

18.4 

9.  General  Foods  Corp . 

5,630,827 

4 

11,658,358 

— 

51.7 

10.  National  Dairy  Products  Corp . 

5,159,876 

II 

5,682,942 

— 

9.2 

II.  Kimberly-Clark  Corp . 

. . . .  4,386,059 

93 

1,050,999 

4-3 

117.3 

12.  General  Electric  Co . 

4,339,032 

9 

5,773,441 

— 

24.8 

13.  Reynolds  Tobacco  Co.,  R.  J . 

.  4,315,204 

10 

5,693,673 

— 

24.2 

14.  Goodyear  Tire  &  Rubber  Co.,  Inc.,  The . 

3,946,032 

20 

3,678,264 

+ 

7.3 

IS.  United  Airlines,  Inc . 

3,829,350 

15 

4,494,850 

— 

14.8 

16.  Eastern  Airlines,  Inc . 

3,702,425 

24 

3,548,779 

+ 

4.3 

17.  Campbell  Soup  Co . 

3,575,208 

17 

3,840,295 

— 

6.9 

18.  Pillsbury  Co . 

_  3,519,174 

13 

4,823,305 

_ 

27.0 

19.  Quaker  Oats  Co.,  The . 

3,503,029 

18 

3,786,390 

— 

7.5 

20.  Gulf  Oil  Corp . 

3,427,236 

12 

5,629,911 

— 

39.1 

21.  Standard  Brands,  Inc . 

3,378,359 

25 

3,540,868 

— 

4.6 

22.  Radio  Corp.  of  America  . 

3,364,477 

34 

2,784,834 

-t- 

20.8 

23.  Walker-Gooderham  &  Worts,  Ltd.,  Hiram  .  . .  . 

3,247,055 

29 

3,073,085 

+ 

5.7 

24.  Trans  World  Airlines,  Inc . 

3,238,636 

23 

3,607,065 

— 

10.2 

25.  Liggett  &  Myers  Tobacco  Co . 

3,228,338 

60 

1,567,055 

4-106.0 

26.  Delta  Air  Lines . 

3,220.758 

30 

3,071,681 

4- 

4.9 

27.  American  Airlines,  Inc.  . 

3,104,421 

27 

3,290,565 

— 

5.7 

28.  Pan  American  World  Airways  . 

2,957,427 

26 

3,427,048 

— 

13.7 

29.  Lorillard  Co.,  P .  . 

2,839,373 

16 

3,847,323 

— 

26.2 

30.  Pepsi-Cola  Co  . 

2,765,336 

41 

2,458,129 

4- 

12.5 

31.  Firestone  Tire  &  Rubber  Co.,  The . 

2,741,813 

32 

2,859,905 

— 

4.1 

32.  General  Mills,  Inc . 

2,716,833 

19 

3,777,751 

— 

28.1 

33.  DuPont  De  Nemours  &  Co.,  Inc.,  E  1 . 

....  2,529,383 

36 

2,737,449 

7.6 

34.  Armour  &  Co . 

. ...  2,450,412 

31 

2,868,639 

— 

14.6 

35.  Columbia  Broadcasting  System,  Inc.  . 

2,432,869 

49 

2,035,905 

4- 

19.5 

36.  Gerber  Products  Co .  . 

2,408,899 

35 

2,784,487 

— 

13.5 

37.  Heublein,  Inc .  . 

2,369,542 

48 

2,059,577 

4- 

15.0 

38.  Corn  Products  Co.,  The  . 

2,246,022 

33 

2,826,079 

— 

20.6 

39.  Zenith  Radio  Corp . 

2,236,374 

46 

2,219,801 

4- 

0.7 

40.  Sterling  Drug,  Inc . 

2,212,933 

37 

2,729,887 

— 

18.9 

41.  Brown-Forman  Distillers  Corp . 

2,195,020 

45 

2,221,052 

— 

1.2 

42.  Studebaker  Corp . 

2,189,316 

38 

2,696,608 

— 

18.8 

43.  Continental  Baking  Co.,  The  . 

2,134,244 

44 

2,266,087 

— 

5.8 

44.  Sun  Oil  Co . . 

2,073,598 

• 

706,224 

4-193.6 

45.  Volkswagen  of  America,  Inc . 

1,934,190 

65 

1,505,184 

4- 

28.5 

46.  American  Home  Products  Corp . 

1,931,889 

39 

2,649,957 

— 

27.1 

47.  Bristol-Myers  Co . 

1,921,447 

22 

3,628,908 

_ 

47.1 

48.  Renfield  Importers,  Ltd . 

1,918,811 

71 

1,408,340 

4- 

36.2 

49.  Standard  Oil  Co.  (Now  Jersey) . 

1,902,105 

51 

1,865,733 

•+■ 

1.9 

50.  Heim  Co.,  H.  J . 

1,886,308 

55 

1,785,535 

4- 

5.6 

51.  Coca-Cola  Co.,  The . 

1,884,630 

91 

1,062,463 

4- 

77.4 

52.  Eastman  Kodak  Co . 

1,883,260 

56 

1,715,891 

4- 

9.8 

53.  Colgate  Palmolive  Co . 

1,841,294 

58 

1 ,665,498 

4- 

10.6 

54.  Standard  Oil  Co.  (Indiana)  . 

1,807,004 

52 

1,835,962 

— 

1.6 

55.  Doubleday  &  Co.,  Inc . 

1,765,733 

54 

1,791,975 

— 

1.5 

56.  Royal  Crown  Cola  Co . 

1,685,390 

94 

1,043,840 

4- 

61.5 

(Contmucd  on  page  28) 


SPORTSMAN’S  DIGEST 

I 

Year  after  year,  through  all  the  seasons,  SPORTSMAN’S 
DIGEST  offers  hints  and  little-known  facts  for  the  fisherman, 
hunter,  trapper,  camper — every  lover  of  the  great  outdoors! 
SPORTSMAN’S  DIGEST  was  the  FIRST  and  is  still  the 
leading  outdoor  sports  feature.  1  col.  x  5  in.,  fully  matted 
for  6-times-a-week  release. 


Send  for  rates  and  samples 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.  New  York  1 7.  N.  Y. 


$715,523,000.  The  figure,  com¬ 
piled  for  the  Bureau  by  Media 
Records  Inc.,  covers  space  costs 
only  and  does  not  include  pro¬ 
duction  costs,  generally  calcu¬ 
lated  at  an  additional  6.9  per¬ 
cent. 

The  automotive  industry  as  a 
whole,  the  largest  of  the  product 
classifications,  amassed  a  1963 
newspaper  advertising  total  of 
$199,336,000,  for  an  increase  of 
6.8  percent  over  the  previous 
year.  New  Passenger  Cars,  the 
leading  sub-classification,  totaled 
$111,831,000,  up  8.1  percent. 

Among  individual  companies, 
the  biggest  dollar  increase,  and 
one  of  the  biggest  percentage 
increases,  ivas  chalked  up  by 
Kimberly-Clark  Corp.  Its  1963 


newspaper  expenditure,  $4,386,- 
059,  represented  an  increase  of 
317.3  percent  over  1962  and 
zoomed  the  company  from  93rd 
to  11th  position  among  all  na¬ 
tional  new’spaper  advertisers. 

Figures  for  individual  com¬ 
panies  and  products,  it  was 
pointed  out,  are  not  directly 
comparable  with  data  issued  for 
previous  years,  because  a 
smaller  number  of  newspapers 
were  measured  in  1963  at  the 
brand  level.  The  measurements 
covered  actual  space  used  in 
412  daily  and  Sunday  news¬ 
papers  in  144  cities,  which  ac¬ 
counted  for  74  percent  of  week¬ 
day,  and  90  percent  of  Sunday, 
circulation. 

(Continued  on  page  28) 
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A  MEMBER  of  The  Wall  Street  Journal 
news  staff  has  just  won  a  Pulitzer  Prize. 

It  is  the  seventh  coveted  journalism 
honor  to  be  awarded  in  recent  months 
to  editors  and  reporters  of  the  only  na¬ 
tional  business  daily.  And  it  helps  ex¬ 
plain  why  this  unusual  publication  wins 
still  another  kind  of  prize  every  working 
day. 

This  most  recent  award  was  given  to 
Norman  C.  Miller  of  The  Wall  Street 
Journal  for  his  exclusive  stories  and 
follow-up  articles  about  what  now  is 
known  everywhere  as  the  “salad  oil 
scandal.” 

He  was  the  first  to  report  that  more 
than  $100  million  of  vegetable  oil, 


pledged  by  Allied  Crude  Vegetable  Oil 
Refining  Corp.  as  collateral  against 
loans,  had  never  existed.  He  was  the  first 
to  unravel  the  tangled  strands  of  the 
complex  swindle  and  tell  how  it  had 
worked.  The  Pulitzer  award  was  for  his 
comprehensive  coverage  of  the  scandal 
as  it  unfolded,  as  well  as  for  the  initial 
stories. 

A  Daily  Habit 

It  is,  of  course,  gratifying  to  receive 
such  recognition.  And  by  striving  to 
convey  useful  business  information 
every  business  day.  The  Wall  Street 
Journal  wins  another  kind  of  valuable 
prize— the  attentive  readership  of  Amer¬ 


ica’s  busiest  business  audience. 

Wherever  you  go  throughout  the  land, 
you  see  The  Wall  Street  Journal  on  the 
desks  and  in  the  hands  of  the  men  whose 
thinking,  judgments,  decisions  and  ac¬ 
tions  make  up  what  we  call  “business.” 
They  are  the  doers.  The  achievers.  They 
are  management  in  motion. 

As  they  carefully  and  heedfully  read 
The  Journal  page  by  page,  they  seek 
the  kind  of  information  that  only  The 
Journal  provides  on  a  daily  basis  to 
decision  makers  everywhere. 

And  this  is  the  ultimate  prize: 

Everywhere,  the  men  who  keep  get¬ 
ting  ahead  in  business  read  The  Wall 
Street  Journal. 


Reprint*  ttf  recent  Wall  Street  Journal  prize-irinninn  article*  are  arailable  on  retiue*t 


THE^ALL 
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Journal. 

^  Dept.  FXT 

44  Broad  Street 
New  York  4.  N.Y. 
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TOP  100 

(Continued  from  pat/e  26) 

Figures  for  classifications  and 
sub-classifications,  however,  are 
comparable  with  those  of  prior 
years,  since  they  include  pro¬ 
jections  covering  all  national 
advertising  in  all  daily  and  Sun¬ 
day  newspapers. 


Alcoholic  l)everage  companies 
increase<l  their  newspaper  adver¬ 
tising  by  7.2  percent  in  196.‘1  for 
a  total  of  $63,360,000. 

Liquor  advertising  jumped  8.1 
percent  to  a  1963  total  of  $48,- 
467,000;  beer  ro.se  2.1  percent 
to  $13,435,000;  and  wine  adver¬ 
tising,  with  a  27  ])ercent  gain, 
total  $1,458,000. 

For  .Soft  Drink»i 

Soft  drink  manufacturers  in¬ 
vested  $10,106,000  in  national 
newspaper  space  last  year,  an 
increase  of  36.6  percent  over 
their  1962  expenditure  in  the 
medium. 

Promotion  of  the  new  low- 
calorie  l)everages  appears  to 
have  contributed  substantially 
to  the  big  gain. 

Leading  newspaper  adver¬ 
tisers  in  the  indu.stry  and  their 
expenditures  in  1963  were: 

Company  IPOS 

Pepsi-Cola  Co.  $2,765,336 

Coca-Cola  Co.  1,884,630 

Royal  Crown  Cola  Co.  1,685,390 

Pepsi-Cola’s  Patio-Diet  Cola 
($1,164,275),  Coca-Cola’s  Tab 
($304,960)  and  Royal  Crown’s 
Diet-Rite  ($1,263,042)  together 
accounted  for  well  over  one- 
quarter  of  the  industry’s  total 
1963  newsjjaper  investment. 

Sales  Seminar 

(Continued  from  page  19) 

net  change  in  rates  offered  by 
newspapers.  Considerable  econ¬ 
omies  will  have  to  be  demon¬ 
strated,  along  with  the  same 
flexibilities  offered  to  major  re¬ 
tail  accounts  if  the  move  is  to 
result  in  important  new  national 
business. 

Magazines’  Discounts 

A  major  change  affecting 
magazine  advertising  is  in  the 
area  of  discounts  and  discount 
policy,  the  cumulative  effect  of 
w’hich  may  be  somewhat  sur¬ 
prising. 

Seven  years  ago,  the  end  dis¬ 
count  for  the  Ladies'  Home 
Journal  was  12‘;^c.  Tixla.v  it 
stands  at  28%.  For  the  Read¬ 
er's  Digest,  the  maximum  dis¬ 
count  opportunity  has  grown 
from  71^%  to  25%.  And  for 
Look,  the  change  has  been  from 


57.  National  Airlines,  Inc. 

1,663,752 

47 

2,154,425 

-  22.8 

58.  Borden  Co.,  The  . 

1,629,516 

21 

3,656,577 

-  55.4 

59.  Lever  Bros.  Co . 

.  1,620,655 

43 

2,354,678 

-  31.2 

60.  Rexall  Drug  &  Chemical  Co . 

.  1,555,079 

76 

1,315,654 

+  18.2 

61.  Eversharp,  Inc.  . 

1,514,392 

« 

219,939 

-588.6 

62.  Dole  Corp . 

.  1,485,387 

66 

1,501,202 

-  I.l 

63.  Greyhound  Corp.,  The  . 

.  1.460,180 

64 

1,551,789 

-  5.9 

64.  Canada  Dry  Corp . 

.  1,451,520 

88 

1,132,496 

28.2 

65.  Morrell  &  Co.,  John  . 

.  1,447,493 

96 

1,019,077 

-  42.0 

66.  Scott  Paper  Co . 

.  1,443,323 

77 

1,303,974 

■  10.7 

67.  Shell  Oil  Co.  .  . 

.  1,437,285 

28 

3,194,669 

-  55.0 

68.  Procter  &  Gamble  Co.,  The  . 

.  1.437,194 

40 

2,469,740 

-  41.8 

69.  Whirlpool  Corp. 

1,410,312 

68 

1,473,044 

~  4.3 

70.  Goodrich  Co.,  B.  F.,  The  . 

1,375.534 

82 

1,230,321 

+  11.8 

71.  Lewis  Howe  Co.  .  . 

1,353.222 

62 

1,558,400 

13.2 

72.  Atlas  Supply  Co.  . 

1,319,224 

73 

1,349,379 

-  2.2 

73.  Kellogg  Co . 

.  1,316,764 

84 

1,160,824 

-t-  13.4 

74.  Hearst  Corp.,  The  . . 

.  1,298,006 

* 

614,317 

II  1.3 

75.  Plough,  Inc. 

1,269,505 

72 

1,366,129 

7.1 

76.  Continental  Airlines,  Inc.  . 

..  1,204,932 

85 

1,158,556 

4.0 

77.  Institute  of  Life  Insurance 

1,189,627 

59 

1,623,207 

26.7 

78.  Horizon  Land  Corp. 

1,177,502 

97 

1,007,890 

16.8 

79.  United  States  Rubber  Co. 

1,147,766 

« 

732,827 

56.6 

80.  California  Packing  Corp. 

1,1 18,308 

83 

1,171,254 

-  4.5 

81.  Purex  Corp.  Ltd. 

1,113,790 

* 

750,449 

48.4 

82.  American  Dairy  Assn. 

1,096,332 

80 

1,248,591 

-  12.2 

83.  Cunard  Steamship  Co.,  Ltd. 

1,073,652 

* 

732,476 

t-  46.6 

84.  British  Overseas  Airways  Corp. 

1,072,983 

86 

1,142,692 

6.1 

85.  Williams,  Inc.,  J,  B . 

1,064,817 

79 

1,288,539 

-  17.4 

86.  Reader's  Digest  Assn.,  Inc.  . 

1,056,028 

74 

1,346,984 

21.6 

87  Wilson  &  Co.,  Inc. 

1,053,985 

81 

1,247,587 

-  15.5 

88.  New  York  Telephone  Co. 

1,048,347 

906,067 

-i-  15.7 

89.  Kaiser  Industries  Corp. 

1.045.247 

♦ 

901,065 

r  16.0 

90.  General  Tire  &  Rubber  Co.,  The 

1,033,090 

98 

1,002,106 

-  3.1 

91.  American  Can  Co.  .  . 

1,032,566 

* 

626,059 

r  64.9 

92.  Aluminum  Co.  of  America 

1,030,391 

* 

328.605 

f  213.6 

93.  Nestle  Co.,  Inc.,  The 

1,029,145 

* 

526,176 

t  95.6 

94.  Standard  Oil  Co.  of  Calif. 

1,008,012 

* 

734,833 

-  37.2 

95.  Black,  Inc.,  Walter  J. 

985,765 

* 

868,335 

r  13.5 

96.  Sunkist  Growers,  Inc.  . 

984,483 

396,801 

+  148.1 

97.  Braniff  International  Airways 

970,528 

* 

816,497 

r  18.9 

98.  Miller  Brewing  Co. 

956,534 

89 

1,1 15,357 

-  14.2 

99.  Scott  &  Sons  Co.,  O.  M. 

932,401 

69 

1,442,727 

--  35.4 

100.  Canadian  Pacific  Railway  Co. 

929,830 

« 

830,176 

+  12.0 

•Unranked  in  1962 

PREPARED  BY:  Research  Department,  Bureau  of  Advertising,  A.N.P.A. 


lo'-,  to  25%. 

While  competitive  media  can 
try  to  minimize  the  importance 
of  these  changes  by  pointing  to 
allegedly  unwarranted  circula¬ 
tion  increases  or  rapidly  rising 
open  rates,  against  which  the 
discounts  ai-e  comv»uted.  the  fact 
remains  that  efficiencies  have 
improved.  For  the  Ladies’  Home 
Journal,  the  cost  per  thousand 
for  a  full-color  page,  at  maxi¬ 
mum  discount,  seven  years  ago, 
was  $4.25.  Today  it’s  $3.76.  For 
the  Reader’s  Digest,  the  earlier 
cost  per  thousand  was  $3.03. 
Today  a  maximum  discount  ad- 
vei'tiser  will  come  in  at  $2.93. 
And  for  Look,  end  rate  cost 
efficiency  has  essentially  re¬ 
mained  the  .same,  rising  only 
from  $5.04  to  $5.19  during  a 
period  when  costs  for  advertis¬ 
ing  have  increased  considerably. 

PoKcrful  Tmil 

We  can  question  the  profita¬ 
bility  of  developing  business  at 
these  rates,  and  the  thought  oc¬ 
curs  that  either  open  rates  are 
too  high,  if  these  heavily  dis¬ 
counted  charges  are  profitable, 
or  that  advertising  is  being  sold 
at  a  loss,  if  base  rates  are  in 
line. 

(But  regardless  of  internal 


Top  Performers  in  Space 

Outstanding  performers  last  year  among  newspaper  advertisers  were: 


CLASSIFICATION 

1963 

1962 

%  Go//. 

Beers  .  .  .  . 

$13,435,000 

$13,155,000 

2.1% 

Liquors . 

48,467,000 

44,828,000 

8.1 

Coffee  &  Tea . 

5,605,000 

4,950,000 

13.2 

Soft  Drinks . 

10,106,000 

7,397,000 

36.6 

Gasolines  &  Oils . 

21,916,000 

21,440,000 

2.2 

Tires  &  Tubes . 

12,150,000 

11,579,000 

4.9 

Trucks  &  Tractors . 

4,525,000 

4,136,000 

9.4 

Pet  Foods  . 

6,557,000 

6,420,000 

2.1 

Household  Aluminum  &  Paper  Products  . 

6,476,000 

3,407,000 

90.1 

Public  Utilities  . 

27,532,000 

24,034,000 

14.6 

Books  . 

Radio  &  Television  Stations 

1 1,378,000 

10,747,000 

5.9 

(Audience  &  Advertising 

Promotion) 

22,385,000 

20,351,000 

10.0 

Dentifrices . 

2,865,000 

2,714,000 

5.6 

Educational  . 

2,727,000 

2,168,000 

25.8 

Men's  Toiletries . 

3,332,000 

2,494,000 

33.6 

Wines . 

1,458,000 

1,148,000 

27.0 

Wearing  Apparel . 

13,867,000 

12,228,000 

13.4 

cost  accounting,  many  major 
magazines  have  found  the  de¬ 
velopment  of  greater  discounts 
than  ever  before  to  be  a  power¬ 
ful  competitive  tool.) 

The  magazine  industry  has 
fought  back  admirably  against 
the  problems  of  competitive  sell¬ 
ing  it  realized  so  short  a  time 
ago.  Newspaper  advertising 
management  can  undobtedly 
profit  from  this  example.  More 
than  ever,  advertisers  and  their 


agencies  are  receptive  to  sensible 
innovation.  There  seems  to  be 
less  and  less  hide-bound  think¬ 
ing  in  our  business.  The  price 
of  being  irrational  or  dated  or 
dogmatic  about  media  ideas  is 
unaffordable  today. 

If  you  can  give  us  strong, 
persuasive  reasons  for  prefer¬ 
ring  your  medium  to  others.  I’m 
sure  the  resulting  improvement 
in  business  will  be  most  grati¬ 
fying  to  all  of  us. 
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WE  INVITE  YOU  TO  SEND  FOR  FULL  INFORMATION 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY 


The  Best  Way  To  Put  Out  Today  s  Newspapers 


A  FEW  OF  THE  FEATURES  THAT  DISTINGUISH 
THE  SCOTT  SUPER  SEVENTY  PRESS 


fr 


Fingertip  Ink  Control  Panel  for  black  or 
color.  Individual  column  or  full  page 
adjustment. 


Tensionplate  Cylinder  with  underneath 
plate  lockup  fingers  and  stops  in  closed 
position. 


Gear  Box;  mechanism  for  reversing  or 
silencing  printing  couples  and  safety 
clutch  reset  feature. 


Heavy  duty  pre-loaded  roller  bearings, 
extra  large  journals  on  tapered  roller 
bearings.extra  thick  (5~l  unit  side  frames. 


Mist  guard,  in¬ 
stalled  left  and 
right  inside 
arch.  Provides 
clear  passage 
to  web  from 
Reel  Room  to 
printing  cou¬ 
ples  through 
mist-free  area. 


Adjusting  flow  of  black  ink  into  black  4-portable,  page-wide  colored  ink  tanks  ROTAMATIC  pickup  eccentric  roll,  lower 

ink  compartment,  metal  pan  removable  in  position  for  change  from  black  to  oscillating  drums,  1st  rubber  covered 

for  fast,  easy  cleaning.  Color.  inking  roller. 


PROMOTION 


New  Plant  Visitors 
See  Souvenir  Printed 


By  Georfie  Wilt 

What  do  you  do  when  your 
newspaper  opens  up  a  new  or  re¬ 
modeled  plant?  First,  you  show 
it  off  to  anybody  who  will  come 
and  look  at  your  new  baby.  Sec¬ 
ond,  you  jjet  out  a  section,  book¬ 
let,  page  or  brochure  to  tell 
about  it. 

The  Molih'e  (Ill.)  Daily  Din- 
patch  did  both  la.st  month  when 
they  opened  up  their  recon¬ 
structed  and  enlarged  building. 

Cliff  Lant,  director  of  special 
services,  planned  an  extensive 
open  house  schedule  based  on  a 
“self-guided”  tour.  Forty  signs, 
each  with  capsule  descriptions 
of  department  operation  and 
function  of  each  piece  of  news¬ 
paper  machinery,  helped  the 
plant  visitors  on  their  appointed 
rounds. 

To  make  sure  that  all  the  ma- 
chinerj',  including  the  presses, 
w’as  in  actual  operation  during 
tours,  Mr.  Lant  arranged  for 
copies  of  the  comprehensive 
publication  that  was  given  to 
each  visitor  to  be  run  off  during 
the  open  house  periods. 

3  Publiculiuiis 

Three  handsome  publications 
were  prepared  for  the  occasion. 
A  24-page  tabloid,  “Your 
Family’s  Newspaper”  was  de¬ 
signed  to  be  used  for  some  time 
to  come  as  a  souvenir  for  visi¬ 
tors.  One  of  the  Ijest  of  such 
issues  we  have  seen,  the  tab 
includes  a  reproduction  of  Vol¬ 
ume  I,  Number  I  (July  31, 
1878),  and  a  story  telling  that 
the  new  plant  is  the  sixth  in  the 
paper’s  85-year  history.  A  lead 
storv’  tells  the  Dispatch’s  aim: 
to  enlighten,  stimulate,  enter¬ 
tain,  expose  and  inspire  the  com¬ 
munity. 

Lots  of  large  pictures  accom¬ 
pany  the  text  of  how  the  paper 
is  written,  produced  and  dis¬ 
tributed,  and  a  second  color  in 
the  section  adds  additional 
spark  to  the  layouts. 

The  heads  in  the  .section  are 
exceptionally  well  written,  and 
convert  the  technology  of  print¬ 
ing  and  publishing  into  the  lay¬ 
men’s  terms. 

For  instance,  in  the  spread 
devoted  to  the  stereotyping  de- 
l)artment  there  are  eight  pic¬ 
tures  and  two  separate  stories. 
One  is  headed,  “Type  itself  does 
not  touch  your  paper.” 

The  second  story  on  the  de¬ 
partment  leads  off  with  “Stereo¬ 


typing  Department  is  the  News¬ 
paper’s  Foundry.” 

(Jiiiiax  Each  Day 

The  Center  spread  on  the 
pressroom  is  headed:  “Going  to 
pre.ss  is  climax  of  day’s  activities 
for  the  Newspaper  staff.” 

X  double  spread  is  used  to  tell 
the  story  of  newsprint  and  its 
production,  in  picture  and  cap¬ 
tion  format,  with  charts  and 
diagrams. 

Only  two  ads  appear  in  the 
issue,  and  both  of  them  are 
promotion  ads  for  the  paper. 
One  single  column  ad  promotes 
the  paper’s  classifievl  pages,  and 
the  second  is  directeil  to  re¬ 
tailers.  Headed:  “Mr.  Merchant, 
we  will  help  you  write  your  Dis¬ 
patch  ad,”  the  single  column  ad 
tells  of  the  paper’s  copy  service 
department. 

The  Dispatch  also  published 
two  full-size  -supplements  on  the 
new  building,  distributed  with 
the  paper  on  the  day  of  the  new 
plant  opening.  One  section  of 
16  pages  and  another  of  22 
pages  told  the  newspapers  story 
for  its  readers.  Additional  copies 
were  printed  for  plant  visitors. 

Although  Mr.  Lant  is  new  to 
the  promotion  and  public  rela¬ 
tions  chores  at  the  Dispatch,  he 
carries  a  pretty  good  portfolio 
to  his  new  assignment.  He’s  a 
veteran  of  25  years  on  the 
l)aper’s  news  side. 

^  III  9|C 

BEATLES  —  It  had  to  hap- 
(len.  The  Oklahoma  City  Daily 
OkUihintian  offered  carriers  a 
Beatle  wig  in  exchange  for  four 
new  Sunday  orders. 

♦  ♦ 

MODERN  LIVING  —  Up¬ 
ward  to  100,000  viewed  the  five- 
day  Modem  Living  Show  spon- 
-sored  by  the  St.  Louin  Glohc- 
Devwcrnt.  Moi'e  than  100  stores, 
businesses  and  merchants  par¬ 
ticipated,  displaying  new  and 
updated  products  and  merchan¬ 
dise  i-anging  from  cars  to  home 
furnishings  to  fishing  gear.  The 
show,  the  seventh  presented  by 
the  Globe-Democrat,  was  an 
official  function  of  St.  Louis’ 
Bicentennial  Celebration. 

*  if  * 

HOME  SHOW  —  Radio,  tele¬ 
vision,  in-pajier  ads,  dealer 
cards  and  truck  posters  weie 
used  by  the  Milwaukee  Senti- 
nel  to  premote  their  1964  Home 
Show  -section,  which  included 
floor  plan  of  the  show,  and  list 


of  exhibitors.  The  36-page  tab  combat  the  disruption  o:  msi- 
included  29,000  lines  of  adver-  ness  anticipated  with  a  ajor 
tising,  and  was  distributed  at  sewer  installation  project  i  the 
the  Sentinel’s  booth  at  the  show,  downtown  shopping  are;  The 
*  ♦  ♦  “coupon  days”  promoti  ;  is 

REPORT  —  A  24-page  l)ook-  aimed  at  bringing  thous:.  !s  of 
let  released  last  week  by  the  St.  shoppers  into  the  area  .-.ring 
Louia  Pont-Dixpatch  takes  the  the  times  the  streets  v\  1  be 
format  of  an  Annual  Report,  closed.  The  Free  Press  prc.  ioted 
The  publication  includes  a  com-  the  event  with  an  eigh'  )age 
plete  report  of  newspaper  adver-  special  edition  distributefl  .1  the 
tising  by  classification  for  St.  Merchant’s  Association  u^.nual 
Louis  newspapers.  Data  on  farm  meeting.  Included  in  the  s,u‘cial 
area  and  population  density  for  were  maps  of  the  area,  sample 
counties  in  the  market  is  also  coupon  ads,  a  complete  lime- 
included,  plus  demographic  in-  table  of  the  project,  plus  mirket 
formation  on  St.  Louis  city  and  and  circulation  data.  Copies  of 
county,  and  for  daily  and  Sun-  the  flyer  were  also  mailed  to  all 


day  Post-Dispatch  I’eaders.  merchants  in  the  area. 

Copies  of  the  “Annual  Report”  *  *  * 

are  available  from  the  Post-  WEEK— John  F.  Blatt,  for- 

Dispatch  or  offices  of  Million  merly  promotion  manager  of  the 
Market  New.spapers,  Inc.  Oklahoman  and  Times, 

*  *  *  and  coordinator  for  1964  Na- 

WORLD’S  FAIR — When  two  tional  Newspaper  Week,  is 
local  newspaper-group  efforts  making  a  survey  of  100  daily 
to  publish  World’s  Fair  Sec-  and  400  weekly  newspapers  to 
tions  fizzled,  the  Worcester  determine  the  use  of  the  NNW 
(Ma.ss.)  Teleyram-Gazette  de-  promotion  kit  distributed  for 
cided  to  try  to  get  their  own  last  year’s  observance  of  News- 
section.  With  planning  starting  paper  Week.  The  Committee  will 
a  year  before  the  Fair  opened,  meet  in  New  York  this  week  to 
ad  manager  Leland  Adams  evaluate  the  survey, 
wound  up  with  a  64-pager.  After  • 

discovering  that  Fair  exhibitors  nrkl>  I>a»^ 

wouldn’t  go  for  a  local  -section,  Color  Page 

the  Telegram  and  Gazette  Cost  Miscalculated 
switchevl  to  a  pitch  for  local-  Chicago 

retail  participation.  At  first,  re-  ^  PUBUSHEB  in  its 

tailers -said,  “What  are  you  try-  28.  1964  issue  (P.im 


ROP  Color  Page 


Chicago 

Editor  &  Publisher  in  its 
March  28,  1964  issue  (Page 


ing  to  do,  drive  our  custoiners  ^26)  erroneously  stated  that, 
out  of  the  area  to  spend  their  according  to  the  Chicago  Sun- 


money  elsewhere?’ 


Times  and  Daily  News  cost 


•  analysis  production  department, 

ried  with  “What  do  you  do  v^;hen  approximate  cost  of  running 
the  vacation  exodus  starts?  You  „  . _ _  „„„„  «ion  Ar. 


advertise  and  promote  every 
vacation  neeil  from  cameras  to 
beachwear  to  automobiles.  The 
Fair  is  no  exception.  It  provides 


a  four-color  page  is  $190.45,  not 
including  the  time  of  pressmen 
on  each  of  three-color  cylinders. 
The  figure  should  be  $290.45. 
The  cost  analysis  production 


one  of  the  greatest  promotional  department  pointed  out  that  this 
opportimities  retailers  have 

had.”  Worcester  area  retailers  circulation.  On  papers  with 
bought  this  reasoning,  as  the  circulation  than  the  Sun- 

section  s  success  attests. 


Times  and  Daily  News  the  cost 
per  four-color  page  would  be 
lower. 


SKI-O-RAMA  —  the  Minne-  lower. 
apolis  Star  and  Tribune  ran  a  • 

full-page  ad  followed  up  with  a  Program  Swaps 

two-color  mailing  to  carrier  »  .  ■  »  . 

salesmen  announcing  “Ski-o-  Technical  information 
rama  and  Houseboat  Holiday.”  London,  0 

The  boys  are  invited  to  start  nrogram  for  the  exchar 


London,  Ont. 
A  program  for  the  exchange 


working  for  a  big  weekend  in  of  technical  information  among 
Minneapolis  and  Lake  Minne-  employes  of  the  London  Free 
tonka,  where  they’ll  enjoy  swim-  Press  has  been  organized  by  its 
ming,  speedboat  riding,  water  photography  department.  It  con- 
skiing  and  houseboating.  Car-  gists  of  a  series  of  “Technical 
riers  earning  the  trip  will  come  Nights”  held  monthly  during 
from  as  far  away  as  Rapid  City,  which  senior  personnel  speak  on 
S.  D.,  600  miles  away.  A  car-  information  accumulated  in  their 
toon  of  a  “loon”  official  bird  of  years  in  the  newspaper  business. 


the  state  of  Minnesota  is  fea-  Bob  Turnbull  said  the  pic¬ 
tured  on  the  promotion.  gram  may  touch  on  almost  every 

*  *  *  aspect  of  newspaper  production. 

S-DAYS — Ever  hear  of  a  pro-  A  record  of  talks  and  discus- 
motion  tied  to  a  new  sewer?  The  sions,  taken  from  tape  record- 
London  (Ont.)  Free  Press  is  ings  of  each  session,  is  being 
participating  with  local  retailers  prepared  in  booklet  form  for 
in  “S  (for  sewer)  Days”  to  distribution  to  employes. 

EDITOR  Si  PUBLISHER  for  May  9,  1964 


No.  1-The  book  borrowers  and  the  brand  buyers 


One  January,  this  magazine 
carried  an  ad  2  pages  long.  It  offered  a  premium 
to  these  32  million  ’’readers”— if  they  bought 
the  product!  The  same  offer  also  ran... 


>IOKAL: 

When  you  buy  total  audience,  you  can  get  24  million 
brand  buyers— or  32  million  ’’readers”  most  of  whom 
only  borrow  the  book.  But  don’t  confuse  the  two. 


Reaching  24  million  real  readers  in  12  million  homes 
through  73  strong  newspapers  every  Sunday! 


...in  Parade.  But  this  ad  m 

was  only  oim  page  long.  ^ 

Now,  Parade  claims  only  l 

24  million  readers,  'v 

and  they  all  live  in  the  homes  of 
people  who  get  Parade.  Everybody  thought . . . 


...the  2-page  ad 
with  32  million 
’’readers”  would  make 
more  sales  than  half 
as  much  ad  in  Parade. 
But  lo  and  behold... 


\Jnce  upon  a  time,  a  magazine  told 
everyone  it  counted  32  million  ’’readers”. 
But  22  million  of  these  ’’readers”  didn’t  think 
it  worth  buying.  So  they  borrowed  it 
—picked  it  up  now  and  then. 


. . .  Parade’s  ad  reached  so 
many  more  real  readers  '  ' 

who  bought  the  product  that  Parade’s  cost  per 
return  was  about  half  that  of  the  other  magazine 


PARADE  PUBLICATIONS  INC..  793  THIRD  AVENUE,  NEW  YORK,  N.Y.  10017 


BOOKS  1>  REVIE^^ 

Powerful  Pentagon 
Seeks  News  Control 


By  Ray  Ervin 

POWER  AT  THE  PENTAGON.  By 
Jack  Raymond.  Han>er  &  Row.  364 
im^es.  $6.50. 

News  manaKPHient  by  povern- 
ment  officials  is  attacked  with 
authority  and  factual  proof  by 
Jack  Raymond,  who  has  covered 
the  Defense  De|)artment  for 
seven  years  for  the  New  York 
T  ivies.  Reporters’  telephones 
often  are  tapped  by  the  govern¬ 
ment  in  the  name  of  national 
security,  he  charges. 

“Reporters  can  no  longer  be 
confident  of  the  privacy  of  their 
conversations  and,  what  is 
worse,  callers  can  no  loiifter  l)e 
confident,’’  Mr.  Raymond  writes. 
“The  government  also  has  in¬ 
hibited  Pentagon  officials’  con¬ 
tacts  with  the  press,  insisting; 
upon  monitors  in  all  conver.sa- 
tions  with  newsmen,  tapping; 
telephone  lines  and  sendinp 
agents  of  the  Federal  Bureau  of 
Investigation  to  search  out 
alleged  security  leaks.” 

mi  Trails  Kepi»rlers 

Another  method  of  maintain- 
inp  bureaucratic  control  of  news, 
Mr.  Raymond  di.scloses,  is  to 
send  investigators  to  trail  re¬ 
porters.  He  cites  an  in.stance  in 
which  an  FBI  ajjent  interrogated 
a  reporter’s  secretary  in  order 
to  find  out  the  names  of  people 
the  newspaperman  was  seeing — 
and  nearly  frightened  the  poor 
girl  out  of  her  wits.  Not  only  is 
news  managed;  it  is  often  mis¬ 
managed. 

“Some  said  that  the  Bay  of 
Pigs  mi.sadventure  failed  be¬ 
cause  too  much  appeared  about 
it  in  the  press,”  writes  the 
author.  “Actually,  it  failed  be¬ 
cause  it  was  ill-conceived,  as  it 
was  ill-executed.  If  the  press  was 
guilty,  it  was  guilty  of  not 
having  published  enough  about 
it.” 

Although  the  Kennedy  Admin¬ 
istration  gave  out  more  infor¬ 
mation  than  the  Eisenhower 
staff,  Mr.  Raymond  believes  that 
many  official  statements  were 
obviously  inaccurate  as  well  as 
incomplete. 

ur!«e  Than  W  artime 

“Some  of  the  restrictions  on 
press  contacts  were  more  severe 
than  existed  in  World  War  II 
or  Korea,”  he  reports.  “The 
American  people  deserve  better 
managed  news — that  is  a  co¬ 


herent  pre.sentation  of  defense 
l)olicies  and  programs.” 

Newsmen’s  cooi)eration  often 
is  sought  by  the  Government  by 
|)romising  an  exclusive  inter¬ 
view.  One  tactic  that  usually 
l)roduces  nothing  is  the  practice 
of  calling  a  new.sman’s  (“ditor  or 
publisher  to  complain  about  a 
l)articular  story. 

“Editors  and  publishers  as  a 
rule  .stick  by  their  reporters,  but 
ther«‘  are  exceptions  to  every 
rule,”  ob.serves  the  author. 

.Mr.  Raymond  thoroughly  re¬ 
views  .\ssistant  Secretary  of 
Defense  .Arthur  Sylvester’s 
.somewhat  cynical  and  only 
.superficially  plausible  defense  of 
the  “Government’s  right,  if 
neces.sary,  to  lie  to  save  itself 
when  it’s  going  into  a  nuclear 
war.”  The  author  credits  Mr. 
Sylvester  with  sponsoring  .some 
commendable  innovations  in 
news  dissemination  at  the  Penta¬ 
gon,  although  these  do  not  quite 
compensate  for  at  least  one 
Kremlin-.style  restriction  —  the 
pre.sence  of  an  official  monitor  at 
interviews  with  the  Secretary 
of  Defense.  In  any  event,  Mr. 
Raymond  does  not  agree  that 
.American  Government  spokes¬ 
men  are  sui)posed  to  be  certified 
liars. 

Lies  Hurl  Liars 

“If  the  management  of  the 
news  is  a  weapon  of  government 
in  a  time  of  crisis,  then  using  it 
to  tell  a  lie  can  only  result  in  a 
■self-inflicted  wound,”  Mr.  Ray¬ 
mond  warns. 

The  immense  power  of  the 
Pentagon  can  be  envisioned  by 
reflecting  that  it  maintains 
great  military  bases  literally 
around  the  globe  and  that  25,000 
private  industrial  facilities  oper¬ 
ate  under  security  regulations 
devised  by  the  Defense  Depart¬ 
ment.  How  free  is  enterprise? 
Every  second  penny  of  Federal 
expenditures  goes  to  the  armed 
forces. 

The  problems  of  this  unprece¬ 
dented  concentration  of  power 
and  expanded  military  complex, 
developed  in  the  interest  of  na¬ 
tional  .security  during  the  cold 
war,  are  examined  with  insight 
and  without  carping  criticism  by 
a  reliable  and  accurate  reporter. 

Mi^l  the  Author 

Jack  Raymond  was  born  in 
Poland  and  reared  in  New  York 


City.  While  in  school,  he  was 
sports  correspondent  for  the 
New  York  World-Teleijram  and 
free-lanced  for  other  New  York 
papers. 

In  1940  he  joined  the  New 
York  Times,  leaving  to  go  into 
the  Army  two  years  later.  He 
went  to  North  Africa  for  the 
Stars  and  Stripes,  serving  as 
combat  corresjtondent  in  Italy, 
France  and  Germany.  He  was 
awarded  the  Bronze  Star  for  the 
capture  of  four  Germans  while 
on  a  Stars  and  Stripes  assign¬ 
ment.  At  the  end  of  the  war,  he 
was  held  by  the  Russians  to  jtre- 
vent  his  entry  into  Berlin. 

Mr.  Raymond  then  covered 
Germany  for  the  Times  for  four 
years,  reporting  the  Nuremberg 
trials  and  Berlin  blockade.  In 
Yugoslavia  in  1952  he  reported 
Tito’s  disagreement  with  Stalin. 
He  traveled  over  Russia  and 
other  communist  countries  and 
went  into  Outer  .Mongolia.  He 
lives  in  Washington  with  his 
wife  and  two  teen-age  children. 

iiiiiiiiiiniiniiiiiiiiiiiiiHiiiiiiiiiiiiiiiiiiiiiiii^^ 

Books  Of,  By 
Or  For  Newsmen 

The  fourth  edition  of  the 
CUieatfo  Sun-Times  “Type  and 
Makeup  Manual,”  by  Quintin 
P.  Gore,  assistant  managing  edi¬ 
tor  of  the  newspaper,  has  been 
published.  It  is  jiaperback,  77 
|)ages,  the  tabloid  size  of  the 
newspaper  and  is  printed  on 
coated  paper.  Copies  may  be 
obtained  for  $1  through  the 
Public  Service  Department,  Chi¬ 
cago  Sun-Times.  “I  think  a 
perusal  of  the  material  will  con¬ 
vince  readers  that  no  other 
American  newspaper  has  de¬ 
voted  more  attention  and 
scholarship  to  the  evolution  of  a 
consistent  and  modem  typogra¬ 
phy,”  Managing  Editor  John  G. 
Trezevant  writes  E&P.  “We  feel 
that  this  approach  to  typogra¬ 
phy  has  lieen  an  important  fac¬ 
tor  in  enabling  our  newspaper 
to  gain  acceptance  as  a  serious 
newspaper  in  a  format  that  tra¬ 
ditionally  had  had  other  conno¬ 
tations.” 

Willie  Snow  Ethridge  is  the 
author  of  another  humorous 
book,  “I  Just  Happen  to  Have 
Some  Pictures”  (Vanguard. 
$4.50),  about  her  efforts  to  keep 
up  with  her  even  dozen  grand¬ 
children.  The  author  is  the  wife 
of  Mark  F.  Ethridge,  editor  of 
Newsday  (Long  Island,  N,  Y.) 
and  a  journalism  instructor  at 
the  University  of  North  Caro¬ 
lina,  Chapel  Hill. 

Don  Robertson,  Cleveland 


(Ohio)  Plain  Dealer  reju.'ter, 
won  the  $10,000  Putnam  A  ’ard 
for  his  new  novel,  “A  Flag  uH 
of  Stars,”  which  deals  wi‘!  the 
1948  Presidential  election  ind 
which  Putnam  publishe  in 
August.  He’s  the  son  of  rs. 
Josephine  Rolaertson,  mt  -al 
writer  of  the  Plain  Dealer. 

Grant  C.  Butler,  Pacific  di- 
sades,  Calif.,  a  former  .n,  its 
reporter  on  the  Chicayo  Hi  dd- 
.4  meriean  and  currently  a  wi  ter 
and  lecturer  on  Europe  and  the 
Middle  East,  has  had  his  neu'.  st 
l)ook,  “Beyond  .Arabian  Saiin.-^,” 
a  .study  of  the  Middle  East,  pab- 
lished  by  Devin  Adair  Co  of 
New  York. 

“Pogo,”  that  iiotent  )>o.'  urn 
creat(*d  by  cartooni.st  Walt  Kelly 
for  the  Hall  Syndicate,  makes 
his  first  appearance  in  an  inex¬ 
pensive  paperback  edition  in 
“Pogo  For  President,”  which 
will  be  published  by  Crest  Ibis 
month  (35c). 

New  civil  rights,  peace  and 
ultra-conservative  groups  make 
up  a  major  part  of  the  1,(100- 
plus  new  entries  ajipearing  in 
the  fourth  edition  of  the  “ICn- 
cyclopedia  of  Associations,”  now 
on  the  press  (Gale  Research  (’o., 
2200  Book  Tower,  Detroit  26. 
Volume  One  is  $25;  Volume 
Two,  “Geographic  and  Execu¬ 
tive-Name  Index,”  is  $15.  The  ^ 

volumes  are  available  sejiar- 
atel>'.)  There  are  more  than 
22,000  entries. 

.Art  Buchwald,  Publishers 
Newspaper  Syndicate  columnist, 
sippied  a  10-year  contract  with 
G.  P.  Putnam’s  Sons  for  the 
publication  of  his  next  five  Ixtoks. 

In  “The  Honored  Society,” 
which  G.  P.  Putnam’s  Sons  pulv 
lishes  May  18,  Norman  Lewis, 
who  often  contributes  articles  to 
newspapers,  takes  a  searching 
look  at  the  Mafia  crime  con- 
.spiracy  in  the  U.S,  and  in 
Sicily,  where  Mr.  Lewis  served 
with  American  forces  in  World 
War  11. 

Macrae  Smith  will  publish  on  , 
June  22  “The  Sawdust  Trail: 

The  Story  of  American  Evan¬ 
gelism,”  by  Gordon  Langley 
Hall,  executive  editor  of  the 
Gordon  Langley  Hall  News 
Service  and  Syndicate,  Charles¬ 
ton,  S.  C. 

Helen  Reagan  Smith,  a  special 
instructor  in  journalism  in  the 
University  of  Oklahoma  who  has 
had  hundreds  of  her  stories 
published,  has  w'ritten  “Basic 
Story  Techniques”  (University 
of  Oklahoma  Press,  Norman. 

253  pages.  May  25.  $5.95).  Short  ^ 
stories  by  successful  writers  are 
used  to  illustrate  every  facet  of 
story-telling. 
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Temples  of  the  Nile . 
and  the  “Indy  500” 


Take  your  pick  . . .  better  still,  take  both!  For  Humble  brings 
you  two  big  televised  shows  this  month,  each  widely  different 
from  the  other,  each  deeply  absorbing.  One  is  the  story 
of  the  River  Nile;  the  other,  a  close-up  on  the  fever-pitch 
preparation  that  builds  into  the  nation’s  most  famous 
racing  classic,  the  Indianapolis  500. 

Humble  Oil  &  Refining  Company  will  continue  its  one-hour 
documentaries  through  mid-September,  in  cooperation 
with  the  NBC  Television  Network.  They  will  appear 
bi-weekly  until  June,  weekly  during  the  summer. 

These  programs  examine  in  detail  the  many  ways  of  life  in 
many  countries,  providing  a  better  look  at  our  shrunken 
world  . .  .  therefore,  a  better  understanding. 

To  Humble,  the  presentation  of  these  programs  offers 
another  opportunity  to  fulfill  the  responsibility  of  leadership. 


CIRCLLATION 

U.S.  Carrier  Boys 
Have  Papal  Blessing 


Pope  Paul  VI,  at  an  audience 
in  St.  Peter’s  on  April  8,  singled 
out  the  Parade  group  of  news- 
paperboys  and  gave  them  the 
following  message  in  English: 

“We  praise  your  industry  and 
energy,  dear  boys,  and  we  urge 
you  to  learn  from  your  faithful 
delivery  of  each  day’s  news  the 
lessons  of  fidelity,  constancy, 
perseverance  and  good  will.  Be 
cheerful  and  helpful  to  others, 
and  may  God  bless  you  and  your 
families.” 

Gift  f»)r  Pope 


.stainless  steel  model  of  the  Cai)e 
Kennedy  missile-launching  site, 
models  of  U.S.  buildings,  a 
cigarette  lighter,  an  electric 
razor,  miniature  models  of  cars, 
and  a  .statuette  of  a  Missouri 
bull. 

The  boys,  representing  Sunday 
newspapers  which  distribute 
Parade,  were  winners  of  the 
eighth  annual  “Young  Colum¬ 
bus”  contest  sponsored  by  the 
magazine.  Awards  were  based 
on  circulation  sales,  good  citi¬ 
zenship  and  .scholastic  achieve¬ 
ment. 


After  the  message  from  the 
Pontiff,  William  J.  Delaney  Jr., 
assistant  director  of  public  re¬ 
lations  for  Parade,  stepped  for¬ 
ward,  kissed  the  Pope’s  ring  and 
gave  His  Holiness  a  certificate 
making  him  an  honorary  mem¬ 
ber  of  the  Young  Columbus  In¬ 
ternational  Club.  Mr.  Delaney 
headed  a  group  of  Parade  execu¬ 
tives  escorting  88  boys  on  a  12- 
day  tour  of  Italy. 

The  boys  gave  the  Pope  a 
tableful  of  presents  that  in¬ 
cluded  popcorn,  a  20-pound 


*  *  « 

GAIN — The  Panama  crisis 
has  led  to  a  circulation  increase 
of  more  than  6r)0%  in  less  than 
five  months  for  the  Miami  Her¬ 
ald  in  the  Canal  Zone. 

And  far  from  abating,  the 
increase  in  circulation  continues 
to  grow  even  though  U.S.-Pan- 
ama  relations  have  improved. 

The  Herald  publishes  a  Latin 
America  edition  which  is  flown 
daily  to  the  countries  of  Central 
and  South  America  and  the  Car- 
ribean,  including  Panama. 

Home  delivery  in  the  Canal 
Zone  of  the  edition  was  almut 
250  daily  and  700  Sunday  be¬ 
fore  the  crisis  flared. 

Rut  when  the  tension  mounted 
so  did  the  Herald’s  circulation, 
week  by  week,  to  the  point  where 
by  April  1  daily  circulation  in 
the  Zone  was,  1,100.  April  15 
.saw  the  figure  pass  1,400  and  by 
the  end  of  the  month  1,700 
copies  were  being  sent  to  the 
American  settlement  for  home 
delivery  distribution. 

The  gain  was  all  the  more 
phenomenal  considering  the  suh- 
scrijjtion  price  of  $1.25  a  week. 

*  *  * 

CARRIERS— In  an  effort  to 


HURLETRON 

DC  and  AC 
Press  Drives 
All  Horsepowers 

ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 


A  MEMBER  OF  THE  CLUB — Dr.  Paul  Dudley  White,  noted  heart  spe-  - 
cialist  who  advocates  walking  and  bicycling  tor  health,  takes  a  morning 
stroll  with  Gerald  Loughman  along  his  Boston  Record  American  route. 

Dr.  White  has  been  made  an  honorary  member  ot  the  Record  American- 
Sunday  Advertiser  Newspaperboys  Club. 


reduce  end-of-school  carrier 
turnover,  the  Detroit  News 
mailed  a  folder  to  parents  of  its 
13,000  carriers,  emphasizing  the 
many  advantages  their  sons  gain 
from  a  new’spaper  route,  par¬ 
ticularly  in  the  summertime. 
“It  pays  in  many  ways  to  be  a 
News  carrier,”  was  received  by 
l)a  rents  about  three  weeks  be¬ 
fore  the  close  of  school.  Illustra¬ 
tions  emphasize  specific  benefits 
of  route  management,  including: 
( 1 )  Earn  his  own  spending 
money,  (2)  valuable  use  of  spare 
time,  (3)  acquire  sound  business 
sense,  (4)  learn  values  of  good 
service,  (5)  win  cash,  prizes  and 
trips. 

*  *  * 

CONVENTION  —  More  than 
200  circulation  managers  and 
guests  attended  the  Inter-State 
Circulation  Managers’  Associa¬ 
tion  spring  convention  at  Allen¬ 
town,  Pa.  recently. 

Newspaperboy  Promotion 
Awards  were  presented  by  Ed¬ 
ward  L.  Bennett.  For  papers 
with  more  than  80,000,  the  win¬ 
ners  were  Vincent  Stawniak  of 
the  Eric  (Pa.)  Thnes-News, 
and  John  E.  Weiler  of  the  Call- 
Chronicle  Newspapers,  Allen¬ 
town. 


For  papers  with  20,000  to  80,- 
000  circulation,  winners  were 
Scott  Olsen,  Perth  Amboy 
(N.  J.)  News,  and  Richai'd 
Welsh,  Valley  Daily  News,  Tar- 
entum.  Pa. 

VVinners  of  the  20,000  and 
under  class  were  Wendell 
Wright  of  the  Lock  Haven  (Pa.) 
Express,  and  Lawrence  Stall  of 
the  Jeannette  (Pa.)  News-Dis¬ 
patch, 

e 

Higher  Postal  Rate 
Asked  for  Shoppers 

Washington 

The  Post  Office  Department 
has  recommended  to  Congress 
that  shopping  papers  —  socalled 
“penny  savers”  and  others  —  be 
charged  the  full  third-class  rate 
of  2%  cents  per  copy  beginning 
in  1965. 

Under  the  1962  rate  schedule 
these  papers  pay  the  minimum 
of  1  cent  per  copy  if  they 
qualify  in  the  controlled  circu¬ 
lation  category.  The  require¬ 
ments  are:  publication  at  regu¬ 
lar  intervals  at  least  four  times 
a  year,  at  least  24  pages,  no  less 
than  25%  reading  matter,  and 
mainly  free. 
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BEHIND  THIS  CLEAN  LOOK 


IS  THE  LASTING  LOOK  OF  ALL-BRASS 


.  .  .  All-lirnss  for  lastiiifi,  Imiiily 
(ind performance.  All-Hrass  iHTUuse 
brass  resists  corrosion  belter  than 
other  metals.  In  short,  fittings  of 
brass  last  longer  and  ii'ork  Itetler. 

\X  e  didn't  say  this.  Kohler  of 
Kohler  did  in  a  recent  magazine 
advertisement  featuring  the 
faucets  above.  We,  of  course. 


agree  with  them  wholeheartedly. 

Brass  has  the  strength  needed 
to  stand  up  in  tough  jobs  like  this 
— keeps  working  like  new  long 
after  other  metals  would  call  it 
quits.  And  it's  the  ideal  metal  for 
holding  on  to  a  bright  chromium 
finish.  In  plumbing  fixtures, 
builders'  hardware,  appliances. 


industrial  ecpiipment  —  wherever 
you  want  things  to  give  lasting 
value  —  brass,  bronze,  and  other 
copper  metals  are  your  best  buy. 
The  Anaconda  Company,  25 
Broadway,  JNew  York  4,  JN  .  Y. 


AnacondA® 


Shoppers 


More  units  in  service  than  any  other  web  offset  news- 
paperpress!  18.000P.P.H.  Prints  up  to  24  pates  broad¬ 
sheet;  48  tabloid;  96>pa8e  quarter-folded  products. 
Over  30  press  arrangement  Spot  or  process  color. 


School 

publications 


Maxine  Ixjwc 


Just  like  the  runners 

•KueveeaK  Rtweeiev  nuei 


«  Trading  stamp 

1  promotions 

i 

1 

■ 

lli.Mik-Lit  int: 

,  _  IS 

4^ 

Recipe  booklets 

Service  manuals 

Telephone  books  ^ 

Low  investment... high  performance.  10,000 

lACC  PnilUIIMITV  to  pages  broadsheet;  32 

lUvv  uUlfllnUHI  1  1  tabloid.  Compact.  Equipped  for  spot  color. 

Standard  half-and-quarter-page  folder. 

Ultimate  in  web  offset  for  volume  production— color- 
—  CaoO  IIDQANITC  ability— more  than  30  arrangements— 40,000  P.P.H. 

IZ - UUwO  UllDAnI  1  L  Up  to  32  pages  broadsheet— 64  tabloid,  straight; 

cotlects  up  to  64  pages  broadsheet.  112  tabloid. 

Mailing  pieces 


COLOUR  IN  WEB  OFFSET 


A  new  process  •  new  opportunities 
for  advertisers 


Religious 

publications 


iMtustn*!  pouting 


Smalt 


WHY  MORE  PUBLISHERS 
COME  TO  GOSS 

Press  day 
every  day*  •  • 

with  Goss 
web  offset 

Press  time  is  money— and  you  make  the  most  of 
it  with  a  Goss  web  offset  press.  Your  Goss  press 
gets  your  daily  or  weekly  issue  on  and  off  the  press 
fast— without  trouble  and  no  delays.  Gives  you 
more  time  for  more  extra-revenue  commercial  jobs. 

Your  Goss  web  offset  press  has  as  much  production 
capacity  as  you  have  skill  and  ability  to  make  and 
change  plates.  And  the  built-in  qualities  that  per¬ 
mit  precision  pressmanship,  enable  you  to  print 
around-the-clock,  day  after  day! 

Reproduced  at  the  left  are  products  printed  on 
Goss  web  offset  presses.  They  are  typical  of  print¬ 
ing  jobs  available  in  your  market  area— and  of  the 
fine  quality  printing  that  will  bring  in  plenty  of 
repeat  business.  More  than  800  Goss  web  offset 
units  are  now  helping  publishers  get  this  business. 

Which  Goss  web  offset  press  for  you?  We’ll  help 
answer  that  question.  Just  mail  the  coupon. 

THE  GOSS  COMPANY,  CHICAGO  50,  ILLINOIS 


Specialists  in  Newspaper,  Magazine  and  Roto  presses 

mTc\  a  division  of  MIEHLE-GOSS  DEXTER.  INC. 

I  The  leader  in  graphic  arts  . . .  engineering,  service 
^  P  y  and  manufacturing. ..industry-wide  and  world-wide 


The  Goss  Company,  Offset  Press  Division 
5601  W.  31st  Street,  Chicago  50,  III. 

Gentlemen;  Please  send  me  full  information  about  Goss  web  offset  presses: 

COMMUNITY  SUBURBAN*.  .  _  URBANITE _ 

We  now  print; 

Total  number  of  papers  Total  circulation - 

Weekly  issues  Daily  issues _ 

Maximum  pages  per  issue;  Broadsheet  _  Tabloid _ 

Spot  color  used— maximum  number  color  pages  per  issue _ 

Present  printing  equipment  is,  _ _ _ 

Publishing  Company  name  _  _ 

Your  name  and  title.  ...  _  _ 

Street  address  _  _ 

City  _  Zone  State _ 


Prof.  Helen  Hoslelter 
Of  K-Slate  Honored 

Manhattan,  Kans. 

Prof.  Helen  Hostetter,  retiring 
journalism  instructor  at  Kansas 
State  University,  was  honored 
April  30  as  Kansas  Woman 
Journalist  of  the  Year  hy  Theta 
Simula  Phi,  national  honorary 
and  professional  organization 
for  women  in  journalism. 

Miss  Hostetter  has  been  teach¬ 
ing  at  K-State  since  1020  hut 
has  taken  several  leaves  of  ab¬ 
sence  during  this  time  to  do 
other  work.  She  taught  Knglish 
in  South  China  university  for 
three  years  beginning  in  1028, 
served  as  editoi'  of  the  Journal 
of  Home  Economies  in  Washing¬ 
ton,  D.  C.,  for  five  years  during 
the  war,  and  was  an  editorial 
assistant  w’ith  Curtis  Publica¬ 
tions  in  Philadelphia  in  1002 
and  1053. 

In  addition  to  directing  the 
home  economics  and  journalism 
curriculum  at  K-State,  one  of 
four  such  accre<lited  programs 
in  the  United  States,  she  also 
teaches  classes  in  reporting, 
magazine  article  waiting,  and 
home  page,  where  journalism 
coeds  write  and  edit  a  weekly 
l)age  in  the  local  city  daily. 


Here  are  the  winners  of  Fairchild’s 
1%3  Annual  News  and  Idea  Report¬ 
ing  .\wards  on  each  of  the  com¬ 
pany’s  five  weekly  newspapers.  Each 
writer  received  a  $.50  prize. 


FOOTWEAR  NEWS  — Charles 
Silversmith,  New  York  staff,  for  his 
story  on  Woolworth  buying  Kinney 
Shoes;  Richard  Wightman,  Wash¬ 
ington  bureau,  for  stories  on  resig¬ 
nation  of  J.  F.  Collins  as  head  of 
(Government  Interagency  Shoe  (Com¬ 
mittee  and  subsequent  developments. 


SUPERMARKET  NEWS  —  Rex 
Raney,  Knoxville  correspondent,  for 
his  profile  on  Cas  Walker;  Ken 
Howell,  Los  .\ngeles  bureau,  for 
story  on  Kroger  ac(|uisition  of  the 
Market  Basket. 


TWO  FOR  FIRST  PLACE — ^Three  members  of  the  Hammond  Daily  Star 
editorial  staff  hold  trophies  won  in  the  Louisiana  Press  Association  com¬ 
petitions.  The  Star  was  judged  first  in  agricultural  news  and  in  society 
news.  Certificates  for  three  second  places  and  a  third  place  in  other 
categories  hang  on  the  wall  behind  (left  to  right)  Editor  Fred  Bandy, 
Society  Editor  Mrs.  J.  H.  Campbell  and  Managing  Editor  Joe  Coyle. 


ELECTRONIC  NEW'S  —  Robert 
Henkel,  Los  Angels  office,  for  arti¬ 
cle  on  electronic  trade  reaction  to 
new  .\rmed  Service  procurement 
regulations;  Jack  R<d)ertson,  Dallas 
bureau  chief,  for  his  story  on  .United 
Forces  making  all-out  drive  to  de¬ 
velop  low  flying  missiles  which  can 
escape  early  radar  detection  (this 
story  also  won  for  him  the  S500 
grand  prize). 


Jim  Bade  —  from  editor  of  Db.  Frank  S.  Mobley  —  from 
the  Waukegan  (Ill.)  News-Stin  history  lecturer.  Mount  Royal 
Saturday  magazine,  to  director  College,  Calgary,  Alta.,  to  as- 
of  public  information,  Chicago  sociate  editor  of  the  Lethbridge 
Heart  Association.  (Alta.)  Herald. 

♦  •  *  '  ■ 

Tom  Flaherty  —  from  the 
Montana  Standard,  Butte,  to 
Billings  (Mont.)  Gazette  as  gen¬ 
eral  reporter. 


C^liaii^e  I'ur  B«>iiltuii 

For  reasons  of  health,  Peter 
M.  Boulton  on  May  1  re¬ 
linquished  the  position  of  vice- 
jiresident,  newsprint  sales,  of 
Consolidated  Paper  Sales  Ltd. 
R.  J.  Flood  has  been  promoted 
to  the  position  of  general  man¬ 
ager,  newsprint  sales.  Mr.  Boul¬ 
ton  will  be  deputy  general  man- 
OscAR  A.  Ochs,  with  the  Ed-  ^iger.  ^  ^ 

ivardsville  (Ill.)  Intelligencer 
for  30  years  as  general  man¬ 
ager  and  publisher  —  retired; 

Clarence  C.  Anderson  —  to 
general  manager ;  W illiam 
John  B.  Knox,  a  41-year  man  Dwight  Jr.  —  to  publisher, 
w'ith  Associated  Press  in  New  ♦  ♦  * 

England  —  retired.  He  joined  Ronald  L.  Soblb  —  from  AP, 

AP  in  1923  from  the  Spring-  New  York  radio  bureau,  to  San 
field  (Mass.)  Republican.  Francisco  bureau. 

_  G.  Mathis  SLEBa>ER  —  from 

county  beat  to  editor  of  the 
Mount  Holly  (N.  J.)  Burlington 

I  W  County  Herald. 


George  M.  Hunter,  editor  and 
publisher  of  the  Madison  Daily 
Leader  —  president  of  the  South 
Dakota  Press  Association. 


Hugh  Van  Swearingen  — 
from  the  Leivistown  (Mont.) 
Daily  News  to  the  Montana 
Standard  as  night  reporter  and 
telegraph  desk  relief  man. 


METALWORKING  NEWS  —  Phil 
Trupp.  Washington  bureau,  for 
stories  on  small  business  administra¬ 
tion  plans  to  redefine  size  standards 
for  small  manufacturers;  Ladd  Ku- 
zela,  Lt»s  .\ngeles  staff,  for  story  on 
plans  to  use  titanium  in  construction 
of  supersonic  passenger  planes. 


Frank  Hayes  —  from  police 
rewrite,  Milwaukee  (VV'is.)  Sen¬ 
tinel,  to  technical  writing  and 
public  relations,  Cutler-Hammer 
Inc.  Richard  G.  Carter — from 
associate  editor,  Milwaukee 
Star,  weekly,  to  general  assign¬ 
ment,  the  Sentinel. 


DRUG  NEWS  WEEKLY  —  John 
Mack  and  Bruce  Paulsen,  Chicago 
office,  for  their  photo  coverage  of 
the  National  .\ssn.  of  Retail  Drug¬ 
gists  convention;  Jack  Robertson. 
Dallas,  for  repi>rts  that  Southwestern 
Drug  Corp.  was  negotiating  for  San 
.\ntonio  Drug  Co. 


Jack  Brauckmann  —  from 
the  weekly  North  Shore  (B.  C.) 
Citizen  to  editor  of  the  weekly 
Burnaby  (B.  C.)  News  Adver¬ 
tiser. 


by 

THOMAS  COLLINS 


Pete  Weaver,  formerly  with 
the  (Cleveland)  Plain  Dealer  — 
is  opening  a  Washington  office 
of  Forbes  Magazine. 


.  .  .  the  first  and  still  the  most  widely  read  newspaper  column 
on  plans  for  retirement  .  .  .  authoritatively  and  entertainingly 
written  for  the  millions  of  Americans  who  are  retired  or 
expect  to  retire.  For  weekend  release. 

Wire  or  write  for  rates. 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.  New  York  1 7.  N.  Y. 


Jay  Bushinsky  —  fi-om  city 
hall  reporter,  Middletown 
(N.  Y).  Times  Herald-Record, 
to  copy  editor,  Miami  (Fla.) 
Herald. 

EDITOR  ac  PUBLISHER  for  May  9,  1964 


fablfslMrs  of 

Doily  Nows  R^ord,  Womon's  Woor  Doily, 
Homo  Furnishings  Doily,  Footwoor  Nows, 
Supormorkot  Nows,  Drug  Nows  Wookly, 
Mon's  Woor  Eloctronic  Nows,  Books, 
Motolworking  Nows,  Diroctorios. 


m  intion 


Adams 


El.  AKD  E.  Miii.us  —  i)ro- 
moted  to  circulation  director  of 
the  '.:,ilninbus  ((5a.)  Lcdfier- 
Ewiuircr  Newspaper.*!.  Ci'rtis 
.4dams  —  from  state  circulation 
man;ii.\‘r  to  circulation  man¬ 
ager.  n.ANNY  O.  Pratt  —  pro¬ 
moted  to  state  circulation  man¬ 
ager. 

*  * 

At.  Walker  —  from  advertis¬ 
ing  director  of  Casper  (Wyo.) 

Star  and  Tribune,  to  advertis¬ 
ing  and  public  relations  man¬ 
ager  for  Provident  Federal  Sav¬ 
ings  and  Loan  Corp. 

*  *  * 

Ritii  \Valu:r  —  to  the  Mtnit- 
gomery  (Ala.)  Independent  as 

social  editor. 

♦  ♦  * 

R.  L.  McCuilland,  rural  cir¬ 
culation  manager  for  the  Find¬ 
lay  (Ohio)  Republican- Courier 
—  retired. 

:((  9(c  % 

Herb  Dunn  —  from  assi.st- 
ant  sports  editor,  Montgomery 
(Ala.)  Journal,  to  public  rela¬ 
tions,  Alabama  State  Conserva¬ 
tion  Department. 

*  *  * 

D.wid  a.  Gibson,  Hartford 
(Conn.)  Times;  Ann  V.  Mas¬ 
ters  and  Charles  .1.  McGill, 

Bridgeport  (Conn.)  Post-Tele¬ 
gram  newspapers  —  winners  of 
1964  Connecticut  Medical  So¬ 
ciety  Press  Awards. 

♦  ♦  ♦ 

Bill  Lee,  Hartford  (Conn.) 

Courant  sports  editor  —  the 
University  of  Connecticut  Ath¬ 
letic  Medallion. 

♦  *  ♦ 

Keith  L.  Powell,  former  co¬ 
owner  of  the  Charles  City 
(Iowa)  Press  —  named  adver¬ 
tising  manager  of  the  Brenharn 
(Tex.)  Banner-Press.  He  is  a 
former  ad  manager  of  the  Mc¬ 
Cook  (Neb.)  Daily  Gazette. 

]|e  ifc 

Bill  Porterfield,  Houston 
(Tex.)  Chronicle  —  named 
“.journalist  of  the  year”  by  the 
Gulf  Coast  chaj)ter  of  Sigma 
Delta  Chi.  V 

^ 

Mary  E.  .Tames,  Toronto 
Globe  arM  Mail  reporter  —  hon¬ 
orary  membership  in  the  Regis¬ 
tered  Nurses  Association  of  On¬ 
tario. 
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Kli  Miiitoii  Retires 
From  NEA  Sales  Staff 

Eli  Minton,  Newspaper  Enter¬ 
prise  .Association’s  Southwest 
Division  Manager  for  many 
years,  has  announced  his  jdans 
to  retire.  He  “grew  up”  on  a 
newspaper,  working  in  the  edi¬ 
torial  advertising,  sales  and  me¬ 
chanical  departments  of  the 
.Sherman  (Tex.)  Courier,  a 
morning  ilaily  published  years 
ago  by  his  father. 

After  the  jiaper  was  sold  in 
1920,  Mr.  Minton  spent  .several 
years  in  the  law  brief  jiublishing 
business.  For  15  years  he 
covered  much  of  the  country  in 
sales  for  King  Features  Syndi¬ 
cate.  During  the  war  he  was  a 
jiublishers’  representative  in  San 
Francisco. 

He  joined  NEA  in  1946,  taking 
over  the  Southwest  Division 
formerly  cov’ered  by  his  lirother, 
the  late  Roy  Q.  Minton.  He 
made  his  base  in  Dallas,  where 
he  was  bom  and  where  he  and 
his  wife,  Pauline,  have  their 
home. 

Laurin  Smith  has  succeeded 
Mr.  Minton  as  business  repre¬ 
sentative  in  the  division  to  serve 
clients  in  Texas,  Oklahoma,  New 
Mexico,  Louisiana  and  Arkansas. 
Also  a  native  Texan,  Mr.  Smith 
moved  to  Dallas  in  March. 

*  *  « 

Reginald  E.  Beauchamp  — 
from  special  events  director  to 
assistant  to  the  president  for 
jiublic  relations  and  personnel 
for  the  Philadelphia  (Pa.)  Bul¬ 
letin. 

♦  *  ♦ 

Carol  Weiss,  formerly  on  the 
Cleveland  Press  staff  —  now  a 
“customer’s  man”  in  a  Cleve¬ 
land  stock  brokerage  office. 

♦  ♦  ♦ 

Jack  Hennessy  —  to  the  ad¬ 
vertising  display  staff  of  the 
New  Rochelle  (N.  Y.)  Standard 
Star. 


IN  NEW  ROLE— Mary  Hirschfald, 

Latin  Amarica  writer  for  the  Plain 

Dealer  for  many  years,  has  been 

named  gossip  columnist  for  the 
Cleveland  daily. 

John  F.  (^uinn,  business 
manager  and  technical  super¬ 
visor  of  the  New  Milford 
(Conn.)  Times  —  named  treas¬ 
urer  of  the  Times  Publi.shing 
Co. 

#  «  * 

Richard  E.  Gallagher  — 
from  editorial  writer  of  the 
Manchester  (N.  H.)  Union 

Leader,  to  news  director  of  sta¬ 
tion  WCAX-tv,  Burlington,  Vt. 
♦  ♦  * 

John  P.  Sweeney,  business 
manager  of  the  Journal  Pub¬ 
lishing  Co.,  publisher  of  the 
Rockville  (Conn.)  Journal  and 
the  Rockville  Leader  —  named 
president  of  the  company  upon 
the  retirement  of  his  father, 
Paul  B.  Sweeney. 

e  *  * 

Robert  J.  O’Keefe  —  from 
the  Duluth  (Minn.)  Herald  and 
News-THbune  to  the  St.  Paul 
(Minn.)  Piorceer  Press  and  Dis¬ 
patch  as  politics  writer. 

♦  ♦  ♦ 

Mike  Gavin  —  from  AP, 
Carson,  to  Las  Vegas  corre¬ 
spondent,  replacing  David 

Farmer — to  San  Diego  (Calif.) 
Union.  Tom  Kennfjiy  —  from 
AP,  Reno,  to  Carson  City;  Jerry 
MfXJAHAN  —  to  AP,  Reno. 


w 


e  hroiiglit  Iniyer  and  seller  together  and  as¬ 
sisted  in  nef^otiations  resnltiiif'  in  the  sale  of : 

THE  HERALD-ARGUS,  LaPorte,  Ind. 
to  the  Publishers  of 
THE  JOURNAL,  Kankakee,  III. 

ALLEN  KANDER  ASSOCIATES,  Inc. 

Atneriea’s  Number  One  Market  Place 
for  Daily  Newspapers 

WASHINGTON _  1730  K  Street  N.  W.  FEderal  3-8390 

NEW  YORK  ....  60  East  42nd  Street  MUrray  Hill  7-3727 


Edgar  C.  Steeb,  general  man¬ 
ager  of  the  Buffalo  (N.  Y.) 
Evening  News  —  retired.  He 
joined  the  News  in  1911  and  is 
one  of  the  last  members  of  the 
News  staff  to  have  been  with 
the  pajier  during  the  life  of 
Edward  H.  Butler,  its  founder. 

«  4:  * 

Dwight  WEATHianiOLT,  Gal- 
lipolis  Tribune  —  re-elected 
jiresident  of  the  Southeastern 
Ohio  New.spaper  Association. 

3k  * 

John  E.  Silvester  —  retired 
after  65  years  as  editor  and 
publisher  of  the  Wellston  (Ohio) 
Telegram. 

*  *  * 

Donald  A.  Walker  —  pro¬ 
moted  to  controller  of  the  De¬ 
troit  (Mich.)  Free  Press.  He 
has  been  auditor. 

*  «  * 

J.  Carrol  Dadisman  —  pro¬ 
moted  from  editorial  writer  to 
managing  editor  of  the  Augusta 
(Ga.)  Chronicle  to  succeed 
Luther  Thigpen,  who  has  be¬ 
come  managing  editor  of  the 
Atlanta  (Ga.)  Times,  now  in 
organization. 

*  *  3k 

Walter  Brand,  liquor  adver¬ 
tising  representative  for  the 
Pittsburgh  (Pa.)  Press  —  re¬ 
tired,  after  37  years  with  the 
liaper. 


Engineering  Design 
by 

Chas.  T.  Main,  Inc. 

Engineering  services  for  Grit 
Publishing  Co.,  Williamsport,  Pa., 
included  building  design,  plant 
layout  assistance  and  design  of 
the  equipment  installation.  It 
also  covered  site  preparation  and 
complete  construction  manage¬ 
ment. 

These  services  were  coordinated 
by  engineers  with  many  years  of 
practical  experience  in  newspa¬ 
per  management  and  production. 
Equipment  installation  included 
the  first  full  sized  newspaper 
offset  press  in  the  United  States. 

CHAS.  T.  MAIN,  INC. 

Enginiirini  for  the  Graphic  Arts 

80  Federal  St. 

Boston,  Mass.  02110 
Code  617  HA  6-6200 

129  West  Trade  St. 
Charlotte,  N.C.  28202 
Code  704  FR  5-1735 
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Blooper  Awards  Add  Weight 
To  Press  Cluh^s  Annual  Kudos 

By  B<ih  Holmes 


Ri\t.rside,  Calif. 

Pre.ss  clubs  and  organizations 
all  over  the  U.  S.  give  out 
bushel  baskets  of  awards  each 
year  to  newsmen  and  newspa¬ 
pers  who  come  up  with  the  Best 
News  Story,  Best  Public  Ser\’- 
ice  Series,  Best  Front  Page,  or 
excel  in  countless  other  cate¬ 
gories. 

But  the  Twin  Counties  Press 
Club,  of  Riverside  and  San 
Bernardino  counties  in  Cali¬ 
fornia,  has  added  a  new  twist 
that  probably  merits  more  imi¬ 
tation  than  it  gets. 

To  keep  too  many  of  its  news¬ 
men,  and  too  many  of  its  news¬ 
papers,  from  getting  the  big 
head  over  their  annual  awards, 
the  TCPC  gives  out  Blooper 
Awards.  These  go  to  papers 
making  the  most  grandiose  er¬ 
rors,  printing  the  most  gawd- 
awful  typos  or  worst  double- 
meaning  headlines  during  the 
year. 

Not  To  Be  Taken  Lightly 

These  help  to  keep  things  in 
proper  focus,  for  quite  often 
the  major  Blooper  Award  — 
an  oil  can  filled  with  10  pounds 
of  molten  lead  —  goes  to  the 
paper  winning  the  lion’s  share 
of  the  real  awards,  such  as 
General  Excellence. 

(The  heavy  oil  cans  —  billed 
as  “an  award  not  to  lie  taken 
lightly”  —  are  open  also  to  ra¬ 
dio  stations,  but  they  have 
proved  quite  skillful  in  cover¬ 
ing  up  their  faux  pas,  says  Ron 
Wilhite,  club  president  and  chief 
photographer  at  the  San  Ber¬ 
nardino  Sun -Telegram.  Thus 
newspapers,  usually  the  big 


dailies,  bear  tbe  brunt  of  tbe 
annual  guffaws.) 

Tbe  1963  winner  was  the  Sun- 
Telegram  for  its  head  of  May 
17,  1963,  which  read: 

Mrs.  (iuoper  Proud 

WIFE  FACES 
BUSY  PERIOD 

Main  speaker  and  awai'd 
hander-outer  at  the  banquet  was 
Pierre  Salinger,  who  also  won 
an  award,  the  TCPCBCCG  Cer¬ 
tificate.  This  was  the  Twin 
Counties  Press  Club  Best  Cigar- 
Chewing  Golfer  Citation,  for  his 
own  particular  swing-and-a- 
miss.  It  was  a  big  enlargement 
of  that  Life  magazine  photo  of 
Salinger,  cigar  in  mouth,  tak¬ 
ing  a  hefty  .swing  and  miss  at 
the  golf  ball.  It  was  presented 
by  Fred  Bauman,  Riverside 
Press  -  Enterprise  photographer 
who  took  the  picture. 

In  the  printed  miscue  cate¬ 
gory',  this  year’s  judges  found 
an  abundant  supply  of  goofs  to 
pick  from,  even  though  no  pa¬ 
pers  submitted  entries. 

Such  as  the  story’  in  the  Riv¬ 
erside  Enterprise  Aug.  10,  deal¬ 
ing  with  Khrushchev’s  family, 
and  which  had  a  line  in  it: 

Grandson  Alexi  Adzhubei  Jr., 

a  tM'o-lieaded  8-year-oId  .  .  . 

It  was  .supposed  to  be  tow¬ 
headed,  of  course,  but  the  judges 
felt  all  those  Russian  experi¬ 
ments  with  dogs  may'  have  con¬ 
fused  the  typesetters. 

The  Riverside  Press,  alway’S 
a  powerful  contender,  stayed  in 
the  running  this  year  with  a 
miscue  in  its  Sacramento  Sum¬ 
mary,  a  listing  of  bills  intro¬ 


duced  into  tbe  legislature:  It 
said: 

WELFARE  —  requires 
closer  cooperation  between 
county  welfare  departments 
and  local  district  attorneys 
in  providing  Aid  to  Needy 
television  stations.  SB  396 
Cobey  (D-Merced). 

Just  a  wrong  line  of  type 
slipped  in,  but  there  were  re¬ 
ports  that  it  caused  a  brief 
flurry  of  intere.st  from  one  local 
station  until  tbe  error  was  dis¬ 
covered. 

Recognition  was  given  to  tbe 
San  City  News,  which  came  up 
with  the  y'ear’s  most  novel  ab¬ 
breviation  for  city',  in  an  8-col. 
banner: 

Sun  Cy.  .Assn.  Incorporates 

Then  there  was  a  two-line 
head  in  one  local  daily,  that  got 
mixed  up  and  came  out  with 
this  head  on  a  race  disturbance : 

19  Arrested  in  Jackson 

.Sold  at  Public  Auction 

Not  overlooked,  either,  was  a 
wire  story'  widely  carried,  and 
which  had  a  graf  that  read : 

On  my  workaday  date  with 
Miss  Calloway  at  the  restau¬ 
rant  in  the  village,  she  w'as 
wearing  a  soft  gray  necklace 
and  a  turquoise  ring  on  her 
finger  and  a  gold  bracelet. 
She  can  carry'  all  this  with¬ 
out  seeming  a  bit  overdressed. 

Hoiudiilii’s  ‘Lulu' 

The  contest  doesn’t  normally 
reach  outside  the  bounds  of  the 
two  counties  —  having  no  need 
to  —  but  occasionally  recogni¬ 
tion  is  given  to  a  .stellar  entry 
from  outside.  The  Los  Angeles 
Times  was  noted  for  its  story 
May  9,  about  Harry  Truman’s 
birthday',  which  said,  in  part: 

Mr.  Truman  recently  un- 
denvent  a  hernia  operation 
and  an  attack  of  indigestion 
at  a  social  event  two  weeks 
ago. 

Already  the  counties’  papers 
are  working  on  efforts  for  the 
1964  awards.  Mr.  Wilhite  cites 
a  lead  in  the  Riv'erside  Press 
recently,  which  read: 

HONOLULU  (AP)— With 
nary  a  here  left  in  its  vener¬ 
able  stables,  Honolulu  Con¬ 
struction  and  Draying  Co. 
streamlined  its.  .  . 

It’ll  take  a  good  one  to  beat 
that,  he  says,  but  he  felt  con¬ 
fident  it  would  be  topped  before 
the  year  is  out. 


THE  WINNER — San  Bernardino  Sun-Telegram  city  editor  Arnold  Ismach 
(left)  accepts  the  Twin  Counties  Press  Club's  Blooper  award  from 
President  Ron  Wilhite.  In  between  is  Larry  Smith,  of  radio  station  KPRO 
in  Riverside,  who  was  MC.  The  prize  oil  can,  filled  with  lead,  weighs 
10  pounds. 


Juniors  Capture 
Scholarships 
Hearst  Program  i 

College  juniors  dominat  the 
final  month  of  the  Fourti  .An¬ 
nual  Journalism  Awards  (Pro¬ 
gram  sponsored  by  tbe  W  iam 
Randolph  Hearst  Foundal  m. 

Placing  first,  the  Univ  rsity 
of  Kentucky’s  junior,  Willi.. in  R. 
Grant,  was  awarded  a  $750 
Scholar.ship,  and  a  junior  from 
North  Carolina,  James  H.  Clot- 
felter  Jr.,  was  awarded  second 
place  with  a  $.500  .scholar.ship. 

Mr.  Grant,  also  a  winner  in 
the  March  competition,  used  as 
his  general  news  writing  topic 
a  Civil  Rights  march  in  Fiank- 
fort,  Kentucky,  while  Mr.  t’lot- 
felter  wrote  in  the  Durham 
Morning  Herald  on  a  meeting  of 
the  Ku  Klux  Klan. 

Randolph  A.  Hearst,  trustee 
of  the  Foundation,  announced 
that  62  individual  students  have 
been  awarded  scholarships,  and 
27  universities  and  colleges  have 
i-eceived  matching  grants  in  this 
y'ear’s  program. 

Other  April  winners  were: 
P'r-ed  Bruning,  University  of 
Missouri,  $400  scholarship;  Gary 
Noland,  University  of  Kansas, 
$300;  Roy  F.  Miller,  University 
of  Kansas,  $200;  Marjorie  Nic¬ 
hols,  Montana  State  University; 
Sandor  M.  Polster,  Ohio  State 
University;  Kathryn  Smoot, 
University  of  Utah;  Ray  Evans, 
West  Virginia  University,  and 
Margaret  E.  Bisset,  Ohio  Uni¬ 
versity,  $100  each. 

• 

Donald  Croinie  Quits 
Ill  Policy  Conflict 

Vancouvtji,  B.  C. 

Donald  Cromie  has  resigned 
as  chairman  of  the  board  of 
Sun  Publishing  Company  and 
as  director  of  Pacific  Press  Lim¬ 
ited,  owners  of  the  newspaper. 

Mr.  Cromie  resigned  as  pub¬ 
lisher  of  the  Sun  and  president 
of  Sun  Publishing  Company  last 
Febi-uary.  Stuart  Keate,  of  the 
Victoria  Times,  became  Sun 
publisher  on  May  1. 

In  announcing  his  resigna¬ 
tion,  Mr.  Cromie  said: 

“I  disagree  with  FP  leaders 
over  some  policies,  procedures 
and  manners.” 

FP  Publications  Limited  pub¬ 
lishes  the  Sun  for  Pacific  Press. 

• 

Colonial  Style 

Boonville,  Mo. 

The  Boonville  News  Adver¬ 
tiser  has  moved  into  its  new 
Colonial-style  building  which  has 
4,000  square  feet  of  space  on 
one  floor.  The  124-year-old  paper 
is  switching  to  an  offset  press. 
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>,  wolighout  the  United  States.. . 


l*hotographed  tn  Copenkagen  by  United  Frees  International. 

as  well  as  in  Denniark- 


COMPETEHT  CRAFTSMEN  PREFER  WOOD  FLONG  MATS 


For  53  years,  WOOD  FLONG  CORPORATION  has  specialized  in  serving  the  graphic 
arts  industry  with  specialized  products  that  have  been  specified,  year  after  year,  by  news¬ 
paper  craftsmen  in  every  one  of  our  United  States.  That  this  constant  preference  for  Wood 
Flong  is  well-justified  is  further  demonstrated  by  the  fact  that  Wood  Flong  mats  are  used 
in  43  foreign  countries,  as  well.  This  isn’t  too  surprising,  though,  because  craftsmanship 
knows  no  borders  nor  is  language  any  barrier. 

SUPER  nONOS  •  lt.O.P.  SUPER  fLONOS  •  H-T-P  MATS 
•  SMNOARD  MATS  •  DUROMATS  •  SPtCIAL  MATS  •  R.O.P.  COLOR  MATS 
•  GREEN  BAKED  MATS  •  SYNDICATt  MATS  •  AD  MATS 

One-pitce  SUPER  FLONG  no-pock  mof-A  NEW  ERA  IN  STEREOTYPING 

WOOD  FLONG  CORPORATION 

H008ICK  FALLS.  NEW  YORK  N*w  York  OHIOo:  S61  Fifth  Ave.,  Phono:  MU  7-2980 

34(t  SCRVIMO  THE  ORAPMIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  ISIt 


Editors  to  View 
Political  Scene 


Six  journalism  sfuden'ts  at  California  State  Polytechnic  College  hold  up 
samples  of  the  work  they  are  doing  in  internship  programs.  They  are 
(I.  to  r.)  Larry  Henderson,  newsletter  editor  for  the  Pomona  Chamber 
of  Commerce;  Neil  Field,  editing  assistant  for  the  Marquardt-Pomona 
Employee  Newsletter;  Louise  Johns,  photographer  for  a  Pomona  Cham¬ 
ber  of  Commerce  series  of  slides;  Frank  Mormillo,  photographer  and 
publicist  for  the  Air  Museum  at  Ontario  International  Airport;  Mel 
Slocum,  reported  and  photographer  for  the  Progress-Bulletin;  and  John 
Fowler,  disc  jockey  and  Sunday  night  news  editor  for  KWOW. 


UNiVEStsiTY  Park,  Pa. 

“Political  Responsibility  and 
the  Press”  is  the  theme  of  the 
1964  Pennsylvania  Press  Con¬ 
ference  for  newspaper  editors. 

The  Conference  meets  May 
15-16,  in  the  Nittany  Lion  Inn 
here.  Sponsors  are  the  Pennsyl¬ 
vania  Society  of  Newspaper  Edi¬ 
tors,  Pennsylvania  Newspaper 
Publishers’  Association,  Penn¬ 
sylvania  Women’s  Press  Asso¬ 
ciation  and  the  Pennsylvania 
State  University  School  of  Jour¬ 
nalism. 

Miles  H.  Wolff,  executive  edi¬ 
tor,  Greensboro  (N.  C.)  News, 
and  president  of  the  American 
Society  of  Newspaper  Editors, 
will  keynote  the  program  with 
“Are  Newspapers  Doing  a  Com¬ 
petent  Job  of  Political  Cover¬ 
age?” 

Dvnght  Sargent,  editorial 
page  editor.  New  York  Herald 
Tribune,  will  discuss  “Editors 
Should  Play  Politics.” 

Columnist  Marquis  Childs  will 
headline  the  Friday  dinner,  with 
a  talk  on  “Politics  and  the 
Press.” 

Pennsylvania  Republican 
Chairman  Craig  Truax  and 
Democratic  Chairman  Otis 
Morse  will  present  their  views 
on  “Presidential  Candidates,  Is¬ 
sues  and  Newspaper  Responsi¬ 
bilities.” 

Boyd  Lewis,  president.  News¬ 
paper  Enterprise  Association,  is 
scheduled  as  the  speaker  for 
PWPA’s  Friday  luncheon. 

Other  program  features  in¬ 
clude  an  editorial  panel  session 
on  “How  Will  Your  Newspaper 
Cover  the  Presidential-Congres¬ 
sional  Campaigns?”;  a  session 
for  weeklies  on  “Weeklies  in 
Politics;  Politics  in  Weeklies”; 
and  a  session  for  dailies  on 
“How  Will  Your  Paper  Handle 
Local  Political  News  and  Edi¬ 
torial  Comment?” 

• 

Moving;  Day  in  June 

Cy.nthiana,  Ky. 

Early  in  June,  the  Cynthiana 
Publishing  Co.  will  occupy  its 
new  steel-and-glass  printing 
plant,  a  60  X  128-foot  building. 
About  two-thirds  of  the  area 
will  be  used  by  the  production 
of  two  weekly  newspapers  and 
commercial  printing. 

• 

Computer  System 

Flint,  Mich. 

The  Flint  Journal  has  ordered 
an  8080  computer  system  from 
Control  Data  Corp.  for  use  in 
processing  tape  for  typesetting. 
It  will  have  10  input  and  11 
output  devices,  all  of  which  can 
be  operated  simultaneously. 
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Students  Given 
On- Job  Training 
For  20  Weeks 

Pomona,  Calif. 

Students  in  the  first  journal¬ 
ism  internship  program  held  at 
California  State  Polytechnic 
College  will  g;reet  junior  college 
and  high  school  students  during 
the  annual  Press  Day  at  the 
Kellogg  Campus  May  16. 

The  journalism  interns  will 
explain  the  relationship  of  prac¬ 
tical  on-the-job  training  to  class¬ 
room  instruction.  Frank  A.  Ten¬ 
nant,  journalism  coordinator  in 
Cal  Poly’s  Language  Arts  De¬ 
partment,  said  the  interns  favor 
the  20-week  assignments  to  busi¬ 
ness  and  industry  over  the  writ¬ 
ten  senior  project  reports.  Each 
intern  works  eight  or  more 
hours  per  week  at  tasks  within 
his  or  her  area  of  journalistic 
interest.  A  summary  of  job 
activities  and  an  evaluation  of 
the  program  is  submitted  by 
each  student,  as  well  as  by  the 
employer. 

The  seven  students  enrolled 
in  the  first  year’s  internship 
program  have  won  distinction 
on  campus  publications,  in  co- 
curricular  activities,  and  in  the 
classroom. 

Full-time  instruction  in  jour¬ 
nalism,  offered  as  an  optional 
curriculum  within  Cal  Poly’s 
language  arts  major,  is  pro¬ 
vided  by  Mr.  Tennant,  former 
Los  Angeles  Mirror  reporter 
and  press  relations  director 
for  Title  Insurance  and  Trust 
Company,  and  Ben  F.  Thomp¬ 
son,  formerly  reporter  and 
editor  with  the  Harrisburg 


(Pa.)  Patriot-News,  Williams¬ 
port  (Pa.)  Sun-Gazette,  and 
Honolulu  Star-Bulletin, 

Part-time  instruction  is  given 
by  Russell  Lapp,  Los  Angeles 
Examiner  photographer,  and 
Lachlan  MacDonald,  Cal  Poly 
News  Bureau  Director  and  for¬ 
mer  Associated  Press  corre¬ 
spondent.  During  the  spring 
quarter  Mel  Hodell,  editor  and 
publisher  of  the  Upland  News 
and  Montclair  Tribune,  has  lec¬ 
tured  in  newspaper  manage¬ 
ment,  assisted  by  guest  journal¬ 
ists. 

Seniors  in  the  internship  pro¬ 
gram  are  Mrs.  Louis  Johns, 
Larry  Hender.son,  Melvdn  Slo¬ 
cum,  Neil  Field,  Nancy  Stans- 
bie,  Frank  Mormillo,  and  John 
Fowler. 

• 

Jury  Duty  Series 
Wins  Bar’s  Awaril 

Columbus,  Ohio 
Harry  Franken,  staff  WTiter 
for  the  Columbus  Citizen-Jour¬ 
nal,  is  the  winner  of  fir.st  place 
in  the  10th  Annual  Journalism 
Contest  sponsored  by  the  Ohio 
State  Bar  Association.  His  series 
emphasizing  the  responsibility 
of  citizens  in  jury  duty  and 
explaining  court  processes  was 
judged  best  in  the  individual 
category.  He  will  receive  $300 
and  a  plaque  for  his  effort. 

Joe  Fenley  of  the  Dayton 
Daily  News  took  second-place 
honors  in  the  contest  for  his 
reporting  of  court  news.  He  will 
be  awarded  $200  and  a  plaque. 

Henry  Saeman  of  the  Spring- 
field  Sun  placed  third  in  the 
judging  for  his  articles  on  the 
judicial  system  and  court  organi¬ 
zation.  He  will  receive  $100  and 
a  plaque. 

EDITOR  at  I 


Newhouse  Pay'ag 
$7.5  Million  b.r 
tv  Station  Stor  " 

Washi.v  ton 

The  acquisition  by  S.  1.  Cew- 
house  (Newhouse  Broadc.'','ting 
Corp.)  of  74%  stock  ii.ii  rest 
in  KTVI,  a  channel  2  teiev..«ion 
station  in  St.  Louis,  involves  an 
investment  of  $7,500,000,  a(\  v-)rd- 
ing  to  information  filed  with  the 
Federal  Communications  Com¬ 
mission. 

The  Newhouse  compaiij  al¬ 
ready  owned  26%  of  the  KTVI 
stock.  The  remainder,  gising 
100%  ownership,  is  being  pur¬ 
chased  from  Harry  Tennenbaum 
and  Paul  E.  Peltason,  Intth 
whom  own  34.10%;  and  Her¬ 
bert  J.  Klein  and  Richard  Stein- 
metz,  who  hold  5.8%. 

Since  1957,  Newhouse  Broad¬ 
casting  Corp.  has  had  an  agree¬ 
ment  with  the  majority  stock¬ 
holders  for  first  refusal  rights 
to  their  shares  in  Signal  Hill 
Telecasting  Corp.  The  minority 
interest  vras  acquired  by  New¬ 
house  with  the  purchase  of  the 
St.  Louis  Globe-Democrat.  Other 
Newhouse  tv  stations  arf*  in 
Syracuse  and  Elmira-Coming, 
New  York;  Birmingham,  Ala¬ 
bama;  and  Harrisburg,  Penn¬ 
sylvania,  with  a  half-intere.st  in 
a  station  at  Portland,  Ore. 

• 

North  Carolina  College 
Section  at  World’s  Fair 

Raleigh,  N.  C. 

The  News  ami  Observer  has 
prepared  an  eight-page  section 
on  the  status  of  education  in 
North  Carolina  for  distribution 
at  the  World’s  Fair  in  New 
York. 

The  section,  complete  with 
editorial  page  and  carrying  the 
News  and  Observ’er  nameplate, 
was  edited  by  Edward  R.  Sharpe 
of  the  news  department. 

The  publication  was  sponsored 
by  the  Department  of  Com¬ 
munity  colleges  of  the  N.C. 
Board  of  Higher  Education. 


9()  Years  Old 

Union  City,  N.  J. 

While  the  State  of  New  Jersey 
is  celebrating  its  Tercentenary, 
the  Hudson  Dispatch  looks  back 
on  90  years  of  publication,  lie- 
ginning  as  a  weekly  in  1874.  The 
founder’s  name  is  unknown  but 
recoids  indicate  the  paper  was 
published  first  from  a  small 
building  in  East  Newark.  To¬ 
day,  Publisher  James  J.  Mc¬ 
Mahon  reported,  the  Dispatch 
has  a  daily  circulation  in  excess 
of  70,000  copies  and  occupies  its 
own  modern  plant. 

UBLISHER  for  May  9,  1964 


The  American  Newspaper  Publishers  Association  awards  for  the  best  news 
paper  product  improvements  of  the  past  year  were  presented  April  21  to: 


1st  PRIZE 

Shf  iHiami  Herald 


HONORABLE  MENTION 


The  Times-Union 

ROCHKSTER,  N.  Y. 


MILWAUKEE  SENTINEL 


.  .  .  second  best  gives  us  some  place  to 
go  and  makes  us  want  to  try  a  little 
harder.  Now  watch  us  in  the  next  vear ! 


We  like  keeping  company  with  these 
respected  big-city  newspapers.  We 
don’t  even  mind  being  judged  second-, 
best  to  the  Miami  Herald. 


The  Times-Union 

ROCHESTER,  N.  Y. 


Where  the  SKILLionaires  are  reading  more  and  enjoying  it  more! 


Syracuse  Herald-Journal-American  city  editor  William  D.  Cotter,  who 
also  is  the  paper's  coin  columnist,  checks  a  coin  for  a  fellow  coin  buff, 
printer  Charles  Miller. 


He  Starts  with  a  Phrase 
And  Coins  a  Weekly  Col. 


i  College  and  School 

•  Papers  are  Cited 

t 

f  Five  collepe  newspapers  liave 

•  won  “Pacemaker”  awards  for 

t  general  excellence  in  contests 

.sponsored  by  the  American 
I  Newspaper  Publishers  Associa- 
I  tion  and  the  Associated  Collegi- 
i  ate  Press. 

Five  high  .school  newspapers 
have  won  “Pacemaker”  awards 
in  a  similar  contest  sixuisored  by 
the  National  Scholastic  Press 
Association  and  ANPA. 

The  winners  in  each  contest 
were  selectwl  from  tlie  news¬ 
papers  suhmitt(Hl  for  critical 
rating  to  the  National  Scholastic 
Press  .As.sociation  and  the  Asso¬ 
ciated  Collegiate  Press. 

I'lie  \\  iiiiier> 

The  winners  in  the  contest 
for  high  school  newspapers  are: 

Proviso  Pafjcunt,  Proviso  East 
High  Scliool,  Maywood,  Illinois. 

South  Side  Times,  South  Side 
High  School,  Fort  Wayne,  In- 
I  diana. 

I  The  Rocket,  John  Marshall 

High  Scliool,  Rochester,  Minne¬ 
sota. 

•  The  Rambler,  Provine  High 
School,  Jackson,  Mississippi. 

The  Tnimpteer,  Catalina  High 
School,  Tucson,  Arizona, 
j  Winners  in  the  contest  for 

college  new.spapers  are: 

State  News,  Michigan  State 
University,  East  Lansing,  Mich¬ 
igan. 

The  Campus  Chat,  North 

•  Texas  State  University,  Denton, 
Texas. 

The  Minnesota  Daily,  Univer¬ 
sity  of  Minnesota,  Minneapolis- 
,  St.  Paul,  Minnesota. 

The  Bradley  Sco7it,  Bradley 
University,  Peoria,  Illinois. 

The  Old  Gold  and  Black,  Wake 
Forest  College,  Winston-Salem, 
North  Carolina. 

Presentation  of  the  award 
plaques  will  be  made  at  the 
I  annual  conventions  in  Chicago 
of  the  National  Scholastic  Press 
i  Association,  Nov.  26,  27,  and  28, 

I  and  the  A.ssociated  Collegiate 
Press,  Oct.  22,  23,  and  24,  or  at 
ceremonies  arranged  by  local 
daily  newspapers. 

• 

Brewery  Extra 

LoNGvaEW,  Tex. 

Brown  ink  to  match  the  color 
used  by  Joseph  Schlitz  Brewing 
'  Company  on  its  labels  was  used 
j  in  a  front  page  headline  by  Pub- 
I  lisher  Carl  Estes  in  an  extra 
!  edition  of  the  Longview  Daily 

I  News  for  the  announcement 

that  the  Milwaukee  firm  will 
build  a  $15  million  brewery  in 
'  Longvdew.  The  Schlitz  label  also 
■  was  reproduced  in  brown  on  the 
front  page. 


Syracuse,  N.  Y. 

Wlien  two  recent  develoj)- 
ments  moved  coin  news  to  Page 
One,  tlie  Syraeuse  Herald-Jour- 
nal-Ameriean  was  on  toj)  of  the 
situation. 

Bill  Cotter,  the  paper’s  city 
editor  since  1958,  also  writes 
the  jiaper’s  coin  column  and  is 
rwognizwl  as  an  authority  in 
the  field. 

The  two  develoimients  that 
brought  coin  news  to  Page  One 
— distribution  of  the  Kennedy 
Half  Dollars  and  the  run  on  the 
nation’s  dwindling  supply  of 
silver  dollars — came  as  no  .sur¬ 
prise  to  readers  of  Mr.  Cotter’s 
column. 

The  column  has  lieen  a  feature 
of  the  Sunday  Herald-Ameri- 
can’s  locally-edited  Stars  Maga¬ 
zine  since  the  fall  of  1962.  For 
more  than  a  year  Mr.  Cotter 
had  items  about  the  rising  price 
of  silver  and  its  effect  on  the 
supply  of  silver  dollars. 

Mr.  Cotter’s  readers  also  were 
in  on  the  Kennedy  Half  Dollar 
news  from  the  start  and  one  of 
them  may  ev'en  have  played  a 
part  in  the  decision  to  issue  the 
memorial  coin. 

“The  day  after  Mr.  Kennedy 
was  assassinated  a  reader  called 
and  suggested  that  a  memorial 
coin  would  be  a  fitting  tribute 
to  the  slain  President,”  Mr. 
Cotter  recalled. 

“I  immediately  passed  the 
suggestion  on  to  Mint  officials. 
This  was  before  there  was  any 
mention  of  a  Kennedy  coin  from 
other  sources.” 

Mr.  Cotter,  the  42-year-old 
father  of  six  children,  took  up 
the  scent  for  cents — and  other 


coins — puredy  by  accident.  His 
dad  bad  left  him  a  few  coins 
which  be  in  turn  gave  to  one  of 
bis  sons  who  dev'cloped  an  inter¬ 
est  in  coin  collecting. 

“It  struck  me  that  a  lot  of 
lieojile  must  lie  interested  in  the 
hobby  and  I  caught  the  bug. 
Since  then  my  son  and  I  have 
liut  together  a  modest  but  inter¬ 
esting  collection,”  Mr.  Cotter 
said. 

Aliout  two  years  ago  Herald- 
Journal-American  editors  began 
thinking  about  adding  a  coin 
column  to  the  Sunday  magazine 
which  already  carried  stamp  and 
lihotography  columns. 

They  remembered  Mr.  Cotter’s 
interest  in  coin  collecting  and 
asked  him  to  try  his  hand  at 
writing  a  column.  The  column 
rates  as  one  of  the  best  read 
features  in  the  magazine — even 
by  non  coin-collectors. 

“I  write  the  column  strictly 
from  the  collector’s  point  of 
view,”  Mr.  Cotter  explained. 
“There  are  a  lot  of  speculators 
in  the  field  and  a  lot  of  dealers. 
But  there  are  millions  of  chil¬ 
dren  and  adults  who  are  fascin¬ 
ated  by  coins.  That’s  the  audi¬ 
ence  I  aim  at.” 

In  addition,  Mr.  Cotter’s  Coins 
in  the  News  column  has  at¬ 
tracted  a  large  amount  of  coin 
advertising. 

Mr.  Cotter  has  been  with  the 
Newhouse  organization  for 
nearly  20  years.  A  Navy  veteran 
and  graduate  of  Fordham  Uni¬ 
versity,  he  formerly  worked  on 
the  Long  Island  Star- Journal, 
the  Long  Island  Press,  the  old 
Nassau  Daily  Review-Star  and 
the  Jersey  Journal. 


Outdoors  Gain 
Top  Attention 

Wenatchee,  sh. 

A  small  newspaper  .-I  ed 
the  great  lure  of  the  out  irs 
by  drawing  delegates  om 
throughout  the  Pacific  N  th- 
west  to  three  days  of  .se;  )ns 
here. 

The  430  registered  dele:  tes 
came  from  British  Colui  aia, 
Yukon  Territory  and  .-Ma.sk  as 
well  as  from  VVashington,  )re- 
gon,  Idaho,  Montana  and  Xy- 
oming,  reports  Wilfreu  R.  \ 
Woods,  publisher,  Wenatihee 
Daily  World. 

The  gathering  illustrated  \  uat 
an  intense  hold  the  subject  lias 
ujion  this  region  today,  Mr. 
Woods  .said.  It  also  ))rovide<l  a 
new  jierspective  for  outdoor 
recreation,  he  noted. 

Cooperating  with  the  World 
as  sponsors  were  the  state  of 
Washington  and  the  Pacific 
Northwest  Regional  Office,  U.S. 
Bureau  of  Outdoor  Recreation. 

• 

Joiiriialik^m  UiiioiiJ^ 

Meet  in  Fraiiee 

Delegates  and  observers  from 
all  comers  of  the  globe  will 
make  the  Seventh  VVorld  Con-  ] 
gress  of  the  International  Fed¬ 
eration  of  Journalists  the  most 
rejiresentative  in  the  12-year- 
history  of  the  Federation. 

More  than  100  leaders  of  jour¬ 
nalists’  trade  unions  and  organi¬ 
zations  from  nearly  25  countries 
will  gather  in  Vichy,  France,  for 
the  bi-annual  meeting,  which 
will  be  oiiened  May  4  by  IF.l 
President  Max  Nef  of  Bern. 

The  Union  of  Journalists  of 
Turkey  has  recently  negotiated 
agreements  with  four  Istanbul 
newspapers.  The  contracts  were 
the  first  in  the  history  of  the 
Turkish  newspaper  industry.  A 
national  law,  passed  last  July, 
allows  trade  unions  to  make  col¬ 
lective  agreements  for  their 
members. 

The  first  agreements  were  j 
signed  with  Milliyet  and  Cum- 
huriyet.  Two  other  agreements 
were  signed  with  Son  Havadis 
and  Aksam. 


Haiuh  Off! 

Lander,  Wyo, 
Jack  Langan,  a  reporter  for 
the  Casper  (Wyo,)  Star  and 
Tribune,  was  fined  $25  for  con¬ 
tempt  of  court  recently  for  han¬ 
dling  exhibits  during  a  recess  in 
a  murder  trial.  District  Judge 
Franklin  B.  Sheldon  fined  Mr. 
Langan  and  admonished  him  not 
to  handle  court  exhibits  during 
future  trials. 
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Easy-to-follow  instructions  for 
building  an  All-America  City 


2.  Rebuild  with  dramatic  structures  such  as 
the  Northwestern  National  Life  Building, 
designed  by  Minoru  Yamasaki. 


1.  Demolish  pockets  of  blight.  (Wrecking  crews  leveled  the 
Gateway  skid-row  district.  24  square  blocks  in  downtown.) 


3.  Pump  $51,200.0(X)  into  construction  of  new  hotels  and  motels  irtcluding 
the  fabulous  Sheraton-Ritz. 


5.  Assist  tow-income  elderly  persons  by  erecting 
12  high-rise  apartment  buildings  on  7  sites 


4.  Attract  professional  major  league  baseball  and  football  teams .  .  build  one  of  America's  finest  stadiums. 


throughout  the  city. 


6.  Collect  $2,200,000  in  public  contributions  to  build  the  famed 


Tyrone  Guthrie  Theatre. 


8.  The  result:  Minneapolis— an  All-Amenca  City. 


Copyright  1964  Minnospo/is  Stsr  smS  Tnbwtm  Co. 


We  salute  Minneapolis,  selected  fpr  the  second  time  as  an  All-America  City 
by  the  National  Municipal  League.  We  are  proud  to  serve  the  citizens  of  this 
progressive  city  in  our  nation’s  14th  market. 

MINNEAPOLIS  Star 


eOO.OOO  COMBINED  DAILY 


iflinneapoUd  tIDhbutie 


660.000  SUNDAY  •  JOHN  COWLES.  Pmideiu 


Teacher  on  Copy  Desk 
Keeps  Eve  on  Bylines 


Church-Related 
News  Rates  High 


.  \  '^|BL  Frank  A.  Woodfielcl  is  a  copy- 

^  reader  and  slot  man  five  niphts 

V  a  week  on  the  Sun,  a  collepe 

\  professor  one  ni^ht  a  week  and 

'tv.»  other  niprht  to  himself 

for  family  or  pleasure. 

And  thus  it  has  been  for  40 
years,  with  one  six-year  inter- 

suspects  that  he  was  one 
*  collepe-level  teachers 

BUSY  PLANT— Sail  Eyrich,  re-  of  journalism  in  Maryland.  That 
ceptionist,  displays  the  sii  publi-  was  in  1924-25  when  he  taught 
cations  which  are  set  in  type  at  in  the  Baltimore  school  of  busi- 
the  plant  of  Phoenix  Newspapers  ness  of  the  University  of  Mary- 
Inc.  In  addition  to  the  two  daily  land.  Later  he  joined  with  a 
newspapers  the  Ariiona  Republic  p^oup  who  organized  the  Uni- 
and  the  Phoemx  Gazette,  the  versity  of  Baltimore, 
plant  also  prints  a  legal  paper  and  -  i  ai 

three  monthly  publications.  ,  ^he  university  openwl  with  a 
freshman  class  of  150.  Today  it 
has  an  enrollment  of  4,300. 

f'<illiliuii  •  I^TA  Over  the  years,  Mr.  Woodward 

^  "  estimated  that  700  have  taken  Mr.  M'^oodfield  liepan  his  news- 

CoLPMBiA,  Mo.  his  course.  Not  all  went  into  paper  career  in  1910  with  the 
Prof.  E.  L.  Callihan,  head  of  newspaper  work,  but  enouph  so  Washinf/ton  Star. 
the  department  of  journalism  at  that  at  times  he  has  seen  stories  In  1917  he  took  a  public  rela- 
Southern  Methodist  University  of  national  interest  with  by-  tions  job  with  Portland  Cement 
in  Dallas,  has  been  elected  presi-  lines  of  his  former  students.  and  later  was  an  American 
dent  of  Kappa  Tau  Alpha,  na-  He  took  a  six-year  interlude  undersecretary  at  the  first  In- 
tional  scholarship  fraternity  in  from  newspapering  and  teach-  ternational  Labor  Conference  in 
journalism.  Prof.  Callihan,  who  ing  to  be  director  of  the  Mary-  1918. 

will  .serve  for  two  years,  sue-  land  Academy  of  Sciences,  then  His  son,  Frank  Jr.,  is  with 
ceeds  Dr.  L.  J.  Hortin,  Ohio  returned  to  the  Sun  and  the  the  Baltimore  bureau  of  the 
University  in  Athens.  U.  of  B.  Associated  Press. 


Frank  A.  Woodfield 


[jy  matter,  Mr.  Mathews  .said,  e 

^  “Peace  news  runs  a  gamut  from  | 

protest  marches  to  the  most  | 
RBOR,  Mich,  refined  negotiations  and  scien-  • 
“We  need  more  and  better  tific  developments.”  j 

‘peace  correspondents’  to  replace  ^  E 

what  we  hope  is  a  diminishing  _  { 

-  need  for  war  correspondents,”  Curtis  Interested  i 

i!>n^  to^’thT  far?”  Mathews  of  the  New  York  i,i  ‘Certain’  Papers  j 

.  on  to  th  .  fact,  Timeif  said  at  the  University  of  ! 

obseiwed,  “that  as  Mjghipan  here  May  1.  Philadelphia  e 

*rman,  stand  here,  o  i  u-  i  4^  Curtis  Publishing  Co.,  a  ma-  ■ 

ramen  taking  pho-  jor  factor  in  the  Philadelphia  : 

[  the  proceedings  the  assistant  to  the  Times  for-  ^  publishing  scene  un- 

disturlied  ”  ebf"  editor  pointy  out  that  of  the  Eve-  ( 

iam  E.  McClusky,  newspapers  have  always  re-  ^942,  is  again  » 

at  the  cei-emonies,  P«>-ted  peace  news  but  that  only  newspaper  publishing  as  4 

rjected  that  the  leeeiit  years  has  the  peace  ^  diversification.  'j 

al  District  had  «tory  liecome  so  extensive  so  ..g^t  not  newspapers  in  ma- 

court  special  per-  complex,  so  important  in  cities,”  Matthew  J.  Culligan,  , 

t  the  ban  on  pic-  newsworthy  that  it  now  de-  president  of  Curtis,  told  a  stock-  i 
or  the  Law  Day  reporters  especially  pre-  holders'  meeting  here  recently.,! 

pared  to  cover.  1930s,  Curtis  owned  f 

Mr.  Rogers  received  the  bar  Mr.  Mathews,  who  receiv'ed  his  the  Philadelphia  Inquirer,  the  ( 
association’s  first  annual  Lib-  A.B  and  M.  A.  degrees  at  Michi-  Public  Ledger,  the  Evening  Pub-  j 

erty  Bell  Award  for  contribut-  gan,  said:  “We  neetl,  if  you  will.  He  Ledger  and  the  A'eic  York  j 

ing  most  to  raising  the  profes-  a  journalistic  jieace  corps,  de-  Post. 

sional  and  educational  stand-  voted  to  informing  the  world  In  explaining  how  the  com-  j 

ards  of  the  Syracuse  Police  De-  about  the  jiroblems  and  iwssibil-  pany  might  diversify,  Mr.  Cul-  | 

ities  of  peace;  not  peace  as  an  ligan  said:  “Our  commitment 
end,  but  peace  as  the  necessary  in  any  business  would  be  one  ’ 
prere<iuisite  to  the  further  de-  in  which  either  I  or  a  key  as-  \ 
velopment  of  man.”  sociate  has  a  definite  knowl-  ; 

What  is  this  new  news  beat —  edge.”  , 

the  peace  lieat  —  that  has  'The  newspapers,  he  said,  i 
emerged  in  the  field  of  journal-  would  be  of  “certain  types,  but  I 
ism?  It  is  not  only  extensive  in  not  newrspapers  in  big  cities.”  | 
size  but  also  wide  in  subject  He  did  not  elaborate.  ! 

EDITOR  QL  PUBLISHER  for  May  9,  1964 ij 


Publisher  Makes  Judicious 
Remark  About  Pix  in  Court 


Syracuse,  N.  Y.  picturei 
The  shoe  was  on  the  other  not  int« 
foot,  so  the  Onondaga  County  “I  v 
Bar  Association  eagerly  invited  court’s 
news  photographers  to  its  Law  the  pul 
Day  ceremonies  in  State  Su-  I,  a  ne 
preme  Court  in  the  County  we  hav 
Court  House.  tograpi 

This  is  the  same  building  in  are  not 
which  less  than  a  year  ago  pho-  .ludg 
tographers  were  barred  from  a  who  pr 
non-judicial  water  hearing  lie-  quickly 
ing  held  in  a  v'acant  courtroom  Fifth 
under  the  bar-inspiretl  and  grantet 
judge-enforeed  ban  on  court  mission 
photographs.  tui-e-ta 

The  lawT/ers  made  only  one  rites, 
mistake  . .  .  they  invited  Stephen 
Rogers,  publisher  of  the  Hernld- 
J oumal- American,  to  receiv'e  an 
award  and  make  the  main  ad¬ 
dress  at  the  Law  Day  cere¬ 
monies. 

Mr.  Rogers,  whose  paper  had  partment. 
battled  prior  bans  on  court  pho-  The  Herald-Journal- American 
tographs,  rose  to  the  occasion,  this  year  undenv'rote  30  .schol- 
After  receiving  the  associa-  arships  enabling  city  police- 
tion’s  Liberty  Bell  Award,  Mr.  men  to  attend  Onondaga  Com- 
Rogers  iwintedly  noted  that  munity  College  and  it  is  ex- 
though  several  new.spaiter  pho-  pected  the  .scholarship  program 
tographers  and  television  cam-  will  continue  for  at  least  five 
eramen  were  i>ermitte<i  to  snap  year.s. 


OTTAWA  HERALD 

Ottavra.  Kan»a» 


P  -rtacht, 

vir.  *■  «viic  Equip®®” 

**'■  done  right  in  “V 

TWO  things  1 

are : 

,  Fairchild  press. 

nr  training  school. 

,  color  Kth8 

^  started  UP  our  ^  ^  ,,„dary.  Since 

,egan  running  a  secon  ..Shopper” 

rhen  ue  have  added  a  «.00 

«1U9  2  uceKlie®* 
plus  ^ 

if  i964  will  be  a  great 
It  looha  ae  i£ 

titrs  wil^ 

Regards, 


REPEAT  ORDERS.,  .prove 
Monarch's  “UP  TIME”  performance 


“UP  TIME”  is  the  true  measure  of  performance 


In  automatic  typesetting  the  Monarch  stands  alone  in  point  of  proven  performance 
and  in  ability  to  put  more  slugs  in  the  galley  hour-in  and  hour-out.  There’s  no 
question  that  Monarch  is  king  of  the  hill  .  .  .  three  quarters  of  Monarch  owners  have 
already  ordered  more.  Monarchswill  put  more  “Up  Time”  into  your  composing  room. 

■  INTERTYPE  COMPANY,  360  Furman  Street,  Brooklyn,  New  York  11201 

A  Division  of  Harris-Intertype  Corporation 

Set  in  Intertype  News  Gothics  Monarch  is  a  registered  trademark 


Plant  *  Equipment 


2,00'  Expected  at  Los  Angeles 
Profjction  Parley  and  Exhibition 


The  for  the  Sfith  annual  Production  Management 

Confere:  e  of  the  ANPA  Research  Institute,  June  8-11  at  the 
Biltmorr  Hotel,  Los  Anpeles,  has  lieen  announced  by  W.  D.  Rine¬ 
hart,  dll. L tor  of  the  Production  Department. 

An  ut’.iulance  of  2,000  is  anticipated  at  the  .sessions.  The 
conferciK  is  being  held  in  conjunction  with  the  Pacific  News¬ 
paper  i  hanical  Conference  and  the  Westprint  Exhibition  of 
graphi  irts  equipment  in  the  Great  Western  Exhibit  Center, 
East  Lr  Angeles. 

Regi-  ration  is  open  to  all  employes  of  ANPA-member  news- 
’  *  papers. 

The  formal  jirogram  for  the  conference  contains  the  following 
talks  and  discussions: 

MONDAY  MORNING,  June  8,  1964 

CHAIRMAN: 

IJ.  G.  Burke,  San  Diego  (Calif.)  Union  &  Tribune 

ADDRESS  OF  WELCOME 

Charles  Gallagher,  President,  P.X.M.C. 

Los  Angeles 

KEYNOTE  ADDRESS 

Otis  Chandler,  Los  Angeles  Times 

ANPA  RESEARCH  INSTITUTE  REPORT 

Harold  F.  Grumhaus,  Chicago  Tribune 

NEW  TECHNOLOGY  AND  ITS  IMPACT  ON  LABOR  RELATIONS 

1  Miles  Patrone,  ANPA  Labor  Relations  Office 

HIGH-SPEED  OFFSET  PIONEERING 

James  H.  Lamade,  Williamsport  (Pa.)  Crit 

MONDAY  AFTERNOON 

CHAIRMAN: 

Edward  Roth,  Oakland  Tribune 

NEWSPAPERS'  CRISIS  IN  MANPOWER 

Dr.  Mark  Ellingson,  President, 

Rochester  Institute  of  Teclmology 

COMPUTER  DEVELOPMENTS 

P.  L.  Andersson,  ANPA/RI 

COMPUTER  SYSTEMS 

Jules  Tewlow,  ANPA/RI 

USER  REPORT  ON  THE  SCOTT  SUPER-SEVENTY  PRESS 

Robert  Nelson,  Detroit  News 

ELECTRONIC  SYSTEMS  FOR  PRESS  CONTROL 

^  '  Thomas  Corcoran,  Miami  Herald 

HALFTONE  MAKEREADY  FOR  NEWSPAPERS 

Thomas  B.  Campion,  New  York  Times 

TUESDAY  MORNING 

CHAIRMEN: 

Hans  E.  Rosberg,  San  Jose  Mercury  &  News 
Donald  Newhouse,  Portland  Oregonian  and 
Oregon  Journal 

personnel  reaction  to  COMPUTER  INSTALLATIONS 

Dr,  James  W.  Sweeney,  Tulane  University 

PRODUCTION  TEAM  WORK 

A.  E.  Rosene,  St.  Paul  Pioneer  Press  &  Dispatch 

PROFITS  GAINED  FROM  CONTROLLING  NEWSPRINT  WASTE 

J.  P.  Grant,  Philadelphia  Bulletin 
editor  ac  PUBLISHER  for  May  9.  1964 


INCREASED  PRODUCTIVITY  THROUGH  THE  USE  OF  WORK 
STANDARDS 

Robert  Moyer,  Trenton  (N.  J.)  Times 

TUESDAY  AFTERNOON 

ANPA/RI  WESTPRINT  EXHIBIT— 

A  bus  .service  to  and  from  the  exhibit  center  has  been 
arranged. 

WEDNESDAY  MORNING 

CHAIRMAN: 

Harold  R.  Hoots,  Limlsay-Schnub  Newspapers 

A  NEW  SLANT  ON  NEWSPAPER  EMPLOYEE  RELATIONS 

Dr.  Clark  Kerr,  President,  University  of  California 

RECENT  TRENDS  IN  NEWSPAPER  AUTOMATION 

John  H.  Perry  Jr.,  West  Palm  Beach  (Fla.)  Post  &  Times 

DEVELOPING  A  NEW  CONCEPT  IN  OFFSET  PRODUCTION 

Joel  Leuchter,  Vineland  (N.  J.)  Times  Journal 

EFFECTIVE  MAINTENANCE  PLANNING 

Andrew  Huber,  A.  T.  Kearney  &  Company 

WEDNESDAY  AFTERNOON 

CHAIRMAN: 

George  P.  Kunz,  South  Bend  Tribune 

BETTER  SUPERVISION  THROUGH  SUPERVISORY  TRAINING 

J.  V.  Kappler,  National  Management  Association 

HOW  THE  SEATTLE  TIMES  DEVELOPED  THEIR  EXPANSION 
PROGRAM 

W.  J.  Pennington,  Seattle  (Wash.)  Times 

A  TRUE  COST  SAVINGS  CAN  BE  HAD  THROUGH  PRODUCTION 
RECORD  KEEPING 

Donnell  Shortell,  St.  Petersburg  Times  c&  Independent 

RESEARCH  REPORT  —  WALL  STREET  JOURNAL 

George  W.  Fljmn,  Wall  Street  Journal 

WHY  JUSTIFY? 

Ronald  White,  Scripps-H award  Newspapers 

THURSDAY 

CHAIRMEN: 

James  C.  McClung,  Dallas  Times  Herald 

Vance  Gregory,  Oklahoma  City  Oklahoman-Times 

A  NEW  STEREOTYPING  PROCESS  —  E-Z  PAK 

Royal  Rager,  South  Bend  Tribune 

PRODUCTION  EFFICIENCIES  DERIVED  THROUGH  THE  USE  OF 
COMPUTERS 

Willmott  Lewis  Jr.,  Wceshington  Star 
George  P.  Kunz,  South  Bend  Tribune 

"PAPER  PUP"  —  A  NEW  LIFT  TRUCK  CONCEPT 

Fred  Paul,  Chicago  Tribune 

GOVERNMENT  PRINTING  OFFICE  RESEARCH  AND  THEIR 
APPROACH  TO  THE  GRAPHIC  ARTS 

WHAT  EQUIPMENT  IS  NEEDED  TO  RUN  SPECTACOLOR 

William  R.  Lindsay,  Louisville  Courier-Journal  &  Times 

THE  IMPACT  OF  SPECTACOLOR 

Robert  Stewart,  Young  and  Rubicam  Inc. 
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Duluth,  Minn. 

The  wizardry  of  the  computer 
has  launched  a  revolution  in  the 
newspaper  publishing:  world. 

Speakers  at  the  Northwest 
Mechanical  Conference  here  re¬ 
cently  told  how  computers  are 
being  used  increasingly  in  news¬ 
paper  production,  and  predicted 
that  eventually  all  newspapers 
will  use  computers. 

Robert  Olson,  Minneapolis, 
district  typesetting  representa¬ 
tive  for  International  Business 
Machines,  said:  “Just  as  we 
experienced  an  industrial  revo¬ 
lution  in  the  late  1800s,  cur¬ 
rently  we  are  going  through  a 
computer  revolution  that  started 
in  the  mid-1950s  and  is  just 
starting  to  permeate  into  the 
graphic  arts  industry. 

“Newspapers,  faced  with  in¬ 
creasing  costs  and  competition 
from  other  news  and  advertising 
m(Mlia,  eventually  will  have  to 
adapt  to  computers  in  order  to 
survive  economically.” 

Computers  compare  coded 
punch  tape  which  activates 
typesetting  machines. 


Salt  Laki  City 

Falling  bundle  problem.'-  lave 
become  a  thing  of  the  pa  r  for 
the  S(Ut  Lake  TrihutK  and 
Deseret  News-Telegram,  of  the 
Newspaper  Agency  Corporation. 

An  invention  developfu  by 
Frank  Smethurst,  production 
superintendent,  is  credittsl  vith 
curbing  drops  from  conveyors. 

Eighty  million  newspapers 
have  gone  through  the  “Sincth- 
urst  Squeezer”  to  give  the  jtrod- 
uct  a  thorough  testing. 

Mr.  Smethur.st’s  product  is  a 
squeezing  device  placed  on  the 
last  roller  as  the  conveyor  enters 
the  mailroom.  It  permits  the 
press  foreman  to  use  less  pres¬ 
sure  at  the  press  folder  nips  .and 
then  to  apply  100  pounds  per 
square  inch  when  papers  reach 
the  room. 

This  action  provides  tighter 
individual  folds  on  each  paper. 
Stacks  then  ride  the  conveyors 
firmly. 

Eight  benefits  are  listed  by 
the  inventor.  These  include  a 
looser  fold  in  the  press  room 
which  results  in  minimum  ink 
smear. 

The  squeezer  expels  excess  air 
and  enables  a  tight  fold  in  the 
mail  room  and  provides  stacked 
bundles  which  ride  conveyors  up¬ 
right,  remaining  in  place  even 
at  full  turns. 

Papers  are  easier  to  count 
and  handle  as  they  are  compact, 
Mr.  Smethurst  adds.  They  stack 
more  squarely,  the  bundles  oc¬ 
cupy  less  space  and  the  news- 
paperboys  find  the  tighter 
papers  easier  to  put  in  their 
hags,  he  also  reports.  Details 
are  available  from  Miner  Ma¬ 
chinery,  Denver. 


Moderators  in  a  "capsule  conference"  at  the  Northwest  Mechanical 
Conference:  J.  E.  McCambridge,  left,  production  director  of  the  Min. 
neapolis  Star  and  Tribune,  and  Al  Rosene,  production  manager  of  the 
St.  Paul  Pioneer  Press  and  Dispatch. 

Now  being  developed,  Mr.  functions  of  a  newspaper  such 
Olson  said,  are  “page  readers,”  as  accounting  and  production 
which  will  recognize  any  type-  into  a  total  information  system,” 
written  word.  This  will  lead  to  he  said,  “providing  better  in- 
a  process  by  which  newspaper  formation  to  a  newspaper  man- 
copy  typed  by  a  reporter  can  be  agement  for  decision-making  as 
fed  directly  into  the  computer  well  as  effecting  cost  savings.” 
without  intermediate  punching  A  computer  is  being  developed 
of  “raw”  tapes.  that  will  take  words  in  a  for- 

IBM  is  also  doing  exploratory  eign  language  and  translate 
work  in  scanning  handwriting,  them  into  English,  Mr.  Olson 
Mr.  Olson  said  he  expects  use  reported, 
of  computers  also  to  reach  the  • 

small  town  newspaper  as  well  RfitlFfiS 

as  the  big  city  dailies.  This  can  ''"I*®* 

be  done,  he  said,  by  a  numljer  Lloyd  C.  Pike,  who  started 
of  smaller  newspapers  sharing  a  with  the  Harrisburg  (Pa.) 
centralized  computing  system  Patriot  as  a  carrier  boy  45 
linked  by  communications  lines,  years  ago,  has  retired  as  super- 
“It  is  now  technologically  intendent  of  the  mail  room  of 
feasible  to  integrate  the  various  the  Patriot-News  Company. 


Iht  ntmt  the  ptm, 
the  btfUt  fbeji  like 

IDEAL'S 

NEWSPAPER 

ROLLERS 


It's  what  you  put  into  rollers  that 
mokes  them  good,  belter  or  best.  At 
Ideal  we  moke  the  best  by  milling 
and  mixing,  for  long  hours,  the  exact 
proportions  of  natural  and  synthetic 
rubbers  and  polymers  to  give  you  the 
best  three  types  of  rollers  for  black/ 
white,  or  color  on  heavy  duty  high¬ 
speed,  fast  rotary  or  flat  bed  direct 
printing. 

Of  course  for  Offset  news  presses  we 
have  an  entirely  different  roller. 

Every  good  pressman  appreciates 
these  differences  designed  to  help 
him  produce  the  best  possible  job  on 
his  particular  equipment. 

Cuffing  k 

^  up  fo  27"  long  corriod  in 

tr-X  I  Order  IDUl 
— .XXIjOllEltSKOW  rl™ 

,ncA|ci  coiiecT 


C  mr  C  Designed  for  better 

ROLLER  GRINDER  newspaper  printing! 

•  Grinds  rubber  rollers  •  Polishes  smoothly 

•  Practical  operation 

Have  your  rollers  when  you  need  them! 


P'UtitUu^ 

ENGINEERS  •  MACHINISTS 
TRUCKMEN ‘RIGGERS 

Ziiimaiel  aiuen 


55  Fourth  Street 
Brooklyn  31,  N.  Y. 
JAckson  2-6105 


5000  CALVERT  RO. 


Times  (and  typesetting)  have  changed. 


Elektron  is  the  pace-setter  in  today’s  modern  composing 
room,  and  looks  the  part.  On  the  casting  side,  the  changes 
in  design  and  engineering  are  apparent  at  a  glance.  The 
new  smaller  cams  are  shielded  for  safety.  The  clean,  un¬ 
cluttered  look  extends  from  the  base  to  the  metal  feeder. 
Elektron  is  outselling  every  other  linecaster,  and  your 
Linotype  Production  Engineer  will  gladly  give  you  all  the 
reasons  why.  Mergenthaler  Linotype  Company,  29  Ryerson 
Street,  Brooklyn,  New  York. 

Mergenthaler 


Duluth,  Minn. 

Any  publisher  ffoinp  into  web 
off.set  printing:  should  expect  liis 
costs  to  skyrocket,  particularly 
in  inks  and  newsprint  waste, 

Rol)ert  M.  Vance,  business  man¬ 
ager  of  the  Worthington 
(Minn.)  Globe,  advised  the 
Northwest  Mechanical  Confer¬ 
ence  here  recently. 

He  cautioned,  however,  that 
ink  is  the  big  answer  to  .satis¬ 
factory  and  efficient  offset  re¬ 
production,  and  explained  that 
ink  manufacturers  hadn’t  an¬ 
ticipated  the  rapid  growth  of 
web  offset  ))rinting  by  newspa- 
jiers  and  weren’t  ready  with  the 
right  product  when  the  switch 
starteci. 

Newsprint  waste  is  especially 
high  in  color  work,  he  .said,  and 
when  it  is  considered  that  sal¬ 
vage  can  bring  only  $10  per  ton 
the  condition  gets  discouraging. 

Film,  plates  and  chemicals  help 
to  increase  the  gcmeral  overall 
increased  cost. 

Eventually,  waste  levels  off 
after  i)ersonnel  has  become  more 
familiar  with  the  offset  process. 

One  of  the  chief  factors  for  accomplished.  We 
the  Glol)e’s  switch,  Mr.  Vance 
said,  was  increased  demand  by 
advertisers  and  readers  for  the 
use  of  more  color. 


Discussing  computers  at  the  Northwest  Mechanical  Conference;  'rom 
left — Al  Brain,  Duluth,  conference  president;  Bill  Dorriss,  Des  Moines 
Register  and  Tribune  mechanical  superintendent;  Ben  Black,  Ch  cago. 
Intertype  Co.;  W.  J.  Buesgen,  Duluth  Herald  and  News-Tribune  busi¬ 
ness  manager,  and  Jack  Faris,  Chicago,  Matrix  Contrast  Co. 

This  did  not  mean  a  saving  Minnesota  and  Northweslcrn 
in  manpower,  for  more  was  re-  Iowa.  -Mr.  Vance  added: 
quired  in  the  camera  and  plate  “Our  entire  per.sonnel  has  en- 
room  and  also  on  the  press,  espe-  joyed  the  switch  liecause  it  has 
cially  at  press  time,  when  one  made  for  more  of  a  team  elTort. 

man  per  unit  is  required  until  No  one  is  working  as  hard  and 

the  press  and  ink  are  ready.  By  everyone  is  enjoying  the  work 

taking  most  grocery  ads  out  of  more.” 

the  shop  the  Globe  was  able  to  Mr.  Vance  said  that  financial 
.switch  personnel  to  other  de-  saving  can  be  best  effected  on 
partments  when  they  were  paste-up  techniques  and  for  this 
needed  there.  operation  many  papers  utilize 

“We  went  into  this  conver-  women  —  operating  Just-0- 

sion,”  Mr.  Vance  .said,  “fully  Writers,  paste-up  on  ads  and 

awaie  that  our  costs  would  in-  straight  matter.  But  the  Globe 

crease.  Our  intention  was  to  prefer  retaining  its  present 

print  other  newspapers  and  pro-  staff  and  the  hot  metal  system, 
motional  flyers  and  this  has  been  • 

were  printing  ^  PapefS  Itt  E-Z  PdlC 

our  first  commercial  work  two  r 

weeks  after  the  new  Vanguard  TGSt  60111111116  US6 

hi™  nr  of  ptlfcIpaSy  The  So,.th  B™,!  (I„d.)  Trih- 

Feeling  that  fold  type  people  wilhopt  having  to  so  to  another  cSopo 

haven  t  come  up  w'lth  a  straight  -snitt.  _  ./  .  _ _ .f 

matter  machine  that  looks  as  Readers  have  been  delighted  >  is  wvtupt 

sharp  or  is  as  easy  to  read  as  the  with  the  change  and  the  paper  ^  ^ ^  ^  H  TVio  twr! 

hot  metal  type,  the  Globe  de-  has  added  new  sub.scribers.  Ad-  E&P  has  been  adv  ^d.  The  two 

cided  to  remain  hot  metal.  vertising  revenue  has  increased,  f  ^  ^  L  „„„„  time 

.1  ..i  lx-  exchaiifife-oi-mat  test  some  time 

Addition  of  a  typro  and  Ty-  together  with  circulation  reve-  (E&P,  March  28)  in  a  phase 

positor  photo-setting  equipment  of  experimentation  with  the 

for  setting  display  type  have  Saiunlay  Edition  \dded  ANPA  Research  Institute  and 
proved  invaluable  time-savers,  Cincinnati  Indu.stries  Inc.,  man¬ 

enabling  the  Glolie  to  prepare  all  The  Globe  has  added  a  Satur-  ufacturer  of  E-Z  Pak  Stereo- 
except  one  of  its  grocery  ads  day  edition,  which  increases  the  type  Mat  Backing.  While  some 
for  the  camera  without  going  jiaper’s  circulation  to  almost  differences  were  observed,  due 
through  the  shop.  13,000  families  in  Southw’estern  v^ariation  in  mat  shrinkage, 


ns®  TAPE? 


See  your  Huber  representative 


ENGINEERING  •  PLANNING 


Portage's  Prices: 

8"  Rolls  @$.3 1 
14"  Rolls  @  .95 

(Cartons  Only) 

<8>Tradeniark  of  Fairchild  Camera 
and  Instrument  Corp. 

PORTAGE 

newspaper  supply  co. 

4  a.  excnanga  st.,  akron  9,  ohi 


ARCHITECTURE 


OF  NEWSPAPER  PLANTS  SINCE  1924 

307  N.  Michigan  Ave.,  Chicago,  Illinois  60601  •  CE6-1333 


J.M.  HUBER  CORPORATION 

Ink  Division  •  Hillside,  N.J. 


Under  construction — the  new  home  of  the  Beaver  County  Times  is  scheduled  for  occupancy  in  August.  It  is 
located  outside  of  town  at  Beaver,  Pa. 


Dail  Will  Occupy 
Mor  tm  Plant  on 
Lea:8  Arrangement 

Beax-er,  Pa. 

Ki(  pace  with  steady  cir- 
culatK'ii  trains,  increasing  busi- 
ne.ss  nd  a  rising  population,  a 
"I'O  plant  is  l)ein>r  built 
here  '<>  bouse  the  Beaver  Count)/ 
Tinu  ()ccui)ancy  of  the  new 
builiiinjj  is  scheduled  for  Aupust. 

Till-  i)lant  is  bein>?  built  in 
We.st  Bridgewater  BorouRh,  at 
the  Beaver  BorouRh  line.  It  is 
a  one-story  structure  coverinjr 
an  area  280  feet  by  120  feet  and 
is  firi  proof  throughout.  A  lower 
level  contains  a  newsprint  stor- 
ajre  area  82  feet  by  42  feet  in 
size  where  i)ai)er  will  be  un¬ 
loaded  directly  from  a  spur  track 
of  the  adjoining:  Pittsburgh  and 
Lake  Krie  Railroad. 

Brick,  concrete  block  and  steel 
are  being  used  in  the  construc¬ 
tion.  The  front  of  the  building  is 
aluminum  curtain  wall  with  blue 
panels.  Nativ'e  Pennsylvania 
stone  is  incorporated  in  the  de¬ 
sign  of  the  main  entrances.  A 
large  paved  parking  area  will 
adjoin  the  plant. 

The  plant  is  being  built  on  a 
5.2  acre  site  near  Pennsylvania 
Highway  Route  51  and  is  cen¬ 


trally  located  in  the  industrial 
Beaver  and  Ohio  River  Valleys 
25  miles  northwest  of  Pitts¬ 
burgh.  Four  through  State  high¬ 
ways  give  easy  access  to  the 
newspaper’s  circulation  area. 

A  five-unit  Goss  Headliner 
l)ress  will  have  a  capacity  of  80 
l)ages  and  will  print  00,000 
papers  an  hour. 

Three  editions  are  printed 
daily  except  Sunday  by  the 
Beaver  County  Times.  Each  edi¬ 
tion  covers  a  particular  section 


of  Beaver  County  and  imrtions 
of  adjoining  Allegheny  County. 
Combined  circulation  is  31,000. 

The  paper,  which  now  occupies 
its  own  two-story  building  in  the 
business  district,  has  130  em¬ 
ployes  and  more  than  700  car¬ 
riers.  Branch  offices  are  located 
in  Aliquippa,  Ambridge,  Beaver 
Falls  and  Rochester.  An  adver¬ 
tising  office  is  maintained  at  the 
Northern  Lights  Shoppers  City 
in  Economy  Borough. 

The  new  plant  is  being  built 


by  the  Calkins  Investment  Com¬ 
pany  and  will  be  leased  to 
Beav'er  Newspapers,  Inc.,  which 
publishes  the  Beaver  County 
Times.  Owners  of  the  invest¬ 
ment  firm  are  the  son  and 
three  daughters  of  S.  W.  Cal¬ 
kins,  president  of  Beaver  News¬ 
papers,  Inc. 

Mr.  Calkins,  a  past  president 
of  the  Pennsylvania  Newspaper 
Publishers’  Association,  also 
heads  other  publishing  com¬ 
panies. 


3:2 

FOLDER  FOR 
HOE  COLORMATIC* 


Only  a  stopwatch  can  time  the  speed  of  this  super 
production  folder,  which  can  handle  even  the  heaviest 
product  at  a  rate  of  almost  20  papers  per  second.  Fully 
proven  in  actual  service,  its  plus  features  include  anti¬ 
friction  bearings  throughout,  adjustable  pinpoint  cam 
and  folding  blades,  sturdy  cast  iron  construction  of 
folding  cylinder,  and  solid  forged  steel  cutting  cylinder. 
Delivers  an  attractive,  uniform  product;  fold  corrections 
can  be  made  while  press  is  running.  Its  minimal  main¬ 
tenance  requirements  are  characteristic  of  all  Hoe  built 
equipment.  R.  Hoe  &  Co.,  Inc.,  910  ■  ■ 

E.  138th  St.,  New  York  54,  N.  Y.  ESa 
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I  i  W  Vi\  TRANSFER  SYSTEM 

A  NEW  STANDARD  IN  REMELT  EFFICIENCY! 


By  keyboarding  in 
the  42-  to  72-point 
range,  you  eliminate 
the  need  to  produce 
type  by  auxiliary 
means 


phototypesetting 


Paper  Will  Build 
Opposite  College 
Outside  of  Town 


Port  Angeles,  Wash. 

Completion  of  its  conversion 
to  cold  type  is  announced  by  the 
Port  Anyelva  Evenincf  Netvs. 

The  move  liepan  with  installa¬ 
tion  of  a  Goss  Community  press 

last  October.  BINGHAMTON,  N.  Y. 

Excavation  will  bepin  this 
month  on  an  Sd.OOO-squan  -foot, 
single-story  brick  building  to 
house  the  Eveninf/  Prcus  and  the 
Sunday  Prrsu  on  a  seven-acre 

R  suburban  plot  on  Vestal  Park¬ 

way  directly  across  from 
Harpur  College. 

Total  cost  of  the  project — 
including  $2,300,000  for  new 

- e<iuipment  which  wdll  include  12 

*|[|^^  j  Goss  full-color  press  units— will 

lietween  $4  -million  and 
“**  $r)-million,  it  is  announced  by 

liH  Fred  W.  Stein,  exlitor  and  pub- 

I.H  lisher  of  the  Gannett  Group 

cVi  newspaper. 

/,  ’The  Press  now  occupies  leased 

^  ^  (juarters  in  downtown  Bingham- 

Occupancy  of  the  new  i)lant  is 
’  scheduled  for  July,  196'),  when 

^  downtown  branches  of  the 

Press  will  be  opened  in  Ring- 
hamton,  Johnson  City  and  Endi- 

Directing  the  design  of  the 
plant  has  been  Arthur  Milna- 
mow,  consulting  engineer  and 
partner  of  Louis  T.  Klauder  & 
Associates,  Philadelphia.  He  de¬ 
scribed  the  plant  as  a  .struc¬ 
tural  frame  building  in  which 
the  number  of  columns  has  Ijeen 
kept  to  a  minimum. 

All  rooms  except  paper  stor¬ 
age  (two  months’  supply)  and 
the  pressroom  will  have  all- 
luminous  ceilings  with  acoustical 
ceilings  above. 


SUBURBAN  PLANT  of  Evening  Press  and  Sunday  Press  of  Binghamton, 
N.Y.,  will  provide  80,000  square  feet  of  space  behind  this  350-foot  front 
of  stone  and  brick.  Forty-foot-wide  main  entrance  (above)  will  be 
directly  opposite  entrance  to  Harpur  College  campus.  Door  at  far 
right  is  for  newsprint  intake.  With  12-unit  color  presses,  new  plant  is 
expected  to  cost  more  than  $4*/2-million  and  to  be  ready  for  occupancy 
by  Aug.  I,  1965.  Plant  is  on  a  seven-acre  plot.  L.  T.  Klander  &  Asso¬ 
ciates  are  the  designers  and  engineers. 


One  molten  metal  source,  a  Nolan  master  furnace, 

will  feed  an  unlimited  number  of  working  pots 
throughout  the  plant,  transferring  metal  to 
heights  of  1 00  feet  or  more.  More  and  more 
leading  dailies  are  switching  to  this  economical, 

highly  efficient  system.  Papers  like  Montreal 
La  Presse,  Birmingham  News,  Washington  Post  & 
Times-Herald,  Toronto  Telegram,  St.  Petersburg  Times. 


Let  us  show  you  how  Nolan's  engineering  skills  con 
produce  the  stereotype  installation  tailored  to  your 
exact  needs.  _ 
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New  Products  Division 

BEVERIDGE  PAPER  COMPANY 

705  W.  Washington  Street  •  Indianapolis  4,  Indiana 


C.  Powers,  who  has  been  gen¬ 
eral  manager  of  the  Sturdevant 
Plant  of  Westinghouse  Inc.,  in 
Hoston.  W.  J.  Bishop  and  Charles 
H.  Angell  were  re-elected  vice- 
presidents  of  the  corporation. 


and  found  that  such  mixing  im¬ 
pairs  the  quality  of  sharp  print¬ 
ing  and  causes  greater  show- 
through. 

“These  inks  are  higher  in  cost 
per  pound  than  conventional 
inks.  However,  we  have  found 
that  their  high  strength  gives 


Noble  Now  Chairman 
Of  Hurletron  Corp. 

Carl  M.  Noble  has  been  elected 
chairman  of  the  Ixtard  of  Hurle¬ 
tron  Corporation,  Danville,  Illi¬ 
nois,  to  succeed  Thomas  H.  Mc- 
Coewen. 

Mr.  Noble  has  been  president 
of  Hurletron  since  1955.  He  will 
continue  in  the  active  develop¬ 
ment  of  the  Electric  Eye  Di¬ 
vision  which  manufactures  In- 
setrol  equipment.  This  is  the 
unit  which  makes  jiossible  the 
insertion  of  four-color  in-reg¬ 
ister  advertising  in  newspapers. 

Elected  president  is  Shannon 


Press  Division  Manager 

Frank  A.  Doane  has  been  ap¬ 
pointed  general  manager  of  the 
Press  Division  of  Mergenthaler 
Linotype  Company.  The  an¬ 
nouncement  was  made  by  Paul 
S.  Chisholm,  Mergenthaler’s 
vicepresident  for  sales.  The  divi¬ 
sion,  distributes  a  line  of  press 
equipment,  both  letterpress  and 
offset. 


us  greater  mileage.  The  higher 

United  States  Printing  Ink  price  is  not  quite  completely  off- 
Corp.  has  been  marketing  Gold  set  by  the  greater  mileage  ac- 
Star  HOP  process  color  inks  for  cording  to  our  experience.” 
approximately  six  months.  These  Recently  special  Gold  Star 
inks  feature  a  new  vehicle  which  Inks  for  editorial  work  were 
has  pi>lymeri2ed  hydrocarbon  formulated  to  match  transpar- 
resin>.  as  a  base.  They  are  being  ency  dyes  for  the  greatest  pos- 
used,  or  have  been  tried,  by  sible  brilliance  and  fidelity  of 
about  25  newspapers.  Seven  reproduction  in  color  where  no 
newspapers  are  using  them  on  a  need  exists  to  match  ad  proofs, 
regular  basis. 

Last  October,  the  Lancaster 
(Pa.)  .Vcm  Era-Intelligencer 
Journal  and  Sunday  News  tested 
the  Gold  Star  inks  and  then 
used  them  in  production  runs. 

Warren  Detwiler,  production 
manager  of  the  newspapers,  re¬ 
ports  that  the  brilliance  and 
sharpness  of  reproduction  are 
outstanding.  “We  have  received 
many  favorable  comments  from 
our  editors  as  well  as  our  sub¬ 
scribers,”  he  says. 

“The  most  important  advan¬ 
tage  we  found  in  these  inks  was 
in  the  area  of  3-color  process 
work.  Gold  Star  Inks  provide 
us  with  a  sharper,  cleaner  re¬ 
production  than  the  more 
washed-out  muddy  reproduction 
that  cannot  be  avoided  with  tra¬ 
ditional  mineral-oil  inks.  The 
Gold  Star  Inks  provide  good 
blacks  which  cannot  be  accom¬ 
plished  with  present  ANPA 
hues. 

“Initially  we  had  minor  diffi¬ 
culty  with  press  stability.  United 
States  Printing  Ink  Corp.  sug¬ 
gested  a  change  in  formulation 
which  has  been  run  on  our 
presses  without  trouble  ever 
since. 

“We  have  found  that  Gold 
Star  Inks  are  compatible  with 
conventional  mineral-oil  inks 
and  can  be  washed  up  with  the 
usual  press  room  solvents.  On 
occasion  we  have  tried  mixing 
these  inks  with  conventional  inks 


YOU  DON’T  NEED 

TO  SERVE  TEA 
lUST  INVITE  US  IN 


We  ask  for  no  special  considerations.  A 
Beveridge  “In-Plant”  Mat  Demonstration 
is  decidedly  to  your  advantage.  Only  by 
demonstration  can  you  see  the  ease  of 
handling,  the  maximum  space  depth  re¬ 
tention  and  the  excellent  printing  results 
obtained  by  using  Beveridge  one  piece, 
Auto-Pack  Mats.  Write  and  tell  us  when  we 
can  visit  your  plant. 


For  Newspapers — 

Beveridge  Auto-Pack 
Beveridge  High  Speed 
Beveridge  Multi-Cast 


For  Syndicates — 

Beveridge  "500”  Syndicate 
Beveridge  Color-Pack 
k  Beveridge  Red  Contrast 


CHICAGO  •  SAN  FRANCISCO 


Taft  contracting  co. 

1127  W.  Adams  St. 
Chicago  7,  III. 
k  Phone  666-4114 
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Bob  Harrison,  production  manager,  and  operator  Hastings  Kinard  (i*  I 
cab]  show  off  vacuum  device  for  "seven-up"  stacking  of  newsprint  it" 
Dallas  News.  i 


Adjustable  Tape 
Feed  Pawl  Release 
For  Perforators 

A  recent  development  at  the 
Pine  Bluff  (Ark.)  Coniim’rcial 
by  plant  machinist  Olen  Bear¬ 
den  is  an  adjustable  tape  feed 
pawl  release  attachment  for 
Teletype.setter  perforators.  This 
attachment  has  proven  very  suc¬ 
cessful  over  a  period  of  2 '2 
years  of  exiierimentinK'  and 
developinp. 

The  attachment  allows  the 
perforator  oiterator  to  turn  the 
tajte  in  either  direction  for  rub 
out  or  add  thin  oi)eration.  The 
tape  can  be  free  wheeled  at  any 
time  except  when  the  machine  is 
in  the  process  of  cyclinf?  for  a 
code  perforation.  It  also  permits 
the  use  of  the  back  space  pawl 
for  back  spacinp  one  space  at  a 
time  if  so  desired,  and  does  not 
interfere  with  any  other  func¬ 
tion  of  the  perforator. 

From  the  standpoint  of  the 
machinist  or  maintenance  man 
this  attachment  saves  a  consider¬ 
able  amount  of  time,  as  it  can 
be  easily  and  speedily  adjusted 
simply  by  loosening  a  lock  nut 
and  turning  the  adjustment 
screw  until  the  desired  adjust¬ 
ment  is  reached.  Since  this  ad¬ 
justment  has  to  be  made  each 
time  the  punch  hammer  adjust¬ 
ment,  or  the  feed  pawl  eccentric 
is  chanjred,  it  .saves  much  time 
on  the  part  of  machinist,  be¬ 
cause  the  only  means  of  adjust¬ 
ment  of  the  deflecting  plate 
(Fairchild  part  No.  132063)  is 
to  bend  out  and  shape  it  with  a 
pair  of  pliers,  anti  this  method 
is  more  of  a  hit  and  miss  ad¬ 
justment  anil  sometimes  several 
attempts  must  be  made  to  ac¬ 
complish  the  adjustment.  This 
attachment  permits  a  positive 


*lC^ave 

IS  one  of  the  new  additions  to  the 
over  growing  list  of  well-known 
Ludlow  script  typefaces.  The  pop¬ 
ularity  of  this  typeface  has  been 
tested  and  proved.  There  are  no 
fragile  kerns  to  break  and  mar  its 
usefulness.  Sizes  12  through  72 
point  are  now  complete.  Send  for 
specimen  showing  today. 

Ludlow  Typograph  Company 

2032  Clybourn  Ave.,  Chicago  60614 
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and  controllable  adjustment  to 
be  made  quickly  and  easily. 

This  attachment  can  be  ap- 
l)lit‘d  to  any  standard  or  multi¬ 
face  perforator  in  five  minutes 
or  less  since  there  are  no  holes 
to  drill  or  tap.  The  attachment 
mounts  over  the  tape  knife 
usinp  the  tajte  knife  mountinp 
.screws.  It  is  adju.stable  up  and 
ilown  b>'  means  of  elongated 
mountinfr  holes. 

Without  abuse  the  attachment 
will  last  the  lifetime  of  the  per¬ 
forator  since  the  only  part  ac¬ 
cessible  to  wear  is  the  adjusting 
.screw,  and  it  is  made  of  hard¬ 
ened  steel,  so  with  a  very  mini¬ 
mum  of  lubrication  at  the  con¬ 
tact  point  thei'e  is  no  noticeable 
wear  duriiiK’  the  experimental 
jieriod. 

• 

2  Newspapers  Order 
More  Scott  Presses 

Wood  Newspaper  Machinery 
Corporation  has  announced  some 
recent  sales  of  major  equipment 
to  newspapers: 

Las  Vegas  (Nev.)  Sun — 3 
Scott  Super  70  units  with  Ten¬ 
sion  Lockup,  a  double  3:2  folder 
with  upper  formers,  3  Standard 
42"  dia.  Reels,  Stationary  Strap 
Tensions,  and  Electrotab  Auto¬ 
paster,  1  Standard  Pony  Auto¬ 
plate,  and  1  Tensionplate  Auto¬ 
miller  with  Pre-Registering  at¬ 
tachment. 

Bergen  Record,  Hackensack, 
N.  J.-^  Scott  Super  60  units 
and  2  Scott  Hi-Speed  units,  a 
single  3:2  Folder  with  upper 
formers,  10  Standard  40"  dia. 
Reels,  Stationary  Strap  Ten¬ 
sions,  and  Electrotab  Auto¬ 
pasters  with  Automatic  Oper¬ 
ating  Devices. 

St.  Catherines  Standard,  Ltd., 
Ontario,  Canada  —  Standard 
Pony  Autoplate;  a  Tensionplate 
Supermatic  Autoplate  to  La 
Wicioji,  Buenos  Aires,  Argen¬ 
tina;  a  Special  Tensionplate 
Autoplate  to  the  Call-Chronicle 
Newspapers,  Allentown,  Pa.,  and 

3  Supermatic  Autoplate  ma¬ 
chines  to  the  Providence  (R.  1.) 
Journal  and  Bulletin. 


1  Up’  Newsprint 
Stacks  in  Dallas 

Dallas 

A  “vacuum  grab’'  device  to 
stack  rolls  of  newsprint  seven 
high  has  been  put  into  operation 
at  the  Dallas  Morning  News. 

Used  with  two  overhead 
stacker  cranes,  the  “grab”  picks 
up  the  rolls  by  suction,  making 
it  possible  to  pile  seven  5-foot, 
1.600-pound  rolls  of  paper  in 
the  News’  new  43-foot-high 
warehouse. 

Both  the  operator  cage  and 


the  grab  itself  move  u))  and 
down  the  vertical  cranes,  and 
the  operator  can  remain  at  eye 
level  with  the  bottom  of  each 
roll  he  is  stacking.  The  new  sys¬ 
tem  is  designed  to  eliminate 
newsjirint  damage  sometimes 
incurred  in  the  stacking  opera¬ 
tion. 

TVo-Monlh  Supply 

The  News  maintains  about  a 
two-month  supply  of  newsprint 
in  the  warehouse,  constructed 
immediately  behind  its  main 
building  a  t  Communications 
Center  in  Dallas.  The  864,000 
cubic  feet  of  available  space 
can  be  fully  utilized;  it  has  > 
9,000-ton  capacity.  The  News^ 
uses  close  to  100  tons  daily. 

There  are  no  center  floors  or 
lofts  in  the  warehouse,  which 
cost  more  than  half  a  million 
dollars. 

A  pow’er  conveyor  system  con- 
troll^  by  an  electric  eye  moves 
the  newsprint  from  the  ware¬ 
house  underground  to  the  press¬ 
room  in  the  basement  of  the 
main  News  building.  It  is  capa¬ 
ble  of  carrying  two  rolls  a  min¬ 
ute. 

Dock  areas  for  both  railroao 
cars  and  trucks  have  been  built 
The  covered  two-track  siding  is 
long  enough  for  seven  boxcars 
of  newsprint  to  be  unloaded 
without  shifting  the  cars. 


William  Ginsberg  Associates 

ARCHITECTS  AND  ENGINEERS 

William  Gintbarg— Consulting  Enginaer  •  Harold  Cooper  AIA  •  Robart  K.  Ginsbarg  PE 


Thirty-five  years  of 
service  exclusively 
to  the  newspaper 
Industry  and 
the  graphic  arts. 


•  CONSULTATION 

•  NEW  PLANT  DESIGN 

•  PLANT  EXPANSION 

•  MODERNIZATION 

•  CONSTRUCTION 
SUPERVISION 


331  MADISON  AVENUE.  NEW  YORK  17.  N.  Y. 
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ITT 

worldwide  electronics  and  telecommunications 


Up  until  now  most  satellites  cost  millions  to  produce. 


This  ITT-built  satellite  is  an 
exception.  It  carries  a  price  tag 
of  well  under  $250  thousand. 

The  U.S.  now  has  a  relatively 
inexpensive  space  vehicle  with 
many  potential  uses.  It  could  be 
designed  for  communications,  or 
any  number  of  scientific 
experiments  like  the  measuring  of 
radiation  in  the  atmosphere:  it 
can  be  used  for  pinpointing 
locations  on  earth.  In  fact,  that's 
what  it  is  doing  at  this  moment. 

All  40  pounds  of  it  is  circling  the 
earth  about  every  hour  and  40 
minutes  at  an  altitude  of  600 
miles.  It  was  successfully  orbited 
early  this  year  by  the  U.S.  Air 
Force  Space  System  Division  as 


part  of  an  overall  program  of 
geodetic  measurement,  managed 
by  the  U.S.  Army. 

Working  in  conjunction  with  four 
ground  stations,  the  new  satellite's 
job  is  to  receive  and  retransmit 
radio  signals  which  permit 
determination  of  accurate  data  on 
the  exact  positions  of  continents, 
islands  and  other  landmarks.  It  will 
eventually  help  eliminate  the 
margin  of  error  that  now  exists  in 
cartographic  computations. 

The  uses  of  this  new  space  vehicle 
are  limited  only  by  the  imagination 
and  inventiveness  of  its  users.  It 
has  nowhere  to  go  but  up  in  this 
booming  age  of  space  technology. 
This  is  another  of  the  advances 
made  by  ITT  scientists  and 
engineers  who  are  active  in 
virtually  every  area  of  U.S.  Space 
and  Defense  programs— from 


microcircuit  packaging  to  the 
management  of  missile 
ranges  covering  thousands  of 
square  miles. 

ITT  is  the  world's  largest 
international  supplier  of  electronic 
and  telecommunication 
equipment.  Facilities  in  49  nations 
doing  business  in  115  countries 
and  employing  179,000  people. 
International  Telephone  and 
Telegraph  Corporation.  World 
Headquarters:  320  Park  Avenue, 
New  York,  New  York  10022. 


United  Feature  Syndicate,  Inc. 

220  East  42nd  Street  New  York  17,  New  York 


SYNDICATES 


rights  leaders  who  st;  ed  the 
“March  on  Washington  Jobs 
and  Freedom”  last  Aug  !8. 


Young  Writes 
Weekly  Column 
On  Civil  Rights 


When  people  really 
want  to  know. . . 
they  go  to  the  top 
authority - 


Comic  Strips  Bar 
Profanity,  Raw  Sc 

The  newspaper  com  strip 
was  characterized  as  t  >  only 
hold-out  in  the  narrat  >  arts 
Whitney  M.  Young  Jr.,  ex-  against  profanity,  obsct  i  ty  and 
ecutive  director  of  the  National  raw  sex. 

Urban  League,  is  writing  a  new  Allen  Saunders,  create  of  the 
column  on  civil  rights  and  re-  comic  strips,  “Mary  Won  i”  and 
lated  subjects  for  newspapers.  “Steve  Roper,”  told  men  ers  of 
The  column,  “To  Be  Equal,”  Sigma  Delta  Chi  at  a  regional 
ranges  over  a  wide  spectnim  of  meeting  in  Akron,  Ohio,  that 
national  affairs  from  the  war  on  these  ingredients  are  fmiuently 
poverty,  manpower  retraining,  injected  into  other  foiins  of 
youth  motivation  and  urban  re-  literature  merely  for  instant 
new’al  to  subjects  such  as  voter  sales  appeal.  The  honorar;.-  jour- 
education  and  the  direction  of  nalism  fraternity  held  its  meet- 
Negro  leadership.  ing  at  the  Sheraton  Hotel  with 

“The  response  from  our  first  delegates  from  Ohio,  Ponnsyl- 
few  selected  papers  was  over-  vania,  Kentucky,  and  Indiana, 
whelming,”  said  Guichard  Par-  The  taboos  on  certain  types 
ris,  public  relations  director  of  of  plots  and  themes  in  story 
the  54-year-old  national  .social  “comic”  strips  may  be  a  form  of 
w'ork  agency  which  is  distribut-  tacit  censorship,  but  they  may 
ing  the  column.  “Many  papers  be  definitely  for  the  best,  Mr. 
are  running  it  on  the  editorial  Saunders  said.  Strip  writers 
page,  almost  as  if  Mr.  Young  know  that  the  use  of  material 
spoke  for  them  individually.”  in  questionable  taste  will  lead 
,  ...  .  to  certain  cancellation  by  news- 

(.encral  l).Mr.b..lu,..  he  pointed  out. 

Mr.  Parris  said  he  plans  to  In  avoiding  four-letter  words 
distribute  the  column  shortly  to  and  other  vulgarities,  he  said, 
the  general  press,  in  addition  strip  w-riters  are  using  tech- 
to  Negro-oriented  newspapers,  niques  like  those  of  masters  like 
New'spapers  already  using  the  Ernest  Heming\vay,  who  was 
column  include  the  California  able  to  imply  the  universality 
Eagle,  Chicago  (Ill.)  Defender,  of  sex  without  using  the  vo- 
Clcveland  (Ohio)  Call  &  Post,  cabulaiy  of  the  gutter  or  the 
Louisville  (Ky.)  Defender,  bordello,  Mr,  Saunders  said. 
Michigan  Chronicle,  Norfolk  “He  did  it  as  a  true  artist 
(Va.)  Journal  &  Guide,  New  .should,  through  the  magic  of 
York  Amsterdam  News,  Balti-  style.” 

more  (Md.)  Afro-American  and  Mr.  Saunders  assailed  the  no- 
the  San  Francisco  (Calif.)  Sun-  tion  that  adult  literature  must 
Reporter.  inevitably  contain  pages  of 

The  -professional  social  work  detail.  Even  such 

agency,  which  seeks  to  help  Ne-  fiction  writers  as  John 

groes  obtain  equal  opportunities  Updike  and  Mary  McCarthy 
through  a  bi-racial  approach,  smear  pages  with  such 

has  branches  in  65  cities.  Al-  material  that  can  have  no  pur- 
though  the  League  does  not  en-  other  than  to  shock,  he 

gage  in  picketing  or  other  forms 

of  “direct  action,”  it  does  w-age  motion  pic- 

a  vigorous  campaign  to  break  ^ure,  radio,  television,  and  book 
down  barriers  to  Negro  ad-  magazine  publishing  have 

vancement  in  the  fields  of  em-  surrendered  to  the  trend,  he 

ploynnent,  housing,  education,  declared. 

health  and  w-elfare  services.  Serious  fiction  writers  of- 

,  ..  ten  refer  to  story  strips  in 

Mr  Young  b^ame  ex^utive  Saunders 

director  of  the  National  Urban  admitted  that  “our 

League  in  1961.  From  1954-61  ^ 

he  was  dean  of  the  Atlanta  Uni-  '  » 

versity  School  of  Social  Work.  j 

He  received  his  undergradu-  be,  licensed  smut,”  he  coll¬ 

ate  degree  at  Kentucky  State  eluded. 

College;  his  master’s  degree  Mr.  Saunders,  who  lives  in 
from  the  University  of  Minne-  Akron,  has  been  writing  the 
sota  and  during  1960-1961  he  “Mary  Worth”  strip  since  1939, 
was  a  visiting  scholar  at  Har-  working  in  collaboration  with 
vard.  He  is  a  member  of  the  artist  Ken  Ernst.  “Mary  Worth” 
President’s  Committee  on  Youth  bas  become  so  much  a  part  of 
Emplo^ent  and  the  President’s  American  life  that  people  write 
Committee  on  Equal  Opportu-  to  her  personally,  asking  for 
nity  in  the  Armed  Forces.  advice,  and  have  even  called  at 
Mr.  Young  was  one  of  10  civil  newspapers  to  talk  with  her. 
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AMY  VANDERBILT 


.  .  .  recognized  by  editors  and  the  public 
alike  as  America's  foremost  arbiter  on 
modern  etiquette  and  good  taste  in  liv- 


“ Amy  Vanderbilt’.s  New  Complete 
Book  of  Etiquette’’  (over  1.500.000 
copies  sold)  is  today’s  standard  of 
reference  in  the  field. 


Send  for  sample  columns  today 


Goes  to 


Dick  Kleiner,  NEAs  nationally  known  show  business, 
television  and  records  columnist  .  .  .  with  17  years 
background  in  entertainment  reporting  .  .  .  with  an 
established  reputation  among  the  stars,  producers 
and  writers  .  .  .  with  a  facility  and  talent  for  inter¬ 
viewing  and  writing  that  produce  the  kind  of  columns 
newspaper  readers  seek  out  regularly  .  .  . 


HOLLYWOOD 


as  NEA's  New  Hollywood  Correspondent 

Dick  Kleiner  brings  a  new  dimension  to  Hollywood  reporting. 
He  will  be  a  "delegate-at-large,"  representing  newspaper 
readers  everywhere  who  are  interested  in  the  persan- 
alities  and  stories  behind  movies,  television,  stage, 
radio,  night  clubs  ...  the  whole  scintillating  world 
called  show  business.  Kleiner  will  take  readers  behind 
the  scenes  and  behind  the  publicity  releases  to  present 
lively,  human  stories  devoid  of  cheap  gossip  .  .  . 
based  on  understanding  and  accurate  reporting. 
Dick  Kleiner's  first  "Show  Beat"  column  from  the  film  capital 
will  appear  in  the  Newspaper  Enterprise  Service  on  May  11. 


Newsrarer  Enterrrise  Association 


HELPS  BUILD  GREAT  LOCAL  NEWSPAPERS 


NEW  YORK 


CLEVELAND 


Gold  Medal  Story 

{Continued  from  page  13) 

After  several  martinis  and 
whisky  sours  .  .  .  plus  a  double 
sirloin  ...  a  Caesar  salad  .  .  . 
cherries  jubilee  . .  .  two  brandies 
and  other  goodies,  the  bill  was 
only  $23.10. 

Waldron,  a  prodigious  eater, 
aske<l: 

“Another  glass  of  brandy  will 
cost  what?” 

dollar  and  10  cents,”  the 
waiter  replied. 

“.4nd  a  five  dollar  tip?”  Wal¬ 
dron  asked. 

The  waiter  figure<l  and  the 
bill  came  to  $29.95  including  the 
tax. 

“How  much  will  this  glass 
cost  if  I  should  want  to  buy  it?” 
Waldron  inquired. 

The  waiter  left,  checked  with 
the  maitre  d’. 

“One  dollar,”  he  said. 

“Fill  it  up  and  put  it  on  the 
bill,”  Waldron  said. 

Success.  The  bill  was  $30.95. 

Waldron  also  found  out  about 
outward  appearances.  After  be¬ 
ing  rebuffed  in  an  attempt  to 
look  at  Turnpike  records,  he 
started  calling  on  attorneys  in 
Fort  Lauderdale  to  file  a  suit 
to  open  up  the  records. 

He  Wanted  a  Lawyer 

But  by  that  time,  Waldron 
had  traveled  several  thousand 
miles  and  had  spent  about  two 
solid  weeks  on  the  road.  His 
shirt  was  dirty,  to  say  the  least. 

One  secretary  eyed  Waldron 
suspiciously  and  seemed  par¬ 
ticularly  cool  when  he  said  he 
wanted  to  see  the  head  of  the 
law  firm. 

Why? 

“I  want  to  sue  somebody,” 
Waldron  said  with  character¬ 
istic  brusqueness. 

Waldron  finally  found  an  at- 
tomey  after  several  stops.  (A 
circuit  judge,  acting  on  the 
suit,  later  forced  the  .A.uthority 
to  open  the  records  to  more 
scrutiny). 

Early  in  the  investigation 
Waldron  and  Jack  Nease  went 
to  Orlando  to  check  some  facts 
at  another  Turnpike  Authority 
office  there. 

Both  have  reputations  of  be¬ 
ing  good  investigative  report¬ 
ers.  But  after  airiving  in  Or¬ 
lando,  it  took  them  45  minutes 
to  find  the  Turnpike  office.  They 
went  by  it  twice  without  seeing 
it. 

“Some  investigators!”  Wal¬ 
dron  said,  as  on  the  third  trip 
around  the  block  they  spotted 
the  headquarters  office. 

Stuck  on  Graiiiniar 

The  final  humorous  lesson  was 
one  in  English  grammar. 


After  months  of  investigation 
and  battles  in  the  Legislature, 
one  of  the  key  bills  —  a  bond 
rev'iew  l)oard  —  was  about  to 
l)e  passed  by  the  House.  It  had 
passed  the  Senate. 

But  State  Rep.  Robert  Mann 
of  Tampa  objected. 

He  didn’t  oppose  the  measure. 
But  the  wording  of  the  bill  said, 
“This  criteria”  instead  of  “these 
criteria.” 

Mann  said  the  word  “criteria” 
is  plural  and  not  singular. 

“I  think  it’s  ridiculous  for  us 
to  use  lousy  English,”  Mann 
.said. 

The  Turnpike  Authority  was 
createil  during  the  1950s  to  build 
and  operate  a  108-mile  toll  road 
linking  Miami  and  Fort  Pierce 
on  Florida’s  east  coast.  Shortly 
after  taking  office  in  1960,  Gov. 
Farris  Brj’ant  negotiated  a  re¬ 
financing  of  the  $63  million 
turnpike  bond  issue  and  sold 
$157  million  in  new  bonds  to 
extend  the  super-highway  north¬ 
ward  156  miles  through  central 
Florida  to  Wildwood. 

Investigation  by  the  Times 
.showe<l  that  per.sons  “in  the 
know”  could  have  profited  hand¬ 
somely  from  the  I'efinancing  and 
at  one  point  the  Authority’s 
chainnan  promise<l  a  list  of  all 
who  sold  the  original  lx>nds. 
The  list  was  never  produced. 

Haphazard  Financing 

The  profits  realized  in  the 
turnpike  refinancing  scheme  led 
to  a  broadened  investigation 
which  showed  that  the  borrow¬ 
ing  of  money  by  government 
agencies  in  Florida  was  a  hap¬ 
hazard  affair. 

There  were  too  few  safe¬ 
guards  and  too  fi*equently  in¬ 
terest  rates  and  other  charges 
were  too  high. 

Some  of  the  things  discovered 
by  Time  reporters  included — 
files  about  to  be  mov’ed  from 
accessability  containetl  a  let¬ 
ter  written  by  Governor  Bryant 
to  Chairman  Hammer.  It  ad¬ 
monished  Turnpike  officials  to 
remember  the  Governor’s  cam¬ 
paign  supporters  in  choosing 
banks  to  handle  the  $1  million 
in  turnpike  funds.  Bryant  said 
later:  “I’m  so  mad  I  could  pop.” 

— Extravagant  spending  by 
Authority  officials.  Hammer  is 
found  to  have  spent  $100,000  on 
exi>enses  during  a  two-year 
period.  Included  are  a  $400 
four-day  hotel  bill;  mileage  for 
the  chainnan’s  automobile,  even 
though  the  state  also  paid  for 
its  ga.soline  and  oil;  a  bill  for 
orchids  given  to  secretaries  of 
state  officials;  a  bill  for  cloth¬ 
ing  bought  for  a  highway  pa¬ 
trolman  assigned  as  the  chaffeur 
for  the  chairman ;  a  bill  for  Iwat 
charter  included  on  a  hotel  bill 
for  an  official  “meeting.” 

— An  unusual  billing  arrange¬ 


ment  by  which  the  Turnpike 
Authority  billed  itself  for  flights 
at  $50  in  an  airplane  owned  by 
a  circuit  judge. 

Nelson  Pojmter,  editor  and 
president  of  the  Times,  called 
the  storj'  that  won  the  Pulitzer 
Prize  “an  editor’s  di-eam.” 

“All  650  Times  and  Independ¬ 
ent  .staffers  are  busting  with 
pride,”  he  .said.  “The  Turnpike 
was  Martin  Waldmn’s  story, 
but  ev'en  he  couldn’t  be  two  and 
four  places  at  the  same  time. 
Jack  Nease  became  Martin's 
partner. 

“The  backup  team  ranged  all 
the  way  through  the  news  and 
editorial  departments  which  met 
heroic  deadlines  and  circulators 
who  knew  where  and  how  to  sell 
extra  newspapers.” 


This  Week  Adds 
2  Papers,  Cuts 
Full  List  Rate 

This  Week  magazine  will  add 
the  San  Jose  (Calif.)  Mercury 
News  and  the  Honolulu  Star- 
Bulletin  on  July  5,  making  a 
list  of  42  distributing  newspa¬ 
pers  with  an  aggregate  circu¬ 
lation  of  13,034,454.  The  San 
Jose  paper  also  carries  Parade. 

Three  papers  —  the  Denver 
(Colo.)  Post,  the  Los  Angeles 
Times  and  the  San  Francisco 
Chronicle  —  have  previously  an¬ 
nounced  their  withdrawals  in 
favor  of  locally-edited  maga¬ 
zines. 

To  compensate  for  the  de¬ 
crease  in  total  circulation  from 
14,585,575,  This  Week  has  an¬ 
nounced  rate  reductions  for  the 
full  circulation.  A  page  in  black 
and  white  will  cost  $40,800,  in- 
.stead  of  $45,700,  and  a  page  in 
full  color  will  cost  $51,960  in¬ 
stead  of  $58,270. 

Kegiitnal  .\tls 

Ben  G.  Wright,  president,  said 
this  week  there  were  292  pages 
of  regional  advertising  on  the 
books  as  of  May  5,  compared 
with  125  pages  a  year  ago. 

New  regional  alignments  also 
are  being  effected,  with  rate  ad¬ 
justments.  In  the  eastern  region 
(3,283,918  circulation)  the  four- 
color  page  rate  is  $14,827.  In 
the  east  north  central  region 
(3,901,566)  the  rate  is  $17,617. 
In  the  west  north  central  region 
(2,301,698)  the  rate  is  $10,392. 
In  the  southern  region  (2,020,- 
639)  the  rate  is  $9,123.  In  the 
we.stern  region  (1,149,554)  the 
rate  is  $5,190. 

In  September  the  magazine 
will  offer  an  eight-page  half¬ 
page  tear-out  supplement  for 
$203,000  for  a  single  advertiser 
and  $240,000  on  a  participating 
basis. 


Soviet  Clo  68 
Time  Offi*  a, 
Ousts  Wri,  ar 


Israel  Shenker,  Time  .aga- 
zine’s  Moscow  bureau  chii  was 
summoned  to  the  Foi-eig.  Min- 
isti-y  on  May  4  and  told  get 
out  of  the  Soviet  Unioi  The 
bureau  was  being  clos-  1  be¬ 
cause  the  Soviet  govei .  inent 
didn’t  like  the  Time  cover  story 
on  Lenin  in  the  April  24  -ue. 

Mr.  Shenker  cabled  hi.  New 
York  office: 

“When  I  told  my  wife  and 
children  we  were  leaving  the 
Soviet  Union,  the  children 
cheered — and  then  began  cry¬ 
ing.  And  that’s  about  the  way 
I  feel,  too.” 

The  Philadelphia-lx)m  re¬ 
porter  ex-AP,  ex-CBS,  e\-New 
York  Times,  and  his  Scottish 
wife,  Mary,  and  their  children, 
Susan  and  Mark,  were  due  to 
return  to  the  U.  S.  A.  on  May  9. 

Richard  M.  Clurman,  Time’s 
chief  of  correspondents,  sought 
a  meeting  with  Premier  Khnish- 
chev  to  explore  the  rescinding 
of  the  order  “so  that  we  may 
continue  to  pursue  our  journal¬ 
istic  interests  in  the  Soviet 
Union  as  indeed  your  journal¬ 
ists  do  and  should  do  here.” 

The  State  Dej)artment  de¬ 
plored  the  Soviet  action  and 
said,  “The  U.  S.  Government 
would  like  to  see  reciprocal  cov¬ 
erage  of  news  expanded,  not 
contracted.” 

In  Moscow',  the  official  line 
was  that  Time  had  been  warned 
after  its  cover  story'  on  March 
6  on  Soviet  President  Brezhnev 
that  its  office  w'ould  be  closed 
“if  the  magazine  continues  pub¬ 
lishing  slanderous  articles  about 
the  Soviet  Union.” 

Leonid  M.  Zamyatin,  chief  of 
the  Foreign  Ministry’s  Press 
Department,  told  Mr.  Shenker 
the  Lenin  story'  was  “a  new 
vicious  anti-Soviet  article” 
which  “.show's  that  the  editorial 
board  of  Time  is  striving  to 
poison  the  atmosphere”  in  rela¬ 
tions  betw'een  the  two  countries. 


Russell  Quits  Vogue 

The  resignation  of  Edwin  F. 
Russell  from  the  position  of  pub¬ 
lisher  of  Vogue  magazine  was 
announced  this  w'eek  by  Samuel 
1.  Newhouse,  who  owns  control 
of  Conde  Nast  Publications  Inc. 
Mr.  Russell  continues  as  pub¬ 
lisher  of  the  Harrisburg  (Pa.) 
Patriot  and  News  in  the  New¬ 
house  group  and  as  president  of 
Metro  Suburbia,  an  advertising 
sales  subsidiary  for  Newhouse 
new'spapers. 
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Tht  e’s  more  to  New  England  than 
thr  e  square  meals  a  day . . . 

NEW  ENGLAND  RANKS 
PIRST  AMONG  ALL 
U  S.  REGIONS  IN 
PER  HOUSEHOLD 
FOOD  SALES  .  .  . 


1964  Estimate,  E&P  Market  Guide 


Sell  New  England  with 
NEWSPAPERS! 

The  only  medium  that  can  deliver  saturation 
coverage  of  this  rich,  important  area! 


Your  advertising  will  produce  sales  when  you  use  these  leading  newspaper-sponsors  of  this  message: 


MAINE 

Bangor  Daily  News  (M) 

Portland  Press-Herald  (M) 

Portland  Express  (E),  Portland  Telegram  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 

Burlington  Free  Press  (M),  Rutland  Herald  (M) 

RHODE  ISLAND 

Pawtucket  Times  (E) 

Providence  Bulletin  (E),  Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 

Boston  Globe  (M&E),  Boston  Globe  (S), 

Brockton  Enterprise  &  Times  (E), 

Fall  River  Herald  News  (E),  Fitchburg  Sentinel  (E), 
Gardner  News  (E),  Lawrence  Eagle-Tribune  (M&E), 
Lynn  Item  (E),  New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E), 

Pittsfield  Berkshire  Eagle  (E), 

Springfield  Daily  News  (E),  Union  (M), 

Republican  (S),  Taunton  Gazette  (E), 

Waltham  News  Tribune  (E), 

Worcester  Telegram  (M&S),  Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E), 

Bridgeport  Post  (S),  Bristol  Press  (E), 

Hartford  Courant  (M),  Hartford  Courant  (S), 
Hartford  Times  (E), 

Meriden  Record  &  Journal  (M&E), 

Middletown  Press  (E),  New  Britain  Herald  (E), 

New  Haven  Journal-Courier  (M), 

New  Haven  Register  (E&S),  Norwich  Bulletin  (M&S), 
Torrington  Register  (E), 

Waterbury  Republican  &  American  (M&E), 
Waterbury  Republican  (M&S) 


1964  ESTIMATES  -  NEW 

1964  Population  . 

1984  Households  . 

1964  Personal  Income  . 

ENGLAND 

11,127,310 
3,299,553 
.  $30,099,863,000 

1964  Total  Retail  Sales  . 

.  $15,689,204,000 

1964  Total  Food  Sales . 

.  $  4,113,858,000 

1964  Per  Household  Income  .... 

$  8,210 

1964  Per  Household  Retail  Sales  . 

$  4,755 

Source:  E&P  Estimates,  1964  Market  Guide 
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Poverty  Produces  Rich  Picture  Stories 


Bv  Rirk  Friedman 


HOME  SWEET  HOME— The  door 
below  opens  in  or  out  to  the  ab¬ 
ject  poverty  seen  on  these  two 
pages.  The  pictures  were  taken  by 
Dave  Meyer,  staff  photographer 
tor  the  18,000-ABC,  twice  weekly 
Mt.  Kisco  (N.Y.)  Patent-Trader,  to 
illustrate  a  three-part  series  on  the 
poverty  buried  in  a  wealthy  sub¬ 
urb.  As  the  pictures  show,  human 
misery  will  ^dways  be  one  of  the 
most  dramatic  subjects  a  news 
photographer  can  tackle. 


NO  ANYTHING — No  telephone,  no  furnace,  no  insulation,  no  plumbing 
of  any  kind.  Meyer  photo  catches  man  putting  up  sheet  plastic  to  help 
keep  out  the  wind. 


NO  REPAIRS — Elderly  woman  has  inhabited  this  dilapidated  house  for 
50  years.  Meyer  photo  shows  it  badly  in  need  of  repairs  for  which  she 
has  no  money. 
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NO  FURNACE— Many  run-down  houses  have  only  kerosene  burners  NO  HUMAN  FRIENDS— Woman  in  her  70's,  living  alone  and  deserted 

but  this  one  lacks  even  that.  Meyer  photo  catches  man  trying  to  keep  like  many  of  the  impoverished.  Meyer  photo  shows  her  seeking  comfort 

warm  by  a  wood  stove.  from  a  pet. 


Thesi  '.ctures  were  part  of 
a  Pate  Trader  series  called: 
Westclo  cr’s  ‘Invisible  Poor’ — 
Sluimt  the  Suburbs. 

Dav«  leyer  worked  with  Re¬ 
porter  ?tsy  Brown  in  uncover¬ 
ing  th  )>oor  of  wealthy  upper 
Westc..  ter  County,  a  suburban 
New  ork  City  conununity 
where  :1  i)ercent  of  the  house¬ 
hold.*!  •  .lined  more  than  $10,000 
per  y<  .ir  but  where  most  of  the 
resident  ',  were  unaware  or  ig- 
noreii  iie  fact  that  20  percent 
of  up}'er  Westchester’s  40,000 
faniiJK'.'!  lived  on  less  than  $5,- 
000  ji  .  year,  that  1,600  earned 
less  tl.an  $2,000  jier  year,  that 
3,200  had  l)etween  $2,000  and 
$3,909  i>er  year,  and  that  3,000 
livetl  on  $<1,000  to  $4,999  per 
year. 

Betsy  Brown  described  in 
words  the  "little  i)ockets  of  jiov- 
erty  that  are  invisible  to  most 
of  upper  Westchester  residents 
...  the  ‘hard  core’  poor — people 
who  lannot  improve  their  own 
lot ...  the  aged  .  .  .  the  deserted 
mother.” 

Da\  e  Meyer  showed  the  same 
thing  in  dramatic  photographs. 

Upper  Westchester  County’s 
poor  were  no  longer  invisible 
after  the  series  ran  in  Febru¬ 
ary  and  an  organization  of  com¬ 
munity  leaders  was  formed  to 
attack  the  problem. 

With  jioverty  now  a  Presiden¬ 
tial  jiriority,  more  and  more 
jihotogiaphers  such  as  Dave 
Meyer  will  lie  focusing  on  the 
nation’s  destitute,  just  as  pho¬ 
tographers  did  in  the  1930’s.  The 
pictures  may  get  even  grimmer 
than  those  you  see  on  these  two 
pages  but,  just  as  in  the  1930’s, 
some  outstanding  photojournal¬ 
ism  is  sure  to  come  from  Poverty 
19/H. 


WHERE  TO  PLAY? — ^Two  youngsters  contemplate  their  bleak  back  yard.  Meyer  photo  catches  the  drabness 

of  their  lives. 
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Nhu’s  visit  to  the  U.  Mr. 
Halberstam  appeared  h  her 
on  a  television  inters  •  pro 
frram.  A  few  weeks  b.  re,  in 
Vietnam,  while  trying  pro 
tect  a  television  can,  aman 
from  police  violence,  he  h  1  been 
knocked  unconscious.  He  pres¬ 
ently  assigned  to  the  letro 
politan  .staff  of  the  Tin.  s. 


Pulitzer  Prizes 

(Continued  from  page  12) 


Mr.  Magee  was  Imm  in  North- 

east  Philadelphia  in  1913.  After  'V 

gfraduation  from  Northeast  f 

Catholic  High  School,  he  joined  | 

the  Bulletin’s  sports  department 

and  became  a  reporter 

Mr.  Meyer,  was  bom 

Northwest  Philadelphia,  '*-3w  X.  V 

graduated  from  La  Salle  Col-  B|||^ 
lege  High  School  attended 

Villanova  University.  He  be-  liV 

came  a  Bulletin  copyboy  and  ^ 

then  enlisted  in  the  Amiy  Air  ^ 

Corps  and  the  Distin-  ^ 

guished  Flying  Cro.ss  and  the 

Purple  Heai*t.  He  was  shot  down  THANK  YOU,  MR.  PRESIDENT! — Merriman  Smith,  at  left,  UPl  White 

over  Hamburg,  Germany,  and  House  reporter,  receives  congratulations  and  a  bronie  LBJ  medallion 

became  a  prisoner  of  war.  He  from  President  Johnson  on  his  winning  a  Pulitier  Prize  for  his  coverage 

rejoined  the  Bulletin  in  1946.  assassination  of  President  Kennedy  last  November. 

*  *  *  _  awarded  to  Malcolm  \V.  Browne,  photographs  of  a  Buddhist  monk 

National  Reporting  Associated  Press,  and  David  immolating  himself  in  protest 

Merriman  Smith,  White  House  Halberstam,  New  York  Timcft,  to  the  Diem  regime  won  Mr. 
correspondent  for  United  Press  for  their  year-long  coverage  of  Browne  the  World  Press  Photo 

International,  was  awarded  the  the  decline  and  fall  of  the  Diem  Contest,  sponsoi-ed  every  year 

prize  for  reporting  on  national  government  in  Vietnam.  The  two  by  Holland, 
affairs  for  his  outstanding  cov-  correspondents  share  $1,000  and  Malcolm  W.  Browne  was  lx)rn 
erage  of  the  assassination  of  each  receives  a  citation.  32  years  ago  in  New  York  City, 

President  Kennedy.  .  attended  Swarthmore  College 

The  veteran  newsman  won  .showed  Ingenuiiy  New  York  University.  Dur- 

the  award  for  his  minute-to-  Browne  wrote  daily  news  his  military  service,  he  was 

minute  reporting  of  the  tragedy  reports  from  Vietnam,  often  Pwf/ic  Stays  and  Stripes  cor¬ 
an  Nov.  22,  1963,  under  great  battling  .stringent  Vietnam  gov-  respondent  in  Korea,  Japan  and 
competitive  pressure  as  well  as  emment  censorship.  When  the  Formosa.  He  then  worked  for 
for  his  distinctive  personal  ac-  Diem  i-egime  cracked  down  on  ^he  Middlctoieti  (N.  Y.)  Record 
count  of  the  assassination,  wTit-  demonstrating  Buddhist  monks,  joined  the  Baltimore  office 
ten  the  next  day.  Mr.  Smith  jt  increased  its  already  severe  ^he  Associated  Press  in  1960 
covered  the  story  from  the  time  censorship  of  news.  Mr.  Browne  requeste<l  an  assignment  in 
he  joined  the  White  House  press  began  sending  out  stories  Asia.  He  has  been  in  charge  of 
car  in  Dallas  until  his  return  wrapped  in  old  newspapers  and  '-h®  AP  Saigon  office  for  more 
10  hours  later  to  Andrews  Air  tucked  into  willing  travelers’  than  two  years. 

Force  Base  with  the  new  Presi-  flio-ht  hairs  and  luireaee  ..  .  .  .^ 

i'"*' ‘-o 

JNOT.  3U,  iJbJ).  signed  suddenly  and  Mr.  Browne  David  Halberstam,  29,  is  a 

Merriman  Smith  was  born  in  ^  19.=i5  graduate  of  HarN-ard  Col- 

bavannan  m  IJlJ  and  sending  the  news,  he  wrote  the  Jefte,  where  he  was  managing 

studied  at  Oglethorpe  Univer-  editor  of  the  Ho  rmrd  CWmson. 

sity  near  Atlanta.  He  became  a  pasted  them  to  a  non-es.sential  He  workeil  for  four  years  for 
sports  repoiter  for  the  At/onto  ^  photograph  the  Nashville  (Tenn.)  Tennes- 

the  Saigon  office  was  transmit-  •''•can  and  joined  the  New  York 
-U  ting  bv  radio  and  the  news  was  Times  Washington  bureau  in 

ered  tje  Florida  and  Georgia  York  in  eight  minutes.  lt>60.  The  following  year  he  be- 

legislatures  before  transfeiring  F«onnVi  fVio  the  Times  correspondent 

to  the  Washington  bureau  in  Fluent  in  French,  the  second  .  Coniro  and  in  Seutember 

1941  language  of  Vietnam,  Mr.  in  tne  c^ongo  ana  in  aepiemDer, 

1962,  was  transferred  to  South 

He  has  covered  five  Presidents  pi^^ne  often  spent  up  to  four 
and  as  senior  M’hite  House  cor-  hones  of  his  long  workday.  Fighting  harsh  official  censor- 
respondent  usually  closes  presi-  sometimes  actually  reaching  to  ,hip^nd  a  tapped  telephLe, 
dential  press  conferences  with:  hours,  in  Saigon  pagotlas  Halberstam  managed  to 

“Thank  you,  Mr.  President.”  listening  to  philo.sophical  and  regular  and  accurate  news 

*  *  *  ^  political  discussions  in  order  to  dispatches  from  Saigon  and 

International  Reporting  get  facts  upon  which  to  base  other  places  in  Southeast  Asia, 

The  1964  Pulitzer  Prize  for  a  story.  He  never  covers  a  story  where  he  kept  in  physical  trim 
International  Reporting  was  without  a  camera.  One  of  his  by  rowing.  During  Madame 


Halberstai 


Browne  Hazel  Brannon  Smith 

EDITOR  8C  PUBLISHER  for  May  9, 


;idherence  to  her  edi- 
in  the  face  of  great 
nd  opposition.” 

Mrs.  Smith  live  on  a 
:Utle  ranch,  “Hazel- 
Lexington. 


The  litzer  Prize  in  editorial 
cartooi  .g  was  awarded  to  Paul 
F.  Co.  ;.d  for  his  distinctive 
work  O  iling  the  entire  year  in 
the  D‘:  ier  (Colo.)  Post.  No 
.single  ..rtoon  was  given  special 
menti  • .Mr.  Conrad  recently 
.shiftcii  to  the  Los  Angeles 
(Calif. t  Times  and  his  cartoons 
continue  to  be  distributed  by  the 
Registi  r  and  Tribune  Syndicate 
as  fonr  erly.  (Feb.  1,  page  58). 

Mr.  Conrad  was  born  38  years 
ago  in  Cedar  Rapids,  Iowa. 
.4her  ills  high  school  gradua¬ 
tion  ill  Des  Moines,  he  serv'ed 
three  years  in  the  U.  S.  Army  “< 
Corps  of  Engineers,  including  U' 
18  months  in  the  Pacific  theater.  s( 
He  entered  the  University  of 
Iowa  to  study  art  and  was  grad¬ 
uated  in  1950  with  a  B.A.  de-  ^ 
gree.  He  joined  the  Denver  Post  ^ 
that  summer  as  an  editorial 
cartoonist. 

Mr.  Conrad  was  awarded  a 
gold  medal  for  his  work  by 
Sigma  Delta  Chi,  national  jour- 
nalistic  society.  (E&P,  Feb.  9,  n 
1963,  |iage  60).  Mr.  and  Mrs.  w 
Conrad  have  four  children.  Mrs.  T 
Conrad  was  formerly  Kay  King,  a 
a  fonner  society  ^vriter  for  the  a 
Denver  Post.  s 

*  ♦  *  a 

News  Photography  li 

The  award  in  news  photog-  ^ 
raphy  was  given  to  Robert  H.  ^ 
Jackson,  Dallas  (Tex.)  Times  < 
Herald,  for  his  celebrated  pho-  p 
tograph  of  Jack  Ruby  shooting 
Lee  Harvey  Osward,  alleged  as- 
sassin  of  President  Kennedy,  f 
(E&P,  Nov.  30,  1963,  page  16).  ^ 

Mr.  Jackson  was  graduated  j 
from  Southern  Methodist  Uni-  ( 
versify  as  a  business  adminis¬ 
tration  major. 

He  said  of  his  winning  pic¬ 
ture:  ‘‘I  thought  I  had  some¬ 
thing  but  I  was  afraid  I  might 
have  shot  the  picture  just  too 
soon  —  I  do  that  sometimes.” 
The  iiicture  won  the  Dallas 
Press  Club  newspicture  prize. 
(E&P,  May  2,  page  54). 

He  was  bom  in  Dallas  30 
years  ago  and  is  a  member  of 
the  Texas  National  Guard.  He 
and  his  wife  have  a  daughter. 

*  *  * 

.Special  Citation 

The  Gannett  Newspapers 
were  awarded  a  Pulitzer  Prize 
Special  Citation  for  their  pro¬ 
gram  of  special  coverage  initi¬ 
ated  in  the  summer  of  1963  > 
entitled,  “The  Road  to  Inte¬ 
gration.”  (E&P,  Aug.  31.  1963, 
page  15). 

The  lirogram  was  termed  a 


Paul  Conrad 

“distinguished  example  of  the 
use  of  a  newspaper  group’s  re¬ 
sources  to  complement  the  work 
of  its  individual  new.spapers.” 

The  Special  Citation  was  the 
first  such  recognition  given  to 
a  newspaper  group  in  the  rec¬ 
ords  of  the  Pulitzer  Prizes. 

*  *  * 

81,000  Prizes 

The  Pulitzer  Prizes,  except 
for  the  Public  Service  gold 
medal  and  the  Special  Citation, 
were  for  $1,000  plus  a  citation. 
This  is  the  48th  year  of  the 
awards,  which  were  established 
at  Columbia  University  by  Jo¬ 
seph  Pulitzer.  The  Prizes  are 
awarded  by  the  Trustees  of  Co¬ 
lumbia  and  are  administered  by 
the  Graduate  School  of  Jour¬ 
nalism.  The  aw'ards  are  made 
on  the  recommendation  of  the 
Advisory  Board  on  the  Pulitzer 
Prizes. 

All  winners  of  the  Pulitzer 
prizes  and  members  of  their 
families  are  being  invited  to 
gather  May  28  at  the  Press 
Institute  Fonim  at  Macalester 
College,  St.  Paul,  Minn. 


Robert  H.  Jackson 


Integration 
Reports  Are 
Continuing 

Rochester,  N.  Y. 

“The  Road  to  Integration” 
which  won  a  special  Pulitzer 
Prize  citation  this  week  is  con¬ 
tinuing  in  the  Gannett  News¬ 
papers. 

“It  is  not  just  a  series;  it  is 
a  continuing  assignment,”  said 
Vincent  S.  Jones,  executive  edi¬ 
tor  of  the  Gannett  Group. 

The  idea  for  it  was  sparked 
last  summer  by  Paul  Miller, 
president  of  the  Gannett  news¬ 
papers,  who  also  is  editor  of  the 
Rochester  Times  Union.  He  left 
its  development  in  charge  of  Mr. 
Jones.  Gannett  editors  and  other 
newsmen  in  13  communities  in 
four  states  helped  to  put  the 
program  into  action. 

The  emphasis  is  on  case  his¬ 
tories  of  peojile  and  communi¬ 
ties  engaged  in  solving  the  ra¬ 
cial  problems  of  jobs,  schools, 
and  housing. 

“Against  a  background  of  so 
much  unpleasant  news,  this 
.series  has  shown  that  something 
can  be  done  about  the  greatest 
domestic  crisis  since  the  Civil 
War,”  Mr.  Jones  said. 

Mc-mo  from  Paul  Miller 

A  year  ago,  in  a  memo  Mr. 
Miller  wrote: 

“We  have  had  a  number  of 
.scatter-gun  jiieces  throughout 
the  Group  on  the  intensifying 
racial  situation.  .  .  . 

“It  seems  to  me  you  should  go 
at  it  from  this  point  of  view: 
Have  any  cities  found  any  an¬ 
swers  that  might  he  useful  in 
Rochester?  If  so,  what  are 
they?” 

Eighty-five  articles  have  lieen 
contributed  by  dozens  of  editors 
and  reporters.  Most  of  these 
l)ieces  have  Ijeen  published 
throughout  the  Group  and  have 
had  an  av’erage  circulation  of 
about  750,000. 

Many  newspapers  have  un¬ 
dertaken  their  own  intensive 
coverage  of  purely  local  prob¬ 
lems.  The  Hartford  Times  pub¬ 
lished  a  40-page  tabloid  section 
(without  advertising)  entitled 
“The  Negro  in  Hartford.” 

Special  local  series  were  pre¬ 
pared  and  published  in  Roches¬ 
ter,  Elmira,  Utica  and  Niagara 
Falls,  N.  Y.,  in  Danville,  Ill., 
and  in  Camden,  N.  J, 

Mr.  Jones  said  Gannett  edi¬ 
tors  have  opposed  hasty  arti¬ 
ficial  integration  of  schools  and 
most  of  the  demonstrations. 
They  have  called  upon  Negroes 
and  their  leaders  to  do  more  to 
help  themselves. 


Daddy 


(Continued  from  page  11) 

jiect  they’re  also  verj’  pleased 
to  find  your  fathers  working  to¬ 
day. 

“I  thought  you  children  de- 
ser\’ed  a  press  conference,  be¬ 
cause  I  know  that  you’ve  iaken 
so  many  telephone  calls  for 
your  fathers  and  mothers  and 
located  your  wandering  parents 
at  so  many  receptions  that 
you’ve  become  good  cub  report¬ 
ers,  too. 

“Someone  even  .suggested  you 
should  l)e  accredited  to  the 
White  House,  and  here  you  are. 

I  think  that  that  person  ought 
to  remain  anonjnnous,  at  least 
until  he  has  his  hair  cut  again. 

“When  the  press  conference 
is  over  I  want  to  ask  all  the 
children  to  come  up  here  and 
pose  with  me  for  a  group  pic¬ 
ture,  and  let’s  don’t  have  any 
of  the  mommas  or  papas — 
they’re  always  crowding  into 
pictures,  an>’^vay. 

“Now  let  me  get  the  business 
done  first,  and  then  we’ll  have 
the  children  here.” 

The  reporters  talked  so  .softly 
that  I  had  a  hard  time  hearing 
their  questions  but  I  could  al¬ 
ways  hear  the  President’s  an¬ 
swer. 

I  remember  there  was  some¬ 
thing  said  about  the  Civil 
Rights  Bill  and  also  something 
about  his  lieagle  puppies.  There 
was  also  a  question  about  the 
war  in  Viet  Nam. 

Also  there  was  a  question 
about  Alabama  and  Indiana 
(v'oting  for  democratic  presi¬ 
dential  choices)  but  I  didn’t 
really  catch  that. 

Mrs.  Johnson  was  there  with 
the  President  and  I  saw  Lynda 
Bird  but  not  Luci  Baines. 

We  couldn’t  ask  any  questions 
but  I  wanted  to  ask  the  Presi¬ 
dent  what  he  thought  about  the 
Beatles. 

At  the  end  a  person  jumped 
up  and  .said  “thank  you,  Mr. 
President.” 

At  the  end  Mr.  Johnson  sug¬ 
gested  they  take  a  picture  of 
him  and  all  the  children  to- 
gethei’.  I  went  up  and  got  to 
touch  his  coat  pocket. 

Then  after  that  everyone 
crowded  out  to  get  home. 

• 

Candidate  Sues 

Youngstown,  Ohio 

Philip  Crino,  an  attorney  who 
is  running  for  the  office  of 
county  prosecutor  on  the  Demo¬ 
cratic  ticket,  is  suing  the  Vindi¬ 
cator  and  its  managing  editor, 
Irving  L.  Mansell,  for  damages 
because  they  refused  to  publish 
his  campaign  ad.  He  asks  $46,- 
000  compensatory  damages  and 
$500,000  punitive  damages. 
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Winners  of  Honorable  Mention 


(Continued  from  page  15) 


the  judjires  in  their  examination 
of  the  1964  entries.  They  praised 
what  they  termed  “contemporary 
make-up”  for  the  readability 
quality  of  headlines  in  upper 
and  lower  case  type  and  noted  a 
near  absence  of  all-capital  head¬ 
lines  amonf?  the  1964  finalists  in 
the  judging. 

Better-Looking  Headlines 

They  also  noteil  that  very  few 
of  the  1964  papers  employed 
“banks” — or  multiple  units — in 
their  headlines  on  Page  1,  al¬ 
though  many  made  effective  use 
of  “kicker”  lines  above  and  in 
apposition  to  multi-column  bead- 
lint^. 

They  also  praised  the  news¬ 
papers  for  “cleaning  up  the  one¬ 
time  ragged  right  edges  of  flush- 
left  headlines.” 

Other  make-up  features  em¬ 
ployed  widely  by  the  1964  new’s- 
papers,  and  which  appealed  to 
the  judges,  were  color  in  tint 
blocks,  boxes  and  headlines  on 
Page  1,  and  photographs  high 
on  the  front  page  beneath  the 
logotype,  wnth  no  headline  type 
appearing  above  the  picture. 

‘A  (^mmI  Marriage* 

Noteworthy,  among  many 
newspapers  in  the  smaller  cir¬ 
culation  classifications,  was  a 
style  of  make-up  the  judges 
termed  “a  good  marriage  of 
logotype,  headline  type  and  body 
type,  achieving  a  smooth  flow 
of  the  reader’s  attention  from 
one  to  the  other  without  ‘jar¬ 
ring’  interruption.” 

It  also  is  significant  that  all 
four  of  the  newspapers  which 
led  their  circulation  categories 
into  the  final  1964  judging  for 
the  Ayer  Cup  employed  white 
space  between  columns  and  did 
not  use  column  rules. 

The  judges  were  impressed 
with  an  almost  universal  use  of 
Bodoni  and  Sans  Serif  type 
styles  in  the  headline  faces. 


THE  IWOY  R»X)itD 


r)£  IM'JiiA  fiAZITTE 


FULL  COLOR  on  Page  One,  using 
the  SpectaColor  process,  won  a 
special  citation  for  the  Phila¬ 
delphia  Inquirer  in  the  Ayer  Cup 
competition.  Color  in  picture  of 
little  girl  watering  azaleas  was 
carried  through  to  back  page  of 
the  section  with  a  display  of 
springtime  photos. 


'UNDER  10' — Award  winners  were:  Bennington  (Vt.)  Banner,  first; 
Emporia  (Kans.)  Gazette,  second;  Troy  (N.Y.)  Record,  third.  There 
were  224  entries  in  this  category. 


Montreal  Publisher 
Given  10- Year  Job 

Montreal 

Claude  Ryan,  .39,  who  joined 
the  staff  of  Le  Devoir  in  June, 

1962,  has  been  appointed  pub¬ 
lisher  of  the  French-language 
daily  for  a  10-year  term. 

He  succeeds  Gerard  Filion, 
w’ho  resigned  the  post  Feb.  1. 

1963,  to  serve  as  president  of 
Quebec’s  Investment  CorjEora- 
tion. 

Mr.  Ryan  w’as  one  of  a  three- 
man  Iward  of  administrators 
appointed  to  run  the  newspaper 
for  a  year  following  Mr.  Filion’s 
retirement. 

Andre  Laurendeau  remains 
editor-in-chief  of  Le  Devoir,  and 
Paul  Sauriol  remains  associate 
editor-in-chief. 

Before  joining  Le  Devoir,  Mr. 
Ryan  w'as  general  secretary  of 
the  French-language  section  of 
the  Canadian  Catholic  .Action 
Movement. 


'10  TO  50' — Award  winners  were:  Winston-Salem  (N.C.)  Twin  City 
Sentinel  (it  changes  its  name  with  the  day  of  the  week),  first;  Newburgh 
(N.Y.)  Evening  News,  second;  Iron  Mountain  (Mich.)  News,  third. 
387  entries. 


Single  Rate  CanI 
Posted  by  New  Daily 

Vancouver,  B.  C. 
The  Vancouver  Timei^,  printed 
by  offset,  will  start  in  business 
Sept.  1  with  a  single  rate  for 
advertisers.  Publisher  William 
Val  Warren  announced  this  week 
that  the  retail  and  national  rates 
w’ill  start  at  28  cents  a  line  and 
be  discounted  for  volume  and 
frequency  to  as  low'  as  17  cents 
a  line  for  the  daily  50,000  circu¬ 
lation. 

Rates  for  the  total  coverage 
edition — daily  plus  once-a-week 
distribution  to  200,000  homes — 
will  be  three  times  the  regular 
rates.  The  paper  also  will  offer 
color  availabilities  on  eight  to 
10  pages  daily. 
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/f/i  jp. 

AND  COMPANY 


NEWSPAPER  SALES, 
PURCHASES,  LEASES 


FINANCIAL  consultant 


YOUR  CONFIDENCE 
RESPECTED 


Tfmp/e  3-3018 
KALEIGH,  N.  C. 
1807  McDonald  lan5 


NATION  WIDE  PERSONAL  SERVICE 


'OVER  50' — Award  winners  were:  Chicago  Daily  News,  first;  Binghamton 
(N.Y.)  Evening  Press,  second;  Louisville  (Ky.)  Courier-Journal,  third. 
186  entries. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


Nien 

.1  Fellows 

Cite 

roup  for 

Viet 

lam  Truth 

Amei 

q  correspondents 

in 

Viet  N; 

in  1963  were  named 

this  w(  • 

as  recipients  of 

the 

first  Lc’. 

M.  Lyons  Awai’d  for 

Conscln 

and  integrity 

in 

Journal  i 

:1. 

The  . 

niiouncement  of 

the 

establi.-ninent  of  the  award  as 
well  :  the  initial  recipients 
came  f  m  the  1963-64  class  of 
Nleman  Fellows  at  Harvard 
Univers  ly. 

The  award,  they  said,  is  to  be 
pre?entc(i  annually  by  Nieman 
classes  at  Han’ard.  It  is  named 
for  the  retiring  Curator  of  the 
Nieman  Fellowships  for  Jour¬ 
nalism  at  Harvard. 
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The  corresnondents  were  cited 
for  reporting  “the  truth  as  they 
saw  it  .  .  .  without  yielding  to 
unrelenting  pressures  .  .  .  from 
numerous  sources  including  the 
United  States  govemment.” 

Singled  out  for  specific  men¬ 
tion  were  Cornelius  Sheehan,  of 
United  Press  International;  Mal¬ 
colm  Browne,  of  the  Associated 
Press,  and  David  Halberstam,  of 
the  New  York  Thnes. 

A  special  citation  added,  how¬ 
ever:  “We  also  cited  their  dedi¬ 
cated  colleagues  whose  courage, 
determination  and  skill  helped  to 
let  the  people  know.” 

The  award  will  consist  of  a 
plaque  to  be  hung  in  the  Nieman 
Fellowships  office  at  Han’ard 
recording  each  year’s  winner  or 
winners.  In  addition,  any  indi- 
rtduals  cited  specifically  are  to 
receive  smaller  plaques  of  their 


ANN()UNCEMENT.S 

Newspaper  Appraisers 

APPRAISALS  FOR  ESTATE,  TAX. 
Partnership,  loan  and  insurance  pur- 
lioses.  Sensible  fees.  Krochure.  Marion 
R.  Krehbiel,  Box  88,  Norton  Kansas. 

ISetrspaper  Brokers 

DEAN  SELLERS  sells  Arizona  and 
Western  Newspapers.  625  E.  Main, 
Mesa.  Arizona.  Phone  964-2431. 


DIAL.  Kalamazoo,  Mich.  349-7422 
"America’s  No.  1  Newspaper  Broker” 
Buyinir?  Selling?  Turn  right  to  DIALI 


ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189,  Mt.  Pleasant,  Michigan 


CONFIDEN'HAL  INFORMA’nON 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif. 


,  PACIFIC  NORTHWEST  License.1 
1  Broker  of  Newspai>er  Proi>erties 
I  HARRIS  ELLSWORTH 

P.  O.  Box  509.  Roseburg,  Oregon 


DEMAND  TOR  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perhaps  you 
action;  we  have  a  numlier  of  buyers, 
difference — list  with  us.  We  give  quick 
action;  we  have  a  numlier  of  buyers. 
Dixie  Newspjipers,  Brokers,  Box  579, 
Gadsden,  Alabama. 


A  GOOD  BROKER  saves  ’hunting’ 
costs,  guides  on  maximum  tax  advan¬ 
tages  and  counsels  towarrl  successful 
oiierations,  Newspajier  Service  Com¬ 
pany,  Inc.,  P.O.  Dr.  12428,  Panama 
City,  Fla. 


CONFIDENTIAL  NEGOTIA’nONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIME.®;  &  CO. 

Dupont  Circle  Building 
Washington,  D.C.  20036 
Dlkatur  2-2311 


Newspapers  For  Sale 


ANNOlIN(:EMf:NTS 

Newspapers  Fttr  Sale 


HIGH-PROITT  CALIF.  IXCLU.SIVB. 
Only  $10,000  down,  incl.  building, 
plant  and  receivables.  Grossing  over 
$50,000.  Hurry  I 

COLIF.  exclusive  2  weeklies.  Fine 
plant,  grossing  over  $120,000;  $30,000 
down.  Isolated,  but  good  growth. 

CALIF.  DAILY  POTENTIAL,  explosive 
growth,  needs  chain  buyer  or  publisher 
with  plenty  of  money  for  expansion. 

.Toseph  A.  Snyder,  Broker. 

2234  E.  Romneya  Dr.,  Anaheim.  Calif. 


DAILY  grossing  $210,000  in  western 
state.  Isolated  college  town.  Down  pay¬ 
ment.  $94,500.  Favorable  cash  flow. 

VERNON  V.  PAINE 
899  W.  Bonita  Ave.,  Claremont.  Calif. 


Virginia  Newspapers  For  Sale 
FRANKLIN  H.  TITLOW,  .IR. 

6  Roanoke  St.,  (Thristiansburg,  Va. 


Newspapers  Wanted 


\  THREE  ZONE  2  NEWSMEN  wish  to 
I  iHirchase  medium  or  large  weekly  in 
1  New  England.  VV'rite  Box  1676,  Editor 
&  Publisher, 


Publications  For  Sale 


NATIONAL  TRADE  MAGAZINE 
only  one  in  its  field.  600,000  ixitential 
subscriliers.  Off  to  great  start,  but  ! 
owner  lacks  capital  to  exploit.  Sacrifice  | 
for  $25,000.  GUIDE.  :ie20  N.  Federal. 
Ft.  laiuderdale,  Fla. 


Publications  Wanted 


I  WILL  BUY  OUTRIGHT  small  trade  | 
publication  or  NYC-area  weekly.  Con-  | 
!  sider  retaining  staff.  Send  1963  and  ! 

1964  February  issues.  advertising  j 
I  rates,  circulation  data.  Box  1549.  Edi-  { 
1  tor  &  Publisher,  | 


Business  Opportunities 


own. 

The  plaques  are  to  be  unveiled 
June  5  at  a  Nieman  alumni 
dinner  at  Harvard. 

• 

Hearsi  ‘Con’  Shows 
First  Periofl  Loss 

A  $2,079,300  net  loss  for  the 
first  quarter  of  1964  is  reported 
by  Hearst  Consolidated  Publica¬ 
tions  Inc.  This  compares  with  a 
$2,891,300  loss  for  the  first 
period  of  last  year. 

The  loss  was  in  the  face  of 
$38,210,000  income,  up  from 
$29,767,100.  Operatinp;  revenues 
advancetl  from  $29,767,300  to 
$37,647,500  in  reflection  of  last 
year’s  New  York  strike.  (The 
New  York  Mirror,  now  sus¬ 
pended,  was  not  a  member  of 
Hear.st  “Con.”) 

Costs  including  interest  and 
depreciation  went  from  $32,568,- 
400  to  $40,289,300,  the  report 
issued  by  Randolph  A.  Hearst, 
president,  and  G.  O.  Markuson, 
general  manager,  stated. 


CLEAN.  SOUND  SAFE  WEEKLIES 
— Wisi.  $85M-$210M  ;  Colo.  $60M  ;  Mo. 
$125M;  S.  Dak.  $60M;  Ark.  $115M; 
Fla.  $320M;  Others.  Marion  R.  Kreh¬ 
biel,  Box  88,  Norton,  Kansas. 


DA  LIES  and  WEEKLIES 
Midwest  and  Southeast 
now  available.  Require  as  little  as 
$15,000  down  payment.  Call  or  write: 
Rill  Matthew,  Broker.  Panama  City, 
Fla.  Phone  234-3743,  day  or  night. 


DAILY.  OVER  QUARTER  MILLION 
gross ;  in  top  U.  S.  summer  vacation 
land;  nice  profit  record:  only  25% 
down.  Wayne  Peterson,  214  Natl.  Bldg., 
Moorhead,  Minn, 


N.C.’s  BEST  WEEKLY  newspaper  buy.  | 
Low  cash  payment.  Publishers’  Service, 
Box  3132,  Greensboro,  N.  C.  | 


1.  CALIPXIRNIA.  $30,000  down. 

2.  SOUTHERN.  County  seat  exclusive.  ! 
$40,000  down. 

3.  MIDWEST.  Exclusive.  $20,000  down. 

4.  EAST.  Exclusive.  $30.0C0  down.  I 

JACK  L.  STOLL  &  ASSOCIATES  ' 

National  Media  Brokers  I 

6381  Hollywood  Blvd. 

Los  Angeles  28.  California 


MFST  SACRIFICK  OHOWINO  WBllKIA 
grossing  $50,000  yearly  due  to  ill  health. 
Chart  area  4.  Do  not  answer  unless  you 
are  sincere  and  financially  responsible. 
Write  in  confidence  to  Box  1529,  Editor 
&  Publisher, 


MONTHLY  MAGAZINE  in  writer’s 
field  with  international  circulation.  No 
equipment— can  he  published  anywhere. 
Rare  opportunity  for  creative  and  ade¬ 
quately  capitalized  publisher.  Price 
$20,000.  Write  Box  1613,  Editor  & 
Publisher. 


NEW.SPAPER  .SERVICES 

Fillers 


HANDY  FILLERS,  printed  copy — save 
time— money,  editorial  and  composing 
costs.  P.O.  Box  5451,  San  Francisco. 


Press  Engineers 


Newspaper  Press  Installations 
MOVING-REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMOE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
1100  Ross  Ave  -  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W,  since  1900 


editor  ac  PUBLISHER  for  May  9,  1964 


EQUIPMENT  MART 

Complete  Plants 


Entire  Newspaper  Plant 

Liquidating 
All  Equipment 
Philadelphia 
Daily  News 

GOSS  HEADLINER 
PRESSES 

211/2"  cut-off 
Installed  new  1959 
10  Units,  2  double  folders,  4 
color  cylinders,  super  imposed 
reels,  tensions  and  pasters, 
unit  type  AC  drives. 


COMPLETE 

STEREOTYPE 

FOUNDRY 

including  Sta-Hit  Master  Form¬ 
ers,  Sta-Hi  Master  Routers, 
Goss  giant  mat  rollers  and 
miscellaneous  stereotype  ma¬ 
chinery. 


COMPLETE 
COMPOSING  ROOM 
MACHINERY 

24  Linotype  and  Intertype 
machines,  Ludlows,  Elrods, 
electric  page  storage  cabinets, 
ad  frames  and  miscellaneous 
composing  room  equipment. 


Offered  exclusively  by: 
INLAND  NEWSPAPER 
MACHINERY  CORP. 

«»-►  Call,  write  or  wire  for 
appointment  to  inspect  and 
for  full  information  .  .  .  . 
Area  Code  816  HA  1-5364 

1720  Cherry  St., 

Kansas  City  8,  Mo. 


Composing  Boom 

LINOTYPE  .35  RANGEMASTER  64592; 
72/90,  6  Molds  30M,  Quadder,  Blower, 
Saw,  Automatic  Ejector:  4  Extra  Split 
Mags;  7  Fonts  Mats  18-36  pt.  Bodonis. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


JUSTOWRITERS.  5Vi  years  old.  Used 
very  little-  $3,750.  Recorder  has  lO-pt. 
italics;  reproducer  lO-pt  Roman.  Double 
reader.  Pet  Shop  Management.  18  For¬ 
est  Ave.,  Fond  du  Lac,  Wis.  Ph.  414- 
922-0096.  F.  Dittrich. 


COMET  MODEL 
LINOTYPES 

A-1  Condition 

Six  machines — each  equipped 
j  2  mags.,  6-pocket  mold  disk 
I  with  6  molds,  Mergenthaler 
Hydraquadder,  elec,  pot, 
blower,  feeder,  A.C.  motor 
'  and  standard  keyboard  for 
'  manual  operation  (or  will 
I  equip  with  TTS).  Inquire 
!  INLAND  NEWSPAPER 

1  MACHINERY  CORP. 

1720  Cherry  St.  Koesos  City  8.  Mo. 
Tel.  816-Ha.  1-5364 

I  _ 
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Equipment  IMert 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-  LACE 


Comptiiting  RiHtm 

THE  NATION’S  NEWSPAPER  FORMS  I 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles  —  J84.60  to  $97.50.  fob  Elkin. 
Write  fur  literature.  L.  &  B.  SALES  I 
COMPANY.  111-113  W.  Market  St.. 
Elkin.  Nortii  Carolina.  Phone  835-1513. 


Perforator  Tape 

LO'WEST  PRICE  and  best  quality 
perforator  tapes  in  USA.  $.31  per  roll 
for  S"  and  $.95  for  14" — all  widths 
Tk  fob  Cincinnati.  Ohio.  Cartons  only. 
Order  now  from : 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Eixchangre  St..  Akron.  Ohio 


PERFORATOR  TAP-TTS  &  FRIDEN 
8"  or  14"  dia.  rolls.  Quality  &  BJoonomy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12256.  St.  Petersburg.  Fla. 

Photoengraving  Equipment 

COMPLETE  NEWSPAPER  Photo-En- 
Kraving  equipment  still  operating,  but 
our  newspaper  is  Koinit  "’OGRAPH” — 
camera,  lens,  lifthts.  65-85-120  screens, 
lifrht  integrator,  sink,  depth  gauge, 
whirler.  printer  and  lights,  developing 
tanks,  etcher,  etc.  No  reasonable  offer 
refus^.  Box  1324.  Editor  &  Publisher. 


STANDARD  SCAN-A-GRAVER  —  85 
screen  :  cuts  full  8x10.  In  use  less  than 
9  months.  Converting  to  other  process. 
100  plastic  plates  included.  $3,500  our 
floor.  Can  Iw  demonstrated  if  you  de¬ 
sire.  Daily  Mail,  Nevada,  Mo. 


VARIO  KLISHOGRAPH 
Mo<lel  181 — complete  with  color  at¬ 
tachment.  Many  accessories.  Can  lie  I 
demonstrated  in  operation  and  includes  , 
instructions.  Will  sacrifice  this  one 
year  old  machine.  The  Miehle  Company.  | 
Mr.  Bill  McLaughlin,  2011  Hastings. 
Chicago,  Illinois  (312)  226-5300.  . 


Presses  &  Machinery 

GOSS  COMET— $5,000 
8-page  web  press  in  regular  use  at  | 
our  plant  will  be  available  about  June 
1.  Serial  347,  Goss  service  contract.  I 
Complete  with  chases;  5  H.P.  motor. 
3*phs8c  220  V  1 

CLINTON  (X).  ‘  REPUBLICAN  NEWS 
Phone  224-2361,  St.  Johns,  Mich. 


FOR  SALE 

GOSS  UNIVERSAL 
PRESS 


BUILT  IN  1950 


4  ONITS-2  COLOR  CYLINDERS 
V2-PAGE  FOLDER 


75  H.P.  DRIVE 


Including  Autoplate.  Router. 
Former  and  Chipping  Block. 
Located  on  West  Coast. 
Available  Aug.-Sept.  1964 

Write  to:  The  Goss  Company 
Division  of  Miehle-Goss-Dex- 
ter,  Inc.  5601  West  31st 
Street  Chicago,  Illinois  60650 
Attention :  Mr.  Ray  Bates 


Presses  &  Machinery 

DUPLEX 

TUBULAR  PRESS 

24-Page  Capacity 
Made  1947 

Late  model  standard  tubular  press. 
One  printing  section  equipped  with 
web  compensator  &  side  lay  knobs  on 
plate  cylinders  for  color  register.  %  i 
page  folder  delivery.  GE  50  HP  AC  | 
motor  drive.  Vacuum  back  casting  box,  j 
heavy  duty  finishing  machine,  tubular  | 
router  &  accessories. 

DAILY  REPUBLIC 
109  W.  3rd  St.  Mitchell.  South  Dakota 

JOHN  GRIFFITHS  CO..  INC.  ! 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 

16-PAGE  DUPLEX 
TUBULAR  PRESS 
j  Standard  2  to  I 

I  Complete  with  all  stereotype  equipment  ■ 

I  including  mat  roller.  Priced  very  low  i 
for  quick  sale.  Storage  could  be  ar-  | 
rang^.  Can  lie  offered  “as  is,  where  is”  | 
Louisiana,  or  delivered  and  installed  in 
your  building.  This  is  a  press  in  excel¬ 
lent  condition,  doing  fine  newspaper 
reproduction.  Call  or  write. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry  St.,  Kansas  City  8,  Mo. 
Area  Code  816  HA  1-5364 

^5-UNIT  GOSS  PRESS 

Arch  Type — 22-%" 

One  Ehttra  Color  Cylinder  plus  two  i 
Reverses,  for  Full  and  Spot  Color. 
Reels  and  Tensions.  Double  Folder  with 
Conveyors.  Balloon  Formers.  , 


Excellent  condition. 
.A'cailablc  June  Aiigiist. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


FOR  SALE  OR  LEASE 
Hoe  4-color  offset  rotary  press,  23 A" 
cut-off,  prints  up  to  16  pp.  full  news¬ 
paper  Size,  32  pp.  tabloid  or  64  pp. 
liooklet  with  up  to  4  colors  each  page, 
adaptable  for  up  to  64  full  pp.  all 
black,  twin  folders,  electronic  register, 
platemaking  eq';ipment.  Will  sell  or 
enter  agreement  with  responsible  ex¬ 
perience  firm  with  lease  based  on 
production.  Write  for  pictures,  details 
and  samples.  Wm.  L.  Shepard,  21  N, 
Main  St.,  E.ast  St.  Louis,  III.  Phone 
618.BR-1-1480. 


CO.SS  lt;-PG  ROTARY  PRESS 
Straightline  double  deck  web  press  with 
ccdor  <leck.  Semi-cylindrical.  21 ’(j"  cut¬ 
off.  Includes  Cole  iiuarterfolder,  mat 
scorcher,  plate  shaver,  tail  cutter,  3-ton 
gas-fire<l  stereo  furnace  &  water-cooled 
casting  box.  Complete  outfit  to  lie  sac- 
rificeil  for  July  delivery.  Send  for  sam- 
l>le  of  (luality  work  lieing  produceil  on 
this  press  every  day.  Write,  wire,  or 
call :  Post  Publishing  Co.,  5617  Cor¬ 
vallis  N.,  Robbinsdale,  Minn.  Phone 
612-.537-S4S4. 


Harris  Mod.  LTC-  22  x  .30  Offset 
Harris  Mod.  EL-  -22  x  36  Offset 
(21  Ludlows — Gas  and  Electric  Pot 
(11  Left  Hd.  Cabinet  w,  mats  (Send  for 
Mat  List) 

Linotyiie  M<m1.  8  Electric  Pot 
APEX  PTG.  MACHY.,  210  Elizabeth  St. 
NEW  YORK-12.  N.Y.  WOrth  6-0070 


COLE  FOLDERS 

Quarter,  Eighth,  double  parallel  or  any 
combination.  Accurate  fold — high  speed 
for  Rotary  Presses.  Okla.  City  Machine 
Works,  Inc..  1637  W.  Main,  Okla. 
City,  Okla.  Call  CE  6-8841. 


8-units,  2  double  folders,  22%"  3  color 
humps.  2-100  H.P.  AC  drives,  reels  and 
tensions,  complete  stereo. 

LOYAL  S.  DIXON  CO. 
“Newsiiaiier  Ekiuipment  Dealers” 
11426  Penrose  St.,  Sun  Valley,  Calif. 


Presses  &  Machinery 

FOR  SALE 

VANGUARD  WEB 
OFFSET  PRESS 

R-15,  36",  Six  Units 

★  Perfecting  Units  and  folder 

★  Quarter  fold  Attachment 

★  Baldwin  Washup  Devices  for 
all  units 

★  6  Infeed  Devices 

★  One  1 ,000  Pound  hoist,  frame, 
and  truck 


Presses  &  Machint 

LIQUIDATION 
Remaining  Mechanico  lant 
Equipment  of  +t 

NEW  YORK  MIR  OR 


(all  22-%"  cut-oF 

3  Hoe  Vertical  Type  Presse:- 
1  Hoe  6-unit  Straight-Patte-  Press. 
1  Hoe  5-unit  Straight-Patten  Press. 


3  10-ton  Metal  Pots. 

4  Wood  Automatic  Autoplate 

2  Wood  Junior  Autoplates. 

3  Wood  Standard  Autoshaver: 


10  Intertype,  Models  C/H/F. 
Extra  Magazines,  Racks  &  Ma.:-. 
Ad  Makeup  Frames,  etc. 
Monotype  Strip  Caster. 


FLAT  STEREO  Ekiuipment:  Hoe  Re¬ 
melt  Pot.  Jig-Saw  &  Drill,  Rndial  Arm 
Router,  Mono-Rail  Saw  Trimmer,  etc. 


★  30  hp,  220-60  cycle  3-phase 
AC  converter  to  DC  Motor 
drive  equipment 

★  2'/2  years  old 

$62,000 

SINGLE  UNITS  AVAILABLE, 
$8,000  EACH. 

Expand  your  present  Vanguard  by  j 
buying  one  or  two  additional  units,  j 

INSTALLMENT  PAYMENTS  CAN 

BE  ARRANGED  , 

DEALERS  PROTECTED 

Press  May  Be  Seen  Running  at 

PRIME 

PRINTING  COMPANY 

l945-47th  Avenue.  Kenilworth.  Md. 

(Suburban  Washington) 

Phone:  772-3383  Area  Code:  301 


8-UNIT  GOSS  23-9/16" 

With  2  extra  color  cylinders,  plus  2 
reversible  units  for  full  color.  Two 
double  folders,  C-H  conveyors,  reels, 
AC  drives. 


Can  be  divided  into  2  Octuples 
Available  immediately! 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


8-PAGE  TUBULAR  DECK 
For  Standard  2  to  I 
Duplex  Tubular  Press 
Complete  with  all  cylinders,  rollers,  and 
long  frames.  Offered  in  A-1  condition 
“as  is,  where  is”  Wisconsin  or  recondi¬ 
tioned,  delivered,  and  installed  on  your 
press.  Call  or  write. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
1720  Cherry  St.,  Kansas  City  8,  Mo. 

Area  Code  816  HA  1-5364 


7  .SCOTT  PRESS  UNITS 
With  4  color  cylinders.  23/*"  cut-off. 
Two  160  HP  drives  AC.  45,000  per 
hour.  Roller  liearings,  steel  cylinders, 
Anti-Friction  model.  Hurletron  Color 
Control.  An  elaborate  press.  Now  avail¬ 
able.  More  units  if  wanted. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  0X  7-4590 


4-PAGE  TUBULAR  DECK 
For  Standard  2  to  I 
Duplex  Tubular  Press 
Complete  with  all  cylinders,  rollers  and 
short  frames.  Offered  in  A-1  condition 
“as  is.  where  is”  Louisiana,  or  recondi¬ 
tioned.  delivered,  and  installed  on  your 
press.  Call  or  write. 

INLAND  NEW.SPAPEH 
MACHINERY  CORPORATION 
1720  Cherry  St..  Kansas  City  8,  Mo. 
Area  Code  816  HA  1-5364 

Stereotype  Equipment  For  Sale 

HEAVY  DUTY  PONY  AUTOPLATE, 
23/*"  cut-off.  Vacuum  Back,  Auto¬ 
matic  Pump — $7500  F.O.B.  Jim  Kron, 
CHarion-Ledger,  Jackson,  Miss. 


WOOD  PONY 
AUTOPLATE 
For  23  9  16"  Cutoff 

L.  H.  machine.  Vacuum  back. 
Watercooled  arch.  Thermo¬ 
static  water  controls.  Pneu¬ 
matic  pumiiing  device.  Abso¬ 
lutely  A-l  condition.  Im¬ 
mediate  delivery.  Contact 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8.  Me, 
Tel.  816-Ha.  1-5364 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4BW 


Linotypes — In  tertypea— Ludlows 
PRINTCRAFT  REPRESiaiTATlVBS 
136  Church  Street,  New  York  7,  N.  Y. 


CURVED  PLATE  CASTING  BOX. 
23/*"  cut-off.  one-half  inch  thick  plate. 
Rockland  Inde|>endent,  Suffern,  N.  T' 


OHIO  W’EEKLY  wants  flat  bed  pr*« 
in  good  condition,  reasonably  1st* 
model.  Prefer  Cox-O-Type,  Model  & 
Box  1644,  Eklitor  &  Publisher, 


GEORGE  C.  OXFORD 
P.  O.  Box  9C3  Boise,  Idaho 
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H«  Ip  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic  I 

Display  Advertising  I 

1  Editorial  j 

Editorial 

llEPORTKR  for  7000  Illi- 
Send  complete  resume  in- 
ary  expected.  Write  Box 
r  &  Publisher. 


ADVANCED  DEGREE: 
.lournalism  dep.irtment  in 
/.late  university  offers  part- 
:ite  iissiatantships  to  news- 
with  KtKMl  under-Kracluate 
■  1  ex|>erience  in  news,  adver- 
.rcuiation.  Box  1650,  Editor 


Idminigtratire 


LABOR  ilELATIONS — Administrative 
Aisistair.  man  with  degree  and  mini¬ 
mum  of  it  years’  experienoe  desired  for 
this  re&i>unsible  position.  Newspaper 
backyrou^.d  and  knowledge  of  other 
communication  fields  in  such  areas  as 
labor  negotiations,  contract  administra¬ 
tion,  etc.  is  preferred.  Must  bo  willing 
to  travel  and  relocate  to  Zone  2.  Sul^ 
mit  resume  including  salary  require¬ 
ments  to:  Box  1611,  Elditor  &  Pub¬ 
lisher. 


CREAITVE  ARTIST— Chart  Area  8, 
metroiH>lilan  morning  newspaper,  is 
looking  for  a  creative  artist  for  its 
news  department.  We  are  anxious  for 
someone  who  can  originate  and  de¬ 
velop  ideas.  Please  furnish  full  details 
of  teckground,  exjwrience  and  educa¬ 
tion  first  letter  to  Box  1620,  Hlditor  & 
Publisher.  Please  do  not  send  samples 
with  first  letter. 


Cirrulatian 


THE  NEW  ATLANTA  TIMES,  eve¬ 
ning  and  Sunday,  invites  applications 
from  experienced  circulation  iiersonnel. 
Contact:  J.  C.  Akins.  700  Forrest 
Road,  Atlanta.  Ga. 


ASSI.'lTANT  CIRCUIATION  SIANAOER 
for  East  Coast  morning  and  Sunday. 
Must  l«  aggressive  and  qualified  leader. 
Strong  on  service,  collections  and  pro¬ 
duction.  We  are  90%  home  delivered 
through  newspaper  boys  and  adult 
motor  routes.  Salary  $170.  i»r  week  -\- 
bonus  and  car  allowance.  Complete 
details  first  letter,  please.  Include  work 
resume,  p.ost  and  present  experience, 
married,  etc.  Write  Box  1604,  Editor 
&  Publisher. 


f.lassified  Adfertising 


CLASSIfTEJD  SALESMEN  (2) 
With  3  to  5  years’  experience  and 
interesteci  in  moving  to  a  paper  of 
300,000  circulation — Zone  6.  Real  op¬ 
portunity  for  advancement.  Salary 
$125  a  week  plus  bonus  and  expense. 
Give  complete  resume.  Box  1464,  Edi¬ 
tor  &  Publisher. 


E  X  !•  E  R  I  E  N  C  E  D 
CLASSIFIED-DISPLAY 
S  A  L  E  S  M  A  N 

Fast  growing  Florida  East  Coast  A.M. 
daily.  We  want  a  man  with  energy 
and  ideas,  who  can  do  more  than  just 
service.  Layout  a  must!  Best  territory 
with  unlimite<I  potential.  Salary,  com¬ 
mission.  mileage;  all  fringe  benefits. 
Write  all  information.  Box  1660,  Editor 
&  Publisher. 


Display  Advertising 


ADVERTISING  SALESMAN,  under  30. 
college  degree,  with  at  least  3  years 
of  newspaper  advertising  experience. 
Opening  of  unusual  opportunity  for 
ywipir.man  who  is  really  sharp,  shows 
initiative  and  is  willing  fand  able)  to 
accept  responsibility.  Newspaper  of 
100.000  plus  circulation  in  Zone  3. 
Write,  giving  all  particulars,  to  Box 
1568,  Eilitor  &  I^blisher. 

AD  MANAGER  for  18.000  morning 
daily.  Must  he  young,  aggressive,  make 
layouts,  plan  campaigns  and  sell:  a 
pace-setter  is  what  we  want.  Gbilege 
0'’*fern>d.  Anchorage  Daily  News,  Box 
1660,  Anchorage,  Alaska. 


POTHamAL  MANAGER  —  Successful 
advertising  salesman  with  layout  ability 
is  needed  by  group  of  suburban  weekly 
newspai>ars.  Fast-growing  100-year-old 
business  on  Mass.  South  Shore  offers 
rapid  advancement  to  man  with  ability 
and  ideas.  Must  be  able  to  sell,  serv¬ 
ice,  increase  linage  and  help  form 
top-notch  ad  department.  Start  at 
$7800.  Franklin  Publishing  Co.,  Rock¬ 
land,  Mass. 


ADVBR’nSING  SALESMEN,  retail 
and  classified,  for  daily  newspapers  in 
E&P  Zones  5,  7  and  8.  Send  complete 
typewritten  resume  and  references  to: 
Inland  Daily  Press  Assn.,  7  S.  Dear- 
I>om,  Chicago)  3,  III. 

DISPI-AY  ADVERTISING  MANAGER 
to  assume  full  direction  of  selling  staff 
for  8,300  New  England  evening  daily. 
Must  be  relatively  young  with  some 
experience;  creative  promotional  ideas 
necessary.  Good  salary  and  incentive 
lionus  for  the  man  who  can  show 
gains.  Box  1635,  Editor  &  Publisher. 


SEVERAL  IMMEDIA’TE  OPENINGS 
for  advertising  solicitors,  offering  ex¬ 
cellent  career  opportunities  as  well  as 
delightful  climate,  recreational  facili¬ 
ties,  Send  resume,  salary  requirements 
to:  Allied  Daily  Newspapers  of  Wash¬ 
ington,  201  Rockway-I.ieland  Bldg., 
Olympia,  Wash.  98602. 

WANTED  IMMEDIATELY  —  Young 
(25-.36)  display  advertising  manager  for 
progressive  Zone  5  offset  weekly.  Good 
starting  salary  plus  incentive.  Send 
complete  resume  with  a  recent  photo 
to:  Box  1594,  Editor  &  Publisher. 

ABOVE  -  AVERAGE  OPPORTUNITY 
for  experienced  adman  good  in  sales 
and  layout.  Ideal  location  near  moun¬ 
tains,  desert,  ocean,  fno  smog)  in 
growing  community.  Write:  Adv.  Mgr., 
Daily  Ledger-Gazette,  P.  O.  Box  711, 
Irfincaster.  California. 

DISPLAY  ADVER-nSING  .SALES¬ 
MAN.  Permanent  iwsition  with  5-day 
l>rogressive  daily.  Good  pay,  pension 
plan  and  other  l^nefits ;  congenial  staff 
— excellent  hunting  and  fishing.  Co¬ 
lumbia  Basin  Daily  Herald,  Moses 
Lake,  Washington. 

SALESMAN  strong  on  layout  and 
merchandising  for  growing  young 
group  of  offset  suburban  weeklies — a 
good  opiK>rtunity  for  a  good  man.  Give 
:ige,  education,  employment  history, 
photo  and  income  requirement.  News- 
Iiaper  Printing  Oorp.,  Box  528.  Albu¬ 
querque.  New  Mexico. 


SUBURBAN  NEWSPAPERS  adding 
to  their  retail  :idvertising  staff,  invite 
inquiries  from  experience  men.  Zone 
2.  Box  1675,  Editor  &  Publisher. 


WANTED! 

One  Retail  Salesman  who  can  think  on 
his  feet — lie  fast — accurate  .and  de¬ 
termined.  Layout  ability  a  must!  Sal¬ 
ary,  commission,  car  allowance.  Send 
complete  I'esume  including  picture  and 
sample  layouts  to:  R.  C.  Hawthorne, 
Advertising  Manager,  Sun-Sentinel, 
Pompano  Beach,  Florida. 


EDITOR  needed  for  small  daily  in  ideal 
western  mountain  city.  Must  be  good 
writer,  digger  and  willing  to  work  and 
run  a  3-man  department  intelligently. 
The  right  man  can  make  a  top  salary 
with  plenty  of  other  benefits.  Prefer 
someone  who  can  do  column  once  a 
week  and  share  editorial  i>age  responsi¬ 
bility.  Most  have  camera  and  d&rk- 
room  experience.  Box  1518,  Editor  & 
Publisher, 


MANAGING  EDITOR — Award-winning 
Leesburg  Virginia  weekly.  Have  167- 
year  heritage  and  future  growth  with 
Dulles  Airport  in  County.  Require  edi¬ 
torial,  offset  makeup  experience,  hard 
work,  age  30  to  46,  excellent  refer¬ 
ences.  Prefer  Virginia  area  back¬ 
ground.  Join  us  by  July  1.  Write  full 
bio,  clippings  and  ph(^  with  inter¬ 
view  request  to:  Publisher,  Loudoun 
Times-Mirror.  care  5232  Lee  Highway, 
Arlington-7,  Virginia. 


POLICE  BEAT  OPEIN.  Send  resume 
and  salary  to:  Phil  Wagner,  Casper 
Morning  Star,  Casper,  Wyo. 

WANT  EXPERIiaiCED  NEWSMAN 
who  has  served  as  reporter,  feature 
writer,  wire  editor.  Small  Ohio  daily. 
Good  pay.  Give  references.  Box  1620, 
Editor  &  Publisher. 

ALL-AROUND  SPORTS  department 
man  for  7-day.  34,000  circulation  daily 
in  San  Francisco  Bay  Area.  Box  1576, 
Editor  &  Publisher. 

EDITOR  for  Zone  5 — 7,000  circulation 
— 6  evening  publication.  Guide  staff  of 
6  with  a  professional  attitude,  includ¬ 
ing  meeting  deadlines;  also  some  edi¬ 
torial  writing.  Opening  available  in 
30-60  days.  Write  full  background, 
references  and  salary  expected.  Box 
1558,  Editor  &  Publisher. 


GOVBRNMH»ITAL  REPORTER,  ex¬ 
perienced,  needed  by  100,000  circula¬ 
tion  midwest  Sunday  newspaper.  Little 
routine,  mostly  in-depth  writing.  Write 
full  details  to  Box  1570,  Editor  &  Pub¬ 
lisher. 

fXlPY  READER  for  morning  metro¬ 
politan  daily  Chart  Area  2.  Must  be 
experienced  with  proven  ability.  Box 
1596,  Editor  &  Publisher. 


LIBRARIAN 

Like  to  work  in  New  York  City? 
Weekly  business  publication  has 
an  immediate  opening  for  librar¬ 
ian.  Excellent  working  conditions, 
profit-sharing,  Christmas  bonus. 
Modern,  air-conditioned  offices. 
Familiarity  with  newspaper  field 
helpful,  but  not  essential. 

Box  1578 

Editor  &  Publisher 
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ABOVE  TOP  MINIMUM  for  top-notch, 
experienced  rewrite-general  assignment  | 
man.  Metropolitan  morning  daily. 
Chart  Area  2.  Box  1606,  Editor  &  Pub-  , 
lisher. 


DESK  MAN-REPORTER  for  Kentucky 
afternoon  daily.  Prefer  man  with  some 
experience,  but  will  consider  willing 
learner  with  good  background.  Good 
pay  and  opportunity.  Tell  all  in  first 
letter  to  Box  1605,  Editor  &  Publisher. 


DESK  MEN 

If  you  write  awkward  heads;  if  you 
don’t  know  how  to  put  the  pencil  to 
a  piece  of  wordy  copy;  if  you’re  not 
interested  in  a  newspaper  with  an 
imaginative,  aggressive  look,  don’t 
waste  the  postage.  If  your  newspaper 
thinking  works  the  other  way,  write 
Howard  Kleinberg,  News  Editor,  ’The 
Miami  News.  Miami,  Florida.  Enclose 
background  and  salary  requirements. 


GENERAL  ASSIGNMENT  REPORTER 
for  6-day  PMS  of  18.000  in  pleasant 
Central  Virginia  city.  Good  pay.  Prefer 
man  with  at  least  two  years’  experi¬ 
ence.  Box  1616,  Editor  &  Publisher. 


GRADUATE  ASSISTAN’TSHIP  —  Edi¬ 
torial  assistant  in  public  affairs  office. 
Academic  year  stipend  $1600,  plus 
waiver  of  fees.  Excellent  opportunity 
for  graduate  study.  Graduate  study  in 
journalism  not  offered.  Write  Public 
Affairs  Office,  Kent  State  University, 
Kent,  Ohio. 

REPOR’THR-DESKMAN  (OR  WOMAN) 
for  mid-Connecticut  A.M.  daily.  Com¬ 
petent.  energetic,  enterprising,  college 
graduate  with  minimum  2  years’  ex¬ 
perience  preferred.  Write  full  details, 
salary  required.  Editor,  Morning  Rec¬ 
ord,  Meriden,  Clonn. 


REPORTERS 

If  you  are  interested  in  joining  the  staff 
of  one  of  the  country’s  largeat,  harfMt- 
hitting  morning  metropolitan  dailies; 
being  associated  with  a  paper  which  is 
recognized  for  its  ’’let  the  chips  fall 
where  they  may”  editorial  policies; 
superior  salary  (ranging  from  $98.00 
to  $176.00  weekly  to  start),  vacation 
and  other  benefits:  and  are  a  college 
graduate,  between  20  and  35  years  of 
age;  write  Box  1624,  Elditor  &  Pub¬ 
lisher.  Enclose  snuill  photograph  with 
letter.  Work  samples  not  necessary. 
Area  5. 


REPORTER  to  cover  city,  state  affairs 
in  Vermont’s  capital  city.  Write,  giving 
background,  date  available,  salary  ex¬ 
pected  to;  Managing  Hlditor,  ’Times- 
Argus,  Barre,  Vermont. 


REPOR’TERS,  DESKMEN,  for  daily 
newspapers  in  E&P  Zones  5.  7  and  8. 
Experienced  or  qualified  beginners. 
Send  full  typewritten  resume,  refer¬ 
ences  to:  Inland  Daily  Press  Assn., 
7  S.  Dearborn,  Chicago  3,  Ill. 


SPORTS  COPY  READER 
Top  man  needed  immediately  for  Zone 
2  metropolitan  morning  daily.  Will 
consider  only  active  newsman  in  his 
30’b,  whose  references  will  check  A-1. 
Must  have  copy  reading  experience  and 
sports  background.  $189  top.  No  begin¬ 
ners,  drifters  or  dreamers.  Box  1638, 
Editor  &  Publisher. 

i  WOMEN’S  PAGE  ASSISTANT.  Knowl- 
i  edge  of  camera  desirable.  Staff  a<Mi- 
j  tion.  Seven-day,  34,000  circulation 
daily  in  San  Francisco  Bay  Area.  Box 
1630,  Editor  &  Publisher, 


CLASSIFIED 
Advertising  Rates 

Us*  Rates  EACH  CONSECUTIVE 
IssertioB 

SITUATIONS  WANTED  (Paysbit  with 
order)  4  timts  ®  80c  per  lint  tack 
insortion;  3  timet  @  90c;  2  9  $1-00; 
1  time  Sl-10  per  line.  If  keyed,  add  50c 
for  box  terrice  and  count  as  1  addi¬ 
tional  lini  in  your  copy.  3  linn  minimum. 
Air-mail  servict  on  blind  adl  $1.00  extra. 
Do  not  sand  irreplaceable  clippinps,  etc. 
in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  El^ 
cannot  bt  respontibit  for  their  return. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  $1.25  per  line  each  insertion; 
3  timts  9  $1.35;  2  9  $1-45;  1  timo 
$1.55  per  line.  If  keyed,  add  50c  for  box 
servict  and  count  as  1  additional  lino  in 
your  copy.  3  lints  minimum.  Air-mail 
service  on  blind  ade  51-00  extra. 
MEASUREMENTS  AND  CHARGES: 
E&P  classified  advertisinp  is  set  in  6-point 
type.  Advertisements  set  completely  in 
6-point  up  to  ■  maximum  of  20  lints, 
without  white  spxce,  display  heads,  etc., 
will  bt  billed  et  the  specified  rate  (see 
rate  chart  of  various  numbers  of  instr- 
tions)  on  a  line  count  basis.  For  txampit, 
an  advertisement  of  ten  lines  will  be 
billed  at  10  timet  the  classified  line 
rate,  etc. 

Advertisements  using  extra  white  space 
and/or  display  haadt,  text,  or  sionaturo 
in  Vogue  Light  8,  10,  12,  or  14-point 
maximum,  will  bt  chargtd  by  agati  rult 
measurement — (14  lines  per  inch)  at 
thi  prevailing  rate  for  the  numbtr  of 
insertions. 

DISPLAY  CLASSIFIED:  Tho  use  of 
rulos,  boidfacf,  cuts,  or  other  decerationt 
changtt  your  classifitd  ad  to  “clataHltd 
display.”  Tha  rate  far  ClanMid  Display 
it  $2.50  per  agate  lino— $35  per  celamn 
inch  minimum  space. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuaedoy.  5:00  P.M. 
Count  five  avtragt  erordt  to  tho  line.  No 
abbreviations.  B«  holden’  identities  held 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publishtr  resmvts  tbp  right  to 
edit  all  copy. 

Editor  &  Publisher 

850  Third  Avo..  N.  Y..  N.  Y.,  10022 
Phono  PLoxa  2-7050 


HELP  WANTED  ! 

HELP  WANTED 

HELP  WANTED 

HELP  WANTI.! 

Mitcellaneouy 


TWO  OPENINGS:  We  need  a  young 
reporter  for  one  of  our  new  bureaus 
and  a  thinking  newspaperman  for  our 
universal  copy  desk.  Both  jobs  require 
self-starters  and  men  with  experience 
are  preferred:  both  are  jobs  with  a 
future.  Apply:  Managing  Editor, 
Morning  News,  Savannah,  Georgia. 


YaUNG  REPORTER— Fire  beat,  edu¬ 
cation  and  some  sports.  Accuracy, 
speed,  ability  with  people  essential. 
Good  working  conditions,  benefits. 
Afternoon  daily  in  central  New  York 
medium-size  college  city.  Box  1610, 
^itor  &  Publisher. 


ASStlCIATE  EDITOR 
Growing  national  magazine  neecls  high¬ 
ly  skilled  writer  to  rover  80cit>-economic 
topics  of  interest  to  young  doctors. 
NYC  area.  To  ?9,0U0.  Box  1672,  Editor 
&  Publisher. 

CITY  EDITOR  —  Heiuilines,  editing. 
Cai>able  of  directing  staff  of  10.  Six 
afternoon  daily,  14.000  circulation. 
Eastern  Zone  7.  Write  fully.  Box  1666, 
Editor  &  Publisher. 

COXTRTHOU.SE-tXlUNTY  EDITOR  for 
afternoon  Zone  5  daily.  Must  know 
camera,  l>e  strong  on  features  with 
pictures.  Insurance  and  hospitalization 
l>enefit8  otfere^l.  Box  1668,  Editor  & 
Publisher. 

D  ES  K  M  A  N 

w'ho  will  do  everj'thing  for  Zone  2 
suburban  daily.  Minimum  3  years’  ex¬ 
perience.  Five-<lay  week,  but  no  job  for 
faint-hearted.  Some  si)ecial  assignment 
reiK>rting.  Ideal  second  step  for  young 
man  for  wc»mun)  seeking  to  move  up.  j 
Box  1654,  Editor  &  Publisher. 

EDITOR-IN-CHIEF  wanted  immediate¬ 
ly  by  established,  fast-growing  midwest 
r^ional  business  and  industrial  maga¬ 
zine.  Excellent  opjxirtunity  for  creative 
“take  charge”  man.  30  to  35,  who  loves 
to  write  and  e<lit  business,  financial, 
industrial  news  with  emphasis  on  con¬ 
tent  devekqmient.  For  details,  send 
<'omplete  resume  including  photo  and 
salary  re<iuirements  to  Bo.x  1648,  Edi¬ 
tor  &  Publisher. 

EXPANDING  47.000  smi’RBAN  DAILY 
with  high  standanls  and  opiiortunity 
for  advancement  will  pay  top  wagw  for 
r^irter-rewrite  man  with  at  least  2  to 
3  years’  exjierience.  ('hart  Area  2.  Box 
1680,  Edit<»r  &  Publisher. 


EXPANSION  OF  NEWSPAPER  and 
field  plus  imi>ending  promotions  pr^ 
vides  several  i>ermanent  fulltime  posi¬ 
tions  on  the  statf  of  the  Columbia 
(Mo.)  Daily  Tribune.  We  are  interested 
in  men  or  women  with  desk  ability  or 
who  can  cover  general  assignments, 
KfKirts  or  women’s  news.  Photographic 
ability  welcome.  Newspai»er  situated  in 
growing  state  university  and  college 
community  with  important  medical 
center.  Address:  Managing  Editor,  Co¬ 
lumbia  Daily  Tribune,  (Columbia,  Mo. 


EDITORIAL  VNTIITER— TO  $200. 
E<lit  i>age.  Exp’d.  on  daily.  E.  ('oast. 
HE.\DLINE  PERSONNEL  (Agency* 

56  W.  45  St.,  New  York,  N.Y.  10036 

EXPERIENCED  REPORTER  for  m€v 
4iium-sized  daily  in  (^hart  Area  2.  city 
of  50,000.  Opiiortunity  for  advanci^ 
meat  to  copy  desk.  Box  1645,  Editor 
&  Publisher, 

MALE  general  assignment  reporter  for 
upstate  N.Y.  daily  (P.M.)  G<kh1  oi>- 
l>ortunity  for  a  l>eginner  or  young  man 
with  limited  experience.  We’re  willing 
to  train  aggressive,  alert  man  who  can 
meet  high  statulaids.  Box  1655,  Editor 
&  Publisher. 

METROPOLITAN  morning.  Sunday 
newspaper — Chart  Area  8 — has  immedi¬ 
ate  openings  for  qualifie<i  copy  readers. 
Tliis  is  an  ideal  situation  for  young 
lxH>ple  who  wish  to  move  out  of  the 
small  pai>er  categorj’.  Give  full  <letails 
of  e<lucation  and  work  experience  in 
first  letter  to  Box  1616,  E<litor  &  PuIh  ' 
iisher. 

NEW  ENGLAND  DAILY  o.OOf*  circu¬ 
lation  seeks  comjietent  newsman — desk, 
reiK>rting,  features,  handle  camera. 
Second  man  on  5-man  staff.  Write 
fully.  Box  1652,  Editor  &  Publisher. 

NEWS  EDITOR  for  large,  award-win¬ 
ning  w'eekly  North  of  Boston.  Excellent 
opI>ortunity  for  capable,  all-ro\ind  jour¬ 
nalist.  Expansion  program  underway  to 
pro<luce  finest  pai>er  in  New  England  ? 
Full  details  to  Box  1662,  Editor  &  Pulw 
lisher. 

PUBLICATIONS 

OPPORTUNITY 


Excellent  career  opportunity 
with  prominent  life  insurance 
company  located  in  New  Eng¬ 
land.  Must  assume  responsibility 
for  one  weekly  and  two  monthly 
publications  with  aid  of  experi¬ 
enced  staff.  Aptitude  for  man¬ 
agement  plus  writing  and  pro¬ 
duction  experience  required. 
Send  I’esume  stating  salary  ex¬ 
pected  to: 

Box  1665,  Editor  &  Publisher 

REPORTER — Immediate  opening.  Gen- 
enil  news  and  features  on  p.m.  daily, 
six  days.  Photography  helpful.  Ck)llege 
town  of  20,000.  Give  experience.  e<iu- 
CAtiun,  references  first  letter.  Tribune, 
Fremont,  Nebr. 

REPORTER- WRITER 
Pnaluce  interpretive  features  for  na¬ 
tional  business  magazine.  Zone  2.  $S,- 
000  to  $12,0(K) — or  more.  Box  1670. 
Etiilor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  Identification 


SEA.SONEl)  COPYREADER  —  Not  a 
beginner,  but  capable  and  experienced 
in  handling  top  news  stories.  We  want 
a  |>erson  who  is  professionally  mature, 
will  merit  promotion,  and  have  solid 
scholastic  background.  Please  include 
references  and  salary  re<|uircments.  We 
olfer  an  :ittractive  scale  and  unusual 
fringe  lienefits.  Metroj)olitan  morning 
|ia|ier  in  Zone  o.  Uo.v  1661,  Editor  & 
Publisher. 

WE  NEED  A  GOOD  DE.SK  MAN  to 
take  iidvantage  ot  a  gocxl  opportunity 
now  and  preitare  himself  for  an  even 
lietter  future.  If  you're  that  man  — 
have  a  gotnl  education  and  are  confi¬ 
dent  that  you  can  httld  your  own  on 
a  top-Hight  teiim  of  newsmen — we  can 
make  it  interesting  for  you.  Top  pay, 
Ijenefits  and  working  conditions  on  this 
growing  a.m.  with  a  circulation  of  over 
125,0l>t>.  We  itrefer  someone  under  35 
with  several  years’  tlaily  experience. 
Zone  3.  Please  state  when  you  might 
lie  available  for  interview  and  employ¬ 
ment.  Box  16S4,  Editor  &  Publisher. 

YOUNG.  CO-OPERATIVE  REPORTER 
Write:  Managing  Etlitor 

Pekin  Daily  Times,  Pekin.  III. 

Free  Lance 

SEEN  ANY  FUNNY  TYPOS? 

The  Lew  Little  Syndicate,  210  Post  St., 
Suite  915.  San  bVancisco,  will  pay  $2 
to  first  contributors  of  humorous  news¬ 
paper  typos  or  double-meanings  ac¬ 
cepted  for  syndicate’s  new  “Press 
Gremlins"  and  "Funnyboners”  features. 
Clip  must  show  page  folio.  ' 

FRE&LANCE  WRITER 
Free-lance  writer,  siiecializing  in  hu¬ 
man  interest  stories,  for  expanding  na¬ 
tional  newsi>ai>er.  Get  in  on  the  ground 
floor.  Send  resume  to: 

Marvin  S.  Weiss.  Asso.  Editor, 

THE  NATIONAL  INSIDER 
2713  N.  Pulaski  Rd.. 

Chicago,  Illinois  66639 

FREE-LANCE  WRITERS,  with  cam¬ 
era,  to  handle  feature  assignments. 
Articles  on  local  stores  for  two  trade 
magazines.  Box  1683,  Editor  &  Pub¬ 
lisher. 

Mechanical-Fraductitm 

ROTARY  PRESSMAN.  Goss  32-page 
Decker  press  with  color  hump.  Color 
experience  required :  pride  in  his  prod¬ 
uct  also  essential.  A.M.  operation.  Daily 
News,  Box  1660,  Anchorage,  Alaska. 

FLOORMAN  for  A.M.  paper.  Ad  and 
page  makeup.  Must  be  fast  and  ac¬ 
curate.  S4.80,  37^  hours.  Daily  News, 
Box  1660,  Anchorage,  Alaska. 

FLOORMEN  for  large  daily  newspaper 
in  Southern  California.  Experienced  ad 
men  and  make-up  required.  35-hr. 
week,  group  insurance,  sick  leave,  etc. 
Nite  shift,  $144.10.  Contact:  Composing 
Rni.  Supt.,  San  Gabriel  Valley  Daily 
Tribune,  2037  W.  San  Bernardino  Rd., 
West  Covina.  Calif. 

‘  EXPERIENCED  MEN  for  daily  news¬ 
paper  production  departments  in  E&P 
Zones  5,  7  and  8,  Send  full  typewritten 
details  to:  Inland  Daily  Press  Assn., 

7  S.  Dearborn,  Chicago  3,  Ill. 

PRESS  FOREMAN,  Duplex  experience, 
Zone  1  New  England  evening  daily 
8,000  circulation,  city  16,000.  Good 
wages  for  young  man  with  experience. 
Box  1637,  Editor  &  Publisher. 

OPERATORS  exi>erienced  on  ad  ma¬ 
chines,  Intertype  G4-4.  35-hr.  week, 
group  insurance,  sick  leave,  etc.  Nite 
shift,  $144.10.  Contact:  Composing  Rm. 
Supt.,  San  Gabriel  Valley  Daily  Tril>- 
une,  2037  W.  San  Bernardino  Rd., 
j  West  Covina.  Calif. 


OPERATOR-MACHINIST  TTS  Inter¬ 
type.  Nights.  Air-conditioned.  Oiien 
shop  .  .  .  l>o<>k  plant.  $150.  Anzel,  611 
Broadway,  New  York-12,  N.  Y'. 

PRESS-STEREO  combination  men  for 
large  daily  newspai^er  in  Southern 
California.  35-hr.  week,  group  insur- 
:ince,  sick  leave,  etc.  Wages :  scale. 
Contact:  Pressroom  Supt.,  San  Gabriel 
Valley  Daily  Tribune,  2037  W.  San 
Bernardino  Rd.,  West  Covina,  Calif. 


JOB  OPPORTUNITIES  oi 
vania  Newspapers.  Our  mv 
well-qualified  re|>orters.  ed. 
tising,  circulation  and  back 
sonnet.  Write  PNPA,  2717 
St.,  Harrisburg,  Pa.  17110, 
cation  form. 


Photography 


PHOTOGRAPHER  for  70.0'. 
tion  morning,  evening  nr. 
newspaiiers.  Would  like  sour  > 
3  to  5  years’  daily  newspapr 
ence.  Five-man  department  v,i 
35mm  photo  equipment.  Gooo 
wage,  advancement,  opiK>ri'ii 
learn  ROP  color.  VVrite:  lioU 
ham.  Chief  Photographer. 
Star,  Lincoln-1,  Nehr. 


Promotion 


COPYWRITER 

Advertising  department  of  Zona 
4  public  utility  wants  young 
man,  22-30,  with  journalism 
degree  and  reporting  or  :idver- 
tising  experience.  Writing  skill, 
thorough  knowledge  of  Eng¬ 
lish,  accuracy  and  imagin.ation 
required. 

Box  1450,  Eklitor  &  Publisher, 


PROMO'nON  MANAGER:  One  of  thr 
nation’s  top  organizations  has  immedi¬ 
ate  permanent  position  on  its  chart  2 
morning  paper  for  an  EXPER1E24CI^. 
creative,  hard-hitting  man  who  can  de¬ 
velop  and  direct  all  phases  of  news¬ 
paper  promotion,  public  relations  and 
research.  Must  have  the  drive  to  ac¬ 
complish  and  build.  Top  job  for  rigin 
man.  Write  full  details  with  salsn 
requirements  to  Box  1608,  Editor  i 
Publisher. 

Public  Relations 

MAJOR  CmCAOO-AREA  UNITEBSITI 
has  openings  on  expanding  public  re- 
lations  staff  for  exierienced  reporter- 
writers.  Must  be  able  to  research  and 
write  in  depth  in  the  physical  or  soda 
sciences  or  humanities.  Elxcellent  salsrj 
and  fringe  benefits  for  professionali 
with  proven  media  experience.  Boi 
1660,  Eklitor  &  Publisher. 


Nationally  Known 

Newspaper  Advertising 
Service 

Seeks  dynomic  executive>level 
SALES  REPRESENTATIVE 
Position  requires  extensive  travel 
and  wide  experience  in  the  news¬ 
paper  retail  advertising  field.  Sub¬ 
mit  full  resume  and  recent  photo 
to  Box  ISSS.  Editor  &  Publisher. 


TRADE  SCHOOLS 

Linotype  School 


OHIO  UNOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotyi>e,  Intertypa  Instruction 
Free  Information 


SITUATIONS  WAIVTED 

Academic 

SCIENCE  JOURNALISM,  raagazin 
and  book  courses  are  what  I  coc 
teach  for  you.  Science  editor  with  1 
yeara  of  magazine  and  book  experieni 
— MA  in  journalism.  Box  1647,  Edik 
&  Publisher. 
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Si  uatlons  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


idministraliff 

col^  ROLLER-AUDITOR 
OP-  OE  MANAGER 

Colleee  .Jned.  Experience  in  all  de- 
partmen-  Excellent  references.  Stronpr 
on  meth  »  and  procedures.  Will  accept 
any  re:  nnble  offer.  Box  1601,  Eiditor 
&  Publ  .  cr. 


'.UCCESSFUL 
GEi  ERAL  MANAGER 

and  I’U'  ;  >her  seeks  opening:  in  lop 
or  bai  -hop  job.  Experience*!  small, 
metrop  lit.nn  and  chain  general  man- 
nKement:  a  cost-cutter,  and  builder 
of  circti.ation  and  advertisinir.  Know 
all  deria:  tments,  including  mechanical 
and  laljor  relations.  Opportunity  more 
important  than  salary.  Box  16i)5,  E<li- 
tor  a  I'oldisher. 

irtists-Cartoonists 


MAN.  65.  with  32  years  of  newspaper 
retouchinpr  experience,  would  like  to 
make  a  connection.  Perfect  health  and 
the  best  of  reference.  Box  1603,  Eklitor 
&  Publisher. 


EDITOKIAI,  CARTOONIST,  32.  Ko¬ 
rean  veteran,  defrree  plus,  publishecl  in 
9  midwest  dailies;  while  navy  journ.al- 
ist  in  Pacific,  illustrate*!  for  series  pub¬ 
lished  in  Honfdulu  .Advertiser.  Back¬ 
ground  includes:  radio  and  6  years’ 
learhinv  -sme  in  Latin  America.  Box 
16.')3,  hslitor  &  Publisher. 


Circulation 

aRCULATION  MANAGER  twelve 
years.  Seeks  new  challentre.  Write  for 
complete  resume.  Box  1628,  Editor  & 
Publisher. 


rmail.ATION  manager.  14  years’ 
experience  all  phases.  Mature,  family 
man.  Consider  any  offer  with  future. 
Box  1677,  Editor  &  Publisher. 


YOUR  GAIN— SOMEONE’S  LOSS 

With  the  hirinpr  of  this  circulation 
manaaer’s  11  years’  experience  on  your 
6  to  2.'>-M  d,ail.v  p.m.  His  cost-conscious, 
creative  anil  aR-^ressive  promotions  will 
please  you:  also,  his  thorough  knowl- 
edae  of  the  "Little  Merchant  System’’ 
,and  “Home  Delivery."  Married,  asre  41. 
Complete  resume — top  references.  Zones 
4,  6,  8.  Box  1651,  Editor  &  Publisher. 


Classified  Advertising 

CLASSIFIED  MANAGER  22,000  daily, 
aye  38,  family  man,  desires  to  relocate 
Zones  5,  7,  8  or  9.  Box  1577,  Editor  & 
Publisher. 


MR.  PUBUSHER: 

Want  to  improve  your  classified  reve¬ 
nue?  Let  us  show  you  how  to  take 
full  advantage  of  this  boominy  market. 
You  name  your  particular  problem(s). 
We’jl  solve  one  or  ■  all  to  your  satis¬ 
faction.  Confidential.  Box  1559,  Editor 
&  Publisher, 


CAM.  33,  experienced,  plus  a  bonus 
you  don’t  often  find.  Located  in  west, 
but  consider  any  area.  Want  15M 
daily  or  better.  Box  1612,  Editor  & 
Publisher. 

Dispatch 

piSPA’TCH  AND  SER\HCEd^p^^toi^ 
head  with  10  years’  experience  on  fast- 
moviny  morniny,  eveniny  and  Sunday 
publication  with  170.000  circulation  de¬ 
sires  chanye.  Capable  of  oryaniziny 
and  directiny  any  size  operation.  Best 
of  references.  Aye  42.  Box  1622,  Edi¬ 
tor  &  Publisher. 

Display  Advertising 

AD  DIRECTOR.  41,  will  train  anil  di- 
r^  staff  to  yreater  yoals.  Now  eni- 
Ployeil  25-50M  daily,  S  years’  proven 
experience  as  ad  director.  Ivy  I.«ayue 
yrad  who  is  stable,  sober,  cneryetic  nnd 
family  man.  Resume  on  reiiuest.  Box 
1656,  Editor  &  Publisher. 


Display  Advertising 

ADVERTISIXO  MANAGER- SALESMAN 
Larye  weeklies  —  local,  national  ac¬ 
counts.  Ambitious,  reliable,  promotional 
abilities.  Aye  55.  Box  1591,  Editor  & 
Publisher. 


ADVERTISING  IS  MY  JOB 

Successful  Ad  Director  wants  job  on 
il.aily.  Ixmy  hours  I  enjoy  but  office 
IMilitics  is  m.v  reason  for  leaviny. 
Eiyhteen  years’  advertisiny  experience, 
doubliny  u|>  as  business  manayer. 
Box  1661.  Elitor  &  Publisher. 


SPECIAL  SEtTIO'N  SALES  and  shop- 
iny  center  promotion  coordinator  from 
one  of  top  10  newspaiiers  seeks  jiosi- 
tion  as  hnril-.selliny,  hard-workiny  ad 
manayer,  Youny--colleye  yraduate — na¬ 
tional  and  retail  experience.  Box  1649, 
Iklitor  &  Publisher. 


SnCCES.SFlTL  SALESMAN  seeks  op- 
IK>rtunity  in  advertisiny  space  sales. 
N.Y.  resident.  Box  16H2,  Editor  & 
Publisher. 


Editorial 


COMPLETE  editor,  reporter,  idea  man. 

Midwest,  Southwest. 

Box  1501,  Elditor  &  Publisher. 


DESK  MAN.  38.  slot  experience;  con¬ 
scious  of  libisl  and  relate  sins.  Allan 
R.  Weyemer,  1937  Green  Street,  Harris- 
bury,  Pa.  Phone:  233-0867.  Area  code 
717. 


MANAGING  EDITOR.  Area  2  farm 
mayazine,  39,  sinyle;  top  colleye  retxyrd 
— skilled  writer — versatile  talent;  seeks 
spot  with  Florida  newspaper,  maya¬ 
zine.  trade  association,  business  firm  or 
related  fields.  Available  September.  Box 
1516,  EMitor  &  Publisher. 


WRTTE3R-EJDITOR :  Youny  Yale  stu¬ 
dent,  Marine  officer — varied  editorial 
experience — seeks  journalism  position. 
Box  1519,  EUitor  &  Publisher. 


WORKING  NEWSMAN  seeks  chanye; 
any  editorial — or  mayazine.  Box  1567, 
Elditor  &  Publisher. 


COLLEXJE  STTIDEINT  seeks  summer 
employrment  on  daily  newspaper  as  re¬ 
porter.  Hardworker,  some  experience 
and  anxious  for  additional  traininy. 
Box  1618,  Elditor  &  Publisher. 


COPYREIADER — 17  years’  experience 
rim,  slot,  news,  makeup.  Fast,  ac¬ 
curate,  sharp  heads.  Box  1627,  Elditor 
&  Publisher. 


EIDITOR-DESKMAN:  Nine  years  with 
award-winniny  small  daily,  seeks  ex¬ 
perience  with  laryer  paper.  Area  8 
or  9.  Box  1614,  Elditor  &  Publisher. 


MANAGING  EDITOR  of  small  town 
New  Enyland  daily  wants  copy  desk 
position  on  larye  city  paper.  Con¬ 
scientious,  ambitious,  yood  family  man. 
Box  1597,  EMitor  &  Publisher. 


SEASONED  NEDVSMAN  offers  efficient 
desk,  solid  reportiny  and  feature  skills 
to  weekly  or  non-metro  daily  any¬ 
where  except  prairies.  Samples,  refer¬ 
ences.  Box  1617,  Eiditor  &  Publisher. 


SPORTS  EDITOR-NEWSMAN,  thor- 
ouyhly  experienced.  Award-winniny 
columnist.  Can  direct  staff  or  take 
direction;  can  use  camera.  Married, 
have  family.  Need  quick  connection — 
will  yo  anywhere.  Box  1499,  Eklitor  & 
lAiblisher. 


WIRE-MAKEUP  EDITOR  seeks  quality 
paper  where  merit,  skill  rewarded.  Jlox 
1619,  Eklitor  &  Publisher. 


AMERICAN  JOURNALIST  workiny 
on  British  paper  seeks  challenyiny  job 
Britain/Continent.  Northwestern  Uni¬ 
versity  yraduate.  News  experience  in 
States.  Britain.  Box  1663,  Eklitor  & 
Publisher. 


CONSERVATIVE,  anyry,  31,  briyht. 
sees  everythiny  in  New  York  from  Fair 
to  rent  strikes  throuyh  blue  ylasses: 
wants  to  let  off  steam  in  features,  spe¬ 
cial  coveraye-  -you  name  it.  Try  me  I 
Box  1674,  Editor  &  Publisher. 


Editorial 


AWARD-WINNING  NEW.SMAN.  (33). 
13  years’  experience.  Five  years  man- 
!  ayiny  editor  top  20,OCO  -f  daily.  Col- 
i  umnist,  editorial  writer,  desk,  makeup, 
I  wire,  supervisory.  Emiiloyeil:  refer¬ 
ences.  Have  ability — will  show  it!  Re¬ 
locate  anywhere.  Box  1673,  Editor  & 
Publisher. 


COPYREADER  or  anythiny  siairts. 
University  of  Mo.  BJ  yrail.  Fifteen 
years’  newspnrier  experience.  Aye  42. 
physically  sound.  Navy  veteran,  meticu¬ 
lous.  (rtKsI  references.  Operateil  own 
office  supplies  business  past  7  years. 
Available  after  .May  31.  E.  A.  Men- 
ninyer,  Jr.,  Box  621,  Stuart.  E’la. 


railTOR  —  P.  R.  MAN 
.Seasoneil  editorial-press  relations  man 
seeks  slot  with  .solid  publisher,  ns.so- 
ciation  or  business  firm.  Mayazine, 
publicity  awards.  Chicayo  area  only. 
Box  1678,  Eklitor  &  Ihiblisher. 


INVASION :  Three  Enylish  journalists 
arriviny  America  September  would  a|>- 
preciate  job  or  interview  offers. 

COPY  EDITOR  (30),  14  years’  all- 
around  experience.  Inst  two  runniny 
briyht.  thriviny  weekly. 

REPORTER  (22),  5  years’  yeneral 
experience  includiny  copy  editiny/lay- 
out.  particularly  keen  “in  depth”  and 
feature  writiny. 

WOMAN  REPORTER,  attractive.  22. 
runs  woman’s  and  social  payes,  but 
has  all-around  experience. 


All  do  shorthand.  Any  replies,  queries 
welcome.  Box  16.59.  Eklitor  &  Publisher. 


REIPORTER  small  daily  northeast 
seeks  spot  meilium.  metro  daily.  7’2 
years  varieil  reportiny.  editorial  expe¬ 
rience.  Clips  will  speak  for  themselves. 
B.S..  family.  Box  1671,  Eklitor  &  Pub¬ 
lisher. 


RE.SOURtlEinTL  MANAGING  EDI- 
'rOR.  18  years’  experience — repeated 
awards,  st.aff  leader.  API  orienteil — • 
seeks  career  advancement.  Box  1679, 
Eklitor  &  Publisher. 

Employment  Agencies 

^^iDiroRTT^REPORri^ 

National  cleariny  house  for  competent 
personnel  coast  to  coast  at  no  charye 
to  employer.  Phone,  Write  or  Wire 
ITEADUNE  PERSONNEL  (Ayency) 
56  W.  45th  St..  N.Y.C.  212  OX  7-6728 


EDITORIAL 

We  specialize  in  Elditorial  and  support- 
in  staff  placements  throuyhout  the 
U.S.  Ayency  is  discreetly  operated  for 
the  benefit  of  Employers  and  Elmployees. 
PRESS 

Ehnployment  Service 
1107  National  Press  Buildiny 
Washington,  D.  C.  tel. :  638-3392 

Free  Lance 

ALASKA?  Research  work,  publicity 
and  photography  in  Alaska  and  Yukon. 
Fourteen  years’  experience.  Write: 
Northern  Research,  Box  1601,  Anchor¬ 
age,  Alaska. 


TOP  SCIEINCB/AEROSPACE  WRITED 
available  to  cover  nation’s  vital  space 
program  from  base  at  NASA’s  Manned 
Spacecraft  Center,  Houston,  Tex.  Daily 
or  weekly  syndicated  column  or  on 
assignment.  Box  1609,  Eklitor  &  Pub¬ 
lisher. 


PRIZE-WINNING  N.  Y. 
PHOTOGRAPHER-JOURNAUST 
seeks  assignments  in  the  big  city — 
World’s  Fair,  the  Village,  you  name  it! 
Newspaiier,  magazine  experience.  Box 
1658.  Eklitor  &  Publisher. 


REPOR’TED  -  PHOTOGRAPHER.  10 
years’  experience,  can  generate  news 
and  features  concerning  management, 
merchandising,  construction,  transpor¬ 
tation  and  travel.  New  York  nnd  ad¬ 
jacent  states.  Box  1681.  Eklitor  &  Pub¬ 
lisher. 


YOU  NAME  IT!  I’ll  cover  it  or  dig  it 
UP  for  you  in  Washington.  D.C.,  on  or 
off  Capitol  Hill.  Box  1626,  Editor  & 
Publisher. 
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Mechanical-Production 

PHOTO-COMPOSITION 
ENGRAVING  FOREMAN 
"rwenty  years’  printing  background  with 
larye  and  sm^l  dailies;  last  8  years 
devoted  to  foremanship  of  cold-type 
and  engrraviny  departments.  ESxperi- 
enced  with  Fotosetter,  Linoflim  and 
fast  etch.  Open  shop.  Box  1489,  Eklitor 
&  Publisher. 


PRODUCTION  MANAGER- 
MEJCHANICAL  SUPERINTE»IDE2^T 
Now  employed,  wants  change — yood 
reason.  Savings  guaranteed.  Hire  on 
trial  basis.  Non-union.  Twenty-five 
years’  experience  on  larye  dailies  and 
weeklies.  ’Thoroughly  competent  in  all 
phases  if  mechanical  operations  of 
newspapers-circulars.  Job  estimating, 
'ITS.  Photon,  color,  engraving,  ste^, 
letterpress,  hot  and  cold  type.  Married, 
family  man.  No  job  too  big  or  too 
small.  Any  area.  Box  1561,  Eklitor  & 
Publisher. 


TO  UNDEJRS’TUDY  top-flight  produc¬ 
tion  manayer  or  labor  relations  execu¬ 
tive.  Eiyhteen  years’  exposure  in  all 
phases  of  newspaper  and  graphic  arts 
field.  Box  1502,  Editor  &  Publisher, 


COMPOSING  .SUPEDIN’TEaiDEa^T 
Colleye  educated,  experience  and  effici¬ 
ent  in  latest  pro*»8ses.  Elxcellent  re*»rd. 
Box  1636,  Eklitor  &  Publisher. 


PRINTER’S  APPRER>mCB.  20,  two 
years’  experience:  high  IQ:  stable; 
married ;  all  offers  considered.  David 
Bilderback,  740  Madison,  Beaumont, 
Texas. 


PRODUCTION  MANAGER 
Trained,  experienced  in  p^uction 
management,  business  administration, 
industrial  relations.  Thoroughly  familiar 
latest  processes  and  technology  all  de¬ 
partments;  able  administrator  and  or¬ 
ganizer.  Box  1632,  Eiditor  &  Publisher. 

Photography 

YOUNG,  AWARD-WINNING  PHOTO  CHIEF 
wishes  challenyiny  position  with  100-M 
daily.  Will  accept  staff  job.  Box  1679, 
Eiditor  &  Publisher. 


IMAGINATIVE.  ENEDGETIC 
PHOTOGRAPHER 
seeks  position  in  Florida  or  Southwest. 
BJ.,  exiierience,  references. 

Box  1634,  Editor  &  Publisher 


Public  Relations 

PRIZE-WINNING  WRITED,  4  years’ 
seasoning,  seeks  southern  (California 
PR,  editing  or  sports  writiny  post.  Box 
1588,  Editor  &  Publisher, 


EDITOR  offers  fresh  outlook,  nearly 
20  years’  experience,  to  firm  needing 
new  life  in  company  publication,  other 
PR  work.  Chart  Area  9  preferred.  Box 
1639,  Editor  &  Ibiblisher. 


Now  in  PR  in  national  corporation, 
know  industrial  press. 

Handle  company  publication; 
some  advertising  experience. 
Elx-metropolitan  copy  editor 
and  Sunday  section  editor. 

Box  1631,  Eiditor  &  Publisher. 


ASPIRING  PR  MAN  figures  ho  has 
necessary  tools  after  7  years’  news¬ 
paper  experience  to  take  on  creative 
Public  Relations  job.  Has  covered  gov¬ 
ernment,  yeneral  assignments,  fea¬ 
tures.  Sharp  on  heads  and  layout. 
Some  camera.  Now  top  reporter,  col¬ 
umnist  on  northeastern  daily.  B.S.  in 
I^blic  Relations,  family.  Box  1667, 
Eiditor  &  Publisher. 


COLLEGE  OR  AGENCY  EHCHE  for 
idea  specialist  in  copy,  graphics.  Four 
years  PR.  industrial  copy,  promotion, 
photography,  management.  Age  26, 
B.S.  degree,  family.  Box  1657,  Eiditor 
&  Publisher. 


PUBLIC  RELA’nONS  -  PUBLICA- 
nONS.  Small  department  direiffor 
:ieeks  larger  opportunity.  Journalism 
degree:  newspaper  experience:  self¬ 
starter;  top  eilitor:  skilled  writer; 
knows  layout;  does  photography,  too. 
Box  1669,  Eklitor  &  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  L.  Brown 

Water  Over  the  Dam 


Editor  &  Publisher’s  80th 
birthday  slipped  by  unobsen’ed 
a  few  weeks  ago.  We  were  so 
busy  p:etting  out  a  Color  Issue 
and  two  large  Convention  Is¬ 
sues  that  we  didn’t  have  time 
to  celebrate. 

Browsing  through  the  files, 
particularly  some  previous  April 
Convention  Issues,  it  became 
apparent  that  E&P’s  history, 
going  back  to  the  founding  of 
r/ie  JourrMlist  in  1884,  pre¬ 
dates  the  establishment  of  most 
of  the  organizations  and  asso¬ 
ciations  which  meet  ev'ery  year 
at  this  time — ANPA,  AP,  UPI, 
ASNE.  (At  least  one  of  them — 
the  AP,  however — had  a  prede¬ 
cessor  organization  under  the 
same  name  but  a  different  cor¬ 
porate  foraiat.) 

The  only  point  of  mentioning 
this  is  to  comment:  “How  times 
have  changed.” 

A  copy  of  the  “Third  Annual 
Report”  of  the  Associated  Press 
in  its  present  non-profit,  coop¬ 
erative  setup,  dated  1896,  re¬ 
veals  that  total  operating  ex¬ 
penses  for  1895  were  $1,227,- 
335. 

By  1945,  according  to  E&P’s 
files,  AP  annual  expenses  had 
increased  to  $16,997,706. 

Last  month,  AP’s  total  reve¬ 
nue  for  1963  was  reimrted  at 
$44,030,275. 

In  1945,  the  United  Press’ 
annual  budget  was  $4,300,000. 
In  1963  it  was  $43,500,000. 

The  Bureau  of  Advertising 
reported  in  1946  that  its  annual 
revenue  for  that  year  would  be 
$725,000.  It  is  now  running 
around  $2,500,000. 

The  ANPA  was  launched  in 
1887  with  annual  dues  of  $25 
and  an  initiation  fee  of  $20.  By 
1947  its  annual  budget  had 
grown  to  more  than  a  half  mil¬ 
lion  dollars.  In  1964  it  will  be 
$1,750,000. 

Add  to  these  the  dues  struc¬ 
tures  of  NAEA,  NNPA,  NPPA, 
ICMA,  NCEW,  APME,  Inland, 
SNPA,  and  all  the  other  re¬ 
gional  and  state  organizations 
supported  by  newspai)ers  and 
the  amount  of  money  spent  by 
them  today  for  business-wide 
exchange  of  information,  news, 
research,  etc.,  runs  around 
$100,000,000  a  year. 

Then  add  the  $100,000,000  per 
year  that  newspapers  have  b^n 
spending  for  expansion  and 
modernization  of  plant  and 
equipment  annually  since  World 
War  II. 

It  all  adds  up  to  a  solid  testi- 
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monial  to  the  stability  of  the 
newspaper  business  and  its  fu¬ 
ture  prospects. 

« 

Sitting  around  the  luncheon 
table  early  this  week  with  a 
publisher-editor,  a  columnist- 
author,  and  a  news  ser\dce  ex¬ 
ecutive  we  were  discussing  a 
favorite  subject:  the  readership 
and  influence  of  editorial  pages. 

There  was  general  agreement 
that  too  many  editorial  writers 
and  editors  are  intent  on  writ¬ 
ing  about  something  different 
every  day.  They  will  editorialize 
on  a  water  or  sewer  project,  or 
endorse  a  political  candidate, 
then  wash  their  hands  of  the 
subject  with  the  thought  “that’s 
done.” 

The  publisher  said  if  Camp¬ 
bell  Soup  had  employed  that 
technique  in  its  advertising  over 
the  years  none  of  us  would  be 
eating  soup. 

In  other  words,  if  a  message 
is  worth  stating  it  is  worth  re¬ 
peating.  Most  advertisers  have 
found  that  repetition  builds 
reputation. 

Why  shouldn’t  it  work  on  the 
editorial  page?  If  a  newspaper 
has  a  point  of  view  it  wishes  to 
convey  to  its  readers,  why  not 
express  it  day  after  day?  Why 
not  even  rejjeat  “the  copy”  as 
some  advertisers  do? 

It’s  an  idea! 

If  forty  to  sixty  percent  of  a 
newspaper’s  subscribers  read  an 
editorial  on  a  ceilain  day,  an 
equal  number  will  miss  it.  Repe¬ 
tition  of  the  thought  on  sub¬ 
sequent  days  will  catch  many 
of  those  who  missed  it  the  first 
time,  and  may  influence  some 
who  w'ere  skeptical  after  the 
first  reading. 

• 

Detectives  Charged 
In  Reporter’s  Death 

Long  Beach,  Calif. 

Two  Long  Beach  detectives 
were  charged  May  5  with  felony 
manslaughter  in  the  fatal  shoot¬ 
ing  of  William  B.  Hunter,  re- 
jjorter  for  the  Independent, 
Press-  Telegram . 

The  complaint  was  filed 
against  Creighton  A.  Wiggins 
Jr.  and  Errol  F.  Greenleaf,  who 
were  fired  from  the  Long  Beach 
Police  Department  after  a  coro¬ 
ner’s  jury  returned  a  finding 
of  involuntary  manslaughter 
against  them. 

Mr.  Hunter  was  killed  April 
23.  He  was  shot  when  Wiggins 
lost  control  of  his  gun,  which 


discharged,  as  the  detectives 
played  “cops  and  robbers.” 

• 

Courthouse  Photo 
Blackout  Follows 
Change  of  Venue 

Minneapolis 

The  courthouse  where  the 
trial  of  St.  Paul  attorney  T. 
Eugene  Thompson  for  the  mur¬ 
der  of  his  wife  took  place  re¬ 
cently  has  been  ruled  off-limits 
for  news  photographers. 

The  rule,  adopted  by  all 
judges  of  the  Minneapolis  mu¬ 
nicipal  court  and  the  Hennepin 
County  district  court,  forbids 
the  taking  of  pictures  or  the 
making  of  voice  recordings  in 
connection  with  court  cases  any¬ 
where  in  the  building. 

The  order,  similar  to  one  in 
effect  in  federal  courts,  becomes 
effective  Jan.  1,  1965.  It  includes 
any  building  in  which  court  is 
conducted. 

Although  cameras  and  tape 
recorders  were  barred  from  the 
Thompson  trial  courtroom,  pho¬ 
tographers  and  broadcast  news¬ 
men  had  a  field  day  interview¬ 
ing  and  photographing  wit¬ 
nesses  and  jurors  in  the  build¬ 
ing’s  corridors  and  outside. 

Mr.  Thompson  had  won  a 
change  of  venue  from  St.  Paul 
due  to  the  extensive  press  cov¬ 
erage  of  the  investigation  and 
pretrial  proceedings.  His  accom¬ 
plice,  Norman  Mastrian,  won  a 
change  of  venue  to  Duluth  for 
the  same  reason.  He  was  con¬ 
victed. 

• 

Prizes  for  Staff 

Cincinnati 

Managing  Editor  Ralph  Hol- 
singer  announced  that  $100  will 
be  awarded  monthly  for  the  best 
stories  written  by  Cinvinnati 
Enquirer  staffers.  Five  prizes 
of  $20  will  be  given.  Judges  w'ill 
1)6  Bill  Waters,  news  editor.  Bob 
Firestone,  assistant  city  editor, 
and  Louise  Hurst,  women’s  fea¬ 
ture  writer. 

• 

Takes  Job  at  College 

Lafayette,  Ind. 

Merrill  Swedlund,  Indiana  edi¬ 
tor  of  the  Associated  Press  the 
last  eight  years,  has  joined  the 
Purdue  University  bureau  of 
information  as  a  writer  and 
manager  of  the  student  news 
bureau. 

Up  from  5c  to  10c 

Topeka,  Kans. 

The  street  sale  price  of  the 
Topeka  Daily  Capital  and  the 
State  Journal  was  raised  from 
5c  to  10c  on  May  1. 


2  Reporters 
J.  W.  Brown  \  rize 
For  Code  Ser  .^s 

Winners  of  three  aw;. ids  for 
journalism  were  annouii  d  this 
week  by  the  Deadline  Cli  i>.  New 
York  City  professional  ’.apter 
of  Sigma  Delta  Chi.  The  wards 
are  to  be  piesented  Ma  14  at 
a  dinner  at  the  Americiaia  Ho¬ 
tel. 

Richard  L.  Madden  and  Mar¬ 
tin  J.  Steadman,  Neto  York 
Herald  Tribune,  were  named 
winners  of  the  James  Wright 
Brow’n  Award  for  “distin¬ 
guished  journalistic  accomplish¬ 
ment  in  the  New  York  metro¬ 
politan  area  in  the  genei  al  field 
of  public  service.”  The  award 
was  in  recognition  of  “Our  Side¬ 
line  Legislators,”  a  series  of 
articles  by  the  two  Herald  Trib¬ 
une  reporters  dealing  with 
weaknesses  in  the  New  York 
State  Code  of  Ethics. 

Robert  A.  Caro,  Newsday,  re¬ 
ceived  honorable  mention  for 
his  series,  “Misery  Acres,”  deal¬ 
ing  with  mail-order  sales  of  real 
estate.  On  the  basis  of  .several 
entries  submitted  in  the  contest, 
the  New  York  World-Telegram 
was  singled  out  for  special  com¬ 
mendation  for  its  “alert,  con¬ 
sistent  attention  to  community 
problems  of  the  New  York  ai-ea 
in  the  best  traditions  of  jour¬ 
nalism.”  The  $250  cash  prize 
and  plaque  for  the  winner  are 
given  by  Editor  &  Publishbs. 

In  the  competition  for  the 
United  Nations  reporting 
award,  Earl  Foell  of  the  Chris- 
tiayi  Science  Monitor  was  se¬ 
lected  as  the  winner.  Max  Har- 
relson  of  the  Associated  Press 
and  Aaron  E  inf  rank,  Toronto 
T elegram,  were  given  honorable 
mention.  The  winner  receives  a 
$500  cash  prize  and  a  plaque 
contributed  by  International 
Telephone  and  Telegraph  Cor¬ 
poration. 

The  Radio  and  Television 
Award,  presented  for  the  first 
time,  was  won  by  Jack  D.  Sum- 
merfield  and  Walter  Nixon  of 
WRVR-FM,  for  their  study  of 
Negro  agitation  for  civil  rights, 
particularly  for  broadcasts  re¬ 
corded  in  Birmingham  and  dur¬ 
ing  the  March  on  Washington. 
The  Westclox  Division  of  Gen¬ 
eral  Time  Corp.  donates  a 
trophy  for  the  winner. 

• 

Divitlend  Declared 

Cincinnati 

A  regular  quarterly  dividend 
30  cents  a  share,  payable  June 
24  to  stockholders  of  record 
June  5,  has  been  voted  by  di¬ 
rectors  of  Cincinnati  Enquirer 
Inc. 
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THIS  ONE  OPERATING  UNIT  OF  THE  STAR  AUTOSETTER  FITS 
ALL  KEYBOARDS  OF  ALL  LINOTYPES  AND  INTERTYPES! 


In  just  5  minutes,  the  operating  unit  of  the  AutoSetter  can  be  attached  to 
any  Linotype  or  Intertype.  The  same  unit  fits  all  keyboard  machines  and, 
if  the  linecaster  is  later  replaced,  the  AutoSetter  may  be  removed  and  in¬ 
stalled  on  the  new  equipment. 

No  time-consuming,  special  keyboard  modifications  are  required,  since 
the  AutoSetter  operating  unit  simply  bolts  to  the  back  of  any  standard 
machine  keyboard. 

Because  of  its  rear  location,  the  AutoSetter  operating  unit  does  not 
interfere  with  corrections  or  other  manual  composition.  There  is  no  bulky 
equipment  in  the  front  of  the  keyboard  and  no  difference  in  touch,  since 
the  AutoSetter  linkage  engages  the  keyweights  only  when  in  operation. 

Simplicity  of  keyboard  operation  is  only  one  of  the  AutoSetter’s  many 
advantages.  Get  all  the  facts  by  writing  for  full  information  today. 


A  Division  of  powers  s  E.^trrot^ 

SOUTH  HACKENSACK,  N.  J. 

BRANCH:  1327  BROADWAY,  KANSAS  CITY,  MO.  AGENCICS:  CHICAGO  •  MINNEAPOLIS  •  LOS  ANGELES 
DENVER  •  STAR  PARTS  (LINECASTING)  CANADA  LTD.,  MONTREAL  AND  AGENTS  OVERSEAS 


STAR  AUTOSETTER 

V/  ANPA-RI  'J* 

WESTPRINT 

^  Thru 

SOOTHS  2603  2606 


Woman’s  Press  Club  Makes 
Unprecedented  Award 


SNARLS  CENTRA 


^^Idcaf  Sfrikm 


“For  outstanding  journalism  and  continued 
service  to  the  City  of  New  York  and  its  people.” 


wide  effort,  instead  of  making  it  to  an  individual.  Th< 
newspaper  is  the  New  York  World-Telegram  whose  all 
around  editorial  excellence  and  contribution  to  public  bene 
fit  far  over-shadowed  the  others.  Cited  were  meritoriou 
efforts  by  a  number  of  World-Telegram  reporters. 

In  a  great  city,  with  so  many  great  newspapers,  th 
World-Telegram  is  proud  to  have  been  singled  out  by  sw 
professional  a  group  as  the  Woman’s  Press  Club.  I 


Since  1949,  the  Woman’s  Press  Club  of  New  York  City 
has  made  an  annual  award  to  a  local  reporter  whose  efforts 
contributed  most  to  the  welfare  of  the  City. 

This  year,  these  knowing  professionals  broke  prece¬ 
dent.  They  gave  the  honor  to  a  newspaper  for  varied  and 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  WORLD-TELEGRAM  &  THE  SUN  •  ALBUQUERQUE  TRIBUNE  •  BIRMINGHAM  POST-HERALD  •  FORT  WORTH  PRESS 
CINCINNATI  POST  S  TIMES-STAR  •  CLEVELAND  PRESS  •  PITTSBURGH  PRESS  •  EL  PASO  HERALD-POST  •  EVANSVILLE  PRESS 
INDIANAPOLIS  TIMES  •  KENTUCKY  EDITION.  CINCINNATI  POST  &  TIMES-STAR  •  KNOXVILLE  NEWS-SENTINEL  •  MEMPHIS  COMMERCIAL  APPEAL 


WASHINGTON  DAILY  NEWS 


COLUMBUS  CITIZEN-JOURNAL 


DENVER  ROCKY  MOUNTAIN  NEWS 


MEMPHIS  PRESS-SCIMITAR 


Datroit  Cincinnati 


Ganarol  Advorticing  Dopt. 


